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To:	 Olivencia, Mildred
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First Name: Eliot
Last Name: Brown
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Zip Code: 10036
Email Address: e1iotbrown(ãwsj corn
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List of specific record(s):
Please provide all of the responses to the request for qualifications RFQ issued for the One World Trade Center
Observation Deck, including the dates they were submitted



THE PO%ITAW1ORTY OF NY & NJ

June 4, 2015
	

FOl Administrator

Mr. Eliot Brown
Wall Street Journal
1211 6th Avenue
New York, NY 10036

Re: Freedom of Information Reference No. 16020

Dear Mr. Brown:

This is in response to your May 15, 2015 request, which has been processed under the Port
Authority's Freedom of Information Code (the "Code", copy enclosed) for copies of the
responses to the RFQ issued for the One World Trade Center Observation Deck.

Material responsive to your request and available under the Code can be found on the Port
Authority's website at	 //wsw.panyngov/corporatein1brmationIfoi/l 6020- WIC- 1 .pdf,
jjpj//www.nanyni gov/corøorate-informalionllbi/1 6020-WTC-2pdf. Paper copies of the

available records are available upon request.

Pursuant to the Code, certain portions of the material responsive to your request are exempt from
disclosure as, among other classifications, proprietary commercial and financial information,
personal privacy and facility security.

Please refer to the above FOl reference number in any future correspondence relating to your
request.

Very truly yours,

Danny Ng
FOT Administrator

Enclosure

4 World linde Ceo tei; 1811) Floor
150 Greenwich Street
New Yorh NY 10006
7:212 4355642 F:212 435 7555
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Project Description

WTC Tower 1 LLC* ("Owner"), seeks to pre-qualify experienced entities to assist in
the development, operation and management of the new Observation Deck atop One
World Trade Center. The entity selected will assist in the Observation Deck's concept
and design development and, after construction, will operate and manage the facility,
including developing and implementing special programming. At the Request for
Proposal stage, entities may propose either with a plan to subsequently select a third
party creative and design team and the management of that team or, alternatively,
may elect to propose with an existing in-house team of designers, architects,
engineers, and other consultants to complete the creative and design services.

The goals of the Observation Deck are to:

i)
	

optimize return on investment;

engage the visitor;

contain creative programming and exhibits;

iv)
	

be compatible with the Class 'A' commercial nature of the building; and

V)
	

respect the other World Trade Center site's cultural and historical
elements.

Respondents to this Request for Qualifications must submit a Statement of
Qualifications (SOQ) as outlined below. Only those entities selected by the Owner as
being best qualified shall be issued a Request for Proposals (RFP). The RFP shall
outline specific proposal requirements and additional project information.

All design and construction will be executed in full coordination with the Owner's
design and construction team. All design and construction shall comply with all
applicable codes and standards and shall be subject to the review and approval of
WTC Tower 1 LLC

* In 2011, the Port Authority of New York and New Jersey and the Durst Organization entered into a joint
venture known as Tower 1 Joint Venture LLC to develop, lease and operate One World Trade Center. WTC
Tower 1 LLC, the net lessee of One World Trade Center, is indirectly owned by the joint venture.
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BACKGROUND

One World Trade Center, the tallest building at the redeveloped World Trade Center
site, will be 104 stories high and include approximately three million square feet of
office space on 71 floors, a public lobby with 50-foot ceilings, a wide array of retail,
and a sky-level Observation Deck. World class in stature, One World Trade Center
will provide an internationally recognized, high profile viewing destination. Located
on the 100th through 102nd floors, the Observation Deck will offer dramatic, 360-
degree panoramic multistate views of New York City, New York Harbor including
the Statue of Liberty and Ellis Island, the Brooklyn Bridge, the Hudson and East
River waterfronts as well as views of the World Trade Center Memorial. Featuring
approximately 85,000 total square feet, the Observation Deck is positioned to be one
of the best-located and most well known viewing attractions in the world. (see floor
layouts in Attachment A)

Lower Manhattan is transforming from an established business community to one
that includes an emerging residential neighborhood with significant tourism that will
sustain a significant volume of commercial activity for an observation deck on a
long-term basis. Additionally, the World Trade Center site and the National
September 11th Museum and Memorial are anticipated to generate a significant
volume of tourist traffic.

SITE DESCRIPTION

One World Trade Center is located on the northwest corner of the restored 16-acre
World Trade Center site. Designed by the acclaimed architectural firm of Skidmore,
Owings & Merrill, the tower will renew the prestigious skyline of Lower Manhattan
and incorporate approximately three million rentable square feet of commercial office
space with an antenna mast rising to an iconic height of 1,776 feet.

One World Trade Center will provide considerable building amenities and will
feature direct access to world-class retail at the site and local and regional transit
below-grade. The building will offer state-of-the-art features which will set new
industry standards in terms of life safety and security. Designed in accordance with
the site's guidelines for energy efficient design, the building will achieve distinction
as a top-tier model of environmental sustainability and with anticipation of being
LEED certified.

As the first office tower to rise on the World Trade Center site, One World Trade
Center will recapture the New York skyline, reassert Lower Manhattan's
preeminence as a business center and establish a new civic and design landmark.
Indeed, it is well along the way to achieving this with the recent commitment of
Conde Nast to lease approximately one third of the building. One World Trade
Center is certain to become an icon for New York City and the nation.

OBSERVATION DECK PREMISES - 	 - 102nd FLOORS

A distinctive element of One World Trade Center will be the three-level indoor
Observation Deck located on the building's top-most occupied floors. The
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Observation Deck will offer unprecedented 360-degree views of New York City and
the surrounding region, sewing as a premier viewing destination and as a center for
events. Similar observation deck programs have proven to be extremely popular and
successful businesses in New York, including the Top of the Rock facility at
Rockefeller Center and the Observatory at the Empire State Building. Current
estimates anticipate in excess of five million visitors to the World Trade Center site
annually upon completion (there were over nine million visitors to Lower Manhattan
in 2010), producing a significant consumer market base for One World Trade
Center's Observation Deck. The Owner is open to creative ideas for the Observation
Deck facility that will enhance its use by visitors and by the lower Manhattan
business and residential communities. Additional project details are provided below:

Size:	 Approximately 85,000 square feet

Configuration:	 See attached floor plans

Location:	 Located on the floors 100, 101, and 102

Height Above Grade: Approximately 1,300 feet above ground level

Lobby: 22,000 square feet, located on the One World Trade Center's
B-2 level, with direct access from the ground level and the
WTC transportation concourse

Access:	 Five dedicated high-speed (2,000 ft/mm) express elevators,
accessed from the building's B-2 lobby level

KEY MILESTONE DATES:

DATE

Statement of Qualifications Due	 November 30, 2011

Expected issuance of RFP to Selected Mid-December 2011
Entities (with optional design/build
services included)
Request for Proposal responses due 	 First Quarter 2012

Selection of Managing/Operating Entity 	 2nd3rd Quarter 2012

Temporary Permit to Occupy and Use 2nd Quarter 2014
("TPTO") Date
Observation Deck Opening 	 Summer 2014

THE LOWER MANHATTAN NEIGHBORHOOD

In recent years, Lower Manhattan has experienced a remarkable transformation from
primarily a business district into a "24/7" community with a rising residential
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population. The burgeoning population coupled with the increased amenities which
have arisen to support the community, including expanded retail, restaurant and
hospitality offerings, are appealing to potential One World Trade Center tenants.

While Downtown residential developments and conversions have been notable, major
corporations continue to favor the area as a headquarters location, including Goldman
Sachs, which completed its new two million square-foot headquarters in Battery Park
City, directly across the street from One World Trade Center, in early 2010. Other
development efforts throughout Lower Manhattan are focused on achieving
substantial growth in both the office and residential sectors through the revitalization
of the region's transportation systems, improvements to the area's streets and
sidewalks and renewed private investment.

• Tourist Destination: Lower Manhattan remains a primary destination in New
York City and is widely recognized as a top location for renowned attractions,
including City Hall, the Municipal Buildings, the Financial District, as well as the
World Trade Center Site. Water ferries to Ellis Island and the Statue of Liberty
depart from the tip of Lower Manhattan, and additional attractions within walking
distance include Little Italy, Chinatown, South Street Seaport, Trinity Church,
Battery Park and the Brooklyn Bridge. Lower Manhattan currently features
eighteen hotels (4,100 rooms) and seven more hotel projects (850 rooms) are in
the development pipeline to meet anticipated tourist and business travel demand.
Upon completion, the National September 11 Museum & Memorial, the WTC
Performing Art Center, and the One World Trade Center Observation Deck will
attract millions of tourists and local visitors each year.

• Retail Resurgence: The influx of residents, the large volume of high-income
office workers and significant tourist traffic have fueled a resurgence of Lower
Manhattan's retail market. Notable retailers including Whole Foods, Thomas
Pink, Tiffany, Hermes and BMW have opened locations in the area to capture this
growing demand. In addition to the already established shopping districts
including World Financial Center, South Street Seaport and Tribeca South, the
redevelopment of the World Trade Center site will add approximately 450,000
square feet to Lower Manhattan's retail market.

• Economic C enter: Lower Manhattan currently employs over 300,000
professionals, and features the headquarters of major financial firms including
Goldman Sachs, Deutsche Bank, American Express, Moody's and Bank of New
York Mellon. Additionally, many top professional services and law firms are
headquartered in the area. Since 2005, over 300 companies have committed to
relocate their businesses from throughout the New York metropolitan area to
Lower Manhattan including creative services firms such as Conde Nast, which
recently committed to move its one million square foot headquarters to One
World Trade Center.

• Residential Conversion: Extensive residential redevelopment driven by a wave
of condominium conversions has led to a downtown population boom. Since
2005, the number of residential units has increased by 45% and approximately



One World Trade Center Observation Deck
	

Section I - 5

2,500 additional units are scheduled to open by 2014.

• Transportation a nd A ccess: One World Trade Center will feature
unprecedented access to mass transit services. Interior pedestrian concourses will
connect One World Trade Center to the Port Authority's state-of-the-art
Transportation Hub, designed by world-renowned architect Santiago Calatrava,
with direct access to the new PATH terminal, the Fulton Street Transit Center and
eleven New York City subway lines, the World Financial Center and the recently
completed Hudson River Ferry Terminal.
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Instructions to
Responders

Statement of Qualifications

WTC Tower 1 LLC invites your firm to submit a Statement of Qualifications
("SOQ") for the services listed herein. Submittals shall be evaluated as required to
identify a short list of experienced developer/operators of world-class tourism venues.
Short listed firms will be issued a Request for Proposal and asked to submit a concise
proposal for the development, operation and management of the Observation Deck
atop One World Trade Center.

The items forming the complete Statement of Qualifications shall consist of the
following:

1. Exhibit A - Cover Letter

2. Exhibit B - Company Profile

3. Exhibit C - Project Team

4. Exhibit D - Project Experience and References

5. Exhibit E - Legal Proceedings

6. Exhibit F - Acknowledgement of Receipt of Addenda to RFQ

7. Exhibit G - Certification of Information

Your firm's response must adhere to the format of this RFQ as detailed herein. WTC
Tower 1 LLC reserves the right to reject any or all submittals with or without cause,
to elect to proceed with any firm (or to negotiate with more than one firm) at any time
without notice to firms receiving or responding to this RFQ, and/or to accept any
submittal that, in WTC Tower 1 LLC's sole judgment, will be in the best interest of
the project.

To respond to this Request for Qualifications, respondents must submit (1) electronic
response and four (4) bound paper copies of their Statement of Qualifications. Please
limit the file size to 10 MB for all electronic responses submitted via email.
Electronic responses may be placed on a CD-Rom or c-mailed and labeled in the
subject field "One World Trade Center Observation Deck RFQ" directly to:

OneWTCOb1i)eek(ddurstorg

Bound paper response shall be sent via courier marked "One World Trade Center
Observation Deck Operator Statement of Qualifications" to:
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WTC Tower 1 LLC
c/o The Durst Organization
One Bryant Park
New York, NY 10036

All responses are to be received no later than 3:00 PM on November 30, 2011.

Each proposer must submit a complete SOQ. SOQs which do not follow the
requirements outlined within this Request for Qualifications, at the discretion of the
owner, may not be considered. Submission of an incomplete and/or unclear SOQ
may result in disqualification from further consideration. WTC Tower 1 LLC
reserves the right to request supplemental information after the deadline date at its
sole determination. WTC Tower 1 LLC reserves the right to interview or not
interview any respondent, reserves the right to reject any and all proposals, or amend
the scope of the project or proceed with any firm (or to negotiate with more than one
firm) without notice to firms receiving or responding to this RFQ, at any time, at its
sole discretion. The opening of all SOQs and the information contained therein will
be private. Decisions by WTC Tower 1 LLC will be made based on such
information, criteria and evaluations as it decides in its sole discretion, and shall be
final.

Addenda, Bulletins, and Clarification
WTC Tower 1 LLC reserves the right to revise and amend the Request for
Qualifications, or any drawings and specifications or other information provided
therewith. All such revisions and amendments shall be issued in the form of a written
addendum and receipt of such must be acknowledged in the Statement of
Qualifications. Notwithstanding such acknowledgement or lack thereof, WTC Tower
1 LLC will assume that all bulletins or written addenda have been considered and are
accounted for within the Statement of Qualifications.

Neither Owner nor any of its affiliates, representatives or consultants shall have any
liability for any inaccurate or incomplete drawings, specifications or other
information that is provided in connection with this RFQ or any subsequent stage of
the selection process.

Respondents are requested not to contact the Durst Organization or the Port Authority
regarding this Request for Qualifications. From the date of issuance of this RFQ, any
respondent that does directly or indirectly attempt such contacts, other than as
indicated below, will be subject to disqualification. Respondents may submit
questions or requests for clarifications. Such questions and requests for clarifications
should be submitted via email to the following email address:

OneWTCObDeckdurst.org

All email correspondence should state "One World Trade Center Observation Deck
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RFQ" in the subject line. Owner reserves the right to respond or not respond to any
submitted questions and/or requests for clarification and any responses will be
distributed to all firms to whom RFQs have been sent.

Any clarification will be made in addendum form and distributed via email to all
firms to whom this RFQ has been sent prior to proposal due date. Owner WTC
Tower 1 LLC will not be responsible for any oral instructions or interpretations and
no inquiry received less than two (2) days before the deadline for submission of
SOQs will be given consideration. Any addenda issued during the RFQ period are to
be included and acknowledged in the proposal by number and date, and shall be
considered part of the Statement of Qualifications.

Confidentiality

This document is furnished to the Proposer for the sole purpose of determining their
qualifications to develop, operate, and manage the Observation Deck. Any
disclosure, publication, release or transfer of this document, or any subsequent
communications from or on behalf of Owner in connection with the selection
process, any provision of this document or any such subsequent communication, or
any information contained in this document or any such subsequent communication,
to any person (other than Proposer's personnel to whom disclosure is necessary for
the preparation of a response, all of whom must be bound to observe this prohibition)
without the prior written consent of WTC Tower 1 LLC is prohibited. WTC Tower 1
LLC reserves the right to release or disclose any of the attached information in its
discretion.

Disclosure is permitted to the extent necessary to comply with law or valid order of a
governmental agency, regulatory authority or court of competent jurisdiction;
provided that the party making such disclosure shall seek confidential treatment of
said information; and as a part of any normal reporting and review procedure with its
auditors and its lawyers, or with any outside investor or lender, or with any proposed
or actual successor in interest, provided that prior to such discloser the third party
shall agree to maintain the confidentiality of such disclosure.
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Evaluation Criteria

Selection Process

The Owner intends to proceed with the selection of the firm to provide development,
operations and management services for the Observation Deck in a two-phase process
as outlined below, but reserves the right to proceed in any other manner as it may
determine in its sole discretion:

1. Phase One - RFQ/Prequalification Phase

a. Submission of Statement of Qualifications - Interested firms must
submit a Statement of Qualifications (SOQ), complete Exhibits A
through G, and all required supporting documentation referenced
therein in response to this RFQ by the submission deadline set forth in
Section I, Project Description.

b. Evaluation by Project Team - The WTC Tower 1 LLC Project Team
shall evaluate and review the SOQs and supporting documentation
submitted by each respondent. WTC Tower 1 LLC shall have sole
discretion in evaluating the quality and appropriateness of each SOQ
and shall have no obligation to select any or all firms to advance to
the RFP phase.

c. Notice to Respondents - Upon completion of the evaluation process
described herein, WTC Tower 1 LLC shall provide written notice to
all respondents as to whether or not their firm has been placed on a
short list invited to participate in the Phase Two RFP Phase of the
selection process.

2. Phase Two - Request for Proposals Phase

a. The short list of Proposers selected in Phase One will be given a
Request for Proposal and asked to submit competitive proposals to the
WTC Tower 1 LLC. Only the firms short-listed in Phase One will be
permitted to participate in Phase Two. WTC Tower 1 LLC shall have
sole discretion in evaluating the quality and appropriateness of each
proposal and shall have no obligation to select any or all firms for
award.
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Required Information
and Format

Required Information and Format

In order to be considered for selection as a Proposer, the respondent will submit the
following items in the specified order (WTC Tower 1 LLC shall have sole discretion
to determine if the submitted qualifications are satisfactory):

Exhibit A - Cover Letter

This letter should introduce the proposed team, naming key players and highlighting
the firm's qualifications for the project, and other relevant information as desired.

Exhibit B - Company Profile

The following information should be provided:

1. Company history
2. Number of years in business
3. If a partnership, list names and addresses of partners; if a corporation, list

names of officers and directors and state of incorporation; if a joint venture,
list names and addresses of venturers and if any venturer is a corporation,
partnership or joint venture, list the same information for each such
corporation, partnership and joint venture.

4. Primary contact
5. Web page address
6. Financial statements for the three (3) previous years and interim year to date.

The financial information submitted shall remain confidential subject to
applicable law.

a. If your firm has multiple offices, please provide this information for
the office from which your firm will be providing the bulk of the
services for this project, and the firm as a whole.

b. Federal tax ID number
c. Please list three (3) credit references:

i. Bank Reference
ii. Name of Bank Reference Contact

iii. Bank Reference Telephone Number
d. Submit the following Dunn & Bradstreet Reports for your firm:

i. Comprehensive Report
H. Commercial Credit Scoring Report

e. Balance Sheet Financials that include the following:
i. Date of balance sheet

H. Retained earnings
Hi. Current assets
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iv. Liquid assets
v. Net profit

vi. Assets/Liabilities ratio
vii. Current liabilities

viii. Total debt

Exhibit C - Project Team

1. Please provide the résumés of key proposed project personnel. Key résumés
would include:

a. Principals
b. Executives
c. Management
d. Other as required (please enumerate)*

2. Please include the following information for each team member:
a. Number of years employed by the firm.
b. List of projects completed by this individual and associated project

reference(s).
c. Minimum number of hours per week this individual will be

specifically dedicated to this project.
d. Other projects this individual is scheduled for participation in, from

October 2011 through December 2014, as a member of a
development team.

*If the operator is proposing as a team (consortium) inclusive of designers, architects,
and other relevant consultants to deliver a complete observation deck design, resumes
of key consortium members (both in-house and with third party firms) should be
included. It should be noted that New York City expertise and familiarity with local
building codes, safety rules and regulations should be taken into account and
therefore a New York State licensed Architect of Record and Engineer is suggested.

Exhibit P - Project Experience and References
Please provide a description of at least three (3) comparable venues for which your
firm provided development, operations and management services (and design, if
Proposer intends to provide such services) in the past five (5) years. A comparable
venue would be one which is a high quality attraction within the tourism and leisure
industry that attracts a least five hundred thousand (500,000) visitors per annum and
has an annual operating budget of at least $5 million. Description should include, at a
minimum:

1. Venue/attraction Name
2. Project Location
3. Services provided/business structure (did the proposer participate in the

development of the venue?)
4. Annual Attendance for the venue/attraction
5. Annual revenue/profit from the venue/attraction
6. Project Opening Date (Month and Year)
7. Current status/involvement
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8. References (please include name, title, organization/entity, telephone number
and email address)

9. Safety Record for these venues/attractions.
10. Experience in using large volume ticketing systems (including web based,

kiosks, etc.)
11. A description of the legal/operational structure between the owner and the

proposer at each venue
12. Security procedures at each venue.

Exhibit E - Legal Proceedings
Provide information regarding each and every legal proceeding, administrative
proceeding and arbitration pending and to which Proposer (or each entity if a joint
venture) is a party. In addition, provide information regarding each and every legal
proceeding, administrative proceeding or arbitration concluded adversely to the
Proposing entities within the past five (5) years, which relate to the procurement or
performance of any contract. Proceedings for which the total amount in dispute is
less than $100,000 and proceedings for personal injury or property damage that are
fully covered by insurance and for which the total amount in dispute is less than $1
million may be omitted.

Exhibit F - Acknowledgement of Receipt of Addenda to the RFQ
Receipt of the following Addenda to this Request for Qualifications:

Addenda Numbers:
The Respondent
_______ hereby certifies that the Respondent has read the Request for Qualifications
in its entirety, understands its requirements, and has asked for explanations of
anything it did not understand.

Respondent declares under penalty of perjury that the foregoing is true and correct.

Signature of Respondent

Name

Title

Date

Exhibit G - Certification of Information

The undersigned, on behalf of the company named below, hereby represents and
certifies to the WTC Tower 1 LLC to the best of their knowledge that:

0 The information contained in the enclosed response is accurate and truthful as it
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relates to this Request for Qualifications for Operator and Manager for the One
World Trade Center Observation Deck.

• Compliance to all applicable laws, regulation or ordinances of applicable federal,
state and other governmental or regulatory agencies, which have jurisdiction, will
continually be maintained.

• Unless fully disclosed in the response, the information submitted was not
prepared in conjunction or cooperation with any other company and or individual.

• Unless fully disclosed in the response, neither the firm named below nor any
person or entity acting on its behalf has communicated with representatives of
Owner, the Port Authority of New York and New Jersey, the Durst Organization,
or any of their affiliates except as provided in the Request for Qualifications.

• The firm named below unconditionally accepts all terms and conditions listed in
this Request for Qualifications, unless fully disclosed in the response.

• The firm has examined the Request for Qualifications, drawings, and related
documents, and hereby submits the attached Statement of Qualifications.

• The individual signing this form is an officer of the firm and is authorized to sign
agreements on behalf of the company.

• The firm has received of all addenda to the Request for Qualifications and all of
the provisions and requirements of such addenda have been taken into
consideration in preparation of this Statement of Qualifications.

• WTC Tower 1 LLC has the right to reject any or all proposals, to proceed with
any firm (or to negotiate with more than one firm) without notice to the firm
named below, and to alter the selection process as it may determine. The firm
acknowledges and agrees that WTC Tower 1 LLC will determine in its discretion
the information, criteria, and evaluations on which its selection is based, and that
any selection decision made by WTC Tower 1 LLC will be final and not subject
to dispute. Neither WTC Tower 1 LLC, nor any of its affiliates, representatives or
consultants shall have any liability to the firm named below in connection with
the selection process or any act or omission in connection with the selection of an
operator or manager for the Observation Deck.

•

Date:

Signed:

Name:

Title:

Name of Firm:

Organized as a (mark one): Proprietorship 	 Partnership

Corporation 	 Joint Venture
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Under the Law of the State of:

Legal Address:

Telephone:

Facsimile:

Web:

If a corporation, indicate the state of incorporation, if a partnership, enumerate all
partners.
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Attachments

Attached please find the following:

1. Premises Diagrams -
a. Site Plan
b. B-2 Lobby
c. Ground floor plan
d. One World Trade Floors 100 thru 102.

2. Addenda 1





Level B2
One WTC



Ground Floor
One WTC



Floor 100
One WTC



Floor 101
One WTC



One WIC
Floor 102
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Submitted Questions with
Answers

1. Whatho is the funding source for the venture?
Ownership has not determined the funding source;. including possib

l
y funding all

or a portion itseft. Ownership is open to considering a variety of deal structures.

2. May an individual respond to the RFQ and propose contracting directly with
ownership, or should such individual only respond as a member of a design/build
group?
One ma y respond as an individual or as a member of a larger group or team.

3. Please describe the path of travel from the time of boarding to arrival. Are there
transfer floors?
Visitors enter either from the West side at grade and travel below arade, or from

the below grade transit connections into the Observation Deck entrance in the 82

leveL Express elevators (2000fpm) serve the Deck floors directly from the B2,

There is no transfer.

4. Are the lifts serving any other tenants of the building?
The Observation Deck is served by a dedicated ban",. of five (5) passenger
elevato rs , The service cars are shared by all of the buHdings tenants.

5. What is the listed capacity of the lifts?
Car capacity is 100011, with a five (5) minute onewav up capacity of 29 and ore

hour ore-way up capacity of 353,

6. Do you have fire rated capacities for the floors?
The floors have atwo (2) hour rating.

7. Is there a dedicated entrance for the Observation Deck, or are you merging
different user groups?
The Oh Deck is served by two (2) entrances ; both separate from the office
entrances. Please refer to the attached ground floor and 82 evel pans.

8. Do you have a concept/theme that the design needs to adhere to, or is it the
responsibility of the winning entity to organize a charrette with the primary
stakeholders to develop the story which will form the basis of the design?
Ownership does not have a predetermined concept or theme.

9. The RFQ requests information in Exhibit D related to at least three comparable
venues. The request also indicates "A comparable venue would be one which is
a high quality attraction within the tourism and leisure industry that attracts at
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least 500,000 visitors per annum and has an annual operating budget of at least
$5 million." What if a respondent has the prerequisite three (3) venues, but they
do not meet the definition of a comparable venue" (either less than 500,000
visitors or an operating budget less than $5 million per year)?
if a respondents venue(s) does not meet the definition of a cornparabe venue.

in the absence of a venue that does, such respondent should include such other

venue(s) at respondent  election . Ownershi p wil l consider such substitute venue

in the context of the overa l l submission.
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Submitted Questions with
Answers

In the Required Information and Format section of the RFQ, on Exhibit F -

Acknowledgement of Receipt of Addenda to the RFQ

1. It refers to Addenda numbers?
Addenda numbers are sequential numbers assigned to individua l addenda
issued to answer questions regarding the Observation Deck RFC).

2. What is this in reference to?
This in reference to individuafly numbered addenda (La, this is Addenda #2). in

Exhibit F, respondents are required to acknowledge they have received a l l the
addenda hst those Addenda and provide their name.

3. The RFQ or other Addenda do not have any numbers?
The first addenda had no number please regard it as Addenda 41 This is

Addenda #2.

Important Note

The deadline for response has been extended to November 30, 2011 at
3:00pm.
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Notice of Deadline
Extension

WTC Tower 1 LLC is hereby extending the due date for submission of statements of

qualifications from entities interested in developing, operating, and managing the Observation

Deck at One World Trade Center. REQ responses are due no later than February 10, 2012 at

5:00 pm. The Request for Proposals will be issued shortly.
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Anders G Nyberg

November 11, 2011

Tower 1 Joint Venture :LLC
C/O The Durst Organization
One Bryant Park
New York, NY 10036

Dear Tower 1 Joint Venture LLC:

am presenting my qualifications as an individual prepared to work as an employee or contractor
attached to the entity created to :bring thevarious assets to the project to create a concept; design the
concept; get the concept built with your team; create a business plan outlining capital expenses, pre-
opening expenses, and on-going operating expenses: and build a team S to market and operate the asset,
In addition, I am included in a submission from gsrn, a Canadian firm that has designed At the Top, Burl
Khalifa and the Shard Viewing Galleries. They also completed the construction of At the Top and are in
the process of building the Shard Viewing Galleries, in addition to their many other projects. I can either
work :directly for you, or.as part of the gsm team.

My qualifications began.: over thirty years ago as a senior manager at Ticketron, an automated ticketing
firm. I moved to the .Art Institute of Chicago, where  managed all the "front of house" activities elan
amazing institution with 13 million annual visitors I moved to the Sears Tower to lead a redevelopment
of the Skydeck. I was then recruited to move to Dubai to get the observation deck, At the Top, Burl
Khalifa, built and a team assembled to operate the attraction They are currently going strong with 12
million annual visitors and were just awarded "Best Staffing" from the World Federation of Great
Towers. 1 am now working for the Shard Viewing Galleries in London and am currently in the process of
getting the concept defined, designers hired, construction initiated, business plans finalized, teams
recruited and retained, processes and procedures established and adopted, market research launched,
marketing plans and budgets established, and moving toward private events during the Queen's
Diamond Jubilee in June, Olympic parties in July and August, with a public opening later in 2012. In all
these ventures, I have brought various partners to the ventures, or kept the functions in-house, to
deliver maximum revenues and superior service and presentation.,

392:4 .ftJanen: Chkaro, .iL 60613 	 oirr.1	 +1(773)348 3,981



believe that developing the attraction and maintaining control of the experience and the operation, is
in the best interest of the Durst Organization. I believe I can help you succeed in keeping control of the
attraction and have it continually reflect the quality and aspirations of the Durst Organization;

I hope you will consider me as we move past the qualifications stage.

Sincere

7,	 ..	 .	 :
/t\cLc A9 1A9 (;

Anders Nyberg

Enclosures

2	 3:924 N Ja4SSCi4caó. IL 60615	 t4flVIL:rc2:.:com	 +1(773348 3981:
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Required Information

and Pt

Required Information and Format

In order to he considered for selection as a Proposer, the respondent will submit the
following items in the specified order (WTC Tower 1 LLC shall have sole discretion
to determine if the submitted qualifications are satisfactory):

.E.ih:ibit A. - Cover Letter

This letter .should introduce the fl proposed team., naming key players and highlighting
the firm's qualifications for the project, and other relevant information as desired.

Exhibit B — Company Profile

The following information should be provided I Nt	 lLLk HI JH C \

I. Company history
• Number of years in business

3. If a:. partnership, list names and addresses or partners, if a corporation, list
names of officers and directors and state of incorporation; if a joint venture,
list names and addresses of venturers and if any venturer is a corporation,
partnership or joint venture, list the same information for each such
corporation, partnership and joint venture.

4 Primary contact AndersNC Nt L

5 :Web page .address
6 Financial statements for the three (3) previous years and interim year to date

The financial infbrmatthn subinflied Shall .Iet/ICIIJr confidential suh/ec.t t

applicable knv.
a. If your firm has multiple offices, please provide this information for

the office from which your finn will he providing the bulk of the
services for this project. and the firm : .s;a: th:cde

ft Federal tax ID number
c. Please list th.. rca. (3. credit retere:nces.:

i. Bank Reference
ii. Name of Bank Reference Contact

iii, Bank Reference Telephone Number
d Submit the following Dunn & Bradstreet Reports for your firm:

i• Comprehensive Report
ii. Commercial Credit Scoring Report

e Balance Sheet Financials that include the tollowirg
i.. Date of balance sheet

ii. Retained .earnings
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iii. Current assets
iv. Liquid assets
v. Net profit

vi. Assets/Liabilities ratio
vii. Current liabilities
vhf Total debt

ExhtbitC - Pojeet Team °dso indndt'dii' m CV Jul me.

1.. Please provide the rdsu.mds of kcy proposed project. pe:rsorrn:ei. Ke y resumes
would include:

a. Principals
b.. Executives
e, Management
ci. Other as required (please enumerate)*

2. Please include the following information for each team member:
a:. Number of years employed by the firm.
ft List of projects completed by this individual and associated project

referenee().
C. Minimum number of hours per week this individual will he

specifically dedicated: to this project.
d. Other projects this individual is scheduled for participation in, from

October 2011 through December 2014, as a member of a
.development team,.

If the operator is proposiiig a.s: a team (consortium) inclusive of designers •architects,
and other .relevant co.nsu.Ltants to .deliver a complete Observation dee:k design, resumes
of key consortium members (both inhouse and with third party firms) should be
included It should be noted that New York City expertise and fairdliarits , with local
building codes, safety rules and regulations should be taken into account and
.therefore a New York State ileensed. Architect of Record and Engineer is suggested.

.Exhibit 0 - Project Experience and References
Please provide a description of at least three (3) comparable venues for which your
firm provided •development, operations and., management services (and 'design, ft
Proposer intends to provide such services) in the past five (5) years A comparable
venue would be one which is a high quality attraction within the tourism and leisure
industry that attracts a least five hundred thousand 500,000) visitors per annum and
has an annual operating budget of at least $5 million, Description should include, at a

minimum 'IL	 r m (* ond iliac Ii d 'Si of 1, I' l lit

I. Venue/attraction Name
'Project Location

3. Services provided/business structure (did the proposer participate in the

development of the venue?) ilf

4 Annual Attendance for the venue/attraction All I 01 0,000 1
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.5. Annual revenue/pro fit from the venue/attraction NEat. p:114j.:
6. Project Opening Dale (Month and Year)
7. Current status/involvement
8. References (please include name, title, organization/entity, telephone number

and email address)

9, Safety Record: for these venues/attractions F%\ccl
10 Experience in using large volume ticketing systems (including-web based,

kiosks, .cft) 1 .. x Lei , ivt
11 A description of the legal/operational structure between the owner and the

proposer at each venue

12 Security procedures at each venue. I 1 1 A h - DOT-11 SR 1L

Exhibit E - Legal Proceedings
Provide information regarding each and .c:ver%i legal proceeding .administrative
.proceeding and .arbitration pgpdin• and to which Proposer (or each, entity if a joint
venture) is a. party, in addition; provide information regarding each and ever y legal
proe:ee:ding., administrative proceeding or .arbitration .ettndtiddd adversely 'to the
Proposing .ntities. within the past five S 

(5) years, which relate . the p:roe.:uremert or
performance of .a:ny contract. Proceedings for which the total amount in dispute is
less than $100,000 and proceedings for personal injury or property damage that are
fully covered by insurance and for which the total amount in dispute is less than $1
million may be omi•tt•etf

Exhibit F - Acknowledgement of Receipt of Addenda to the RFQ
Receipt of the following Addenda to this Request for Qualifications

Addenda Numbers:
The Respondent	 Anders Nyberg_

'hereby .cefl:fie5 that the Respondent has read the .Request: for Qtffihi'fictioti
in its entirety, understands its requirements, and :EIas. asked for explanations of
anything it did not understand.

Respondent declares under penalty of pdijth'y' that the foregoing is true and correct.,

 - j)
Name
Individual
Title
November 11.2011
Date

Exhibit C: 'Cerflficat'Ion of Information
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The undersigned, on behalf of the company named below, hereby represents and
certifies to the \V IC Tower I LI C to the best of their knowledge that

• The infonnation contained in the enclosed response is accurate and truthful as it
relates to this Request for Qualifications for Operator and Manager for the One
World Trade Center Observation Deck

• Compliance to all applicable laws, regulation or ordinances of applicable federal,
state and other governmental or regulatory agencies, which have jurisdiction, will
continually be maintained.

• Unless fully disclosed in the response, the information submitted was not
prepared in conjunction or cooperation with any other company and or individual.

•* Unless fully dl.se.ioscd. in the :response, neither the firm named below nor ally
person: Ci' entity actin g on its behalf has co.mmunicated vth representatives of
Owner, the Poor Authority of New York and Nc\% Jerscs<,the Durst Oiganization
or any of their affiliates except as provided in the kequest. for Qualifications.

• The firm named below unconditionall y accepts all terms and conditions listed in
this Request for Qualifications, unless fully disclosed in the response.

• The firm has examined the Request for Qualifications, drawings, and related
documents, and hereby submits the attached Statement of Qualifications.

• The individual signing this form is air 	 of the firm and is authorized to sign
agreements on behalf of the company

•'the firm has received of all addenda to the Request for Qualifications and all of
the provisions and requirements of such addenda have been taken into
consideration in preparationpreparation of this Statement of .Qual.ific:atioils,

• wTC . Tower I. LLC has the right to reject any or all proposals, to proceed with
any firm (or to negotiate with more than one firm) w ithout notice to the finn
named below, and to alter the selection process as it may, determine. The firm
acknowledges and agrees that WTC Tower I L.LC will determi:ne. in its discretion
the information, criteria, and evaluations on which its selection is based, and that
any selection decision made by WTC Tower 1 1 I C will be final and not subject
to dispute, Neither Wit Tower 1. .LLC, .nor any of its affiliates, representatives or
consultants shall have any liability to the firm named below in connection with
the selection process . .r any .aI : Or emissionin connection withwith the se:lectio:n. .of an
operator manager for tile fl Observation Deck..

Date:	 November 11, 2011

Signed:

Name:	 Anders C Nyberg

Tifie	 .Individual

Name: affirm:	 lerrherg.

Organiicd as a (mark one) Proprietorship XXX	 Partnership
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Corporation
	

Joint :Venture

Under the Law of the State of:

Legal Address:
	

3924 N Janssen

Chicago, IL 60613

phone:
	

773 348398

.Mobile:

Weir	 anyberg3aoI.com

If a corporation, indicate the state of incorporation, if a partnership, enumerate all
partners.



Office:	 773-348-3981
Chicago, IL 60613
	 Mobile:

OVERVIEW

G:&ttOiäI Manager with :in-depth experience .ana.ging. the Sales, Marketing, Technology and Customer Service
functions and the associated P&1 s in the Services, Entertainment and Cultui al/Hospitality! I ow ism industries both in
the (br-proflt and not-for-profit sectors, Business acumen proven in the negotiation of multifaceted contracts and in the
management of complex vendor and customer relationships. Energetic leader with the proven ability to motivate
employees at all levels of the organization and to improve profitability by generating new :revenues, reducing costs and
improving the customer experience,

PROFESSIONAL EXPERIENCE

The Shard, London, UK

The Shard, a Renzo ./'/sj designed, ichn:icstncct.w'e currently: under construction, will be the tallest building in
p"estern I us opt and house the Slot dpublic viewing galleries on the top leveR of the s/i netuse in adth/son to a fsvc
star hoteL restaurants, conunetcusi offlcepac'e; and tess: residences.

Chief Executive Officer Shard Viewing Galleries 	 2011- Present
Responsible for the concept/design/execution and visitor experience of the Viewing Galleries including all
aspects of operations, marketing and finance, The launch of this initiafive encompasses concept/design,
development, business plan generation, vendor selection, implementation of systems and procedures,
hiring and training of a large, multi-cultural staff, planning and execution of marketing/PR/advertising
campaigns, in an extremely competitive marketplace..

ANDERS.NYBIRC AND ASSOCIATES, Chicago, IL
Anders ybet yr and Associates is a sole pi opt fe/os s/up that Provides financial, mat /'ctmg opts atwns and system
consulting :as:ic/ implementation services to .entertainment, snw*etbsg and technology .companies as well as to cultural

stun/ions and attractions.

Principal	 1990 to 1996	 2004 to 2005	 2008 to 2011
2009-2010, contracted as Director of At the Top the observatory experience at BLuj Khalrfa the world's tallest
hwldrng in Duhai United Arab Emirates, Getting the experience built vendors seketed systems/piocedwes and
staffing in place, maikeiugsPR/athcrtismg campaigns designed and launched trainin g mutated and completed,
opening a. very profitable attraction, and continuing to craft the visitor experienc e. with. an :international team of over
seventy, winning the "Best Staffing' award born the World Federation of Great I owen

Personall y delivered c:o:nsul:tin.g. and :i.flipkinentatjo.n services to clients including gsmptjet°, Ameritech, Auditorium
Theater, Diversified Listing Services Rent Roll Hand Held Products, league of Chicago Theatres Gold Medal
Ticket, and the Chadwick Group,

THE SEARS TOWER (Currently, Willis Tower), Chicago, IL
Secu;c Tower, the :tallest buliO .lt:sg in the Western .Hemiicphes:c., honsb:sg one of the warids most visited observatories,
.Thc :8kw/itch....ring. my teustre, the building 19:05 int.ntagcd 1W GB Richard Ellis and U& .Equities

Director of Operations, Sears Tower Skydeck 2005-2008
Managed an Sb million expense budget and a seasonal stalk of 55 FTFs responsible for operation of the Sears Lower
Skydeek an :attraction that drew more: thaitone. ittillion vsiiovs!ear and that grassed :IilIOre than $1 6,000,000.

F creased:rdtenu.ie by more than 20% in less than 2: years by identifying and alleviating botfiene.cks. :jn the
ticketing anti secu, ity processes that decreased average wart times by 33%
Initiated and launched "Skylights Jour a multimedia, mule-language self guided tour that is projected to
generate :$3 .m.i:llion in. animal .revenue and that has proven successful in enhancing visitor satistkction
Improved the image of Sears Tower and enhanced the experience of tenants and visitors by taking the
curatorial lead on 'Cool Globes Hot ideas for a cooler Planet a public art installation iii and around the
Tower,



Page Two

THE ART INSTITUTE :Oy:C}. ICACO, C.hieagn
The A; I Institute of Chicago is a world class Vhncum and College that employs app; osunazels' 2 000 peopk has an
UhñU/il opotWt:ith0t budget of .thore that; $200 million and attracts a.:base ofY00 wdwifrr;rs'

Director, Visitor Senicts1996 to 2004
Managed up to 1.20 employees and 3.50 volunteers responsible for ticketing, information desk and audio tour guide
operations as well as for general crowd .control, Personally managed external vendor relationships and key fttnctior:s
and programs including ticketing, group sales, audio tour guide, membership, and checking operations that generate up
to $13 m illionon in revenue!> ear Pros ide input and dir ection to Institute-wide policies concerning pricing, special
events, and media placement decisions while acting as chief advocate for the museum visitor,

• Generated up to .$2 million in annual net Income by .developing and Implementing an audio tour program
the Museum's permanent collection as well as lbr its special exhibitions,

• Increased .revenue from ticketing and checking :operations; while improving handicapped accessibilit y, by
enlarging the .Muse:um's main entrance area •and bringing it fully in.L:.o. ADA compliance.

• Established a permanent Group Sales• function that has been successful. in generating 4% of ticketed .museum
attendance and mar gin sufficient to cover the associated labor and marketing expense

CREATIVE .ACCESS, Chicago, It.
..hi .1996 Creative Access was .a provider c/'tnarke.t research, database marketing, sales. support ar:tdpre-press services
to :corporate art bpiters, :a.dagencies, graphic .Qr/:iSrs, and photogrqphers.

President 1993 to 1996
Managed a %3 million/year budget and a staff of 22 responsible for day-to-day operations 

p
ersonally managed

external technology partnerships and negotiated the acquisition ofvarious databases

TICKETRON, Chicago, IL
In 1.9.90: .T/cketron was: a •n'/hv owned suhsidia;v of •Control Data Cot poration• 1/mi: .geneixnei $500 million in
t evenia ya; by p ovzthng automated ticketing distribution and accesscontrol services ans'systems to sporting and
entertainment b;esthemes and cahtthttlatgciftizotions,

Vice Presideirt/General Manager, Midwest and Canada 1984 to 1990
Managed 300 sales marketing and operations employees that generated $220 million in revenue/yearrevenue/yearin eight
Midwestern/Canadian markets.

Increased revenue by more than 500% over a six-year period thretigh a combination of soles, marketing and
lptkdng strategies:

o Exp:an:ded the on/line te.rnii.nal network to more: than 1,0001. ,000 points-of-sale by negotiating agreements to
locate ticketing: terminals in highly trafficked •retail establishments.

o Implemented a telephone-'based channel of distrrbuuon, including constructing the facility and hiring
and training staff, which grew to generate more than $100 million in r.evenuefyeai Within a six year
period.

o Successfully negotiated multi-year contracts with major sporting franchises, cultural institutions and
venues . including Chicago Stadium., Rosemont Horizon, Chicago Hears, McCormick Place,
Auditorium Theatre, The Art Institute, Montreal Forum Montreal Expos, Toronto Blue Jays and many
more:.

Prior to 1984
Positions as a Regional and Area Manager with ['reketion as Director of Ticketing for Ringhng Bros/Barnum and
Bailey Circus (Washington DC) and as Director of Ticket Sales and Operations, for both the 0mm Center (Atlanta,
GA) and Capital Center (Washington DC) Management positions at Atlanta Ails Alliance (Atlanta GA) and
Meadowhrook Theatre (Rochester, MI).

Undergrad:uate work, Oakland University, Rochester, Ml- Georgia State University, Atlanta €'A
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Charles Mayor

Chief Ope.ratftig. OffThSt

London Bridge. Quarter

SeUar Property Group

444(0) 20310 23789

Thomas M Dempsey (Currently Chicago)

General Manager

Bur] Khalifa and Sears (Willis) Tower

+1312 5508935

Robert Mars

CFO/ Executive Vice President

The Art Institute of Chicago

kgr444jco:m.cast±1:e1t
+1630 325 2538.

392:4 Woilh Janssen Chicago, .[.L	 (773) 3.4.8: .98:I mobile (773) 391-2308	 emaiL nybergbbaoh•com
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C^vaurcntvd Advisory Services, LLU 	 `30	 The Sea vana Building	 325 Clematia Street
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February 6, 2012

WTC Tower l LLC
do The Durst Organization
One Bryant Park
New York, NY 10036

Subject: RFQ for Development Services &/or O&M 1 WTC Observation Deck

The enclosed is submitted in response to the above-referenced RFQ. We have carefully read and
examined the RFQ and have conducted such other investigations as were prudent and reasonable in
preparing the Response. We are authorized to submit this Response on behalf of the Respondent and to
bind the Respondent to the statements made therein, which the Respondent acknowledges and agrees
are intended to constitute and be relied upon by WTC Tower 1 LLC's Statement of Qualifications ("SOQ").

We acknowledge that the Authority has issued the RFQ as inquiry only. No contract or agreement will be
entered into as a result of this RFQ.

Yours truly,

Signature

Name:	 Jacob H. Yahiayan
Title:	 Managing Member
Telephone Number:	 (0) (212) 6344831	 (m) (516) 528-8749
E-mail address:	 jyahiayan©continentaladvisory.com
Legal Name of Respondent: 	 Jacob H. Yahiayan
Date:	 February 6, 2012

Submitted for review to:

WTC Tower I LLC

WTC Tower 1 LLC	 Confidential & Proprietary
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CONFIDENTIALITY STATEMENT & DISCLAIMER

The information contained in this presentation is being provided to WTC Tower 1
LLC (the "Owner") solely for its use as reference material. While Continental
Advisory Services, LLC believes this information to be accurate, this presentation is
being provided to the Owner upon the express understanding that no representation
or warranty, express or implied, is made, or responsibility of any kind accepted, by
CAS with respect to the completeness or accuracy of the information herein.
Further, the recommendations made herein by CAS represents only our opinion as
to the current project management environment in New York State.

In addition, this presentation incorporates information which is either non-public,
confidential or proprietary in nature, and is being furnished on the express basis
that none of this information be used in a manner inconsistent with its confidential
nature or be disclosed to anyone other than as may be required by law or to those
employees of the Owner who are directly involved in the proposed transaction and
who have been informed of the confidential nature of this presentation.

3
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Section 1. Introduction & Statement of Purnose

This document has been prepared in response to the Statement for Qualification,
with regard to the potential for Qualifying Organizations to partner with the Owner
to assist in the development, operation and management of the new Observation
Deck atop One World Trade Center. The entity selected will assist in the
Observation Deck's concept and design development and, after construction, will
operate and manage the facility, including developing and implementing special
programming.

Continental Advisory Services will provide, on a commercially reasonable basis, in
conjunction with its design, engineering, construction, technology and capital
partners, its proprietary engineering and construction ("E&C") value chain strategy
to:

I. Optimize return on investment;

II. Engage the visitor;

III. Contain creative programming and exhibits;

IV. Be compatible with the Class 'A' commercial nature of the building; and

V. Respect the other World Trade Center site's cultural and historical
elements.

7
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Individual Firms

Thornton Tom asetti
www.thorntontomasetti.com

Thornton Tomasetti, Inc., from 19 offices across the globe and 650 person
workforce, provides complete multidisciplinary design services to building

Civ5r1.t.ton Tomasetti industry clients around the world on projects of all sizes and complexity.
The company offers clients comprehensive, as well as highly specialized,
professional design services while maintaining a reputation for technical
pioneering and excellence. From the tallest buildings in the world in Taiwan
and Malaysia, to state-of-the-art sports and entertainment complexes across
the United States, to landmark building restoration design and critical
disaster response investigations worldwide, Thornton Tomasetti takes pride
in providing value to our clients. This dedication and capability has made
Thornton Tomasetti a place in the top 100 ENR firms.

Shawmut Design and Construction
www.shawmut.com

Shawmut Design and Construction is a national construction management firm
with offices in Boston, New York, Providence, Las Vegas, and New Haven that
builds exciting projects from coast-to-coast. Our main objective is delivering
exceptional, personalized service to our clients. We accomplish this by truly
listening to our clients' goals and concerns as well as implementing
comprehensive tools and services. Our unique business model allows our project
teams to better service our clients by focusing theft specialized expertise within
one of the following areas: academic, commercial, corporate interiors, cultural and
historic preservation, healthcare and life sciences, hotels, gaming, restaurants,
retail, spas and healthclubs, and sports venues. This approach also has allowed us
to diversify as a company, attract the best people, and cultivate a team of expert
project executives, project managers, superintendents, and estimators.

McLaren Engineering Group
www.mgmclaren.com

The McLaren Engineering Group is a privately owned PE firm located in West
Nyack, New York, with over 120 employees. Providing high quality, innovative,ir 2SL	 timely and personalized services to suite their client's unique and specialized

*1	 EtNEn>
R3J needs are what makes the McLaren Engineering Group an industry leader. One of

the more specialized fields that the McLaren Engineering Group deals with is
marine engineering (piers, docks, etc.).Past notable projects include the Prudential
Center (Boston, MA) and the Jacob Javits Convention Center (New York, NY).
Some distinguished clients include the NYSDOT, ConnDOT, and the US Navy.
Additionally, MEG is the leading marine engineering firm in the fri-state area.
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WASA Studio A
www.wasallp.com

With 121 years of history, Wank Adams Slavin Associates LLP is one of the
oldest continuously operating architecture and engineering firms in the United
States. The firm owes its longevity to its ability to change and grow with the
demands of the marketplace and to constantly evolve to incorporate the latest
technology and highest standards of the profession. Now, as WASA/Studio A, the
firm has entered the 21st century as a fully integrated design operation,
specializing in the five major disciplines of architecture, engineering, preservation,
interiors and planning, and uniquely endowed with a holistic approach to design.

Continental Advisory Services, LLC
www.continentaladvisorv.com

Based in New York State, Continental Advisory Services ("CAS") is a privately
held diversified investment and advisory firm with expertise in real estate capital
markets, project finance, corporate advisory, as well as professional design and
engineering services. CAS was established in March 2002. CAS' sole managing
member is Jacob H. Yahiayan. Mr. Yahiayan has 20 years of expertise in
international project finance as well as real estate capital market activities. Mr.
Yahiayan's career tract includes notable Fortune 1000 and international companies
such as: Chicago Bridge & Iron, Foster Wheeler, Owens Corning, Subic-Bay
Petroleum, IBM, Honeywell, Tyco, Weatherford, AAF-McQuay, Inc., STAR
Petroleum, Texaco as well as, recent mixed-use, P3, infrastructure, opportunities in
North American and international markets. Additionally, Mr. Yahiayan's efforts
are supported by his cohorts who have expertise in real estate capital markets,
project management, architecture, econometric applications, macroeconomic
research design, corporate advisory, business case development, engineering as
well as operation risk management matters.

TD Bank Group
www.td.com

Headquartered in Toronto, Canada, with more than 85,000 employees in offices
around the world, The Toronto-Dominion Bank and its subsidiaries are collectively
known as TD Bank Group (TD). TD offers a full range of financial products and
services to approximately 20.5 million customers worldwide. TD Bank is also
amongst the few international banks with the coveted "AAA" rating.
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Likely Delivery Partner:

Johnson Controls
www.johnsoncontrols.com

Johnson Controls is a global diversified technology and industrial leader serving
customers in more than 150 countries. Our 162,000 employees create quality

#10
products, services and solutions to optimize energy and operational efficiencies of

Johnson 	 buildings; lead-acid automotive batteries and advanced batteries for hybrid and

Controls	 electric vehicles; and interior systems for automobiles. Our commitment to
sustainability dates back to our roots in 1885, with the invention of the first
electric room thermostat. Through our growth strategies and by increasing market
share we are committed to delivering value to shareholders and making our
customers successful.
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The Opportunity
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SECTION 2. THE OPPORTUNITY

The OWNER'S CURRENT SCENARIO

As per the RFI of October 25, 2011, the Owner hereby invites interested parties to
respond to this Request for Qualifications ("RFQ") to assist in the development,
operations and management of the new Observation Deck atop One World Trade
Center. The entity selected will assist in the Observation Deck's concept and design
development and, after construction, will operate and manage the facility, including
developing and implementing special programming.

The OWNER'S OBJECTIVES

	I.	 Optimize return on investment;

	

H.	 Engage the visitor;

III. Contain creative programming and exhibits;

IV. Be compatible with the Class 'A' commercial nature of the building; and

V. Respect the other World Trade Center site's cultural and historical elements.

COMPANY PROFILE

Continental Advisory Services, LLC
www.contineiitaladvisorv.com

Based in New York State, Continental Advisory Services ("CAS") is a privately
held diversified investment and advisory firm with expertise in real estate capital
markets, project finance, corporate advisory, as well as professional design and
engineering services. CAS was established in March 2002. CAS' sole managing
member is Jacob H. Yahiayan. Mr. Yahiayan has 20 years of expertise in
international project finance as well as real estate capital market activities. Mr.
Yahiayan's career tract includes notable Fortune 1000 and international companies
such as: Chicago Bridge & Iron, Foster Wheeler, Owens Corning, Subic-Bay
Petroleum, IBM, Honeywell, Tyco, Weatherford, AAF-McQuay, Inc., STAR
Petroleum, Texaco as well as, recent mixed-use, P3, infrastructure, opportunities in
North American and international markets. Additionally, Mr. Yahiayan's efforts
are supported by his cohorts who have expertise in real estate capital markets,
project management, architecture, econometric applications, macroeconomic
research design, corporate advisory, business case development, engineering as
well as operation risk management matters. Additionally, CAS' borrowing needs
are supported by HSBC Bank USA and TD Bank, N.A. Furthermore, since CAS is
a privately held accredited investment firm with E&C expertise, its financials are a
matter of public record as it is also a registered investment advisory firm. Finally,
CAS is not party to any legal proceedings.
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Experience
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Executive Architect
RMJM

Design Architect
Michael Hong: Architects

Contractor
B••ha Mar Development Co-, Ltd

Completion Dare
.2012

Construction Cost
$26 billion

Site Size
600 Acres

Total Area
3.3 mil lion  St
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IWOM MUM

Total Heights
W Hotel 19 s'ton:i.:s
•St, Regis: Ii Stories
'aVest.ln:' 28 Stories
Caesars•: 28 Stories

This world-class resort will be developed: 011 630-acres of beach-front
property at Cable Beach, west of Nassau:, New Providence :.Is land, in the
Commonwealth of the Bahamas. On the resc:tare four associated but
separately b:.randed three- to five-star hotels :rang:in:g in. height from 28 to ii
stories, .A casino, approximately ii 0,000-:square-fëet,. with:. associated : food
and beverage venues is nested iii between and has access to all four hotels-
Lobbies, retail spaces, restaurants., a spa docks and other front and back of
house spaces occupy the rest of the 

l
arge podium. Lush tiered landscaping

and landscape :structures with pools, cabanas and other outbuildings
decorate the beach side• ot the :ho.te is: and .a man-made lagoon twists and
wraps arc:und the hotels on the landward side. Thre e vehicular .arch-like
bridges over :a :lagoon: provide .access to the casino and hotels.. A .spectacular
waterfall structure .sith water cascad ing i'.rdo the lagoons is prominently
featured on :both sides of the main porte cochere.

An entertainment village, detached: ti:meshare building, small chape
l
, and

convention center featuring three• ballroorn.s and exhibit floor's complete the
main pasts of the development.. Detached structured and :: suit cc parking with
central mechanical pant and several other auxiliary structures provide all
other necessary services for the facility.

"rhoI:l;to:n TomaseIt!
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Owner's Representative

Aidar Laing O'Rourke Construction,
L.LC•

Architect

Rafael Viñoly Architects PC:

Total Area
184•,496 Ti'

Completion Date
December 2Cl:1

Construction Cost

$FOC million
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I:1ni:iin.41ta!L[€.Ii,iini
Abu .sirnvimn

The new high-rise development :jn: Abu :Dhabii is: a nu1I1ius.e. 1:u:. i. I'd i. fly that
in cl udes 'offi'ce space., residential apartments., health c..kib :luxury  ho:t.el: and
:restaurant.. The. 1 34 !496 .squa::re_:m .ete:r tower is 32 stories high with:. tour
levels of underground parking. There is a: pool and health dub on the .32°
floor-

The building has two individual towers that are approximately 55 meters
apart and connected from Level 14 to the roof, therefore creating a
monumenta l opening in the lc:.we:r pc:d ion. of the building elevation. The
c:verall height of the: :,bu

i
ld

i
ng is approximately "126 rneth:rs, with setbacks

:proposed at Level: '14 and Level:;

O ffices are to be located from Level : 4 through Level 14., Residential
apartments: are Call Level :. 15 through Level 28. :,HdeI is from Level :3 throug h

:ga:; 31± Mechanical floors are proposed on Level Bi.. Level 14. and Li:;vel
27.. Other features include a ballroomFFoOm OP: Level S and hotel lobby .on Level 2,

Tlwynfcorn Tom asetti
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Owner
MGMI lMirage

Executive Architect
Gensler

Design Architect
Pa F•Fi C:la::.r:ke Pci ii AiCI1:leCtS

ProthirSon Architect
ElKS:

Completion Date
2009

Construction Cost
$7 biFibu (estimated)

Total Area
20 mi:FFIOn St
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I IYAEtI A I Al	 .I.1ws

Las Vegas, Nevada

Thornton: Toniasetti is providing structural engineering services for the LEED
:o

l
dcertified Atha: Hotle 0S .sino> project, the crown jewel: of the 76 -sic.rc.: M:Gs>.

:C4yCerHe:r development on the .Las Vegas Strip It consists of a 61. -story,
five-star hotel tower of unique criss-crossing curvature: 't:TitI: 4,.000 rooms and
elegantant entrance canopies, a convention center, a casino, a: theatre, a retail
podium, a bridge., and a central plant Se:rV:iflg the entire: complex-  The reso rt-
casino will 21.15:0: feature approximately 300, 000 square feet of tech:.noiogica r:iy
advanced nie:eting: and : OiTVeii:tiOfl: space-

Structural systems varied: to :suit the multiple: tar: i i.lId.r>i.:n:g functions. Convention
Center St cell Icing-span trusses 	 stackedcoiumn4.ree spaces: a.n:d
.cantilever to hang a s

i
gnature glass fagadeS 500 : feet long and 7: feet high.

The hotel tower prestressed c oncrete floors .areshaped as intersecting arc 1:

to create wings of differing heights,. :servedl :by: th .:ree separate elevator cores,
This provides optimal >guest access and req. :i.re:d complex testing and
analysis.. to .controli i..ngs and :cores thatl tend to move differently durng windi
and seismic events.

Thefl P1GM City Development w as the biggest cc.>.n:stru:cti:or: :project in the :U: a,with
2: total poi:e.t:: cost of :more than 57 bill :: ion..

:e>(a>x>tfl. Tomasetti
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Tameer Towers
Abu Dhabi, U.A.E.

OwneWCllent
•Tameer Hddings

Architect
Gensler

Completion Date
To be determined

Total Area
90GO000 at

Construction Cost
Confidential

InarsOGensler

The Tam:ee :.r Towers Development on Al :R.eem Island, Abu Dhabi,	 j5

to be the landmark development of the .Sha.ms. Ma:st.erpl.an., and a new iconic
:structure for the region..

The site is split into :residential and commerciale:rcial :sections, and comprises two
63 story ieside.ntii:d lowers and two 13 story torn iii ercia1 towers.. Located. :in a
moderately active seismic .ZDri:.C, o:.n:. :.reclaimed land with a high water table, it
15 dissected by a:.n: B Farce highway in ORG :direction:. arid by a ca:.nai in: the
orthogonal! direction.

A 'iE .story commercial tower is the centerpiece of the development and
feato:res on,9 of the world's largest atriums, and a distinctive :reinforced
•concrete d.: iagrid :exo.skeieton. The diag:ri.d creates a conOnuous. tateraF:.
System for the tcwers exterior, making it :.nmre than just an imposing façade,

The fast track design program was 18 months  and .excavation commenced
on site in November 2031± The vast quantity of information required was able
to be produced to meet tight de.adli:.n.e.s from i: ception utilising 3-fl CAD
:.modeling. This allowed sections and general arrangement plans to be rapidly
:Produced, and facilitated greater understanding of .3: dimensional Ca-

ordination of structure with other disciplines-
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Futian, Shenzhen, China

Owner
Shano.r:i-U: international: Hotel
ManagE rn.ent: Uc..

Architect
Wc:nçt T.iinçj 1: Partners

Cornplerion Dare
2007

Cons irucuibn Cost
$1:.:6):: million

Total Area
Hate  64:583:5 .Ef (6(1000 m2)

Hotel Apartments
215,30.113F120,.000 nie)
O:Iic .es, 8(19.1550 .sf r65,000
Retail 107. ,F49 at (l0.000 rD

Futian Shangri.-:La consists, of a mixed-use development, which includes a
I 80-mater tail h .ote I: lower, two 100-meter tall office: towers, a t:Fti ce-story
underground car parking garage and a three-story podium functioning as
retail space, hotel ballrooms, restaurants, and other hotel facilities- The
:complex neighbors other top-grade offices and hotels in S:h:enZhen and it is
:connected: to a ne4y developed mass tra.nsit. line-

Thornton Tornasetti's main scope of work included structural design services
for the 1 80-r:i:eter: tall hotel tower and the long-span podium structure. . Thefl
tower was constructed u:S:iflg: a conventional :concrete beam-slab system..
whilst the :.long-span podium structure used post-tensioned concrete design.

This. project p:rovid:s. .an excellent :exam:pie of high-rise deign and
:construction under cttaileng:ing conditions,a. i:.nc.Iudi.ng :severe typhoon :. wi:.nd
fog:. d, sloping: outer column., ::heavy ld.aded post tensioned transfer girder and
a: conservative bu:.iid.ing code.. The d.es.ig:n team achieved economical
structural solutions without compromising aesthetic design integrity. The
result is a beau:.	 new landmark. Ion the City of S:.h:.eF1z:.h: .en...

Thcrntun: ibmasetti
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Location
.B:i:eaeile y Ia., Steve ieark:

Cl. It/C3wouer
N> 'IC' > ELK:

Services
54 p:i:i '15se • Eagi ettesU etg

itte
Li etti. c'wt.s:tti > 1*&l3tPt.tOO

Bite, C it ii L neunpu St IC

(too tese.h:ni c.e1 E:nl itteet'. net

(E.ori ,i.rnctkcm
A..dtsi:.si:eetat its p. said
i.tatpteetetsn

Contract Period
200.

cotriakm Coast
:IEST)$StOOi't):O

.Dem.rci %5:ui : etreesje
EiDA'W'
21i2 i'1:it7ICS Sl:t'e•t'l:
Bt:c,cikk:n.NY
Ms. 1)s:eetna \
71:4'l 5134-0224

Project Description

As a pal of Continui	 fliurtsto	 >>'>
r ii	 Pap Is an	 ii usin P	 511 '

rot rtk O's wilarfirovil kin tile Laskk
Riv er, '1 Lars±s provided macin - 	 I
site"civil.	 and	 aroterchnictil
criginecring servicesfor opm space
iape ceatint	 at tile prootntes ttlPa± 5 	 1ililuIlUSUI
lle and ci 1ia	 'V	 Kent Strata ,	 S

and	 r n sanEAvenue, 'I

improvements ine lade It pier.

	

lanE ciplariade, and	 ark
was

nphwMmg	
1:	 Zr	 p43 —

Commerce,	 I as ii.se industiles,	 a

relocated(itclosed down, their
therindoned thchines Continued to block pubhea-et. to the %vurertront. IhL-Cparurnent of
Cl Planning has 'oid i1row. formerindustriallii sucs I	 1 liii hinting	 r.ato>'t

.wtnm.e a vitalpar, a he Grocniattin, community.ht openspace pre,t 	much-
needed r : u (corn the ons, san of attain livin	 nd the rehirbiash pier willl serve as
fut ure site tn Errs service connec-ingE ii	 o and Manhattan

•:ivicLaren performed n.nderwater •inspections of the pro j:eet site and waterfront :strtactnres, and
reviewed all available 1ot ut ienlahon shout these e t±m stlni, str*Je,,t ares MCI iven generated a
plan liar the de:m:cal 1011 and :rede:dgn of the existing pier I•tKent •Siree•t and ctiord.inxled
pc:nnitg \%• 3' • fli the NY EDC. 'NYC DOS.. 11.5. AC Oh. the Id. C and the N'YCDNt.. '[::7iyr the
creation: (if, 451/4tierErotic :eiqilanade, ):&LciL 015cr: attica c:reated dcorrolifion plans for .••:' aritcu.s
esc.ist.ing Structures and the :necessary design doc:wne:citts fbi th::srehne imprssvemerits to
S'uppi3lt thsi' esplanade.. Mc:i..are.0 dcv eiopi: .d :st:.ve'tsal desipi 7ii'h5wnc;lj y...sç lIar the N•YCDPC"c
ieviI all ot Lit ni takingink) 1013513151 1 115111 uost t lit 11111 ItS tiS wall IS sUSLdIllduilt design

rzwrcn
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jj

Reference

lIt.	 ::Laarad
flew.1 eptaicot t..LC
Mr. M:idaaal Sloane
(9171 o-1 6- 70

Project Description

MdLtoten was tetaic.d to provide LOW sate'cwil marine, and t'a..sote.c:.hti.lc:at engirteerrr.g :'e.lvi.ces
to ts'1S t in the de,i ,r and dead porn cit of the former s teel Poi nt peru i p,ul t of Rrld,_,ejxfrt,
c.:tnntctie:ta.. With a:pprctcirnat.dy 52 acres: of buildable larld boti:nd.ed by the 1±95 1: ntcrrstate
Highway. NIOL' Ottt: toll help 10 transform this Encistly as. ccart: industri al watert ..on:t property
inc .o it ma.:t...ed-usadna . opmanI. 'l.I'bc. pmpers:edd.evel.opm cOt. .t program: Co.- the pitJCCI site as it
stsi :nds: tocJsn> inCitidItS titi:t is 1301 :0:0CC: sSsln:iv .itr:itd or :re:s :t:ri:eted. to lime: toliowi:t:

Retail Center	 73.34i')(a cci
MBSn Street Retail
	

152,330 cci
Waterfrontni late i I/F 'n ttttr in n3451t

	
98,0.54• c'f

1' Convenience Rein i:l/Chtmeery
	

31,164 cci
/ Reside:rit:ial
	

3,500 taaits.
Yacht: Citi:b/M'a:riiia.	 30.476 sr
Clificce:	 168>427 ccf'

V Fh:tte a'Cotwent.i on
	

271,35 11 pIT
V Put fic Open '5p:t
	

10 acres
/ Retall/IEaat.ertai•ament. Parking

	
4,5 39 spaces

V Residential Parking
	

162 spaces
V .J:l.otel/Co:nve ..lion Parking

	
850 spaces

V Office: parking
	

505 spaces:
' iScIta:rina
	

100 Sl ipi'.
' Idtte•rston of :Mail): Street Pier

" %Yitt:ertlro:ro [: ..cplanse.
V Anajhitheatre

Location
Bridp epor:t C:o i:tiae2ts etat

Client/Owner
BtkIp;41ac'rrl 1.,2i'r .ci Clap

evel . 113Ctit..

Services
Site Civil Enginec 'ri rep:
Man rae final neseri rap; and
Psnn tt:i: apSe.
Gee,iec.J'a..c-al . IE':nsripsearipsg

Contract Period
20DC2030

Construction Cost
$2,o3.Ca0ca.a.mU

r4nai

Silt Civil 1i*gjoeerini

LoesassJ ondw Lung Islansi bound, the
"Sterl Po int site Welt, a flmnea i ndustrial p

locat ior Operated by ni	 I Bonnni ri
(U 1	 that	 nttitttU	 It	 I.	 mI lL

auinuhe c ci g	 ml' I powel dart and wIlstati on, andconanns some'in and

under,gFOLAnd structuresfro its
'
 lindustr ial ci tt ,th Sicomaott	 r	 l vu

ii>' us	 Iii in	 ad n u	 marina,	 i ssues M&aren is add ressing rbrthe

it'ii	 p	 7 cat of this >coyj' t inc lude flowrl plain impacts 	 rrrrvnrc. 	n-cemcn,
r'p akr'inc	 a prnc'iii ii r Iii	 ailia ciii' a cuovIl etc. I In st'i tot	 iii
integration ci'uT9S internal ta'fli	 ii ulat iolc arac! in iq̂;ral i teloran t. 	 ti'p evrilanade

aetta
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Jacob H. Y lila. 'Ml	 ,al >	 o	 ' atalal a	 Contact: Jacob Yahiavan
SEEM ± Ian , teem	 www.cmfientaladiisoa.com

Steel	 e	 e ,St ort. T

Marine Engineering and Ptnn itting

N1'Larn tainneersr 	 a ing it) incorporate as muchas'tu¼sibt at
¼	 Point's chiefVrt B	 the voiterfi-ont, The cplanadc, 300-shoi

r
marina yacht club and other auracuonswill capitalize  in the
development'sprimeovEn in the Long Island Sound in

	

ci	 wimvnmu tilt	 'm'ent	 'ssmh for f csdi.ns and 
Yi'aih

Nike	 's4clarenPF divers will conduct	 titcr ii	 mm ft
deterillirre the ionegrior at existing struetunw. kind marine 	 Si1
engincers willl ld, iniagrare thow ,ruucsworth ciun e  while also
coming i	 mhc''ie solutions for hits ul suplort rest It'll 147

McLaren roust address several key components it) its
en"Incering service"7 Includla l-I JIUNIC access e the	 rI cni. shorefine

lubmi r man esplanade	 m gui pub-fic pier desipi and 1wrmitting, marina 	 m n hydrogruphic vurveyin , and dredging
.McLaren's eNperienisc-in handling an 	 hnittin documentation f marine permits will	 instrurnental inexpedifinla
tile Fcclevelopment process

With its H linda if! -95. adjacency I) Lit Bridgeport Train Station

E
Ii	 'ic,Fjh	 ma	 ndMa-ajh	 ii.	 n	 hP'i

JeffersontBri	 Farm located j toh's	 ui.tct.t ottu 
Al	 t, [r Unique 	 tiruni	 t Lak'd'± i,ttiIa h'sp tan u. if
transportation

p.
'udaskltomt ru nti an	 atuu	 I	 Si bimtv

L P1,0 leaderin uttum am sac	 ni design	 a	 ku
evalu 	 ±5±	 '1111'	 u_i Iint±,I.	 cidS	 id utur,>ith

is	 I on e 	'ni Im cuodal	 ran	 mu	 m
Hndu'part ia. ti m nil d ts	 I i	 otanon lot	 t rio
tmam±a±,mtutini rarvork and McLaren alloCiptueS tile pup 	 oft'tci iig	 1 a structure 01 die steel Poln i peninutitc

(Jeutechukid Enghivei'iimg

From a Il....•tei.h:ni'cal perspcc:t I'Nui: th:e p:raj:ect wii i:n:volt±s &t di'.:\..clop[njt apkmt of land situated heiThteen MO dYers and
COnSIStS 01 htmL am deposits. Ccliii prcssihie and'or possihi' Cii' I rOlirne_litcith impacted organic soik at ssefl is pie_s ions
nit rccellaneaus fill and abandoned. building slabs and foundations- 'flit uneven grade of the site demands i.4cLaren to: use
vti:flOU:S amounts at ii . I. 'EQ mect the required 10 'tHat elevation for the piopccse_id hu'id.'n:gs. Mdl.,:am:n: ES fltVC:Sid''tint. CaS:St'
i_ike_a pp solutions to the ge_ate_clinic l a, hailing_s posed by the Steel Point site, as having tai. igimi plan  ssil r,cau
substantial savings in the ovt:taIL project budget.

'a"

*49fl.
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McLarenis Role
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Jacob H. Y lila. 'Ml	 ,al ' 1 / o	 ' staliN a	 Contact: Jacob Yahiavan
SEEM ± liii a teem	 www.cmfientaladiisoa.com

Carnival Corporation Marine Engineering

Flier Rehabilitation Services - Cozumel, Mexico

Location
Catazta:ttiatt,, MaTh i:a2a

Client
(Incr.cc'rd I	 cpaol':al t .or.

Project Type
•r.:usr•*ittaitki

:Serv i ces
.154 2cn:pe 14111st ccce:l:i i:aas.
Lliiad.e:reasat.e:r I :iasp:ectkn.

Contract Period
ate:

Project Description
iyj 11311 F

, 
rigineering provided p tt a,,i >4)	 ngi neerinesapponw rvic forth r h'h Iiitat ion

ti existing ti	 in' dolph in and	 it	 hip dock ing fircilitvk t in C '07,ume l . Mexico,
The mxi	 dol phin was accidemally t 	 dock ing vessel as a rectiliI iii stron g
currents off the shoreline Althoushr

rornediate damaoe war visible to tile

tender sv.Scerni and mooring d(drivin.

in-depth underwriter intesrigations

also compromised ific structural

mrogrity of ffie dolphin	 It isles

the result of' the new azipod thrUSb2f

IMeli or 111srt)!e 
on this

tIta . I I pTOeCtWLStO
'pmvide pofr:ssnioi:i en:gi:ntaa.nc:tg :S :tip!XMI. :Set'v ices he the Sl.I:Pt,eSS:tld. cehzi:bilcta:tion of ite
:it1.CIC:n:iltg: do! ithin R--pal scicmaiicS and :SeCcitCati:tYttS Wet'e: :.ISStd. It) ti.d.dieas the :fe:ndn
da:niagc and. :restore t	 dhe eon..'tio	 in:n of the oonin g dolphin ..	 In addition, rehabilitation
.re.ccarn:men,dai:o:n:t-see:re male to address the :scour prob.i:e:ms at the fi7otin gs. lIhi :6 WOS

accomplished hs rr'±i rig presEt e'.saed anchol tic rod'a which extended thtouah the op of the deck
and were arouted in place. Mc•Laret: povid.ed i:r:.:spections. an:adyses, :aSSB:SStn42:ttS.
:reilsorncflefl:dtIti .OflSL. and estimated repair costs in the .turm of a Summary .Lether .Rtrxwt. The e

report included figaitesax!. rhotce:mrh:s..

Project Highlights

•	 h,iidt'r •'ts1'ater Inspection: :Sen'.ic:cs.
• Condition Sacco an.d Assessment
• .preparation: tof Alternative Repiti :r Options
• Estimated Costs:
•	 Summ:acy .ILc:tter :tt:tr(11t

Reference

(" arn hai ("orpo:t'ai.i:o:n
3fi5:s NW 8th Averme,
Miami 1 ILitidu	 178- 2428

•:'lr Giora T1srael
\a lLe lre"±idera 'Nra taiL!> ainina
(105 ) 406 - 8647-

: pAclpen
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Roseland Port imperial Mixed-Use Develo ment

Location
Wetib rievka,a., and %Vitgt Nap

Yoi:Ic.. Na±> Jasitatar'

Client
RSJSBI mad Pr upea:iy
(.cltli party'

Project Type
Sl it .De .ei.ccpi:ne,at

serv ices
St'ratoiei ra .tiraw i 300am :1358
Fs,a.arada.ia:ei Si ra il: i:raetyri tag
Ptaaai'.dii. rait SmScfl, tgafli.can
(:0ea etruasi: tarsOveS ph.
Sort4.8:03:

Contract Period
5530•5 ')iC,t

Construction Value
¶ I )CI	 IOta lea,)

Project Description

)Nklaren worktisd with: the Roseland Ftope fly

Co:m.p:ariy since the mid-1 090s : 	 on

eloptuent: of Poil Im:periaL a. 8:1,.7 billion
:rna:sitrpi. tIri:l'lc:d 351We'ClirOii't [' .Ottitfl un i:ty,. :nio:n:g
rrvo anliep of theI ludson. Ris .cc,. in: West 1'e
\torI> and Wdehgt:nke.n. New Je.rsev !\Jg5
Imperial consists of 6, S(X) resident ial units and
app . 051:8351aie :iy ::• million sql...ia].e feet of
'CCBfllflerci:ai :SpaCO, ine:iud.ing office, :retail..
:eflI:rtjfliflm:efl .t and at :hull set" ice hotel.

Challenge.,; liii.1.uded;
•	 Ctttsatiiig 13 fl:CW .re:5d:ei35tW:I mud cott i:it ui:erei:aI devel.opme:nt on: a .ihnner 581 said10.	 .
•	 Dilapidated exi. 3:m:n .z waterfro nt :structures
• No infrastructure
•	 5. ctn.Ianii'n.aterj sol Is
• I sisn ug deep organlc. soils oerc not uhk to support bui ldings  on conventional spread

Reference

Roseland Properties
3 Cnn..ifl3roo.k: Road

.Slion : tills, Nttwje,rscs : 07078
Nir Joe fl"ri•>mit
( 971) 218-2,80

Mc{.aren provided :shoreline: :stabilization design,
get.:tech.n'.ea! deadgo,. :8 > 10.1 surcharge design:, and
soil ni:Onire n':ng programs. . and. provided the
st:ru:cla:rril design and construction : ov:e:rsigbt of a

tflimb'e:r of the hoildkrt1.s in Port Imperial
MIc:Larea has incorporated industrialized
censtn : ctiot.techrdques in the siTusawml design
by aS. SIg,rllne I5IiteiRP 

stee
l load heantlg waD

huildin>zs 'it here the I ight'ga;c bearing 'is ills were
:t::abr:.icaai .cd oil' site' Ill 11 controll ed 15111351 :ronrnent.
brought t".a thesite, and erected., saving
censn'ucti en tirn:e and. overall bu:iidi rig costs,
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Jacob H. Y lila. 'Ml	 ,al >	 o	 ' 55151 a	 Contact: Jacob Yahiavan
SEEM ± liii , ir em	 www.cmfientaladiisoa.com

H:ItjhbtUth:E±CãBahamas

LàcSSS:
}lts_,Itla or,ioe C' tg Bahamaseasas

Client/Owner
I li,_J'abeeant Ca, '1 titt
('tith Ii 1 tI-IC'S (31

Services

.Sti: 3e11:ueiai .iat.i:aJ•i,t.:131:ak'
Stisri:igpitse:itag

Contract Period
t5•ii1

Project Desc to

Nlel-arcn is flrca'l nz>tru'nrl and vileeivil encinetrin g servicesror di now
developmentit on Highbounie Cay-Bahamas his 50()-a re island is at privaie island in the
Exurna Sound,r	 im±tl (ii	 sonth of NassauDevelopment inu	 the din
eth exclusivetst.	 ctm cs	 new marine bar and restaurant. 	 planning for 3 private
re-sidences onth iNland fheproject provides the clialleng of designing for topi'
corditionN onn'	 t	 Simplification a	 ii ofinaterialsl ' lii	 meeting
local contrttcEnn irde 'uts an d m tunpp t ctbudget,

Mclae Roe
NIcLurenu II'S) dii, %truelural and ,ltt-IC1 1 Sit 1ISAJ'iU tic' i 'tIlt including

•	 ite InNectigation
• Uavout and

Schematic Ilia" Vivo

P fr

Sai;m K odef act cii 't
270 1 nfacerre Sea r
New net New S arkCkjL,
Mi	 alit ymJu

4,1	 S 3,1

Sight Line 4YH	
:%jirIIPWmfl
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±	

Y his. 's.D	 ,il	 > 1 / o	 ' 65151 a	 Contact: Jacob Yahiavan
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Waterfront Facilities Investigation
Contract for the U.S.

Project Description

As part. of an indefi rt'te Qutint.itv contract f..ontract. Ntjrr.he:r N4740 8-99-D-81108 Sc. N47403.,.
02>>rJs' 8307) with the U.S Nasy., McLarerr: has provided tnyJeivo:ater tn:sIktC.tiotl, corn]iflon:
assessment and repair and rehjhihtotion design services at a variety or Nays facilities
'o±nrldsaade Iliese facilities inelide

Delènse Foci Su1pl" Pier Nlanchester, WA
lsk:Lare:n j .:rftw .m:e.d a Level I Sc 11 underwater
inCcttOn of 1hc Small Bout Basin I acilo"	 Al
ae.cessihlc: :sirttctstt'.al elements of the Pier (above.

.... below the deck) werc inipteted. '1li..e.: cle:mCfl15
indu:let:i:: tile 15:n eec pier... f.oat guide pdes... :mcmrr:ng
pFal:fbrtntsL thUS wall(wav, two :Lkil'pht:nS, and ftnde.r
pilesi3'itsts". on thetilS'pe.c.t.tOn: :fl:nd.ing:s, the structural e nth'on of the : .h pesc:la26J :structure : WtS

assessed :n.nd recom rrie::ndal:io:t.is were provided fbi further Investigation and it:.pthr waiL Vt . th.
cos.t estimates,

\	 Petal Halber, II	 McLaienpert'a a i	 anundematin condition
assessment (if facilities ' the Naval Submarin I'd se at Pearl F larbor,H'	 a Facilities

inspected reInS, th Small Craft B 1hin'Wharves
--	 'SlO	 1 SW50 S2 '	 3	 lB i 1 K as

IasPtr '8i" A comprehensive pa 	 prertaied

a derailing- tile fusufts of findings. deverirtions,'in
analyses ' , , flt1s cncLnn plus	 Bewiti tin

llII3gun 4I[I(1[If((	 lit)	 1' 3 1' ibis(showingdtiinm	 it
111111 IILIII$iiltIlIlIIIIIIIIIIII 	 's xit (inventory), arid repairrecommendations arid

ii i'it

VsndenhLst'g Air 'I. ..re 'Base in %'aiiden .tqt ( '> 4 - 5y faren performed the underwater
Inspection. tii.i.d assess:m islit of di..e strt.icttr.inii iti.e.tii:bcrs SU.!:pfOrtltl.g The ss:ate.rfrsai.t i.äe:ii:tic.s,.A
Level .1 Sc: If I:ineJt':r%4'rdaJ5r i:nSpSC'ti:on: was tIa:srisd.i.e :tcc. .iJbr the main:m:ai:n bai.khead.,. while level. .1.,. .D.. Sc.
III	 i:iit..r,V'.frC 1..n:5'pf.i3llotirs vstii.- COt)ditC>d i.Fà: tb5. : ika . pli:i:n.	 .Atg.y..s'e. wilts C 1.33i.'iX.Ct.LOii:
ukmenas include caps stringer deek beams tinder dccl> s'ire'ss Liv ener"> >.iolts and similar
above  stuet s:tnic.:t and elern.. p' -

Location
Worldwide,

Client/Owner
tJ:S Navy

Services
Ufderwttier Its 'v'sSt'i.ilZc:ti.O.tt
Condition Aasatt:tasemterct.
Rapsirs.n.d IRdas:ii:a:.f iiu:t.iaota

Design
Contract Period

99S2Ot:4

Construction Cost
$7500OC*) (taps' at Cite)

U ,S \'ink-e>.e I'iei' (Asst t;oat'd (:enttr in New 'V ork
Cliv... - NIcI..±are:n. •piti-n'ci a de:ta.iknai cstndit:.ion
assessment of the:tctuutlset ..i .a't.ion of the Ya:n:lossf:. Pier
dueto dali :a.ge.t' caused by aCarla> ship c:t'd .li:iii'en with
the 'p5l :tjt aj.e.r services provided include detailed
und:erwat.er Inspections, structural analy sis, repair
recommendations, and :e:t:cn:stracli:nn tx:I:St e.:sti.m:i:..t e.5 . A.
technical report was prepared •i'ng the i.J..S, 55 avv
:th:riti abi: and .gtth d.di. ines, which 11.c .:. LKi.&i. :descriptions,
ohsert':atot::>:, as.se:5's:ment:s., cyncltsasn.s..
Ieco:an:an:end:at.ioriai, photogriip.hss arid. :figu:res.
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Waterfront Facilities investigation
Indefinite Quantity Contract for the U.S. Navy

US. N	 Amphibious Base in Little CT-rck, VA  McLuren Nvasret 	 ci pertban, underouter and01
inspection of4c tvroh,icl pivr^i ^ Pivrrt and	 )'L the base.	 r report was prepa red' that summ arized the find ings
of die	 11cm	 ale orcutri mend abonNl	 p1's Lind im provernen ts vk ifli

cost	 I Li,

Ii IS>. Nor: a i. Wen :.fin .US St at utn - ULN1i&(Wd,. I	 Mel :nsn eo:mpk:ted a. re- mSpeCitO:t1
of several watertiont fitei i lit.ies at t .. Naval •••. canons Station in Clcme:o:rd., California
at Suisin Day . The piers at this :tkc:iiity are used by the 	 primarily for transfer of

vapons (hUh on- :and. of:N.ce.dinp)tit :rail and truck: iransport. system Thtt

inspected i:nciu'ksI list) large Sfllm:tiiliitktfl: .h.ii:n.di.i:liil2: piers (Piers .13 and 4) and flh'e>
moormg 'sLruUurt's Several rai l road and hijresci> 'xidke s er<sIn lieue,h's ad incest
to the i ilerrrcnt We rc : aisia .inspec :ted> Our .investtgatwtii: enc&i.tii:pat .':sc'4 fli:Oflt7 than
10,00(i Omber p iles spanning lILA) line ii mfle' at p1 tttOrni In rilifition to struetur a
estimates for repS were provided,

Barkadale%I'	 d ci nspection , Sin'e	 LI.% McLare n pertb r ined anunderwater inspect1 4th	 'd Chu te
Bayou 1	 s structural elem ents m concern s op oKserved lite ra l displ acements nt'	 idge d

u
ring springtime

high flood t.ter !eve ls. The primar y 'trletrn (if the a ir for ce personne l we thestructural co inor54the br idge 'a
its abiditt, ia,provide avcv S±,  to1111 rrsn'i the hecie ion ptssenr,r 'ehie rilftliJ and trai l er truc S Aljoti>tlic	 1151
assessment of the bridse documentation of findin g '> and is ' 'ion of Jit fire t restleon thresciath 'a	 ar the bridge

Naval Nlaga yincitIt	 iI McLarenp Hunt 'sn underwater nil	 asw ssment ofia±iii tit t
h
e.

Naval Maea'inciP'd HaAam Faci l i t ies inc luded inthe ii	 on sis' whaiNes WI-W 3'id Whfir	 S

McLaren prepared a tsr Ii 'i' port' detziling theresults of inspection findings  which n rnp'	 photo

documentation. r sin dUe facilities depict ing- eli tend	 It '00(115	 or') and recommendationi forrepair
includ inperi ste stimates

1S Nas "I Weapons S	 i	 lstrefl %%±t	 'Itarci	 ,ete an,	 1
41 severrul vviarT fiont t uLli' it the	 'r It '	 S tation tit paper Sou nd 	 I h
facilities in spected incl uded: Pie	 (Carrier Pier). Pitr B ( rLLWt ?je r) No rth
and South Wharvet, iF l arkingAC	 and, Hers r) and F(imhePiers), Is
investigation encompassed over (XX) concrete piles as 	 110 timbet pd	 Is
dcl'	 stru ctural	 sm'lt- lead esumaws, re

pa ir 501 ii and cost

clifinisiWaiAwcprovielva- and drarvingstireparcid	 am
fl

U.S. Department of the Ntis's
901 M .Street, 542 Building 21 8
Wsbin gto.n, DL >20373
Mr. Ales: V.'ana.
(202) 433-55 io
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Former Maxwell House Site

NEW YOBS-.	 NEW •Yti)PJS CCCI	 FLC)PJDA
I ++	 The Seaprana Building	 325 Clematia Street

C 4	 s'iro NW' kX	 1, Hill Sheet	 373 Park Avenue, Suite 2607 	 SaUce 100
atl,,,a apt on, N2 11968 	 New York, NY :10132	 West Palm Beach, Br. 33401

631-561-112 1 r	 212-031-4833 T	 033-909-61327'
Jacob H.

±	
Y lila. 'au	 ,al	 > 5 /  o	 ' assIst a	 Contact: Jacob Yahiavan

SEEM lass , is e ns	 www.cmfientaladiisoa.com

Maxwell Place on Huds

Mel,a100: is working with •:p[ :•axvsrefl
FEC 011: esCttvert ig the t47fltte..r MaYwell.
fldu.se eodl1: e: industria l site to a planned
residential tnisced-u:se development áiOfliZ

the .Hudson River 'Th is water.tn:mI::
com:cm:.i:r:.ih':.iS designed 10 'prtStSWe v.le.ws
gind :m.1i5i.tiNi:I: (5W "joice in tl.ol (11 dililCtb
vs nil NJ LI] I 5 s I hudson RiverCC \k attrItion!
Walkwoe (I IIRW\\ ) gu'ida. huts

on •flt lFEc,cd son "si1.1 e:o.ns cr1
Cl' over ttt'ia condominiums on 24 ac:rec of

p te.rftcjtt property .. The central. .lhetus of Maxwell Plac.e. will be a waterfront park that. will
include a beae..h and the restoration of F.]ysiiul F.ield.& the site on w.hieh the first baseball name
in A tn.eric:a was played. Maxwell Place on. the Hudson will aLso :&at.ijtrt. 200:SXX) square :fcet.
OL CoccItn:erei:td. .anrj retail space that will .h:oi't. 1.. it.ixun" restaurant and :BhOflii:ngticcie.:n iii:tts:,. a
:tltne S's coaler. a rooftop pcso] mod ssat'den± and L500 parking .SptiCt 5'>

Location
irs.a, Nec;' .k:rw'

Client
P,T, Maxwell IAA.'

Project Type
Site: Devdnpineut:

Services
SileaCivit .E.aaioiti:ias'
IMaticte Elta .:e; :Ite.eI1: 31
Ipermitting
.Design
Coastn.ctiurc

Adtuiiaigt.nal:i:crn

Contract Period
1999-2005

Construction Value

Reference
Et Mctxwdi,L'iI.,C
112.5 Ekldts3lt . : 3036.
'Hoboken, New Je:r:satcy
Q7Q[33

Mr, D•ag B.tilt
(201) 792-92.20

Whein .i:J. ix-building ?vkixweil Il0tt"t. cornplex
opened on the IIHI.bb&ke:n. 'watejfro:ut.iio. 1939 ± it was
the world's largest eoffirc. pian.t. Considered the
:Iirst applieation in this COtIlltflt' of Bauhaus
arch iiee:tu.re to .i .nd ust.ridl. design., fl elegant
baildinas Ii. Outs 'ampk construction  n floor
plans,. glass-rl 'hbon• wall curtains, glazed C:O:tttStS,
and yellow brick walls. •11'ic plart: handled the
cat tn± process of industrial &MHLC nrod at non,
from dockside bean delivery through e:l.eLtnlng.
ronsti:n:g:,, grinding and C:aclrci.l ig.. 11w. plant a:tl.osed
in 1c92

The Project has required tire investigation and
understanding of the existing mitasrructure. system :r that serviced the prior mar. r>ibtdttrM.
taulots file new planned des eloonient qw red tilt. COnSfl uctioti or new upgradcd nO lilies
The Master Planning of these: :SerV IC.e:S ±0335; a C7ctcc1al .first step in the design process ±'k key
component at this planning was the incorporation of the esusting combined server  that passes
through the site into a new utilots dgnesi without altering Its tun,tion and locatoor By
understanding the txisnng a sttm capacitic; Mel alcn was shut to work with the plolcet
te.idrnto deveLop the :1:0w :31:iTi15tnietLffe system to meet the project: &i:ri:itn:cts.Ihis .hon.oi:ng
was tne:n crn.pkm.e:n.ted in the construction :acid. penn. 'ft documents..

Oth.e:r Prot'e•ct et .iillennes: iroelude .-
•	 Stait:.il. i:t':tit .Oil of an cmn:raab.]e :i"ti.ri:rel.:i.n:ts
's	Repair o]:'dII .upid.a:tcd r:ier:s:
• Permuting Par .amemeney fire l3-CCC•5:5 and dock

Mai:r.:ta::i ni :n:g vIew corr:idors:
* Providing access: 'to the river
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NEW I PBS-.	 P53k' •Yti)P53 CCCI	 iPLti)PJDA
C^rahrcnpd Advisory 	 The Seaprana Building 	 325 Clematia Street
C 4	 s > iro kw' lot	 0 Hill Sheet	 373 Park Avenue, Suite 2607	 SaUce 100

atl,,,a apt on, N2 11968	 New York, NY :10132	 West Palm Beach, BC 33401631-561-1 12 1 r	 212-031-4833 T	 033-909-61327'
Jacob H.

±	

Y lila. 'Ml	 ,al	 >	 o	 ' islal a	 Contact: Jacob YahiavanSEEM	 Ian ate , em	 www.cmfientaladiisoa.com

'The pto'ect includes the C:O.n:SLrtiC:h'o.fl of  riverside, public path. comprised
Q:]7 a I itOh l inear That pron'tenadealonit the Hudson River rvale rtlont and
various, pub] :0: Ar: 'Cr1 tiltS.. A 3Ort]:Ot1 of this whet, will he funded Lhrauh a
federally admtnicterel New Jersey Department at I rarv5prac'tanon
Enbince'ntm Act (T) grant \kLaras has worked IkILII the
landscape: ,i.rthit.ect: to develop plans an d sections I.br the promenade arid
has coordinated with the City of F:Loboken. 10 secme funding and approval
from the •?'1:JiDfl'f ".Liic: park and ' roccttrtitd.c, 'w.iil i:cie:ii.ide a::msrr tel: in at
on:grsdc wtLk:.ways. pedestrian: 'i:CT5 tower the .FLudson ..,bic:r. an emergency
boat: ramp. h.gimng, l:andscapi cii and various park and playground
aicie.n Ciit,s

Mc Laren is providing siteic:iEvil, it1ti"etstrUc1ut'e - and marine engineering :St rviee:s, This Includes ecn:st met ion documents
ot demolition... and recccnhrrpotron. cci. the existing pier and pLatIbrn.,s. oh 11 itic's. and roac:.wr.y desi gm, MeLaren has
prepase'd the pasi'tnits :Io:r .[.[5 ,:r: 0W Jars..y Daçeattnua5e'nt. 'tort F,:n, .iron:menlal Prote,e'lionWhitiii'a'nt. 1[)evbk:tpinent± Boat.
Launch and In. itmcrii Wtat us A cabot ', the North Hudson Stiver Authot us Ch', F] inning Boa rd , and Soil Erosion
Approval
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NEW I SIPS-.	 ASIC •YC)PSI CCCI	 FLC)PJDA
IAdvisory Services, LLD	 ++	 The Seaprana Building	 325 Clematia Street

C 4	 s'iro kw' kxm loll	 51, Hill Sheet	 373 Park Avenue, Suite 2607 	 SaUce 100
atlas apt on, N2 11968	 New York, NY :10132	 West Palm Beach, BC 33401

631-561-1 12 1 r	 212-631-4833 T	 633-909-61327'
Jacob H.

±	
Y lila. 'Ml	 ,al	 > 5 / o	 ' Salal a	 Contact: Jacob Yahiavan

SEEM lass ate , teem	 www.cmfientaladiisoa.com

Williamsburg, This Edae Waterfront Redevel	 it t

Project Description

For this wate:rhun.t development pro er.
ahi:tig the Laat. River at the Noldridt
W.illkutlshtirg site lxaween NSth: Street
and N I 0th .S:trect. Will 'dm.s'b:utrg.
Srodk I yti. Me:Laren: provided the above'
and underwater inspiration : ol' piers and
bW.khcada: c'evelops'd and impi .m:e:ngea
U ge.ote.e::Lm:ieat froaTelot to evaluate 'I
ce:ndk 1101151. e:arried ott a. silt idivii
i:n:spee:I on which Included a. site:
in•venitoty :study concerning Utilities,
performed ibas:ibil.ity studies ..hr 'tester
reLtcsj. activities (:,C : , Os hi:n:g piers,. water
taxi iacuii:rgs... :;id:rrv ta/rn]! I: tiial 5... 'cvaienl:r0ni::
cspkinade and provided svatu'frunt permitting serv ices, In addition, MaLartn performed
the da.talled design for cnwrneclact±e ra.pusn to the sa.usvaU and shoreline ttahihzatton a. a.akd
txnctrtia.tittn documents provided ulct estim ales and LO 151 wctioti support, I IdudIng hid
assistance.

Mc: I:,ttcti't iscicrreidy 11:551:58 latfi the: (2 lent IF! develop. . nIt the t.. (Jp(2rfl' hiS-F t't:a'iie.i ml ti:Stih, with
the goal of lI: a'armzin.g the number of residential units that bee. biteS Manhattan skyline,
Mcl-arm ivill tv i:n t>c . .e .d wiTh: future desi iii: and e0F1S1ru{J'tl:On TBStfl815Cflie:ni1 :5(2rs. .- (2835 for this
large-scale tn.ixe:d..use uti:te:rftont development

Project Highlights;

• Level i. Inspection. (visual i:nspeetlo .i) of piers. and ht.ilkFeads
• Level II Inspection (hands-on or tactile 'tn:Sj)ect1Ott) 08: five percent of piles on. each

pier, to :EtS:I'C:I'/': (4±1830I.: ..tmarine Itt.re:r :11411.!:VI:t)' and um bar pile eonUi.itl:Cteti:

• Pencil cores on typical piles

L oca tion
13:':e,e 'IcIlv a. N way Yolk

Client
)s3i3:l.t':IS1gait .i)t,egwi 01:a'rri.e:ni:

Project Type
Mario.. Structure
Staorc'ticac Stabiliratiora

Sol
U rtd:ti:aetatei: Ilnvrstistat:i:csra
Marine F'sayiraaeri'nu:
SlIeVrilll-caracceaacls
btta.,IIC!2.l tivtru •555753:j Fti:..
(tee. US.it Iii cal Flitgi rte,c:n .g
Pt]:'rti:l:t'i.l:it:o.
Desage
Crm:st.ru ci. on (tact F:aeii' . renti rag
II :.d al ocls:cnatnt. Preparation
(.lt.st..a'tiati:i±irt lit..itAStiGrt 0553.
Ad 	 tel sti:rar io is

Cnnt.nn: Period.
2OtYt4OCIS

Construction Valno
N/A tsat thtr, I tin e

Reference
1)eaugj:astss i :t L)stets'ttl .Operi.t:t.:iS
4:25/Its :23 0, Strest
Dcttas'tastar. NY I
Mr. .8s4iC:hsael Nave

151 25l-Cts5nF:,:t 5815

• Soil baring program.
• Ground Wifier .mOl:ttto.flllg program
•	 I Identification and Ct ass... :tleatio:n 01: soil. :st.rall r:apby
• Shoreline :stabilization:
• SiSCiv.il tnspeetionindud10.... unluies inventory
• Identification: at' relevant: permitting issues
•	 Peas i'hil it)' studies t:tf. d.e.ve'kcptr!.lttl:t of :alternative

associated costs,
• preparation of Ionfract Bid .1 ..:aiu.ccie:nts

W:ate:rtl't:yflt strue:tures:, including,
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Battery Park City Ferry Terminal
(Actual t?± Rendered View*i)

NEW I CPA.	 NEW •Yti)PA. CIII	 ELSISPJDA
ContinentalAdvisory 	 The Seaprana Building	 325 Clematia Street
1 4	 s'iro Lw' lor	 1, W11 Sheer	 373 Park Avenue> Suite 2607 	 SaUce 100

atla,aa apt on, N2 11968 	 New York, NY :10132	 West Palm Beach, BC 33401
631-561-1 12 1 r	 212-031-4833 T	 363-909-61327

Jacob H. Y lila. 'Ml	 ,al >	 o	 ' 65151 a	 Contact: Jacob YahiavanSEEM	 ± Ian , I em	 www.cmfientaladiisoa.com

 Description	 New York ae'(jt s) v ''t
1'lic Battery Park Cal Fsty Terminal was	

construction 
Dn't"t

cm 1. ...i .. :Y etaistruded ".:fl 1 989 to provde tony

	

..n'ice iNt'l we'n tkih.tki:'tn and Boaters Perk 	 :.
The ongineti facility esais a Lt.nlpOretc)

structure: consisting of ai: tkmtin:g landing
tenu:inni and appw'tenarccs.. "Ilie Port
Authority of New York & New Jersey
coritracTee McLaren to: provide structural and
l:T.lUrcne ensgi:nee:cin:g seivicle:s. for ' flite de:s 1MB: of
ptcrfli an. emfloatin g :leciy ier:n•iu:r:aL, a4s:flQil will
prom irk' the facility :1%1 113011 I25..ye.ar liltb>
The Thc:j:htv is the largest cil. .its k:.i:nd :.i:n the
'tjodted :8: tti•te:s',. 17tt:C:OtU:pliS:S. t7t 31.:C.t'tt 1 lion .¼ acres
of floating stntcture..

Mc:Laiien"s	 sam...iCht::S	 UndC:r	 this	 it:Ohlt'fltCrt
tcna'ol med preparation o:f Stu•gi': 'I:' .- .Se'henintie
l )LSIr,fl fAtetinunts 'eIaP,e, Ii Proilminars
Design ][toc'uni.0:r01s Stage. lilt Detai.kd l:nign
Jflcgijj .t,ieiits: and .Stage ii 'V -. Construction
Adcn inlatl0030n. the :L1.owici.g latin :inrd. stI:ucitu.
cxm.s::.plts: <. i .f a niamiiis>_h.Wl tn.mun tamsrci .:, j .i'ti"'k two
il':lK :hOrllge towers anchored to batroek, 75 feet
bet ow the: wUle:r: and pedest:rian wal.kways
connecting to the Battery tRick. City ':E'.spian:ade.
1. de:iAren was i.l .a' :responsible f0:1 the design of
ADA-comphant access rarnn to the berries- lendcnng staging and eonstntctibdite

"11w technical design '1 two'lved :static and'  dynamic analyses of floating :strptettcreo In
accordance sci t.h the pd no i pies of 't.kwai Architecture, the facility ac,'.ot'n ntod:cet es all six
degrees ol heedom its restraining three and allowing three motions (. ompheatin g its design
Was: €.IiC : requirement to ni. iiii:mi.0%I inteir optionS till the exl:5"t:ing ferry 3C:rv lee. Once
eanstruieted. t:tie.: facility will beeocnta till tie.:sthc'.'t.ict:ttlly pcain :.i .nent :t.e.:aturre of N 1755 'r ors, City' s

atarfiont.

Project Highlights
• I)ynamuc. Response Ar,ai' SIC
• 1..111.13 ptiter .Modei :in g and S imt:i: lation.
• .:Pce.mlt:resam.i.i:n:g 0"F.R13412k Ane'hotS
• Iutoyaciic•y .,. i2Lt:ctat.It:ln and ID:amage: •Stability
• \dcchanteal Lngtncertn of Deployable Ramps
• (1htss and Glazing
• (iCOtAtlIllYad Anal'e ci s Rock \'kchaniam. s File Ihiving and Hock Coring
•. 7 y Ope:ratio.n.s and .Passen.ger Flow
• ::lt'e.ndeihig n:rc.. . ::E.nerr .DiSS)ithOn
• ¼1 lIon ik 1 \IX1I'& for Pior'. Bearing'. I onions Mooing Parts
• Corrosion Controi.
• Fabric Structures Itcut:eracti':ean.
• Permitting ilk ADA Compliance
• 'Underwater Inspection 'Services

Locationri
'Battris CarL. C 1:1:5.,. Lp,v,s'i:
M.ShMlttis

Client
Ccitt tatla,nIg 4,12, 19 a park
& No,  jaSr'3a7:g"

Project Type
Fsn' Tarrith or

Services
Maclate :ltit .eaj:. Ite'ri:iai
Stctaa::I:i.a:ra 1 , .3±t,a'e..eamoa I:

Detigra :Sei-.,:i:. ,en

Contract retied
I tfl- 2006

Construction Value
$70.353j'

Reference
tpfl .A.tti lapel: IV a>f Now York
& Nev, jersey
It) Ilapietwag 7 ,* Hoot
'Mw YawL., N.ee,t:' York :. :)0:0

Ni •N iJgtirt Qv.cktrri.rr
(9731 20r-47o

MO

r,

'ft Mcglmn
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NEW 'SCAT	 NEW 'SCAT CITY	 ECCPJDA
C^vahrcntvd AdvisoryI #530	 The Seaprana Building	 325 Clematia Street

4	 .'iro NW' km	 50 Hill Skeet	 375 Park Avenue, Suite 2607	 SaUce 100
Southamplaau, NIl. 1.961	 New York, NY :10152	 West Palm Beach, Br, 33401
631'561'1127T	 212'631"4831 'F	 563'909'61327'

Jacobb
±	

Y hi a. >&I1	 ivaN yau(Ocoutiu enlal advisory', coin	 Contaci:: Jacob YaW avan
SEEM I in ig > is em	 www.confientaladvisorv.com

APPROACH

50
WTC Tower 1 LLC	 Confidential & Proprietary



NEW T(1)RK	 NEW Y(1)RK CITY	 FL(i)PJDA
C^vahrcntal Advisory 	 The Seapnna Building	 325 Clematia Street

4	 ?iro NW1	 30 Hill Skeet	 373 Park Avenue, Suite 2607	 SaUce 100
Southampton, NIt. 1.961 	 New York, NY :10132	 West Palm Beach, BL 33401
631'561'1127T	 212'6344833 'F	 563'909'61327

Jacobb	 Y hi a. >&I1	 jvahi yau(Ocoutiu ental advisor y, coin	 Contaci:: Jacob Yahi avan
SEEM M E 	 > em	 www.confientaladvisorv.com

SECTION 4. THE APPROACH

To implement the RFQ which on a commercially reasonable basis will lead to a RFP,
the individual firms will provide, through Continental Advisory Services, its
proprietary design, engineering, and construction value chain strategy ("E&C")
coupled with its unique capability to invest as well as raise project finance funding.

To support the Owner, the individual firms will provide on a commercially
reasonable basis the necessary multidisciplinary services as well as collaborate with
leading industry hospitality and media firms. CAS is in exploratory discussions with
Hyatt, Warner Music Group, David Burke, and GKBrand.

511
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NEW TCP.K CITY
The Seaizram Building
373 Park Avenue, Suite 2607
New York, NY 10132
212134>4133 >1>

FL (31121) A
323 Clernalia Street
SaUte 100
West Palm Beach, FL 33401
361> 909> 6132 7>
Contad:: Jacob Tall avan

NEW TC)RK
NITTTT7flffII	 I Advisory Services, LLC	 #330

C 4	 e > ira NW1	 30 Hill sheet
SOUllhilmpIOu, NIt 1961
6311611127 T

Jacob H. Y hut >&Ii	 jvalii ayiln(4Cnnlin enlal advisor y. corn
111111	 ± I iii	 em	 www.contientaladvison.com

Section 5. Fees

To be determined.
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NEW T(1)P.K	 NEW Y(1)P.K CITY	 FL(i)PJDA
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4	 ?iro NW1	 30 Hill Skeet	 373 Park Avenue, Suite 2607	 SaUce 100
Southampton, NIt. 1.961 	 New York, NY :10132	 West Palm Beach, BL 33401
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SEEM M E 	 > em	 www.confientaladvisorv.com

SECTION 6. BIOGRAPHIES

Thomas Z. Scarangello, P.E. - Chairman
Thornton Tomasetti

Thomas Z. Scarangello is Chairman of Thornton Tomasetti, Inc. He has more than 25 years of experience in
structural engineering and management, with an expertise in the application of state-of-the-art engineering
technologies for building analysis, design and construction, including 3-D modeling and interoperability. Tom has
provided structural engineering services for a variety of building types, from long-span sports and entertainment
arenas and stadiums to high-rise commercial and mixed-use buildings, in both steel and concrete. A registered
professional engineer in 22 states, he has published numerous papers, authored many articles and publications, and
served as an expert witness.

He was named one of Engineering News Record's "Top 25 Newsmakers of 1996" for his work on the Gaylord
Entertainment Center in Nashville, TN. He has given many guest lectures and has served as an adjunct professor at
Manhattan College. He has bachelor's and master's degrees in civil engineering from Manhattan College

Malcolm G. McLaren, P.E., SECB - President and CEO
McLaren Engineering Group

Malcolm McLaren, after graduating from Cornell University undergrad and Rutgers University for graduate school,
started his business out of his basement in 1977. Recognizing the need, he offered a unique service of examining
structures underwater and found a niche market which he has developed into a 110 person, 7 division, forward
thinking business. Now with 35 years of engineering experience, 8000 projects nation and worldwide including the
stage for Cirque du Soleil Ka and development of the Hudson River, Mr. McLaren is one of the most successful
businessmen in New York State.

Jacob Yahiayan - Managing Member
Continental Advisory Services, LLC

During his 20 years in corporate banking, Jacob H. Yahiayan, Founder and Managing Member of Continental
Advisory Services, LLC, has successfully structured more than US $5 billion in corporate financing in North
American and international markets. In his last management role, Mr. Yahiayan was the Assistant General Manager
and Head of Corporate Banking at a subsidiary of Standard Chartered Bank, PLC. Previously, Mr. Yahiayan was the
Vice President of the Corporate and Institutional Group for Standard Chartered Bank's New York Branch and Head
of Credit and Business Development for the New York Branch of Bank Bumiputra Malaysia Berhad. Mr. Yahiayan
received his BA from New York University, MBA from New York Institute of Technology, International
Management Certification from INSEAD, Fontainebleau-France, and an M.Sc. in Education from CUNY-Brooklyn
College. Mr. Yahiayan also is a licensed registered investment advisor in NY, FL, TX & CA, and holds a New York
State Real Estate Broker's License.

Aldo Andreoli, P.E. - Managing Director
Continental Advisory Services, LLC

Mr. Andreoli has over 35 years of experience in civil and environmental engineering working with Northville
Industries, Suffolk County Department of Health Services, Southampton Village, and other prominent institutions.
Mr. Andreoli is a licensed Professional Engineer in the states of New York and New Jersey, and teaches at SUNY
Stony Brook. Additionally, Mr. Andreoli has been awarded Engineer of the Year Award from the National Society
of Professional Engineers and Civil Engineer of the Year Award from the American Society of Professional
Engineers. Mr. Andreoli received his MCE from NYU and a Fulbright Grant Recipient, Laureate at the University
of Naples
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SEEM M E 	 > em	 www.confientaladvisorv.com

Wayne Clark, PE - Managing Director
Continental Advisory Services, LLC

With over 30 years expertise in multi-disciplinary engineering projects, Mr. Clark brings a unique level of project
and engineering expertise. Mr. Clark earned his Bachelors in Science from CTJ'NY City College and Masters in
Science in Mechanical Engineering at Columbia University.

Frank Mruk, MA, MBA, FStratPS, SMP - Managing Director
Continental Advisory Services, LLC

With over 30 years expertise in project management efforts at leading international financial institutions, including
MG and Morgan Stanley, Mr. Mruk brings a unique level of expertise in large complex P3 projects. Mr. Mruk
earned his MBA from Pace University and a Bachelors of Science in Architecture from PRATT Institute.

Stephanie A. Yahiayan - Associate
Continental Advisory Services, LLC

Ms. Yahiayan has a proven track record in preparing complex RFI/RFP/RFQ documents. Ms. Yahiayan is finalizing
her Bachelors in Science in Civil Engineering with minor in Construction Management at the Polytechnic Institute
of New York University.

Dr. Charles Thornton, PE - Executive Advisor
Continental Advisory Services, LLC

Dr. Thornton is the founding member of Thornton Tomasetti, an internationally renowned multi-disciplinary
professional engineering firm, ranked among the ENIR, top 150 professional engineering firms. Dr. Thornton is also
the founding member of TTG Corporation which has a U.S. patented structural design engineering capabilities.

Harry Spring, PE, LEED, AP - Senior Managing Partner
WASAIStudio A

With over 35 years of experience in the architecture and MEP design, Mr. Spring's expertise includes
commissioning, sustainable design, lighting design and mechanical, electrical and fire-protection engineering design
for governmental, institutional, residential, commercial and medical and health-related facilities. Mr. Spring earned
his Bachelors of Science in Electrical Engineering from the City College of New York.
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NEW TCP,K	 NEW TCP,K CITY	 ECCPJDA
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Jacobb	 Y hi a. >&I1	 ivaN yau(Ocoutiu enlal adaiaoa'v. coin	 Caantacl:: Jacob YaW avan
SEEM ± I in ag,i g le em	 www.confientaladvisorv.com

Contact List

Jacob Yahiayan, Managing Member
Managing Member

Continental Advisory Services, LLC
The Seagram Building

375 Park Avenue, Suite 2607
New York, New York 10152

(o) 212 - 634 - 4831

jya hi aya n © continental advisory .com

55
WTC Tower 1 LLC	 Confidential & Proprietary



NEW T(1)RK	 NEW Y(1)RK CITY	 FL(i)PJDA
C^vahrcntal Advisory 	 The Seapnna Building	 325 Clematia Street

	

4	 ?iro NW1	 30 Hill Skeet	 373 Park Avenue, Suite 2607	 SaUce 100
Southampton, NIt. 1.961 	 New York, NY :10132	 West Palm Beach, BL 33401
631'561'1127T	 212'6344833 'F	 563'909'61327

Jacobb	 Y hi a. >&I1	 jvahi yau(Ocoutiu ental advisor y, coin	 Contaci:: Jacob Yahi avan
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CERTIFICATION OF INFORMATION

The undersigned, on behalf of the company named below, hereby represents and
certifies to the WTC Tower 1 LLC to the best of their knowledge that:

> The information contained in the enclosed response is accurate and truthful
as it relates to this Request for Qualifications for Operator and Manager for
the One World Trade Center Observation Deck.

> Compliance to all applicable laws, regulations or ordinances of applicable
federal, state and other governmental or regulatory agencies, which have
jurisdiction, will continually be maintained.

> Unless fully disclosed in the response, the information submitted was not
prepared in conjunction or cooperation with any other company and or
individuals.

> Unless fully disclosed in the response, neither the firmed names below nor
any person or entity acting on its behalf has communicated with
representatives of Owner, the Port Authority of New York and New Jersey,
the Durst Organization, or any of their affiliates except as provided in the
Request for Qualifications.

> The firm named below unconditionally accepts all terms and conditions listed
in this Request for Qualifications, unless fully disclosed in the response.

> The firm has examined the Request for Qualifications, drawings, and related
documents, and hereby submits the attached Statement of Qualifications.

> The individual singing this form is an officer of the firm and is authorized to
sign agreements on behalf of the company.

> The firm has received of all addenda to the Request for Qualifications and all
of the provisions and requirements of such addends have been taken into
consideration in preparation of this Statement of Qualifications.

> WTC Tower 1 LLC has the right to reject any or all proposals, to proceed with
any form (or to negotiate with more than one firm) without notice to the firm
named below, and to alter the selection process as it may determine. The
firm acknowledges and agrees that WTC Tower 1 LLC will determine in its
discretion the information, criteria, and evaluations on which its selection is
based. And that any selection decision made by WTC Tower 1 LLC will be final
and not subject to dispute. Neither WTF Tower 1 LLC, nor any of its affiliates,
representatives or consultants shall have any liability to the firm names
below in connection with the selection process or any act or omission in
connection with the selection of an operator or manager for the Observation
Deck.
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NEW TCP,K	 NEW TCP,K CITY	 ECCPJDA
C^vahrcntal AdvisoryI #530	 The Seaprana Building	 325 Clematia Street

4	 .'iro NW' kx 	50 Hill Skeet	 375 Park Avenue, Suite 2607	 SaUce 100
Southampton, NIl. 1.961 	 New York, NY :10152	 STeal Palm Beach, Br, 33401
631'561'1127T	 212'631"4833 'F	 563'909'61327'

Jacobb	 Y hi a. >&I1	 ivaN yau(Ocoutiu enlal adaiaoa'v. coin	 Caantacl:: Jacob YaW avan
SEEM ± I in ag,i g le em	 www.confientaladvisorv.com

Date :	 February 6, 2012

Signed:

Name:	 Jacob H. Yahiayan

Title:	 Managing Member

Name of Firm:	 Continental Advisory Services, LLC

Under the Law of the State of: New York State based LLC

Legal Address:	 375 Park Avenue, Suite 2607

New York, New York 10152

Telephone:	 (212) - 634 -4831

Web:	 www.continentaladvisory.com
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Development Services
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Proposal for the design, production and operation/management of the One World Trade
Center Observation Deck.

gsnipijet°, the only firm to have planned designed produced and launched the observation deck for
the tallest building in the world and the only firm to be planning, designing and producing the
viewing galleries for the tallest building in Europe, proposes a team headed by Anders Nyberg,
Daniel Thomas and Yves Mayrand

Nyberg and Thomas bring over 30 years of combined experience in observation deck operations, visitor
services and ticket sales and Mayrand over 25 years in design and creative direction. In addition,
gsrnpijct° holds 153 year standing in design and visitor experience production on large-scale
international visitor attractions such as the National Museum of Singapore, The Canadian Pavilion at the
Shanghai Expo 2010 and the international touring exhibition Indiana Jones and the Adventure of

Archaeology.

For both buildings, gsmpijct° worked with industr y veteran, Andy Nyberg, former General Manager of
Sky Deck at the Sears Tower (non Willis Tower). This proven team is non joined by Daniel Thomas, a
young, yet seasoned operator responsible for the successful re-launch of two observation decks, the Sky
Tower in Auckland, New Zealand and the John Hancock Observatory, in Chicago. For One WTC, gsmpijct°
will also he working with long-time collaborator, New York architect, Antony Di Properzio, a New York
City code and permit specialist with over 30) cars of experience

Our portfolio of expertise is relevant and recent whilst maintaining a solid track record for safety and
delivering quality experiences. Past projects and operations include

- The Shard London Bridge, Viewing Galleries, London, tallest building in Europe (opens 2012)
BurJ Khahfa At the Top viewing gallery , Dubai tallest building in the world
Willis Tower (formerly Sears Toner), Sky Deck, Chicago, tallest building in USA

- The John Hancock Center, Jo/in Hancock Observatory, Chicago, 6th tallest building in USA
- Sky Town, Auckland, New Zealand, tallest freestanding structure in the Southern hemisphere

Having designed and developed visitor experiences that attract through-puts of over 1,000,000 visitors
per year and one that averaged 30,000 visitors per day (Canada pavilion in the Shanghai Expo 2010)
gsmpijct° has the skills and knowledge to manage the logisitics for and design an experience that will
engage a high volume of visitors.

Moreover, the direct experience of working together on the Burj Khalifa and the Shard strengthens the
team's working synergy and demonstrates our full understanding and appreciation of the calibre and
levels of security that will be required for the Observation Deck of One World Trade Center. We also
appreciate the benefits of local knowledge and of having a local office, as we found with the National
Museum of Singapore and the lIuij Khahfa in Dubai. Therefore, if our bid is succesful we will set up a New
York office to support the %VTC operations This office would be under US management

gstnprjct°creation inc.



Exhibit A— Cover Letter

It would be an honor to work on a project of such historical importance and cultural significance. We
thank you for your consideration and look fonm ard to hearing from', you with regard to the second round of
submissions.

Sincerely,

'N -

gsrnprjct°création Inc.
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Exhibit B - Company Profile

1. Company history

Established in 1958, gsmpijct° was the first multidisciplinary design office in Canada and is
responsible for the design of numerous landmark projects in various fields, including but not
limited to:

- Star Wars Identifies in the design phase - traveling exhibition in partnership with
Lucasfilm (in the design phase)
The Viewing Galleries - visitor center and observation decks at The Shard London
Bridge (in the design phase)

- At The Top, the Bud Khalifa's visitor center and observation deck (2010)
- Several pavilions at Expo '67, '86,'98 and 2010,
- The National Museum of Singapore (2006)

- The Lincoln Pavilion at the LS Open— Flushing Meadows NY - (2000 to 2005)
- The Montreal Science Center (2000)

gsmpijct°'s work spans a range of mediums and disciplines always with the visitor experience at
the focus The strength and success of our designs comes from the energ y we put into fulls
understanding the logistics and architectural environment of our project. This awareness means
that the design is always pertinent engaging and seamless

Striving to provide better solutions to meet new and evolving needs in design, gsmpijct° has
developed in-house multidisciplinary resources As a result we offer a range of comprehensive
services - including research, design technology development, multimedia content creation, as
well as pioject management, fabrication maintenance, and operations facilities We are highly
adaptable as a company and this approach combined with the collective's sensitivity to cultural
identity and proficiency at tapping into local expertise, means consistent delivery of high caliber
projects and the creation and implementation of great design

2 Number of years in business

53 years

3. List names of officers/directors

Yves Mayrand - President - Chairman of the Board - Owner



Exhibit...B Company Profile.

4 . Primary contact

Vincent Brie

777, de la Commune West, suite 200
Montreal, Quebec 113C tYt
Canada
Cell
Email uncent bnegsmpct coin

5 Webpage address

Maui:: *wu.

Teliscope proprietary technology: www.tellscope.com

6. Financial statements

a I he work will be done from our Montreal office until we establish a US Entity,

b. We are not registered in the USA we do not have a Federal tax ID number

c. Credit References:

HSRC Rank Canada Inc

Jean Gagné, MBA. CMA
Senior Relationship Manage:, Business Banking
2001, McGill College, Suite 200
Montreal, Quebec H3A iGi

Email: jean.x.gagne@hsbcca
Tel: 514 285-8617

it



Exhibit B - Company Profile

BBC Royal Bank

Louie Porco, MBA
Account Manager, Media & Entertainment
Senior Account Manager, Commercial Financial Services
1, Place yule Marie
Montreal. Quebec 113C 3B5
Email: 1uigi.porcorbccom
Tel: 514 874-7980

Export Development Canada

Bruno Chaput
Account Manager
800 Victoria Square, Suite 4520

RO. Box 124, Tour dc In Bourse
Montreal Quebec H4Z a3
Email: bchaputajedcca
Tel: 514 876-7130

111
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BUSINESS SUMMARY

GSMPrjct Creation Inc

777 rue Na Is Commune 0 bureau 200

Montréal P0 1-13C fYi

Tel: (514) 288-4233

Employees: 13

DUNS 20-6934957

SIC 7399

Engaged in design, commercial and industrial

Year Started: 1977

Executive: Yves Mayrand

Payment Index: 79
	

Litigation
Prompt - Slow 5 days beyond terms 	 Suit(s) 0 Lien(s) 0 Judgement(s) 0



PliMelti Jpf 99:

Payment Index
100 = Anticipated

JjfljT 90 = Discount
1	 80= Prompt

4	 - 70 = Slow 15 days beyond terms
60 = Slow 20 25 days beyond terms
50 = Slow 30 days beyond terms
40 Slow 50 days beyond terms
30 = Slow 90 days beyond terms

-------20=Slow l2o days beyond terms

I	
10 Slow 120+ days beyond terms
1 Slow l2O+ days beyond terms

..o.
(4	 z.

•.4• lritlueh'y Upper 25%	 .:::... Ilndutty Metiieil

-A- ind'urfry Lower 25% 	 4H :Compnny.pay4x
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PAYMENT SUMMARY

Number
•f.Exp

15
5.

In File:

12 months ending Nov 2011
3 months ending Nov 2011

Credit Extended: Sl00.+
($000)	 50-99.9

15-49,9
5-14.9

1-4.9
less than 1,

Trade at net terms
Trade at discount

Cash Experiences
Placed for Collection

Unfavourable Comments

Amount
Cs)

4945
.375

0
0

4000
945

4195
0
0
0
0
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100	 0	 0	 0	 0

	

84	 8	 8	 0	 0

	

100	 0	 0	 0	 0

	

0	 0	 0	 0	 0

* In some instances, payments beyond terms can be the result of overlooked invoices or disputed accounts. Remember
that accounts are sometimes placed for collection even though the existence of debt or the amount is disputed
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Payment	 Paying	 High	 Now	 Past Selling	 Last Sale
Reported	 Record	 Credit	 Owes	 Due Terms	 Within
2011 Nov	 PPT	 75	 75	 0	 4-5 MOS
2011 Oct	 PPT	 75	 75	 0	 1 Pilo
2011 Oct	 PPT	 75	 75	 0	 23MOS
2011 Sep	 PPT	 75	 75	 0	 1MO
2011 Sep	 SLOW 60	 75	 75	 0	 2-3 MOS
2011 Aug	 PPT	 75	 75	 0	 1 M
2011 Aug	 SLOW 30	 75	 75	 0	 1 MO
2011 Jul	 PPT	 75	 75	 0	 1 MO
2011 Jul	 PPT	 75	 75	 0	 1M0
2011 Jul	 PPT	 0	 0	 0	 4-5MOS

0' 8 0L1331 E R TiA I"  ro E PR I 0103 N	 E R E PROD 1 A C N IAHOL E OR 'OF AR I l\ AN Y r C NM 54 Mt3N

SSHAI " A R 'h	 pit Luru ocu lNJor,A"fltrCC for 
too
 ct	 C 4t't	 ,rthc	 ,r,	 t,	 reid

II unerh neel rr th	 pm'	 nvket pu,'i thu 3o	 op 1/3331" At 1,0 C	 UT
,"3 3b 048 p,NAI 'A does r	 or't'oI 11 WA ° lot CO at" r Jnle5s irheiwi e no catsc 1 , INC	 o ' t ,-.i no'!
v p''IIi,furriluo q is i sport 08 GANADA 	 sssun, ess anyPar ct	 uasr,ed	 nr,u4ran,
tre occoricy, o mpi e ten s tui'ehr	 to, Ofinoti	 Au ud and snaIiuILp ,bs, i a, ary10' mAba,e'p
10 ICing fr om	 tingen so 1 un C ror ro u ft"'In n°ql oem'

91
£P&B CreditCheck
	 Ba:ek:te.:To.

BUSINESS SUMMARY

GSMPrjct Creation Inc

777 rue de la Commune 0 bureau 200

Montréal PQ H3C 1Y1

Tel: (514) 288-4233

Fax: (514) 288-3520

SIC: 7309

Engaged in design, commercial and industrial

Total Payment Experiences: 15

Litigation
Suit(s): 0
Lien(s): 0
Judgement(s): 0

DONS: 20-693-4957



PAYMENT DETAILS•

Payment
Reported
2011 Nov
2011 Oct
2011 Oct
2011 Sep
2011 Sep
2011 Aug
2011 Aug
2011 Jul
2011 Jul
2011 Jul

Paying
Record
PPT
PPT
ppt
PPT
SLOW -60
PPT
SLOW -30
PPT
PPT
PPT

Past Selling
Due Terms

.0

:9
a
0
0
0
0
0
0

Last Sale
Within
4-5 MOS
i MO
2-3 MOS
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Number	 Amount
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15	 4945.

	

S . 	37
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0	 0

	

2	 4000

	

13	 945

	

5	 4195

	

0	 0

	

0	 0

PAYMENT SUMMARY

In File:

12 months ending Nov 2011
3 months ending Nov 2011

Credit Extended: $100+
($000)	 50-99.9

15-49.9
5-14S

1-4,9
less than 1.

Trade at net terms
Trade at discount

Cash Experiences
Placed for Collection

Unfavourable Comments

% Total High Credit Amount

	

Disct	 ---- Days Slow

	

Prompt	 1-30	 31-60	 61-90 91+
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80	 0	 20	 0	 0

	

0	 •0•
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O	 0

	

O	 0

	

100	 0

	

I94	 '5.

100
0

* In some instances, payments beyond terms can be the result of overlooked invoices or disputed accounts. Remember
that accounts are sometimes placed for collection even though the existence of debt or the amount is disputed
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Andy Nyberg, our choice to be the General Manager of this operation, assembled from scratch the
operations team at Bud Khahfa in Dubai, and is now handling a similar mandate for the Shard
London Bridge, two high profile and high quality, attractions This, combined with his tenure as
Director of the Willis Tower Sk?deck makes him the ideal candidate for this job

As the One World Trade Center Observation Deck will be one of the largest and more popular
New York Cite Attractions we know a full team will need to be assembled to manage and operate
it.

If gsmpijct° is successful with its bid, we will elect to hire New Yorkers in key management
positions. Between existing attractions, retail operations and hospitality venues, NYC has an
unparalleled pool of talent that we intend to tap.

Resumes of the following individuals provided in Annex K

	

in.	 Principals

Yves Ma}rand - President Canadian Citizen

	

a.	 Worked for gsmprjct° for over 25 years

	

2b.	 List of projects - Here is a selection;

- Star Wars Identities in the design phase - travelling exhibition in partnership with

Lncasfilm (in the design phase)

- The Viewing Galleries, Visitor center and observation decks at The Shard London

Bridge (in the design phase)

Ajax Football Club (soccer) Visitors' Experience Center, Amsterdam (2ou)

- At The lop, the Buij Khahfa s visitor center and observation deck (2010)

- Montreal Canadiens Hall of Fame, (2010)

Canadian pavilions at Expo '86, Lisbon and Expo 2010, Shanghai

- The National Museum of Singapore (2006)

The Asian Civilisation Museum, Singapore (2003)

The Montreal Science Center (2000)

	

2C	 20 hours during the design phase

ad.	 The Shard London Bridge



EXHffiIT C- Project Team

	

ib	 Executives

Andy Nyberg - Proposed General Manager of the One WTC Observation Deck - US
Citizen

	

a,	 Has worked with gsmprjct° since 2009

	zk	 List of projects

The Viewing Galleries Visitor center and observation decks at The Shard London
Bridge (in the design phase)
At The fop, The Buij Khalifa s visitor center and observation deck (2010)

The Skydeck, W illis Tower (fortnerly Sears Tower), Chicago USA

	

2e.	 i00% dedicated to the project

	

2d,	 Shard London Bridge set to open 2012 - further to this date A. Nyberg will he be fully
dedicated to operations of the observation deck of One World Trade Center.

n



EXH.I.BITt Project Trani

ib.	 Executives

Daniel Thomas Tower Operations VP New Zealand Citizen Green Card holder

2a.	 Worked with gsmprjct° since 2011

2b,	 List of projects

The John Hancock Observatory, Chicago, Visitor center and observation decks
- Sky, Tower, Auckland, New Zealand, Visitor center and observation decks

2C,	 o% dedicated to the project

2d	 Business development of our T liscope 	 1] cc	 om technology business

111



MOULDIEUMESM

Id, Design Team Project Manager
Patrick Keyser P. Architect

za.	 Worked with gsmprjcto since 1998

2h,	 List of selected projects

- The Viewing Galleries visitor center and observation decks at The Shard London
Bridge (in the design phase)

- At The Top the Bin-i Khahfa a visitor center and observation deck (2010)
The National Muscum of Singapore (2006)

- The Asian Civilisations Museum, Singapore (2003)
Portugal Telecom Pavilion Expo 98, Lisbon

zc.	 i00% dedicated to the project during the design and production time.

•2d.	None

iv



EXHIBIT C - Project Team

id.	 Design Team Consulting Architect
Anthony S. Di Properzio, AlA

2a.	 Worked with gsmpijct° as a consultant since 2000

213.	 List of selected projects

Med Grille Restaurant, Trump Tower, New York, N.Y.
- New York Mets, Stadium Renovations, Flushing, N.Y.
- Metropolitan Museum ofArt, Dura Duropos Temple Reconstruction

Israel
- Harlem Eye & Ear Hospital, New Addition, New York, NY

2c,	 Consultant

2d.	 His practice's other projects

V



Exhibit D — Project Experience and References



EXLHB:ITD Project Experience and References

a. Burj Khalifa (gsrnprjct° + Anders Nyberg
1.At the Top, Visitor experience for Buij Khalifa observation deck
2. Dubai, United Arab Emirates

3,
i) Operations direction and management of observation deck:

- including marketing/advertising/PR/staffing/training

if) Complete design and production of visitor experience for observation deck:
- design of lobby, ticketing area, adjoining spaces and corridors, 360° observation
deck, high speed elevators to the observation deck ft/mm), integration of all
media components of experience (including within elevators)

- concept and content design of visitor experience from start to finish (Annex B)

4. Over 1,000,000

5. Not public
6. January 2010

7. Maintenance contract
S. References:

Thomas lvi Dempsey
formerly General Manager
Bud Khalifa

ha1.net

+1 3 12 550 8935
9. Excellent safety record
10.Web and kiosk ticketing systems - all reporting distribution methods
ii The attraction At the Top is wholly owned by the owner developer of the Tower Earner
Properties
12. Full airport



I	 I V U a	 S EU

b Willis Tower Anders Nyberg)

1. The Skydeek, The Willis' Tower observation deck
2. Chicago, IL, USA

3 Operations direction and management of observation deck

4. Over i,000,000

5. Not public
6. June 1974

7. Not involved

8, Thomas M Dempsey
Was General Manager
Sears (Willis) Tower

+1312550 8935
9 Excellent safety record

to. Web and kiosk ticketing systems. - all reporting distribution methods
ii Shdcck is wholly owned by the building owner.
12. Full airport

Ii



.proJ• :c•L Experience and References

c. John Hancock Center (Daniel Thomas)
i,Jolin Hancock Observatory
2 Chicago, IL LISA

3. Operations direction and management of 3600 observation deck
including strategy/marketing/sales

4. over 500,000

5. Private

6. 1970

7. Not involved
8. Mary Ellen Smith Marketing Director

Golub & Company LLC

+1 312440.8706

9. Excellent safety record
10. Fully integrated POS (point of sale) ticketing systems that covers retail, ticketing, access
control and website sales
ii John Hancock Obsenaton (W2007 Golub .JHC Observatory, tIC) is a loint %enture
between Whitehall Real Estate Fund & Golub Company. Golub acts as the operator,
12. Roaming Agents, CCTV

'H



d. SkyCity (Daniel Thomas)
i. Sky Town
2. Auckland, New Zealand

3. Operations direction and management of 360° observation deck
- including strategy/marketing/sales

4. Over 600,000
. Private

6± March 3rd 1997

7. Not involved

8. David Christian,
GM SKYUTY Adelaide
+61412 455 921

9. Excellent safety record
10. Fully integrated POS (point of sale) ticketing s ystems that covers retail, ticketing, access
control and website sales
ii Ski Tower is a P&L unit within Sk-vCitv Auckland, itself a division of Sky City
entertainment Group a public compani listed on the Australian and New Zealand Stock
Exchanges.
12. Roaming Agents, CCTV

iv



•EXHIBIT D.— Project Experience and References

e. Shard London Bridge Anders Nyberg)

'The Viewing Galleries for Shard London Bridge
2. London, UK

3,
i Operations direction and management of viewing galleries
ii) Design of visitor experience for viewing galleries:

- interior design of: lobby, ticketing area, adjoining spaces and corridors, 3600
viewing galleries, elevators to viewing gallery, integration of all media components of
experience
- concept and content design of visitor experience from start to finish

4. N/A (not yet open to public)

5. N/A (not yet open to public)
6. Set to open to public in 2012

7. Planning and Design stage
8. References:

Charles Mayor
Chief Operating Officer
London Bridge Quarter Sellar Propern Group

+44 (o) 20310 23789

9. N/A (not yet open to public)
10. Web and kiosk ticketing systems
11 Legal /operational Structure not finalized
12. Full airport

11
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EXHIBIT E Legal Proceedings

The Corporation has no legal ongoing proceedings.





Exhibit V.— Acknowledgement of Receipt of Addenda to RFQ

Acknowledgement of Receipt of Addenda to the RPQ
Receipt of the following Addenda to this Request for Qualifications

Addenda Numbers: One (1)

The Respondent, gsxnprjct°crdation me, hereby certifies that the Respondent has read the
Request for Qualifications in its entirety, understands its requirements and has asked for
explanations of anything it did not understand.

Respondent declares under penalty of perjury that the foregoing is tine and correct

jR )ji(fl
4	 4 jc

Signature of Respondent

Yves Mayrand
Name

President
Title

November 28, 2011
Date
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Exhibit 0— Certification of Information

The undersigned, on behalf of the company named below, hereby represents and
certifies to the WTC Tower  LLC to the best of their knowledge that:

• The information contained in the enclosed response is accurate and truthful as it
One World Trade Center Observation Deck Section IV 5
relates to this Request for Qualifications for Operator and Manager for the One
World Trade Center Observation Deck

• Compliance to all applicable laws, regulation or ordinances of applicable federal,
state and other governmental or regulatory agencies, which have jurisdiction, will
continually be maintained.

Unless fulls disclosed in the response, the information submitted was not
prepared in conjunction or cooperation with any other company and or individual.

• Unless fully disclosed in the response, neither the firm named below nor any
person or entity acting on its behalf has communicated with representatives of
Owner, the Port Authority of New York and New Jersey, the Durst Organization,
or any of their affiliates except as provided in the Request for Qualifications.

The fnin named below unconditionall y accepts all terms and conditions listed in
this Request for Qualifications, unless fully disclosed in the response.

The firm has examined the Request for Qualifications, drawings and related
documents and hereby submits the attached Statement of Qualifications

• The individual signing this form is an officer of the firm and is authorized to sign
agreements on behalf of the company.

• The firm has received of all addenda to the Request for Qualifications and all of
the provisions and requirements of such addenda have been taken into
consideration in preparation of this Statement of Qualifications

• WTC Tower i LLC has the right to reject any or all proposals, to proceed with
any firm (or to negotiate with more than one firm) without notice to the firm
named below, and to alter the selection process as it ma y determine The firm
acknowledges and agrees that WTC Tower 1 LLC will determine in its discretion
the information, criteria, and evaluations on which its selection is based, and that
am selection decision made by WTC Tower i LLC will be final and not subject
to dispute Neither \TC Tower i LLC, nor any of its affiliates-,representatives or
consultants shall have any liability to the firm named below in connection with
the selection process or any act or omission in connection with the selection of an
operator or manager for the Observation Deck.

if I



FMM

Date:

Signed:

Name:

Title:

Name of Firm:

Organized as a (mark one):

Under the Law of the State oft

Legal Address:

Telephone:

Facsimile:

Web:

No embei 28, 2011

Yves Ma -rand

gjnprjct°création inc.

Proprietorship	 Partnership__________________

Corporation	 X	 Joint Venture________________

Canada Coreorations Act

777 de in Commune West

Suite 200

Montreal, Quebec H:iC ifi

p14 288-42.S

514 288-3820



Annex A
Team Members' Resumes



Anders G. N'
3924 North Janssen	 Office: 77-s48-tg81
Chicago, IL 60613	 Mobile

OVERVIEW

General Manager with in-depth experience managing the Sales, Marketing, Technology and Customer Service
functions and the associated P&Ls in the Services, Entertainment and Cultural/Hospitaliti/Tourism Industries both in
the for-profit and not-for-profit sectors Business acumen proven in the negotiation of multifaceted contracts and in
the management of complex vendor and customer relationships Energetic leader with the proven abilit y to motivate
employees at all levels of the organization and to improve profitability by generating new revenues, reducing costs and
improving the customer experience.

PROFESSIONAL

The Shard, London, UK

The Shard, a Renzo Piano designed, iconic structure, currently under construction, will be the tallest building in
Western Europe and house the Shard public viewing galleries on the top levels of the structure, in addition to afive
star hotel, restaurants commercial office space, and ten residences

Chief Executive Officer, Shard Viewing Galleries 	 2011- Present
Responsible for the concept/design/execution, and visitor experience of the Viewing Galleries including all aspects of
operations, marketing and finance The launch of this initiative encompasses concept/design, development, business
plan generation, vendor selection, implementation of systems and procedures hiring and training of a large multi-
cultural staff, planning and execution of marketing/PR/advertising campaigns in an extrcmels competitive
marketplace.

ANDERS NYBERG AND ASSOCIATES, Chicago, IL
Andei s Vyherg and Associates is a sole proprietorship that provides financial marketing, operations, and systems
consulting and implementation services to entertainment, marketing and technology companies as well as to
cultural institutions and attractions.

Principal	 1990 to 1996	 2004 to 2005	 2008 to 2011
2009-2010 contracted as Director of At the Lop'the observatory experience at Burl Khahh the world's tallest
building, in Dubai, United Arab Emirates Getting the experience built vendors selected s ystems/procedures and
staffing in place, marketing/PR/advertising campaigns designed and launched, training initiated and computed
opening a veryprofitable attraction, and continuing to craft the visitor experience with an international team of over
seventy, winning the Best Staffing award from the World Federation of Great Towers

Personally delivered consulting and implementation services to clients including gsrnprjct°, Ameritech, Auditorium
Theater Diversified Listing Services, Rent Roll, Hand Held Products, League of Chicago Theatres, Gold Medal Picket,
and the Chadwick Group.

THE SEARS TOWER(Currently, Willis Tower), Chicago, IL
Sears Tower, the tallest building in the Western Hemisphere, housing one of the worlds most visited observatories,
The Skydeck During my tenure, the building was managed by (13 Richard Ellis and US. Equities

Director of Operations, Sears Tower Skydeck	 2005-2008
Managed an 88 million expense budget and a seasonal staff of 55 FTEs responsible for operation of the Sears Tosser
Sky deck, an attraction that dress more than one million visitors/year and that grossed more than S16,000,000

Increased revenue by more than 20% in less than 2 years by identifying and alleviating bottlenecks in the
ticketing and security processes that decreased average wait times by 33%
Initiated and launched "Skylights Tour a multimedia, multi-language, self guided torn that is projected to
generate $.7 million in annual revenue and that has proven successful in enhancing visitor satisfaction.
Improved the image of Sears Tower and enhanced the experience of tenants and visitors by taking the
curatorial lead on Cool Globes Hot Ideas for a Cooler Planet', a public art installation in and around the
Tower,



:THE••ART INSTITUTE OF . •CHICAGO, Chicago, IL
The Art institute of Chicago is a world class Museum and College that employs approximately 2..000 people has an
annual operating budget of more than S200 million and attracts a base of 700 volunteers

Director, Visitor Services	 1996	 to
2004
Managed up to 120 employees and 350 volunteers responsible for ticketing information desk and audio tour guide
operations as well as for general crowd control, Personally managed external vendor relationships and key functions
and programs including ticketing, group sales, audio tour guide membership and checking operations that generate
up to 513 million in reenue/year. Provide input and direction to Institute-wide policies concerning pricing, special
events, and media placement decisions while acting as chief advocate for the museum visitor.

Generated up to $2 million in annual net income by developing and implementing an audio tour program for
the Museum's permanent collection as well as for its special exhibitions
Increased revenue from ticketing and checking operations, while improving handicapped accessibility, by
enlarging the Museum's main entrance area and bringing it fully into ADA compliance
Established a permanent Group Sales function that has been successful in generating 4% of ticketed museum
attendance and margin sufficient to cover the associated labor and marketing expense.

CREATIVE ACCESS, Chicago, IL
In 1996 Creative Access was a provider of market research, database marketing, sales support and pre-press
services to corporate art buyers, ad agencies, graphic artists, and photographers

President	 1993 to 1996
Managed a 83 million/year budget and a staff of 22 responsible for day-to-day operations. Personally managed
external technology partnerships and negotiated the acquisition of various databases

TICKETRON, Chicago, IL
In 1990 Ticketi on was a wholly owned subsidiary of Control Data ('orporation that generated 5oo million in
revenue/year by providing automated ticketing distribution and access control services and systems to sporting and
entertainment businesses and cultural organizations.

Vice President/General Manager, Midwest and Canada 	 1984	 to
1990
Managed 300 sales, marketing and operations employees that generated 8220 million in revenue/year in eight
Midwestern/Canadian markets.

Increased revenue by more than 500% over a six-year period through a combination of sales, marketing and
pricing strategies:

Expanded the on-line terminal network to more than 1,000 points-of-sale by negotiating agreements
to locate ticketing terminals in highly trafficked retail establishments.
Implemented a telephone-based channel of distribution, including constructing the facility and hiring
and training staff, which grew to generate more than Sioo million in revenue/veal within a six-year
period.
Successfully negotiated multi-year contracts with major sporting franchises, cultural institutions and
venues including Chicago Stadium Rosemont Horizon, Chicago Bears, McCormick Place, Auditorium
Theatre, The Art Institute, Montreal Forum, Montreal Expos, Toronto Blue Jays and many more,

Prior to 1984
Positions as a Regional and Area Manager with Ticketron as Director of Ticketing for Ringling Bros/Barnum and
Bailey Circus (Washington D.C.) and as Director of Ticket Sales and Operations for both the Omni Center (Atlanta,
GA) and Capital Center (Washington D C) Management positions at Atlanta Arts Alliance (Atlanta GA) and
Meadowbrook Theatre (Rochester, MI).

PLIWsN 13XI

Undergraduate work, Oakland University, Rochester, MI- Georgia State University, Atlanta GA



•Daniel Thomas

Career Summary

Daniel is a results oriented and driven business leader with over fourteen years of management
and operational experience ssrthni aviation tourism, and towers - spanning Human Resources
Organizational Change, Training and Development, Sales and Operations Daniel has spent the
last 4.5 sears leading John Hancock Observatory, one of Chicago's iconic tourist attractions
Under his leadership, he rejuvenated the brand significantly boosting attendance and financial
performance and drove innovation in Chicago's highly competitive tourism market with the
creation of Skating in the Sky, the world'ss highest synthetic skating rink

Since relocating to Chicago from New Zealand, Daniel has been elected to the Board of Directors
of the Greater North Michigan Avenue Association is active on then finance committee and Go-
chairs their Marketing division In addition, he was elected as the Vice Chairman of the Illinois
Tourism Alliance and sits on the International Executive Committee for the World Federation of
Great Towers.

Relevant Work Experience.

John Hancock Observatory/Golub & Company, LLC - Chicago, USA
General Manager 2007 -20 14

Direct the strategy, marketing, sales and operations of the Observatory, one of the Chicago's
most visited tourist attractions and one of the highest 360-degree views in the Midwest. Full
responsibility for financial overall customer service experience including retail and food and
beverage operations

Accomplishments

• Creation of a new award-winning brand, website and online booking engine within iS months.
• Successful implementation of operations re-structures to drive greater business performance
and increase productivity and profitability

launch of the worlds' highest Espression by Lavazza concept café, 	 -
Winner of three tourism awards for Marketing Excellence, Best Marketing Campaign and Best of

Show at the Illinois Gos ernors Conference on Tourism.
Board Director of Greater North Michigan Avenue Association and Vice Chairman of the Illinois

Tourism Alliance..

SKYCITY Entertainment Group Auckland, NZ
Sky Tower Manager 2003 2007

Responsible for the overall management of an international visitor attraction including - Retail,
Tower Operations, Education and two Food & Beverage outlets Full accountability for the P&L
which includes approximately 100 staff and generates revenue of S15M per annum

Accomplishments

Introduction and development of a ticket-less entry system to enhance customer service and
delivery

Successful implementation of a restructuring within Tower Operations to drive business
efficiency and increase productivity.
• Responsible for a business turnaround of $400k during the FY07 financial year.
• Achievement of highest Tourism Qualmark rating to date (96%) and winner of "Best Visitor
Attraction of the Year 2007"



Air :New. Zealand Sydney, A.I1
.Administration Manager 200ata.o04

fins role is to manage all administrative aspects of the Air New Zealand operation at Sydney
International Airport Areas of Responsibilit y include - deputy to the Station Manager Monthi
Reporting, HR & Staff Development (including the Annual Performance Appraisal and Quarter]
Review Process), Management of the First/Business Class Lounge Sales and Service Desk, Star
Alliance for the station, Training and Development and co-ordination of external supplier
relationships and performance meetings.

Accomplishments

Introduction of a new automated Lounge Access System to achieve quality and productivity
increase
• Introduction of QIK Retail into the Sales and Service Desk in line with the wider company
strategy
• Conversion to automated rosters for the operation based on a skilled workforce, not coverage
• Developed Au New Zealand Induction framing for Australia and Customer Service Agent
Training for Sydney
• Converted a business cost product into a separate business with revenue generation

Personal Details

Address

P, 0. Box 11278, Chicago, IL 6o6n

Contact

Mobile: +1312363 7093

Email: daniel@tourisnisolutioiis.org



Yves Mayrand
President
gsmprjct°création Inc

1981	 Trainee for Gui/ion, Smith, Marquart & assoelés, Montreal, QC
EthJice de ía Promenade, Lrz-dimensional study of sculptural elements for the
Hall Ottawa, Canada

1978-81	 Graphic Design , Sherbrooke College, Sherbrooke, Canada

Yves Mayrand is a visual communicator, specializing in two and three dimensions. During
his 27 Year career, his various roles in the holds of visual and graphic communication have
ranged from Designer to Project Manager and Creative Director for thematic exhibitions,
museum design, and signage, He is now President of gsmprfct° creation,

Yves May rand s exhaustive knowledge of multimedia shows and new interactive technologies
hax c been expressed through a myriad  of fascinating projects over the years As Creative
Director and Project Manager, he has produced a multitude of museum exhibits around the
world, from France, Switzerland, and Portugal to Singapore and China Yves Mayrand has
also produced exhibits for a number of well-reputed museums in Canada such as Pointea-

al1iere, the Montreal Museum of Archaeology and History, the Ottawa Museum of Science
and Technology; the Canadian Museum of Civilisations; the Quebec Museum of Civilisations;
and the Montreal Science Centre

Selected Projects

"At the Top" the Visitors' center & Observation Deck at the Burj Khalifa, Dubai
Role in the project Creative director.

Overall planning and concept of the site, Located in two different buidlings; Dubai Mall and
the actual Burj Khalifa Tower. Over 40,000 sq ft of innovative, immer sixe interactive
multimedia exhibits make this attraction a the most popular tourist destination in Dubai

The National Museum of Singapore,
Role in the project: Project manager, creative director.

Overall concept of the site. An impressive 6o,000 sq. ft of exhibit, including the permanent
thematic exhibition in which visitors journey alongside historical figures through theatrical
sets and stories, browse through bold and fresh Singapore lifestyle installations and more

The City Museum, Washington DC
Role in the project Project manager, creative director.

Overall concept of the site and concept of a theatrical multimedia show. The City Museum
will provide access to 'Washington's history through a variety of visitor experiences A cutting
edge multimedia theatre will use sound and light, special effects and 3 dimensional
environments to introduce the city of Washington as a place of neighbourhoods and real
people.



PATRICK KEYSER
Architect

•EDUCATION

1979-1983
LAVAL UNIVERSITY, CANADA
BACHELOR'S DEGREE IN ARCHITECTURE

PROEE.SSIO.tA.L EXPERIENCE•

November 2011
gsmprjct°créati on
THE SHARD, EXHIBIT AND OBSERVATORY, LONDON
Project manager for the realization of the exhibit and facilities related to the tower
observatory.

2010 -2011
gsmprjct°cieation
ABU DHABI, A'IIC CORPORATE EXHIBIT
Project manager. Design development and construction of the exhibit.

2006 - 2010
gsmprjct°crdation
BURJ KHALIFA TOWER, EXHIBIT AND OBSERVATORY
Project manager for the exhibit and fit-out of Buij Rhahta Observatory, Design and
construction.

2000-2003
gsrnprct°création
ASIAN CIVILISATIONS MUSEUM IN SINGAPORE
Project Manager Design often exhibition galleries about Asian civilisations.

1998-1999
CARDINAL HARDYARCHITECTS AND
PROVENCHER ROY ARCHITECTS
Concept and construction of an office building in the Cite du Multimedia, located at
Wellington and Prince in Old Montréal.

1997
CARDINAL HARDY ARCHITECTS
VINA DEL MAR CITY HALL, CHILE
Consultant for the conceptual and construction plans of the future city hail

1996-1997
TBY CULTURAL ENGINEERING - GSM DESIGN
EXPO 98- UN fVERSAL THEMATIC EXHIBITION IN LISBON, PORTUGAL-
OCEANS AND UTOPIAS PROJECT
Preparation of scenic plans and shop drawings for the "Utopia" show.



VIRTUAL REALITY PROJECT- FOR INNG\J ITECH
Concept and production of construction plans for the marine world thematic decors and
on site supervision of construction,

LES ATELIERS TACT, FRANçOIS CONFINO, ARCHITECT
CITE-CM PROJECT IN TOKYO, JAPAN
Exhibition on major periods in motion picture history. Supervision and coordination of
construction plans.

1995
PROVENCHER ROY ARCHITECTS
ICAO PROJECT
Conceptual and construction drawings for the future offices of the ICAO in Montreal
(International Civil Aviation Organization).

1994
RENZO PIANO, France
NOUMEA PROJECT
Interior design and preparation of construction plans for a Kanak Cultural Centre in New
Caledonia.



ANTHONY:  S. D.t.14t PERZI:CjL A.I.A.. 	
..Athhitd1

EDUCATION:

PROFESSIONAL
REGISTRATIONS:RATIONS

PROFESSIONAL
CERTIFICATION:

PROFESSIONAL
SE RY ICE

DISPUTE
RESOLUTION:

PROFESSIONAL
MEMBERSHIPS:

New York institute of Technology
Old Westbury •Carnp.us.
Bachelor of Science Degree in Architectural Technology, 1973

.Registered Architect
.State :oNdw York,. 1976

State of New Jersey, 1985.
State of Connecticut 19M
State of Florida,
State of California, 1988

National Council uf Architectural •Reg•j.sira:tion•E:o.ardi.

American institute• of Architects. Queens Chapter
VicePresident, 	 .
PtttidenL 1.9:9and i:.994

American Institute of 	 New York State
SeciQuirvi-Freasurer, 1996
Vice President Communications/Public Relations, 1997
Vice President for Gmernment \lf< s 1995
Idnatd of Directors, 2005,2009

American Institute of Architects, Long Island chapter
j.ioard o:f .Directors, 2.00:6 to 2010
bocrctii, 2011

A ttietieix n Arbitration  A 55 ociatioi

August l, 2011 : to present

American Institute of Architects
National Council of Architectural Registration Boards

ACADEMIC	 Adjunct Professor, New York Institute of Technology
EXPERIENCE:	 Foil 1976 to Spring 1986

Building Construction I & II
Professional Practice I & II
Construction Drawing 1 & II
Building Codes and Zoning
Construction Management and Supervision



AC & DEMIC
	

Chairman of::the NT.Y..I..T. Co .tmc:i:i of Overseers for Architecture 1991 ft2D10
SE Il V ICE
	

Past President of Architecture •Alumni 1997. to .2.000
Past Tteauier and Vice President Alumni Federation

CODE
ENFORCEMENT:

HONORS:

Building Official (part time, Inc. Village of Plandome Manor, 1976- 1980
Building Official (part time, Inc. Village ofMuusey Park since 1976

Buildin g Official (part time), Inc. Village of Laurel Hollow since Jan., 2004

1991 Council for Unity Community Service Awardr

1994 American Institute of Architects, Queens Chapter for "Service to i-he
Pieffssion

1994 Italian Charit
i
es or America"Christopher Columbus Awae&'.

MILITARY
	

4/70 US Army
SERVICL;
	

Honorable Discharge
Lettet O.fCdn1uiidâtiOn - .Fd:ted.o.d Arsenal , Maryland
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"At the Top"
The Visitor Center at Burj Khalifa

Dubai



at the top

an immersive multimedia experience

gsmprjct°





Monumental fields of LED colour
on a striking black wall lure
visitors form the mall.The
dramatic LED facade signals to
visitors they are entering a zone
of heightened intesity and refined
aesthetic.

buri khafilfa'reaching for the sky

gsmprjct°





An introduction area that
positions Burj Khalifa asan iconic
building and offers both
entertaining and educative
interactive features for those
visitors wishing to learn more

buri
is
 khafifa 'among the greats

gsmprjct°





An immersive audio-visual
journey through the history of
Dubai. Stepping onto a 65 metre
long travelator, visitors are invited
to travel from Dubai's humble
beginnings to the present.

buri khafilfa'dubai then and now

gsmprjct°



aafLE
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The skylight, a dramatic
breaktrhough in the visitors
pathh, allows visitors to admire
the Burj Khalifa from a low angle
shot and to take in Burj Khalifa's
grandeur.

buri khafilfa'reaching for the top

gsmprjct°





From Adrian Smith's inspiration
to Samsung's concrete and steel,
this is where visitors learn how
Burj Khalifa was born and raised.

buri khalifalrom vision to reality

gsmprjct°





H

I

buri khafilfa'speed and height
Travelling at speeds up to 60
km I h the two "At The Top" lifts
are the world's fastest. The rides,
up and down, are journeys into
disctinct universes, offering a
captivating and surprising
multimedia experience.., in
movement!

gsmprjct°
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The 124th floor is a minimalist
and elegant space highlighting
the panomaric view from the
world's tallest building.

buri khafilfa'at the top

gsmprjct°
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buri kha filfale I I scope
An enhanced reality device that
allows for the overlay of content
and information. It gives visitors
the ability not only to learn about
the landmarks they see, but also
what they look like at night or
when the visibility is perfect.

gsmprjct°
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individuals

endeavour. Through
videos, the visitors
more about the

Over ten thousand individuals
from around the globe have
collaborated on this monumental

behind the project.

buri
is
 khafilfa'people behind the burj
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buri khafilfa'back to earth
A peaceful transition between sky
and earth leading visitors back to
the original point of departure -
the Dubai Mall.
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RESPONSE TO WTC TOWER 1 LLC

REQUEST FOR QUALIFICATIONS
FOR

DEVELOPMENT SERVICES AND OPERATION a MANADINO

AT

ONE WORLD TRADE CENTER OBSERVATION DECK
THE WORLD TRADE CENTER

NEW YORK, NEW YORK
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L E C; E N I) S 200 Park Avenue, 16th floor 	 office 973 707 2801
New York, New York 10166	 fax	 973 622 0099

February 10, 2012

WTC Tower 1 LLC
do The Durst Organization
One Bryant Park
New York, NY 10036

Re:	 Response to Request for Qualifications

Dear Owner:

On behalf of Legends Hospitality ("Legends"), we are pleased to provide you with a comprehensive service solution for the
operation and management of the One Word Trade Center Observation Deck With an ownership group comprised of the
New York Yankees and Dallas Cowboys we have a full appreciation for the responsibility of being stewards to iconic brands,
always providing a first-class Guest experience in legendary facilities while maximizing revenue.

Through our experiences in Yankee Stadium and Cowboys Stadium we have designed two iconic structures built a first-class
food and beverage operation, developed and operate a high volume tour business market and run special events and
priced and sod over one billion dollars of premium seating. AdditionaMy, the San Francisco 49ers new stadium development
and the historic Rose Bowl Stadium renovation have selected Legends to maximize revenue and provide a first-class Guest
experience based on our proven model of success These projects, combined with our unparalleled industry experience,
uniquely position us to be able provide an array of services unlike any other to the right partners

Legends brings a wealth of experience doing exactly what is necessary to make the One Word Trade Center Observation
Deck project a success and as a New York-based company, we understand the importance of this decision for WTC Tower 1
LLC, as well as appreciate the historic nature of this project Our New York experience is highlighted by our leadership team,
who collectively has been accountable for development, marketing and saes at Yankee Stadium and MetLife Stadium, as
well as the management of Madison Square Garden and its recent transformation initiative.

The programs and services we have panned for the Observation Deck are tailored to the very reasons New Yorkers and
out-of-towners alike will consider it a must-visit destination. Through these programs we aim to enhance the experience of
this historic venue by establishing a state-of-the-art tour and catering site for businesses and local and out-of-town visitors.

Thank you for the opportunity to participate in this process We look forward to continuing the dialogue and becoming your
partner in service.

Sincerely,

40, 1=0 I I =^

David W Checketts
Chairman & Chief Executive Officer
Legends Hospitality Management
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LEGENDS HOSPITALITY'S CURRENT MANAGEMENT STAFF IS COMPRISED OF KEY PERSONNEL WHO HAVE HAD HANDS-ON INVOLVEMENT

WITH THE DEVELOPMENT AND OPERATION OF SOME OF THE LARGEST TOUR OPERATIONS AND ENTERTAINMENT ATTRACTIONS ACROSS

THE UNITED STAT[S, INCLUDING WALT DISNEY WORLD, OTHER HIGH TRAFFIC TOURIST DESTINATIONS AND ICONIC HIGH-RISE BUILDING

COMPANY HISTORY

Legends Hospitality, LLC (Legends or the Company or LH), which currently operates in New York City, is a hospitality business enterprise

that was formed in September 2008 by the affiliates of the New York Yankees, Dallas Cowboys, Goldman Sachs Direct and CC Partners

to serve as a broad provider of business and customer services to entertainment destinations and attractions Currently, these offerings

include tour development and operation, catering, event panning, merchandise services, facility management and design. Operated by

a strong management team, Legends seeks to help venue operators offer the best Guest experience and maximize revenue through its

business offerings.

As pad of Legends initial formation, Legends management was asked to work with both Yankees and Cowboys management on the

development, design, construction, Guest queuing and line flow, technology integration and theming of the new Yankee Stadium and

Cowboys Stadium. Legends currently develops and provides premium food and beverage general concessions, catering, retail

merchandising and tour services in the state-of-the-art Yankee Stadium and Cowboys Stadium. H less than three years, Legends business

has quickly growr to include the management of over 15 entertainment venues across the United States.

As part of a long term growth pan, Legends launched a saes and marketing division, Legends Saes & Marketing (LSM) in 2009. LSMs

mission is to assist entertainment venues in maximizing their attendance and ticket revenue, as well as sponsorship and ancillary revenue. A

critical element of the Legends Saes & Marketing model is the strategic implementation of social media, the ongoing integration of new

technologies, CAM and database management and saes and marketing via the Internet.

H 2011, Legends expanded its saes and marketing division with the acquisition of Conventions Sports and Leisure (CSL) and CSL

Marketing Group (CSLM). CSL is a leading advisory and panning firm specializing in providing consulting services to the convention,

sport entertainment and visitor industries CSLs services include destination master panning, feasibility studies and industry benchmarking.

Il ! H1I	 -

all ^1` ^^'
COW BOYS STAUICM

I

C51 International	 Legends Sales & Marketing 	 Legends Hospitality

COMPANY PROFILE I PACE 5
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COMPANY PROFILE (COWl)

Through o combination of hospitahty, merchandise saes, marketing and consulting services, Legends provides its partners with innovative

ways to create an atmosphere that is unique to their venue. For Guests, it means customized merchandise, regional flavor and cuisine and

unparalleled customer service. For venue operators, it means increased attendance better returns and greater loyalty from both Guests

and clients.

Thanks to its strong management team, Legends has quickly become the authority on the total Guest experience and is committed to

exceeding expectations and providing a legendary experience for each and every Guest

NUMBER OF YEARS IN BUSINESS

Legends Hospitahty, LLC has been in operation for four years.

LEGENDS HOSPITALITY MANAGEMENT LLC

Directors/Authorized Signatories

David W. Checketty Chief Executive Officer

200 Park Avenue 16th Floor

New York NY 10166

Daniel Smith, President

400 5roadacres Dr., Suite 260

5oomfied, NJ 07003

Marty Greenspun, Chief Customer Officer

Yankee Stadium

One East 161st Street

5ronx, NY 10451

David Hamme Chief Financial Officer

400 5roadacres Dr. Suite 260

5oomfied, NJ 07003

COMPANY PROFILE I PACE 6
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COMPANY PROFILE (COWl)
Anthony C. 5runo, Vice President and Secretary

George M. Steinbrenner Field

1 Steinbrenner Drive

Tampa, FL 33614

PRIMARY CONTACT

David W. Checketts

Chief Executive Officer

200 Park Avenue 16th Floor

New YorK NY 10166

(212) 490-1407

SECONDARY CONTACT
Chad Estis

President, Legends Saes & Marketing

200 Park Avenue, 16th Floor

New York, New York 10166

cestis©Legendshm.com

(214) 952-2201

Marty Creenspun

Chief Customer Officer, Legends Hospitality

Yankee Stadium

One East 161st Street

5ronx, NY 10451

MCreenspun©YANKEES.COM

(718) 579-4481

COMPANY W[BSIT[

wiLegendshm.com

FINANCIAL

Legends will provide full financials if we are fortunate enough to be selected but prior to approvaL If the purpose of this section is financial

viability, Legends application is backed by a partnership owned by the New York Yankees, Dallas Cowboys Goldman Sachs and others.

Financial Referral

Lynn Cubreath

Senior Vice President Commercial banking

Wells Fargo

100 South Ashley Dr

Suite 1000

Tampa, FL 33602

(813) 225-4312

COMPANY PROFILE I PACE 7
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LEGENDS CORPORATE STRUCTURE AND LEADERSHIP TEAM

LEGENDS HAS ASSEMBLED A LEADERSHIP TEAM WITH A COMBINATION OF DEEP INDUSTRY EXPERIENCE AS WELL AS OUTSIDE EXPERTISE IN LEADING COMPANIES TO CREATE

WORLD-CLASS EXPERIENCES AND MAXIMIZE REVENUE FOR THE OWNER. OUR SENIOR MANAGEMENT TEAM HAS AN AVERAGE OF 21 YEARS IN RELEVANT INDUSTRY EXPERI-

ENCE. OUR TEAM IS COMPRISED OF KEY PERSONNEL WHO HAVE HAD HANDS-ON INVOLVEMENT WITH THE DEVELOPMENT AND OPERATION OF SOME OF THE LARGEST TOUR

OPERATIONS AND ENTERTAINMENT ATTRACTIONS ACROSS THE UNITED STATES, INCLUDING WALT DISNEY WORLD, OTHER HIGH TRAFFIC TOURIST DESTINATIONS AND ICONIC

HIGH-RISE BUILDING OBSERVATION DECKS.

IF LEGENDS IS SELECTED FOR THIS PROJECT, DIRECT MANAGEMENT WOULD BE SOLELY DEDICATED TO THIS PROJECT.

MANAGEMENT OVERVIEW - WITH REDACTED RESUMES

NAME	 POSITION
	

POSITION HELD SINCE INDUSTRY EXPERIENCE

Chad Estis	 President Legends Saes & Marketing
	

2010
	

17

Marty Greenspun
	

Chief Customer Officer, Legends Hospitality	 2008
	

25

Dan Smith
	

President Chief Operating Officer, Legends Hospitality 	 2008
	

33

Mike Ondreiko
	

Chief Operating Office Legends Saes & Marketing 	 2011
	

14

Bill Rhoda
	

EVP of Business Development, Legends Saes & Marketing 2011
	

17

CHAD [STIS - PRESIDENT - LEGENDS SALES h MARKETING

As President of Legends Saes & Marketing, Chad Estis is responsible for the saes strategy and client

development for the Legends division. Under his roe as President, Mr. Estis successfully created and imple-

mented the highest-grossing and most-visited stadium tour business in all of professional sports at Cowboys

Stadium. Critical components to the success of the Cowboys Stadium tour was the successful launch of the

first and only self-guided tour of a facility in all of sports. H addition, as part of Mr. Estis Cowboys Stadium

tour strategy, he implemented unique saes and marketing strategies, an outbound travel and tourism

call center, catering packages and event panning into the higHy-successfu I tour operation at Cowboys

Stadium.

Mr. Estis entered his current roe following the successful completion of the Cowboys Stadium ticket saes

project, where he was responsible for setting record ticket saes levels in the NFL. before joining the Cow-

boys, Mr. Estis served as Executive Vice President and Chief Marketing Officer for the Cleveland CavaHers and Quicken Loans

Arena from 2006 to 2007, overseeing all saes, marketing, community relations, communications, website development and

entertainment operations.

MARTY CR[[NSPUN - CHIEF CUSTOMER OFFICER - LEGENDS HOSPITALITY

Marty Greenspun is a 25-year veteran of professional sports and venue operations and management As our Chief

Customer Office he is currently acting as the primary New York Yankees representative for all concessions and

retail at the new Yankee Stadium. H addition, Mr. Greenspun focuses on Guest experience customer feedback

and customer retention and research. Mr. Greenspun was actively involved with all aspects of the development

of the new Yankee Stadium and the development of its Guest services operating philosophies, including the

establishment of the Yankee Stadium tour operating policies, marketing and pricing (for both the original and new

Yankee Stadium tour operations).

From 2003 to 2007 Mr. Greenspun was Chief Operating Officer for the Los Angeles Dodgers, where he was

responsible for all aspects of the Dodgers business operations including the development of a stadium tour

program and its concession and merchandise operations. During his time there the stadium reached record levels

of attendance and revenue. Mr. Greenspun then rejoined the Yankees as Senior Vice President Strategic Ventures, and became one

of the primary liaisons between the Yankees and Legends. Presently, he is working with Legends and the Yankees on the development of

Guest experience concepts, ticket saes and marketing and the overall concessions and merchandise operating pan. Mr. Greenspun and

his family currently reside in New YorK New York
PROJECT TEAM I PAGE 9
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DAN SMITH - PRESIDENT AND CHIEF OPERATING OFFICER - LEGENDS HOSPITALITY
Dan Smiths more than 30 years of experience most of which have been spent directing all aspects of multi-

regional food service and merchandise operations, have made him instrumental in the creation and development

of Legends. His business prowess has recently earned him the right to be highlighted in Sports business journals

Five People to Watch in Sports Concessions before becoming a principal with Legends Mr. Smith was President

of Ledgestone Associates, where he served as a consultant for self -operating clients. Prior to Ledgestone, Mr. Smith

was Senior Vice President of Centerplate, where he maintained profit and loss responsibilities for more than 52

facilities, including several entertainment complexes and convention centers in five separate regions of an Eastern

territory

MIKE ONDR[JKO - CHIEF OPERATING OFFICER - LEGENDS SALES h MARKETING

Mike Ondrejko, Chief Operating Officer of Legends Saes & Marketing, is responsible for developing new platforms

to employ Legends saes strategy to help properties facilitiesand franchises maximize their value through training,

process development and saes execution. Mr. Ondrejko recently joined Legends after serving as the Senior Vice

President of Corporate Hospitality for Madison Square Garden. H this role, he was responsible for developing the

saes theme and driving over $450 million in revenue commitments to help fund Madison Square Gardens ongoing

renovation.

BILL RHODA - [VP OF BUSINESS DEVELOPMENT - LEGENDS SALES h MARKETING

As Executive Vice President of business Development 5th Rhoda is responsible for managing the current dent list

vkHe creating new opportunities through business development. Prior to Legends Mr. Rhoda served as one of

CSLs principals and has been consulting in the entertainment tourism and sports industry for 17 years. Mr. Rhodos

experience has included a variety of project types ranging from facility development projects to international

projects. Mr. Rhoda has worked with representatives from sports teams, government entities, development groups

and management companies. He has provided analysis for dents ranging from the National Football League to

large equity firms looking to expand into facility development. His work has included successful facility developments

that minimized the risk and maximized the financial returns for his clients. His services have also provided detailed

reports on market financial and economic viability of specific projects.

:I'JI1lll1l••JiflSt']
RESPONSE TO WTC TOWER I hG REQUEST FOR QUALIFICATIONS
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FOUNDED IN 2008, L[G[NOS HOSPITALITY HAS ASSEMBLED A LEADERSHIP TEAM WITH A COMBINATION OF DEEP INDUSTRY EXPERIENCE

AND OUTSIDE EXPERTISE TO LEAD COMPANIES IN CREATING WORLD-CLASS PROCESSES AND CULTURES. OUR CAPABILITIES ARE

EXHIBITED THROUGH OUR EXPERIENCE WITH DEVELOPING AND OPERATING SUCCESSFUL BUSINESS STREAMS IN ICONIC VENUES

SERVICING MILLIONS OF GUESTS YEAR-ROUND WHILE MAINTAINING SENSITIVITY TO EACH UNIQUE BRAND BEING REPRESENTED. WE

HAVE THE KNOWLEDGE AND QUALIFICATIONS TO MEET AND EXCEED YOUR GOALS AND AT THE SAM[ TIME DELIVER A LEGENDARY

EXPERIENCE TO ALL GUESTS.

SELECT CLIENT LIST
NEW YORK YANKEES

Yankee Stadium

One East 161st Street

5ronx, NY 10451

50,000 seat stadium

Legends Hospitality provides an array of services to Yankee Stadium, including ticket salesgeneral concessions catering, merchandising,

Stadium operations, marketing and tour development While panning the new Stadium, the Yankees organization was especially intent

on preserving the total Guest experience and rich history they had provided to millions of fans at the old Stadium. They knew they had

to find a way to maintain the loyalty and tradition of everything about the Yankees brand. At the some time, they had to provide a much

superior Guest experience and embrace the iconic moments of the past so that fans who were passionate about the old Stadium could

embrace the new one. Legends was the perfect fit for all matters considered.

Whether attending a game while visiting New YorK looking for a place to entertain dents or needing to take your grcndffsshh whose first

game ever was at the old Stadium, Legends provides all Guests the best experience by creating different businesses to fit Guests needs.

The tour business was built as an historic yet affordable event for visitors. Space was designed and developed to offer the commurity a

location for special events unlike any other on the market With well over four million year-round visitors, Legends has assistedted the organiza-

tion in running new safe and efficient businesses whue embracing the history, tradition and brand name of the Yankees.

YANKEE STADIUM TOURS: Legends and the Yankees management team cooperatively developed a variety of unique tours of the iconic

Yankee Stadium. AM Stadium tours are ADA compliant and are offered in both English and Spanish. both public and private group tour

are offered; food, merchandise andcatering/private reception options are also available for purchase as pan  of all Stadium tours. The

Artwork of Yankee Stadium and Stadium twilight tours are also offered to private groups.

Guests taking Stadium tours get a behind the-scenes look of the living mu	 )wr as YanRee:oT.aci
	

the

New York Yankees Museum, Monument Park and the Yankees dugout, battir
	

area and clubhouse.

Yankees pay at home on weekends or are scheduled to pay a weekday Jay game and continue during the offseason with modific

tions. Proceeds from the Yankee Stadium Tours are dedicated to sucoorfli the efforts of the New York Yankees Foundation

Tour tickets may be purchased online at Yankees.com , at the Yankee Stadium ticket Office or at all Yankees Clubhouse store (located

around Manhattan).

SERVICES/CURRENT INVOLVEMENT BY LEGENDS AND LSM MANAGEMENT STAFF

Tour Development & Operation

Catering

Ticket Saes & Service

Ceneral Concessions

Merchandising

Special Event Catering	
PROJECT EXPERIENCE & REFERENCES I PAGE 12
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CLIENT LIST (COWl)

ANNUAL ATTENDANCE

H excess of four million Guests annually

ANNUAL REVENUE

Annual operating revenue exceeds $10 million

PROJECT OPENING DATE

Client since 2009

REFERENCES

Randy Levine, President New York Yankees

RLevine©akingump.com

718-579-4408

Lonn Trost Chief Operating Officer, New York Yankees

Llrost©yankeescom

718-579-4420

Safety is Legends number one priority and is part of Legends Seven Pillars J Legends employee rvic training. Legends can

provide full records if we are fortunate enough to be selected butprior to approval.

LARGE VOLUME TICKETING SYSTEMS

Yankee Stadium utilizes several outlets to manage tne mass quantity of ticket purchases. These indude ticket kiosks, online and tele-

phone purchasing and the use of a high volume ticketingsystem.

L[CAL/OP[RATIONALSTRUCTUR[

A service agreement is in pace be
t
ween the client and Legenlas.

SECURITY PROCEDURES

Yankee Stadium employs the l atest iectmologr y and procedures o ensure the security at our property, p r Or

Access to the Stadium is controlledat all times. All personne l wear c redentialsand orscreened upon entry

and all delivery vehicles are in p cte upon crriva The Stadium I Mal and monitored 24 hours ad y h

nel and there are closed-ci rcu i tsecur ity cameras throughout the venue all wTh digita l, recording op hiltie

AM Guests and visitors to ThStadi um  are subject to ec uriy screeningp r ior K efury Screening methods range from  a in p

physical pat-down, and use of metal defeclor On a doily bas is, all Guests and Stadium cersonne l are Wi t dtc bag

when entering and exiting the venue..

On event days and during Stadiumtour cpercPicn, there i s suffic ient additional personnel on duty to ensure the a eh/ of)-- Curi y

the venue.

PROJECT EXPERIENCE & REFERENCES I PAGE 13
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CLIENT LIST (COWl)

DALLAS COWBOYS

Cowboys Stadium

One Legends Way

Arlington, TX 76011

80,000 seat stadium expandable to 100,000

The Dallas Cowboys challenged Legends to create a new and unique Guest experience while maintaining the history and

tradition of Americas Team in their new home, Cowboys Stadium. The iconic nature of the state-of-the-art facility gave Legends

the opportunity to develop innovative experiences that would change the entertainment standard in the industry

Legends used the established culture and brand of the Dallas Cowboys as a vision to create the ultimate Guest experience

through stadium tours, premier special event spaces and unique catering and concession options. With a priority of maximizing

revenue for owners and venue operators, Legends successfully created and currently operates a highly-active stadium tour

department that brings in excess of 500,000 Guests annually to Cowboys Stadium. Critical components to the success of

the Cowboys Stadium tour included the successful launch of the first and only self -guided tour of a facility in all of sports. H

addition, as part of Legends Cowboys Stadium tour strategy, Legends implemented unique saes and marketing strategies, an

outbound travel and tourism call center, catering packages and event panning enhancement as part of the highly-successful

tour operation at Cowboys Stadium.

Legends successfully developed and executed a product that added value to Cowboys tadium while maintaining the tradition

and history of the high-profile brand of the Dallas Cowboys.

SERVICES/CURRENT INVOLVEMENT BY LEGENDS AND LSM MANAGEMENT STAFF

Stadium Tour Operation & Development

Special Events

Premium Saes Project Execution/PSL Saes Execution/Ticket Saes

General Concessions

Special Event Catering

Merchandising

ANNUAL ATTENDANCE

H excess of two million.:

ANNUAL REVENUE

Annual operating revenue exceeds

PROJECT OPENING DATE

Client since 2009

REFERENCES

Stephen Jones Chief Operating 
Off 

ceç Dallas Cowboys

Dallas Cowboys Football Cub

(972) 556-9950

sjones©daHascowboys.net

SAFETY RECORD

Safety is Legends number one priority and is part of Legends' Seven Pillars I Legends employee rvl e training. CovAooy

Stadium has an exceptional safety record overall and Legerds can provide  fuH records if we are fortunate en u h to be

selected but prior to approval.
PROJECT EXPERIENCE & REFERENCES I PAGE 14
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LARGE VOLUME TICKETING SYSTEMS

Legends and Cowboys Stadium have experience using large volume ticket systems including the use of online ticket purchasing

and printing.

L[CAL/OP[RATIONALSTRUCTUR[

A service agreement is in pace between the venue and Legends.

Cowboys Stadium employs the latest technology and procedures to ensure the security of our property, personnel and visitors.

Access to the stadium is controlled at all times. All personnel wear credentials and are screened upon entry Deliveries are

scheduled, and all delivery vehicles are inspected upon arrival. The stadium is staffed and monitored 24 hours a day by

licensed security personnel and there are over 300 dosed-circuit security cameras throughout the venue all with digital recording

capabilities.

AM Guests and visitors to Cowboys Stadium are subject to security screening prior to entry. Screening methods range from bag

inspections, physical pat-down and use of metal detectors.

On event days and during stadium tour operations, there is sufficient additional personnel on duty to ensure the safety and security

of the venue.

:IiJI1ll*U1:IItI'IIi:Ifl1:I1H*hJtItL
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CLIENT LIST (COWl)

CIRCLE LINE SIGHTSEEING CRUISES

Pier 83, West 42nd Street

New York, NY 10036

Seven 500+ passenger vessels, concession stand on the Pier

Since 1945, Circe Line Sightseeing Cruises has been entertaining millions of passengers with the world  most famous boat rides.

Providing generations of visitors with magnificent views of the Manhattan skyline and interesting tidbits about the city and its

surroundings, Circe Line Sightseeing Cruises is a true New York institution and a must-see attraction while in town. Circe Line

Sightseeing Cruises has hosted over 60 million passengers in New York City.

H 2011, Circe Line approached Legends to reinvigorate and enhance its current food and beverage and merchandise

operation to compliment the fantastic view of the Manhattan skyline. Legends was up to the task and in the first year of

operations increased operating profits by more than 30 percent while passenger counts were down by 20 percent. This success

is in large part due to the team approach Legends has developed with all of its ciens and partners - namely assisting Circe

Lines management and saes team in the development of unique opporturi t ies,includi ng 'he deve lopment a'special events, an

increase in the quality and variety of offerings and an em p hasis	 exceptional customer service.

SERVICES

Food and beverage

Merchandising

Special Event Catering and Management

ANNUAL ATTENDANCE

H excess of 750,000 passengers nnu H.

ANNUAL REVENUE

Accomplished a 30+ percent incr a inoperalingprctd over prior year.

PROJECT OPENING DATE

Client since 2011

REFERENCES

Sam Cooperman, CFC New York mire Lines, (212-563-8101)

SAFETY RECORD

LH can provide full record it we ore fortunate nu h	 be selected but prior to approval.

CURRENTLY USING LARGE VOLUME TICKETING SYSTEMS

L[ GAL/O P [ RATIO NAL STRUCTURE

A service agreement is in p lace between the venue and Legends.

SECURITY PROCEDURES

All Guests and visitors are subje to security screening prior to entry Screening methods range from bag inspections and

physical pat-down.

PROJECT EXPERIENCE & REFERENCES I PAGE 16
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LEGENDS WILL PROVIDE LEGAL PROCEEDINGS IF WE ARE FORTUNATE ENOUGH TO BE SELECTED BUT PRIOR TO APPROVAL.

Ui1:IiJI1ll*U1:IItHIi:I11:ItI*•JiflSI:1
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Exhibit F - Acknowledgement of Receipt of Addenda to the RFQ

Receipt of the following Addenda to this Request for Qualifications:

Addenda Numbers: Addenda 1, Addenda 2 and Addenda 3

The Respondent, Legends Hospitality. LLC, hereby certifies that the Respondent has read
the Request for Qualifications in its entirety, understands its requirements, and has asked for
explanations of anything it did not understand.

Respondent declares under penalty of perjury that the foregoing is true and correct.

Signature of Respondent

Martin J. Greensoun

Name

Chief Customer Officer

Title

2/10/12

Date

ACKNOWLEDGEMENT OF RECEIPT OF ADDENDA TO THE RFD I PAGE 20
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ADDENDA 1

One World Trade Center Observation Deck 	 Addenda 1

Submitted Questions with
Answers

1. What/Who is the funding source for the venture?

Otership has not determined the funding source. inckiding possibyfundirig all

or a portion its&i. Own&sh p is open to considering a variety of deal structures.

2. May an individual respond to the RFQ and propose contracting directly with
ownership, or should such individual only respond as a member of a design/build
group?

One may respond as an individu or s a rneniber of a l a iger group or team.

3. Please describe the path of travel from the time of boarding to arrival. Are there
transfer floors?

\/isftors enter either from the West side at grade and t ravel h&ow grade, or from

the he low grade trnstt. connections into the Ohservtion Deck entra.nce in the B2

eve[ Express &evators (2:000tpm) serve the Deck floors direct y from the E32.

There is no transfer

4. Are the lifts serving any other tenants of the building?

The Observation Deck is served by a dedicated bank of fee (5) passenger

ekvtors. The service cars are shared by aD of the huHdings tenants.

5. What is the listed capacity of the lifts?

Car cpacfty is 4000#,	 a fe (i) minute, o ne way up capactt.y of 29 and one

hour oneway to capacfty of 353,

6. Do you have fire rated capacities for the floors?

The floors have a two (2) hour rating.

7. Is there a dedicated entrance for the Observation Deck, or are you merging
different user groups?

The Oh Deck is served by two (2.) entrances, both se parate from the office

entra rlces, Pease refer to the attached a rou rd floor and EQ l evel p"ns.

8. Do you have a concept/theme that the design needs to adhere to, or is it the
responsibility of the winning entity to organize a charrette with the primary
stakeholders to develop the story which will form the basis of the design?

Ownership does not have a predetermined concept or theme.

9. The RFQ requests information in Exhibit D related to at least three comparable
venues. The request also indicates "A comparable venue would be one which is
a high quality attraction within the tourism and leisure industry that attracts at
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ADDENDA 1 CCON'TJ

One World Trade Center Observation Deck 	 Addenda 1

least 500,000 visitors per annum and has an annual operating budget of at least
$5 million." What if a respondent has the prerequisite three (3) venues, but they
do not meet the definition of a comparable venue" (either less than 500,000
visitors or an operating budget less than $5 million per year)?

if a respondents venue(s) does not meet the definition of a tomparah4e venue".

in the absence of a venue that does. such respondent should include such other

venue(s) at respon.derrts election. Own.ership wili consider such su bstftute venue

in the context of the ceral submission.
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ADDENDA 2

One World Trade Center Observation Deck 	 Addenda 2

Submitted Questions with
Answers

In the Required Information and Format section of the RFQ, on Exhibit F -

Acknowledgement of Receipt of Addenda to the RFQ

1. It refers to Addenda numbers?
Addenda numbers are sequential numbers assigned to individual addenda
issued to	 C.\J1	 )	 P

2. What is this in reference to?

This in. reference to individ uaUv numbered addenda ç e., this is Adden.da #2). n

Exhibit F, respondents are. req uired to acknoMedge. the y have received afl the

addenda, hst those Addenda and p rovide their name.

3. The RFQ or other Addenda do not have any numbers?

The first a.ddenda had no number, orpase, reqard it as Adden.da. #1 . This is

Addenda #2.

Important Note

The deadline for response has been extended to November 30, 2011 at
3:00pm.
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ADDENDA 3

One World Trade Center Observation Deck
	

Addenda 3

Notice of Deadline
Extension

WTC Tower 1 LLC is hereby extending the due date for submission of statements of

qualifications from entities interested in developing, operating, and managing the Observation

Deck at One World Trade Center. REQ responses are due no later than February 10, 2012 at

5:00 pm. The Request for Proposals will be issued shortly.
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Exhibit G - Certification of Information

The undersigned, on behalf of the company named below, hereby represents and certifies to the
WTC Tower 1 LLC to the best of their knowledge that:

• The information contained in the enclosed response is accurate and truthful as it relates to this Request for
Qualifications for Operator and Manager for the One World Trade Center Observation Deck.

• Compliance to all applicable laws, regulation or ordinances of applicable federal, state and other governmental or
regulatory agencies, which have jurisdiction, will continually be maintained.

• Unless fully disclosed in the response, the information submitted was not prepared in conjunction or cooperation
with any other company and or individual.

• Unless fully disclosed in the response, neither the firm named below nor any person or entity acting on its behalf
has communicated with representatives of Owner, the Port Authority of New York and New Jersey, the Durst
Organization, or any of their affiliates except as provided in the Request for Qualifications.

• The firm named below unconditionally accepts all terms and conditions listed in this Request for Qualifications,
unless fully disclosed in the response.

• The firm has examined the Request for Qualifications, drawings, and related documents, and hereby submits the
attached Statement of Qualifications.

• The individual signing this form is an officer of the firm and is authorized to sign agreements on behalf of the
company.

• The firm has received of all addenda to the Request for Qualifications and all of the provisions and requirements of
such addenda have been taken into consideration in preparation of this Statement of Qualifications.

• WTC Tower 1 LLC has the right to reject any or all proposals, to proceed with any firm (or to negotiate with more
than one firm) without notice to the firm named below, and to alter the selection process as it may determine. The
firm acknowledges and agrees that WTC Tower 1 LLC will determine in its discretion the information, criteria, and
evaluations on which its selection is based, and that any selection decision made by WTC Tower 1 LLC will be
final and not subject to dispute. Neither WTC Tower 1 LLC, nor any of its affiliates, representatives or consultants
shall have any liability to the firm named below in connection with the selection process or any act or omission in
connection with the selection of an operator or manager for the Observation Deck.

Date:

Signed:

_______1:IlII'1llI'EI'IIII1'I:IlillI'E••JfltAi
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Name:
	

Martin J. Greenspun

Title:
	

Chief Customer Officer

Name of Firm:	 Legends Hospitality. LLC

Organized as a (mark one): 	 Proprietorship	 Partnership

Corporation X	 Joint Venture

Under the Law of the State of: 	 Delaware

Legal Address:
	

400 Broadacres Drive

Bloomfield, NJ 07003

Telephone:
	

(718) 579-4481

Facsimile:
	

(718) 588-0715

Web:	 wv.legendshm.com

If a corporation, indicate the state of incorporation, if a partnership, enumerate all partners.

_______1:IlIIllI'II'IIIIa'I:IlllI'E••Jflt14
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Exhibit A: Cover Letter
We welcome the opportunity to respond to the request for qualifications to develop, operate, and manage the One World Trade Center Observation Deck (OWICOD). We are confident that no other respondent

has our experience and success in developing and branding an international, iconic tourist observatory experience. We see OWICOD as a distinct, new opportunity with a unique and clean canvas upon which to

apply a new vision for a new feature attraction; at the same time, OWTCOD will benefit from our experience, balance sheet, operating, sales, public relations, and international experience.

This response is by Empire State Building Company L.L.C. (ESBC), on behalf of a subsidiary it will form for this contract engagement; both are guided by Malkin Holdings which supervises the day-to-day operations of

ESBC and its subsidiaries. This is the same ownership and operating structure in place at the Empire State Building Observatories (ESBO). Our experience, expertise, and lessons learned come from assuming control

of ESBO in August 2006 and, working within the limitations of an existing operating attraction and office building with severe in-place limitations amidst a $550 million turnaround and upgrade, transforming the

experience while generating unmatched bottom line results. With more changes still to come to our attraction as we continue to put other elements of our overall Empire State ReBuilding program in place, we

have a real inventory of what works, what does not work, and ideas for what may work. This uniquely positions us to create a success at OWICOD.

Team leadership for our effort to develop a comprehensive program for One World Trade Center Observation Deck will include:

Empire State Building Company L.L.C.
Joseph BeLLina

General Manager ESBC
Jean-Yves Chazi

Director of the Observatory ESBC
Melanie Maasch

Director of Brand Development and Public Relations ESBC
Donald O'Donnell

Director of Security ESBC

Malkin Holdings
Anthony E. Malkin

President Malkin Holdings
Thomas P. DureLs

Executive Vice President Malkin Holdings (operations, capital expenditures)

John E. Hogg

Senior Vice President Malkin Holdings (financial analysis)

David A. Karp

Executive Vice President Malkin Holdings and CFO (reporting)

Thomas N. KeLtner

General Counsel Malkin Holdings

Our entire internal team and project team members, disclosed and not disclosed herein, await hearing from you regarding next steps. We look forward to hearing from you with any questions.

Onward and upward.

Anthony E. Malkin

Malkin Holdings

NNF
Empire State Building Company L.L.C.
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Exhibit B: Company Profile
Empire State Building

Officially opened on May 1, 1931, acquired by Lawrence A. Wien, Harry B. Helmsley, and Peter L. Malkin in 1961, and under new management from August 2006, the Empire State Building (ESB) is the world most

famous office building. ESBO operates 365 days per year from 8 a.m. to 2 a.m. Day-to-day ESBO operations are managed by management at ESB and by principals and officers of Malkin Holdings.

Malkin Holdings/ W&H Properties

Malkin Holdings is an asset manager owned by the Peter L. Malkin family and led by Anthony E. Malkin. Malkin Holdings created, branded, and leads the day-to-day operations of W&H Properties in Manhattan,

including, since August 2006, ESB. The firm is a world-recognized leader in sustainable property operations.

ti iniàssnnn

The Malkin family is the lineal descendent of the Joseph Wien family, which began investment in real estate more than 80 years ago. Peter L. Malkin is Lawrence A. Wiens son-in-law. Anthony E. Malkin is his

grandson and the great-grandson of Joseph Wien. ESBC was formed by his son, Lawrence A. Wien, 50 years ago in August 1961.

Member Name

1273 Realty Company

Bluestein Family Foundation Inc.

Bluestein Family Partnership L.P.

Joan Konner

LMH EBC, LLC

Peter L. Malkin Joint Venture in Empire State Building Co. DTD 7/2/71

Peter L. Malkin Joint Venture in Empire State Building Co. DTD 4/2/71

M&T Weiner Foundation

Address

60 East 42nd Street, 26th Floor New York, NY 10165-0015

2150 N. Ocean Boulevard #4N Boca Raton, FL 33431

2150 N. Ocean Boulevard #4N Boca Raton, FL 33431

99 Corbett Lane - P.O. Box 676 Palisades, NY 10964

230 Park Avenue, Suite 659 New York, NY 10169

60 East 42nd Street, 26th Floor New York, NY 10165-0015

60 East 42nd Street, 26th Floor New York, NY 10165-0015

200 Central Park South, Apartment SL New York, NY 10019

ME tt}Iflt]

Jean-Yves Ghazi	 Thomas N. Kettner

Director of the Observatory	 General Counsel
212-400-3341	 212-850-2680

jghazi@esbnyc.com	 tkeltner@malkinholdings.com

5 Web Page Addresses
www.esbnyc.com	 www.esbnyc.com/tourismasp	 wwwfacebo&ccorrvempirestatebui [ding @ESBObservatory
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A Primary Location

Headquarters

60 F. 42nd Street, Floor 48
New York, NY 10165

Branch

350 5th Avenue, Suite 300
New York, NY 10118

B Federal Tax ID Number
Empire State Building Company L.L.C.

C References

HSBC Bank, USA, NA

Glenn Grimaldi
Executive VP, Head of Originations
212-525-1125

Signature Bank	 JPMorgan Chase Real Estate Banking

Scott A. Shay	 Greg Reimers
Chairman	 North East Market Manager
646-822-1472	 212-648-2853

I.	 • -	 -

Please refer to page 38 in Appendix for full Dunn & Bradstreet Reports.

I

I	 I	 I

I	 I	 I
I	 I	 I

I	 I	 I	
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Exhibit C: Project Team
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Joseph C. BeLLina, RPA

General Manager
Joseph G. Bellina is General Manager of the Empire State Building Company L.L.C., where his supervisory responsibilities are wide-ranging, encompassing property management, leasing, project management,

security, information technology, human resources, accounting, public relations and brand development, broadcasting, and the world-famous Observatory. Mr. Bellina is a senior real estate executive who has

worked with many of the top firms in New York City real estate and who has broad experience in all facets of commercial and residential real estate, including over 25 years of experience working with major

owners, developers, property managers, and third-party clients, overseeing major real estate assets.

Prior to joining the Empire State Building Company, Mr. Bellina was president and principal at Property Advisors, Inc., a real estate and advisory services company. From 2005 through 2008, Mr. Bellina was with

Newmark Knight Frank, serving as executive vice president and head of the property management department, reporting directly to the chairman and president, for a 40-million-square-foot portfolio of owner-

managed and third-party properties.

From 2002 through 2005, he was at Macklowe Properties, where as senior vice president, he had overall responsibility for the firm property management company, consisting of approximately six million square

feet of Class-A office space and luxury rental buildings.

For 17 years prior to joining Macklowe Properties, Mr. Bellina was with Vornado Realty TrustlMendik Realty Company, Inc., reaching the post of vice president of operations, reporting to the chief operating officer.

His responsibilities there included the overall management of approximately nine million square feet of Class-A office space.

Mr. Bellina attended Bernard M. Baruch College, graduating with a Master of Business Administration in 1989 and with a Bachelor of Business Administration (cum laude) in 1984. He is a member of Beta Gamma

Sigma, an international honor society for business students.

He is a former member of the board of directors of the Real Estate Board of New York and of the board of directors of the Building Owners and Managers Association of New York (BOMA), and was treasurer of

the National Jewish Medical and Research Center Dinner. Mr. Bellina is a licensed New York State Real Estate broker and New York State security guard instructor.

Jean-Yves Chazi

Director of the Observatory
Jean-Yves Ghazi is the Director of the Observatory at the Empire State Building.

Mr. Ghazi joined ESB in 2008 as the Director of the Observatory. With a proven track record of driving sales, profitability, service quality, and customer service satisfaction, Mr. Ghazi has spearheaded innovative

marketing strategies, new product innovations, and operational enhancements at the ESBO. Under his leadership, the Observatory set new record admissions, revenues, and profit.

Mr. Ghazi began his professional hospitality career at a large water recreational park (500,000 visitors a year) in Mitchellville, Maryland, where he managed all aspects of park operations including amusement

rides, water park operations, security, admissions, and maintenance.

For over 14 years, Mr. Ghazi was an integral member of Sodexho Spirit Cruise division. His career with the company began as General Manager of the Spirit of New Jersey, a dinner cruise operation with $5 million

in annual sales. Over his term, Mr. Ghazi oversaw Spirit single largest profit center in New York City, managing a fleet of four vessels, and hosting over 250,000 passengers annually with annual sales of $23

million. Following, Mr. Ghazi served as Spirit Cruise National Vice President of Food & Beverage, overseeing an annual cost center of $28 million. In this position, he managed all aspects of the food and beverage

operations for a fleet of 14 vessels servicing six metro markets which serviced over 1.2 million passengers in the United States per year.

After several years successfully directing operations for Sodexho Spirit Cruises, Mr. Ghazi joined Sodexho Corporate Services team as the Vice President of Strategic Development to launch the company first

business operation in Puerto Rico. The operation successfully opened its first key account in August 2005.

Mr. Ghazi attended Texas A&M University, where he received a Bachelor of Science degree in Travel & Tourism. 	 M 11¼ L IC I I1
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Melanie

-----

 Maasch

Director of Brand Development and Public Relations
Since joining the Empire State Building management team in early 2007, Ms. Maasch has been an integral part of the building rebranding and repositioning as a contemporary, world-class international icon.

As the pioneering force behind all branding and public relations initiatives, Ms. Maasch oversees all events, partnerships, and sponsorships at the building, as well as overseeing and creating celebrity and dignitary

visits. She manages media strategy and implementation, including social media, and supervises crisis communication with building ownership.

Ms. Maasch manages the team behind the building world-famous Lighting Partner program and the buildings partners and licensing programs. In addition, she manages multiple agencies in the U.S. and Asia-

Pacific to drive brand awareness and visibility for the iconic building.

With nearly 20 years of experience in the public relations industry, Ms. Maasch has planned and executed successful public relations, marketing, and branding campaigns for a multitude of clients including Hyatt

Hotels & Resorts, Canyon Ranch, Samsonite Corporation, Tom Ford for Estee Lauder, Best Buy, Hershey, and Johnson & Johnson Vision Products, Inc. Ms. Maasch attended Pepperdine University and received a

Bachelor of Arts degree in Public Relations with an emphasis in Business and Marketing.

Alex Chin, CPA

Director of Finance
Responsible for directing financial planning, reporting and management for all commercial leasing, Observatory and broadcasting/telecommunications businesses of the Empire State Building, Mr. Chin provides

internal department heads and their staff with all budget guidance materials. His responsibilities include directing the building extensive financial staff, coordinating with each agents accounting office and the

outside accountant and providing all necessary information on a continual basis to the ownerships supervisory group.

Since joining the Empire State Building management team in 2006, Mr. Chin has continually presented vital input in strategic planning for the global landmark while developing and regularly updating multi-year

cash flow projections. As the Director of Finance, Mr. Chin also oversees the Observatory cashier to manage cash revenue and prepare alternatives or cost/benefit analyses in support of potential capital investment

and operating changes.

Prior to joining the Empire State Building team, Mr. Chin served as controller at The Hampshire Companies, a $200 million fund with ten million square feet of mixed-use real estate and real estate-related

investments. Before that, he served as property controller at Forest City Ratner Co./First New York Management. Mr. Chin attended Rider University, where he received a Bachelor of Science degree in Accounting.

Donald P. O'Donnell

Director of Security
As the lead controller for security and life-safety-related issues with the New York City Police Department, Fire Department, and other agencies and stakeholders, Mr. O'Donnell has been responsible for the

company's entire security since 2010.

In his position as Director of Security, Mr. O'Donnell provides protective support to five business lines including the world-famous Empire State Building Observatory, broadcasting operations, leasing and public

relations, and brand and trademark protection. This senior leadership role requires him to maintain direct oversight of contract security and control for a staff of over 165 individuals, in addition to screening all

Observatory guests, visitor processing, and mailroom-related services.

Mr. O'Donnell has supervised the alignment of enterprise security and critical infrastructure protection requirements for a structure that is categorized as an "asset of National Significance" while maintaining

proactive awareness to potential security-related issues and changes in security regulations.

Prior to joining the Empire State Building security management team, Mr. O'Donnell served with the New York City Police Department for 20 years and has been certified with the Federal Bureau of Investigation

(National Academy). He attended Columbia University's Graduate School of Business and is currently a member of the American Society for Industrial Security (ASIS) as well as a member of Building Owners and

Managers Association of Greater New York (BOMA), among others.

MALKN
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Anthony E. Malkin
President
Anthony E. Malkin received a BA degree (cum laude) from Harvard College in 1985.

That year, Mr. Malkin joined Chemical Venture Partners, L.P., a recently formed venture capital and leveraged buyout affiliate of Chemical Bank (now CCMP Capital).

In 1989, Mr. Malkin joined Malkin Holdings. He is now president of this firm and of its affiliates, including W&H Properties. Altogether, these firms comprise the real estate acquisition, management, construction

and marketing arm of the Malkin family, which has been active in real estate for four generations. Mr. Malkin grandfather, Lawrence A. Wien started the family in the real estate business in 1929 and in 1934

created the concept of real estate syndication. Mr. Malkin works with his father and Chairman, Peter L. Malkin.

Through his real estate business, Mr. Malkin has been a leader in existing building energy efficiency retrofits through coordinating the team of Clinton Climate Initiative, Johnson Controls, Jones Lang LaSalle, and

Rocky Mountain Institute in a groundbreaking project at the Empire State Building. Mr. Malkin also leads the Malkin family office in additional investments in the United States and internationally.

Mr. Malkin is a member of the Urban Land Institute, the Real Estate Roundtable and Chair of its Sustainability Policy Advisory Committee, the Board of Governors of the Real Estate Board of New York and a

board member of the sustainable forestry management company Greenwood Resources, advisory board member of MissionPoint Capital Partners, member of the Committee Encouraging Corporate Philanthropy,

member of the Advisory Council of the NRDCs Center for Market Innovation, and member of the Advisory Council of the Harvard Stem Cell Institute. Mr. Malkin guest lectures on real estate and family businesses

at the McIntire School of Commerce at the University of Virginia.

Thomas P. DureLs

Executive Vice President
Thomas R Durels is Executive Vice President of Malkin Holdings and Malkin Properties. Mr. Durels joined Malkin in 1990, and supervises development, property management, leasing, acquisitions, and construction.

The Malkin-owned and -operated portfolio includes in excess of 14 million sq. ft. of office, urban retail, multi-family and industrial property. Mr. Durels is also CEO of Malkin Construction.

Mr. Durels graduated from Lehigh University with a Bachelor of Science degree in Mechanical Engineering in 1983. He is a past treasurer of the Young Men and Women Real Estate Association, a council member

of ULI and member of the Real Estate Board of New York. Mr. Durels is a NASD registered representative and licensed real estate broker in New York and Connecticut.

John Edward Hogg

Senior Vice President and Director of Finance
Mr. Hogg joined Malkin Holdings in 1993, and currently serves as a Senior Vice President and Director of Finance, responsible for the management of annual budgets and projections for all Malkin-supervised

properties, including the iconic Empire State Building.

Working closely with the Empire State Building team since 2007, Mr. Hogg oversees all underwriting, budgets, multi-year projections and IL closely working with the building Observatory management to ensure

streamlined processes are implemented to maximize profitability.

With extensive experience in property acquisition, mezzanine investment, financing and sale of properties, Mr. Hogg has managed $686 billion in purchases, $1 .8 billion in financings, $185 million in mezzanine

investments, and over $424 million in sales.

Mr. Hogg graduated from Appalachian State University and recieved an MBA from Baruch College.

MALKN
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David A. Karp

Executive Vice President and Chief Financial Officer
Prior to this he was a senior partner, Managing Director, and Chief Operating Officer of Forum Partners Investment Management LLC. Forum Partners is a global real estate investment company that sponsors and

manages indirect value-added real estate investment funds in Europe and Asia. Mr. Karp was responsible for managing the fund level financial strategy, overall risk management, reporting of performance and

financial information at both the fund and firm levels, human resources and information technology.

From 1997 to 2005, Mr. Karp was a Co-founder, President, and Chief Financial Officer of Falcon Financial Investment Trust (NASDAQ: FLCN) a specialty-finance, mortgage REIT that provided long-term debt capital

to franchised automotive dealers in the United States. The company originated approximately $750 million in loans and successfully completed $520 million in private-label loan securitizations. In March 2005,

the company was acquired by iStar Financial Inc. (NYSE: SF1). Mr. Karp was responsible for strategic planning, formulating operating processes and procedures to improve loan underwriting and origination, and

directing the capital markets activities of the company, which included debt and equity financing, loan securitization and rating agency, and investor relations. He also oversaw all operational aspects of the

company including loan origination and servicing, human resources, financial management and legal. Mr. Karp served as a trustee on the company's board of trustees.

Prior to co-founding Falcon Financial Investment Trust predecessor in 1997, Mr. Karp was Senior Vice President of Reichmann International, the advisor to Quantum Realty Partners, an offshore real estate

investment fund sponsored by George Soros. In that role, he was responsible for the acquisition activities on behalf of Quantum Realty Partners. From 1988 to 1994, Mr. Karp was employed with The Yarmouth

Group, an institutional real estate investment advisor with approximately $6.5 billion in assets under management. He served on the investment committee, led the finance department, and was instrumental in

establishing the firm restructuring and work-out advisory services group. He became a principal of the firm in 1992. Prior to that, Mr. Karp was a Vice President at Salomon Brothers Inc., where he invested the

firm capital in real estate. He began his professional career in 1983 as a commercial real estate lending officer at Citicorp Real Estate Inc.

Mr. Karp received his BA, summa cum laude, in economics from the University of California, Berkeley, and an MBA in finance and real estate from the Wharton School of the University of Pennsylvania.

Thomas N. KeLtner, Jr.

General Counsel
Thomas N. Keltner, Jr. is a member of Malkin Holdings LLC, which he joined in 1978 and where he is now General Counsel and a member of the Executive Committee.

He has extensive real estate and securities law experience in structuring the ownership and management, as well as the debt and equity financing, of real estate and related ventures and facilities. He has also been

closely involved in the origination of formats for trademarking and licensing the marks, images and names of real estate assets.

His recent activities at the Observatory of the Empire State Building include:

• Structuring the current ownership and lease arrangements to share revenue between owner and operator in accord with federal, state and local income taxes and property taxes.

• Coordinating an expert opinion on the fair market value rent for the Observatory and similar facilities.

• Establishing a captive insurance program to access cost-effective coverages at higher amounts and for unconventional risks.

• Preparation and/or oversight of licenses with on-site vendors and service providers.

Mr. Keltner is a member of the Committee on Corporations and other Business Entities of the New York State Bar Association and was Chairman of the Real Estate Development Committee of the New York

County Lawyers Association. He is a member of the Advisory Board of Stewart Title Insurance Company.

He received a J.D. degree from Columbia Law School, where he was a Harlan Fiske Stone Scholar and editor of the Columbia Journal of Transnational Law. He received his undergraduate degree with honors from

Harvard College. He was a law clerk for Judge Alfred R Murrah of the U.S. Court of Appeals for the Tenth Circuit and served as a Lieutenant (J.G.) in the U.S. Navy.
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ESBC and Malkin Holdings are operating businesses with a deep bench in ESBO and general property operations. The organizations retain active relationships with many of the most prominent third party attractions

and real estate services providers in the world. ESBC will to allocate the appropriate number of hours per week for each of the proposed service professionals to One World Trade Center Observation Deck, and

add staff and executives, based upon the requirements of a defined scope of work. OWTCOD requirements in the REQI REP will be a focal point of business. If ESBO is chosen for this work, there will be separate

and shared task officers and personnel. Subject to further clarification resulting from the REP, ESBC will apportion the necessary resources based upon the defined scope of work and the active workload.
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Exhibit D: Project Experiences and References

Project Experience

In 2006, day-to-day operational control of ESB shifted fully to Malkin Holdings and ESBC. Mr. Anthony Malkin and his team of executives at Malkin Holdings undertook the development and execution of an

aggressive multi-year plan to repurpose and reposition completely all operations and activities at ESB.

One by one, bad practices were identified, best practices were defined, a world-class executive team was recruited, and working within an existing operation, all aspects of ESB have been transformed/are being

transformed to best-in-class as measured by international standards. Working together in a complex environment, the team proposed herein has demonstrated its ability to perform in one of the world largest,

multi-use buildings. Team participants at ESB and proposed for OWTCOD include (a non-exclusive list still in development): Jones Lang LaSalle (development and management); Beyer Blinder Belle (architecture

and planning); Hornall Anderson (attraction design); Andrews International (security), and RDA (marketing strategy and creative).

The ESB executive team and external partners are carefully selected due to their proven track record to meet and exceed benchmarks for challenging, large-scale programs. ESBC has already identified and will

be prepared to discuss with One World Trade Center additional team members in design, execution, dining, OWICOD specific retail, photo feature, audio tour, and interactive feature attraction engagement to

ensure the unique, world leading, and resounding success of the Observatory Deck project.
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Development Capabilities

Announced in October 2007, the Empire State Building more than $550 million Empire State ReBuilding program has touched on all tenant and visitor experiences from restoration to reinvention and

modernization of the iconic landmark by restoring its 1931 Art Deco grandeur while adding state-of-the-art enhancements. At the center of the program is the concluded, complete restoration and recreation

of the famous Art Deco lobby, long hidden by 1 960s "modernization," along with special entrances and new traffic flow to separate office tenants and their visitors from tourists visiting the ESBO. In 2010, the

lobby restoration was recognized by the Municipal Art Society of New York with the MASterworks Best Historical Restoration Award and the National Trust for Historic Preservation Preservation Honor Award.

A key element of the program focuses on ESBO exclusively including a comprehensive set of changes which have been envisioned, planned, and scheduled for the complete operational and aesthetic elevation

of the overall visitor experience. Included in said plans have been new visitor routing; new queuing, security, and ticket sales; a new $2.0 million multi-media energy efficiency exhibit; the 80th floor "Completion

by May 1, 1931" history of the construction of ESB exhibit; new function space; and a relocation of the retail shops on the 86th floor observatory to a new "dump" retail shop on the 80th floor.

The truly remarkable accomplishment in the ESBO transformation, for which there are yet further stages to be installed and unveiled, is that all work to date has been accomplished in the midst of a total building

renovation in the building without any physical separation between ESBO and ESB operations and that throughout the process ESBO continued to operate without interruption, setting successive, annual record

top line and bottom line performance. These accomplishments are all the more impressive given that at the same time, the Skyride attraction, separately owned and operated under a lease executed under prior

management, competes for visitors with ESBO.

All the work for ESBO has been coordinated around major ESB rewiring, replumbing, asbestos abatement and removal, demolition, new tenant installation, and broadcast work. Virtually all building systems for

ESBO are shared with general building operations, including the elevators which are now in the midst of a total modernization program with Otis Elevators Company. Yet ESBO pricing, top line, bottom line, and

customer satisfaction are all at record levels.

The Malkin Holdings team which conceived and executed the total Empire State ReBuilding program, has completed or has underway an additional $750 million of repositioning work throughout the balance of

its Manhattan portfolio of approximately 5.5 million square feet of office and retail properties.

Operational Capabilities
Observatory sales have grown by more than 39% over the last four years—a direct result of unprecedented development of expertise in sales, marketing, branding, public relations, and advertising. Through

our strategic domestic and international efforts, our management team has implemented numerous tactics to become a leader in identifying best practices for individual and group ticket sales, pricing, up-

sell techniques, and e-commerce. We have also proven the ability to increase tourism sales as a result of efforts to grow partnerships with our tour and travel partners. Byway of our digital and social media

programming, we're in conversation with ESBO fans from around the globe, sharing engaging information and content every day. Additionally, our unique public relations programming, aforementioned,

generates billions of media impressions internationally every year.
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Venue/Attraction Name
Empire State Building Observatory

Project Location
350 5th Avenue
New York, NY 10118

Services Provided/Business Structure
ESBC and Malkin Holdings directs and manages all aspects of ESBO business - from strategic and capital improvement planning to providing management oversight of all operational disciplines to include: sales
and marketing, admission systems, facility maintenance, finance services, information technology, and security services. Proposer has handled every aspect of the redevelopment, implementation, and execution
with accountability for all aspects of performance.

Annual Attendance for the Venue/Attraction
	

Annual Revenue/Profit from the Venue/Attraction

ESBO	 Admissions (000)
	

ES BO
	

Revenue Operating Profit

2006	 3,627
	

2006
	

$ 50,694,517	 $ 40,172,884

2007	 3,672
	

2007	 $ 57,289,541	 $ 44,028,700

2008	 4 , 022
	

2008	 $ 65,789,600	 $ 49,186,718

2009	 3,745
	

2009	 $ 64,465,576	 $ 45,535,698

2010	 4,026
	

2010	 $ 70,601,096	 $ 49,731,445

Project Opening Date (Month and Year)
May 1931

Current StatusiinvoLvement
ESBC directs and manages all aspects of ESBO business as described under "Services Provided/Business Structure."

References
Tourism Trade references

Mr. George Fertitta
CEO
NYC & Company
212-484-1293
GerogeEertitta@nycgo.com

Mr. Francis A. Tedesco
Managing Director
Academy Bus, LLC
201-420-7000 Ext 2290
Francis@newyorkpass.com

Mr. Mike Gallagher
Co-CEO and Founder
CityPASS, Inc.
707-253-1222
MikeG@CityPASS.com

Mr. Joseph W. Waller
Vice President,
Business Development
HMS Host
240-694-4259
joe.Waller@hmshost.com

Mr. Robert F.X. Hart
Vice President of North American
Operations
Smithsonian Student Travel
617-619-1267
Robert.Hart@EFcom	 I
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Empire State Building Company L.L.C. (cont'd)

Safety record for these venues/attractions

ESBC has documented 25 incidents of accidents/injuries over the last 5 years (2006, 07, 08, 09, 10) associated with the observatory operation. Only one of these incidents was material, a successful suicide by

a varsity college athlete. Over the same period, the observatory hosted over 19 million visitors. There have been occasional incidents of discovery of weapons from visitors during routine security checks. There

were no weapons-related accidents/injuries.

Experience in using large-volume ticketing systems (including web based, kiosks, etc.)

ESB currently uses a state-of-the-art Admission Control and ticketing system provided by Gateway Ticketing Systems; ESB has been using their software for over 10 years. Multiple modules make up their system,

however there are 3 main modules: Point of Sale (POS), web-based ticketing (eGalalxy), and Kiosk Sales. The Empire State Building Observatory processes over 4.4 million tickets annually.

A description of the legal/operational structure between the owner and the proposer at each venue

The Empire state Building Observatory is wholly owned by Empire State Building Company L.L.C.

Security procedures at each venue

ESB has state-of-the-art security throughout, and specific security practices and procedures at ESBO. After review, it has been determined that disclosure of detailed information in a limited confidentiality

environment could compromise the safety and security it is intended to provide.

In summary, our ring of protection begins on the street when tenants/guests approach the building; includes a state-of-the art-electronic surveillance/access control system; an extremely well-trained physical

security team (armed and unarmed); K-9 explosive detection; and all aspects are staffed by trained professionals 24 hours a day/7 days a week. Our security apparatus incorporates its activities, from ordinary

daily interaction to counter-terrorism, actively and passively directly with the NYPD, the FBI, and Homeland Security.

As and when there is further discussion on the RFQ or response to an RFP, with appropriate confidentiality all relevant information on the subject can be shared.

worldwide attention, in turn driving isales 
i 1
and profitability.
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Company Profile

Jones Lang LaSalle is a financial and professional services firm specializing in real estate. The firm offers integrated services delivered by expert teams worldwide to clients seeking increased value by owning,

occupying or investing in real estate. With 2010 global revenue of more than $2.9 billion and more than 40,300 employees, Jones Lang LaSalle serves clients in 70 countries from more than 1,000 locations

worldwide, including 200 corporate offices.

Development Management

Jones Lang LaSalle has aligned with the Empire State Building Company L.L.C. to provide the development management services associated with the One World Trade Center Observation Deck assignment.

With our development practice completing more than 1,300 projects and 450 million sq. ft. annually, Jones Lang LaSalle has unmatched project management expertise. Our experience covers a broad spectrum

of service offerings, including a full spectrum of development management services for new projects and redevelopment initiatives involving office, industrial and specialty projects, such as urban - mixed-use

facilities, parking facilities, hotels, retail shopping centers, medical facilities and, most relevant to the current assignment, cultural developments.

The development process is often complex and involves a multitude of consultants, vendors, and contractors. Increasingly, the development process is subject to the accelerated pace of changes in vision and

schedules. The risks involved can be significant in terms of cost, time, liability, and lost opportunity. Expert management that provides important initial feasibility information, and manages the design and

construction process to the interests of the venue operator is paramount to a successful development. The end result is a venue that is consistent with the overall project goals and the operational plan.

Our development management experience covers a broad spectrum of service offerings, including:

• Development management for complex projects from initial feasibility through project closeout

• Development advisory on behalf of owners during the development process

• Technical due diligence of critical systems on behalf of owners of real estate

• Construction management and monitoring

With more than 1,200 project and development managers nationwide, we have the resources to meet your project needs. At Jones Lang LaSalle we have a dedicated practice devoted to this sector, which

enables us to bring our insight and knowledge to advise and support our clients, particularly in the entertainment venue sector, in dealing with the complexity of real estate in their unique local markets. Jones

Lang LaSalle local market expertise, global resources, and best-practice knowledge base allows us to identify, tailor, and implement customized solutions for your project no matter how large or small.

Development Management Strategy

Jones Lang LaSalle has vast experience delivering its project management services to clients that have similar requirements. Such needs include consistent service delivery, process streamlining/improvement and

sustainable time and cost savings. As a result of our experience, we understand that the key to achieving your goals while managing consistent workflow involves a team of experienced professionals whose

industry and market knowledge enables them to not only seamlessly navigate local requirements, but to also maximize a wealth of information, resources and tools at their disposal. It also requires a consistent

approach, seamless processes and on time deliverables.

Unique Qualifications

With projects valued at more than $4 billion in the New York market, Jones Lang LaSalle Project and Development Services (PDS) division is the leader in the management of design and construction services in

the area and offers unique experience with similar assignments. Our New York team has extensive experience in successfully managing similar assignments including the Empire State Building Observation Deck,

and the high-profile renovations of Madison Square Garden, the Beacon Theater and the Apollo Theater. Another signature project recently completed is the development of Bank of Americas new 2.1 million

sq. ft. office headquarters, One Bryant Park.
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Jones Lang LaSalle

Generating annual revenues of approximately $1 billion, Madison Square Garden (MSG) is home to the New York Rangers, Knicks, and Liberty sports teams, and hosts approximately 320 events each year. The "World

most famous arena" is in the midst of a comprehensive, top-to-bottom renovation to significantly enhance the experience for customers, athletes, entertainers, fans, and partners. The renovation is a phased project

that will be completed over three years, while keeping the arena open during the basketball and hockey seasons and closing it for the summers of 2011, 2012, and 2013. Key aspects of the project include:

• Creating a beautiful new entrance (which doubles in size and features interactive kiosks, retail, climate controlled space, and broadcast studio)

• Widening public concourses (doubling and tripling in size, some with spectacular city views)

• Expanding the selection of food and beverage options (including Blue Seat Bar, Party Deck and Bridge, all which open directly to the arena bowl)

• Upgrading seats

• Improving upper bowl sightlines (that put patrons 17.5 degrees closer to the action)

• Installing of state-of-the-art lighting, sound and LED video systems in HDTV

• Renovating dressing rooms, locker rooms, green rooms, and production offices

• Modernizing additional bathrooms (creating a fully ADA-compliant facility)

• Creating a multi-media homage to MSGs storied history

• Maintaining intimacy of the arena bowl and MSGs world-famous ceiling

• Enhancing corporate amenities (which include 58 lower level suites that will be 40% larger and half the distance to events and include seats in the arena bowl and 20 event level suites that

offer a lounge/entertaining atmosphere)

Jones Lang LaSalle, as Owners Representative, is providing comprehensive project management services for MSGs renovation. Our scope of services include:

• Procuring all required vendors, specialty consultants and a construction manager

• Assisting in the selection, development and negotiation of contracts for a myriad of global experts and consultants

• Providing leadership and consulting services as required to maximize the efficiency of the workflow while minimizing the risks to MSGs operations

• Creating and managing the Master Plan and budget in order to implement the requirements of the project with a focus on the vision and the quality

• Providing documentation and deliverables as required to simplify the monitoring process and ensure timely delivery, installation and close-out

• Providing property management services for architectural, MEP, structural, FF&E, AV, IL food & beverage, environmental consulting, financing and cost accounting, construction oversight and

relocation and warehousing

As part of the MSG initiative, Jones Lang LaSalle and Hornall Anderson worked together to create a "Transformation Center" that helped sell out the new corporate box seats and sponsorships in record time—

no small task two years in advance of a single new nail being hammered or new seat installed. Immediately used to share their vision with their most valuable customers, the Transformation Center has also

served a valuable role for internal brand understanding and excitement. Our engagement with MSG has utilized all aspects of 360° communication: customer experience innovation and de

web strategy and design, motion design, sales communication materials, internal communications. 	 MALKIN
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Ray Quartararo
International Director
Ray Quartararos current responsibilities are focused on growing the firms national practice for Project & Development Services as well as cultivating local client relationships and expanding Jones Lang

LaSall&s New York tn-state business across all service lines. He becomes personally involved in many of the region assignments, attending strategic meetings and lending his expertise. He is ultimately

responsible for the success of all of the assignments in the Northeast.

Prior to his current position, Mr. Quartararo was the Northeast Regional Manager and International Director for Jones Lang LaSalles Project and Development Services Group for five years. In this capacity,

he managed a team of more than 200 project management professionals, executed more than 10 million sq. ft. of project management assignments, and controlled billions of dollars in construction spend.

Mr. Quartararo has been directly involved with relevant projects such as Madison Square Garden; the new Bank of America building in Manhattan, One Bryant Park; Alvin Ailey Dance Theater; and advisory

services to the Port Authority of New York & New Jersey.

Mr. Quartararo is a graduate of New York University School of Business, where he received an MBA in Management and International Business, and Tufts University, where he received a BS in Mechanical

Engineering and a BA in English.

Randy ApfeLbaum

Senior Vice President
Mr. Apfelbaum is a Senior Vice President in the New York City office of Jones Lang LaSalle. As a Team Lead he is responsible for managing non-profit, educational and cultural institutions. These currently

include the restoration of the historic Landmark Apollo Theater in Harlem, the restoration of the landmark Beacon Theater on the Upper West Side, projects for the WCL Academy, the Triennale, NY museum

and design center and the new twin ice rink Lakeside Center recreation facility in Prospect Park, Brooklyn. Many of these projects will be LEED Certified.

Prior to joining Jones Lang LaSalle, Mr. Apfelbaum served as Director of Construction for the New York Botanical Garden in the Bronx, NY, was responsible for managing the design and construction of a

complete restoration of the exterior envelope of the turn-of-the century, historic, museum building. He also supervised the design and construction of a collection storage facility to house the priceless

collection of plant specimens (some dating back to the Lewis and Clark expeditions) and a rare book storage facility, reading room, and display gallery. He was owners representative for the renewal of Radio

City Music Hall, (a major historic restoration of a Landmark theater, infrastructure upgrade, and addition of HDTV television production capability); managed the design and construction of a large Disney

retail store in a landmarked theater in Times Square; and managed a major gut rehabilitation project of The Roosevelt Hotel, an historic NYC Landmark structure.

Mr. Apfelbaum is LEED accredited and a graduate of the University of Pennsylvania, where he received a BSCE in Civil and Systems Engineering. He is affiliated with the Society of Civil Engineers (ASCE), the

Society of American Value Engineers, and the American Association of Cost Engineers.
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Paul Logan

Vice President
Mr. Logan currently manages the $550 million transformation of the iconic 2.9 million sq. ft. landmark at 350 Fifth Avenue, the Empire State Building. His responsibilities include energy efficiency measures

resulting in at least a 38 percent energy reduction, $4.4 million in annual savings, and a LEED Gold Rating. He also manages all phases of project development and delivery, and directs ten on-site project

managers. He reports to Malkin Properties, ESB Management and Jones Lang LaSalle. Additional projects that Mr. Logan has managed include: lobby restoration, susta inability exhibit, observatory deck

improvements, upgrades to the 102nd and 103rd floors, retail build-outs, large tenant blocks for LFUSA and Coty, build-to-suits, pre-builds, broadcasting tower upgrades, modernization of 70 elevators and

escalators, security system overhaul, green roofs, 460 V busway, LL26, LL1 1, and infrastructural upgrades, among others.

During his real estate career, Paul has worked as an Owner, Owners Representative/Program Manager, Construction Manager, General Contractor, Sub-Contractor, Designer, and Architect. He has managed

in excess of $1.3 billion of projects and worked on projects totaling more than $5 billion. Some of the organizations he has worked with include: Brooklyn Museum of Art, Cooper Union, DCNDDC in NYC,

JP Chase Morgan, Jazz at Lincoln Center, Jonathan Rose Companies, Lincoln Center— LCT3, National Museum of American Jewish History, Polshek Partnership, Related Companies, Seventh Regiment Armory,

Sundance Preserve, Turner Construction, the United States Naval Academy, and Yale University, among many others.

Mr. Logan is a registered Architect, member of the AlA, and a LEED AR He graduated from Oberlin College and the University of Texas at Austin.
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2 Beyer Blinder Architects & Planners LLP
Architect

Company Profile

Beyer Blinder Belle Architects & Planners LLP (BBB) is an award-winning, international practice of architects, planners, interior designers, and historic preservationists. Founded in 1968 and now numbering 125

professionals in New York City and Washington, DC, the firm has won three Presidential Design Awards, the Medal of Honor from the AlA New York Chapter, the national AlA Firm Award, and hundreds of other

awards for design and planning. In 2010 the restoration of the Empire State Building lobby received a National Preservation Honor Award from the National Trust for Historic Preservation.

What makes BBB unique is its integration of three key elements of its practice: historic preservation, planning, and design of modern buildings in historic settings. BBB is recognized for the restoration of American

icons such as Ellis Island Immigration Museum, Rockefeller Center, the Empire State Building, and Grand Central Terminal.

The firm is also known for innovative planning and new design, either singly or in collaboration, of commercial, mixed-use developments and entertainment projects, such as the new world trade center complex,

Kansas City Power & Light District, and the Lincoln Center Redevelopment. Whether restored or new, the firms work and approach is characterized by sensitivity to context and responsiveness to client needs.

Our work is renowned for its ability to capture and communicate to visitors the qualities and spirit that characterize unique buildings, places, and experiences.
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Sampling of Capabilities
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Beyer Blinder Belle relationship with Grand Central spans nearly 20 years, with members of BBB's core preservation team serving on projects from the

critically acclaimed restoration and revitalization completed in 1998 to a number of current projects.

The Grand Central Terminal Revitalization project began with a master plan that identified and defined items required for the rehabilitation of the physical

and functional integrity of the building, addressing such specific topics as water intrusion, life safety issues, and utility updates. Following approval of the

master plan, a multi-phased restoration began, starting with the Terminals "lobby," the former Main Waiting Room now known as Vanderbilt Hall, and

continuing throughout the entire buildings interior and encompassing the exterior restoration of the street level façade and the sculpture group atop the

south façade.

Additional projects include:

• Leasing Support "on-call" services in support of the initial leasing of Grand Central Terminal during and following the restoration project

• Development of a new design for the various circulation elements for North End Access, including entrances, cross-passages, spines, lighting, and the

integration of Arts for Transit works into the overall design (1999)

• Retail feasibility study for "Carey Hole," a series of extensive below-grade spaces now occupied by Metro-North Railroad employee facilities,

mechanical rooms, tenant storage, and other miscellaneous back-of-house uses (ongoing)

• East Side Access, where the firm's primary responsibility is to ensure the seamless and sensitive integration of the new LIRR terminal architecture and

technology with the existing historic Grand Central facility (ongoing)

• Metro-North Employee Facilities, a design-build project for a new employee facility area that entails the addition of an 8,000 sq. ft. floor area and an

additional 7,000 sq. ft. back-of-house area within the historical structure, which requires SHPO and NYC Landmarks approvals (ongoing)

The retail revitalization of Grand Central recaptured the building commercial appeal and reinvigorated its underutilized spaces. Part of the plan called

for reusing the structure of the vacant bank building at 416 Lexington Avenue to create a new 43rd Street entrance lined with market food stores, which

mirror the finest European open-air markets. The redesigned Hyatt Passageway, once bleak and disorganized, has become an elegant arcade with handsome

storefronts and unique retail shops. Restaurants have been added to the long-vacant North and East balconies in the Main Concourse. The passage that

originally led to the Incoming Train Room has been redesigned to include a café and open retail areas. The Lower Concourse, formerly one of the most

deserted places in the Terminal, is now filled with quality food tenants. Designed in association with Rockwell Architecture, this new, lower-level Dining

Concourse is now one of New York premier "people places."
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Beyer Blinder Architects & Planners LLP

The Team

Frank J . PriaL Jr. AlA

Associate Partner / Lead Management
EDUCATION B.Arch., with honors, Pratt Institute, 1988 BA., English, with honors, University of Massachusetts, Amherst, 1982

Mr. Prial has over 24 years of experience in the design and management of significant historic preservation projects. He has contributed to and led many of the firms most complex restoration and revitalization

projects, including Grand Central Terminal, the Empire State Building, the Morgan Library & Museum with Renzo Piano Building Workshop, and MTNLIRR East Side Access with AECOM.

His projects have been recognized with many prestigious preservation awards, including the Lucy G. Moses award from the New York Landmarks Conservancy, and awards from the New York Preservation

League and AlA New York State. In 2010 the restoration of the Empire State Building lobby received a National Preservation Honor Award from the National Trust for Historic Preservation.

Mr. Prial has served on the Board of Advisors of the Historic Districts Council and is a regular presenter and visiting critic in Architecture, Preservation and Urban Design at Pratt Institute and at the New jersey

Institute of Technology. In 2008 he was a featured speaker in an episode of The American Experience entitled Grand Central, which broadcasted nationally on PBS.

Mr. Prial has been a registered architect in the State of New York since 1991.

Richard Metsky AlA, LEED AP

Partner / Designer
EDUCATION M.Arch., Cornell University, 1983	 B.Arch., Cornell University, 1981

As one of Beyer Blinder Belle's lead designers for transportation, commercial, and mixed-use developments, Richard Metsky has worked with many of the region most prominent developers, ushering

complex projects through public review, public agencies, and SHPO processes. He has directed numerous master planning, design, and adaptive reuse projects for historic and contemporary structures, and

he has taken a leading role in the design of new transportation and industrial buildings, many of which have significant urban design and planning components.

Richard Metsky is a licensed architect in the states of New York, New jersey, Pennsylvania, and Connecticut. He is LEED accredited and is a member of the American Institute of Architects.

Cleary Larkin AlA

Project Architect
EDUCATION MS., Historic Preservation, Columbia University, 2007 B.Arch., University of Arkansas, 1999

Ms. Larkin joined Beyer Blinder Belle in 2007 upon completion of her graduate degree in Historic Preservation. Prior to that, she gained six years of experience with an architecture/planning firm in Virginia.

As an architect, she has managed and participated in a variety of projects, from preliminary surveys and condition assessments, through all design phases, production of bid/construction documents, and

construction administration. Her preservation work has also encompassed research and writing for Historic Structures Reports, Preliminary Information Forms, National Register nominations, Historic

Rehabilitation Tax Credit applications, and State Historic Preservation Office applications.

Ms. Larkin is a member of the National Trust for Historic Preservation, the Vernacular Architecture Forum, and DoCoMoMo US. She sits on the board of the Fitch Foundation and is President of Columbia

University's Historic Preservation Program Preservation Alumni Board. In the fall of 2010, she became an Adjunct Assistant Professor at Columbia University and taught in the Historic Preservation Studio.

She is a registered architect in Virginia.
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Engineering, Commissioning, Testing, Technology, Lighting

Company Profile

AKE is an award-winning full-service engineering firm, specializing in HVAC, electrical, plumbing, fire/life safety, controls, central utilities, energy management, technology, critical systems, commissioning,

testing, lighting design, and sustainable design services. With offices in Arlington, VA; Boston, MA; Columbus, OH; Minneapolis, MN; New York, NY; Philadelphia, PA; Princeton, NJ; Rochester, MN; Stamford, CT;

and Mexico City, Mexico, AKE provides engineering services for a wide range of facility types including corporate, education, healthcare, critical systems, central utilities, science and technology, residential,

retail, cultural and hospitality. We are members of the United States Green Building Council, as well as the Mexico GBC, and we actively encourage our firm members to become LEED Accredited Professionals.

We built our practice in 1989 by collaborating with our clients to deliver responsive, cost-effective solutions. Our firm is now comprised of 25 partners and we have successfully completed assignments on both

national and international projects. AKE is dedicated to providing excellence in engineering and service to our clients and is organized to allow for continual succession and opportunities for all members of the

firm. Today, the firm is comprised of over 350 members and a majority of engineers are licensed professional engineers.

AKE Technologies specializes in all aspects of information technology, telecommunications, audiovisual and electronic security planning, design, and implementation management. AKE Technologies can serve

clients directly or can combine its services with AKEs traditional engineering disciplines to provide a fully integrated product.

AKE Analysis & Testing specializes in vibration monitoring, vibration analysis, acceptance testing, critical speed testing, and motor current waveform analysis. Over the past 20 years, our highly experienced

engineers and analysts have focused their expertise on building operations, chiller plants, and automation systems, serving clients directly or in combination with AKEs specialized engineering disciplines to

provide a fully integrated solution. We focus on both the present and future, seeking new ways to meet energy management challenges to optimize operational costs.
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AKF
Sampling of Capabilities

AKF is currently designing the Retail component of the World Trade Centers ite for the World Trade Center Redevelopment Division of the Port Authority of New York

and New jersey. This Retail component is approximately 600,000 sq. ft. of space spread throughout the site, both below grade and also above grade within the various

new buildings on the site.

AKF currently is also advising the World Trade Center Redevelopment Division (WTCR) of the Port Authority of New York and New jersey on all MEP-related issues

associated with the site, including limited oversight of the SPI (Silverstein Properties) and DDP (Downtown Design Partnership - Hub Design Teams) work. We provide

the independent "eyes' for the port for all programs on the site and are also working on the overall utility and site planning for operational purposes.

The AKF scope to date has included, but has not been limited to the following:

• Advising the Port Authority (WTCR) on all Retail-related MEP scope

• Developed all system concepts, sketches, and negotiate and coordinate for space in the below and above grade spaces for all Retail-related MEP systems

(currently 600,000 sq. ft.)

• Providing oversight and consulting reviews of concepts and scopes in the Freedom Tower designs developed by jBB and DDR Advise the PAWTCR Division

on alternate possibilities, etc.

• Providing oversight and consulting reviews of concepts and scopes in the Transit Hub designed by DDP (Downtown Design Partnership). Advise the WTCR

Division of the PA on alternate possibilities, etc.

• Provided alternate design studies for the following:

• Central chilled water p lant/DX scopes

• Hub supply and exhausts

• Bus and car parking MEP systems

o Site primary distribution centers and site power distribution

• Provided and providing Leasing assistance and MEP scope and program development for the PA's Tower 4 occupancy scope (which is currently 600,000+ sq. ft.)

• Design all Retail MEP systems including all central fans for outdoor air, smoke exhaust, general exhaust, TX, chilled water distribution, hot water distribution, all

steam service, all gas service, sanitary systems, domestic water systems, lire alarm systems, etc.
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Christopher 0. McHugh PE, LEED AP, CEM

Partner-in-Charge

Mr. McHugh has over 26 years of mechanical heating, ventilation, and air conditioning study and design experience. He has been a project manager and project engineer on a wide variety of projects both

large and small. He is responsive and available to clients needs on a daily basis.

Mr. McHugh is a LEED 2.0 Accredited Professional and leads AKF Engineers sustainable design initiative. He has collaborated on the design of buildings incorporating innovative sustainable features such as

geothermal heat pumps, radiant floor heat system, condensing boilers, and heat recovery systems. He continues to attend intermediate LEED workshops.

EDUCATION

Mr. McHugh is a graduate of The Pratt Institute and holds a Bachelor of Engineering in Mechanical Engineering.

ENGINEERING LICENSES

NCEES, Idaho, Kansas, Kentucky, Missouri, Nevada, New jersey, New York, and West Virginia

CERTIFIED/ACCREDITATION

Association of Energy Engineers (CEM) - Energy Manager, LEED 2.0 Accredited Professional

PROFESSIONAL ACTIVITIES AND AFFILIATIONS

Member: American Society of Heating, Refrigerating and Air-Conditioning Engineers (ASHRAE), Board of Governors New York City Chapter 1990-2000, President of New York Chapter 1998-1999 Association

of Energy Engineers (AEE), ACEC NY Energy Committee Chairman 2001102; Mechanical Code Committee 2002/03; New York City Model Code Program; NYACE Energy Committee Member 2003 to Present;

United States Green Building Council (USGBC) NY Chapter - Urban Green Council (UGC)

Robert 0. Gibson PE

Partner-in-Charge

Mr. Gibson has over 16 years of mechanical design experience as a Partner-in-Charge and Project Manager. He has provided management and design services on a variety of projects involving multiple areas

of mechanical design and leads the effort for AKFs Commissioning Group as the Mechanical Commissioning Lead Engineer. He has extensive knowledge and implementation of the overall commissioning

process. Mr. Gibson has also worked on numerous commissioning projects throughout the country.

EDUCATION

Mr. Gibson is a graduate of Villanova University, Villanova, PA and holds a Bachelor of Science degree in Mechanical Engineering.

ENGINEERING LICENSES

New York

PROFESSIONAL ACTIVITIES AND AFFILIATIONS

Member: American Society of Mechanical Engineers (ASME); American Society of Heating, Refrigeration and Air Conditioning Engineers (ASHRAE) - Board of Governors - NY Chapter; Chairman of the

Chapter Technologies Transfer Committee for the NYC Chapter of ASHRAE and Board Member; 7X24 Exchange New York and National Chapter; United States Green Building Council (USGBC)
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The Team (cont'd)

Francis). Lorenz PE

Partner-in-Charge

Mr. Lorenz has over 39 years of experience in the practice of engineering design. Mr. Lorenz has established himself as one of the preeminent practitioners in his field. His standing in the design and real estate

communities is attested to by his list of long-standing clients, professional affiliations, and industry honors.

EDUCATION

Mr. Lorenz is a graduate of the Manhattan College at New York, NY and holds a Bachelor of Electrical Engineering degree.

ENGINEERING LICENSES

New York, New jersey, Pennsylvania, Colorado, Connecticut, Delaware, Florida, Georgia, Maine, Maryland, Michigan, Ohio, Texas, Utah, Virginia, Washington DC, Wisconsin, NCEES

PROFESSIONAL ACTIVITIES AND AFFILIATIONS

Member: Past President of ACEC NY; Electrical Code Advisory Board; Vice Chair of Electrical Code Revision & Interpretation Committee (ECRIC); Electrical Code Advisory Committee (ECAC) and Chair of

Panel 5 of ECRIC; Chair of ACEC NY of Constitution Committee; Electrical Codes Committee; College Liaison Committee; Planning Cabinet; NYSSPE; IEEE; YMCA-Buildings & Properties Committee; Manhat-

tan College Consultors Committee; New York City Model Code Program; Fire Protection Committee; Fire Alarm Sub Committee; and New York State AlA Firm Management Committee
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Experience Designers

Company Profile

Hornall Anderson specializes in the design and execution of customer experiences that bring meaning to brands and consumers and business results for our clients. We use design to create experiences from

branding, to print, to digital and packaged goods, environments, virtual worlds, and beyond. As it relates to the built environment, some of the worlds most iconic buildings and great towers have trusted us to

develop rich and meaningful visitor experience solutions that transform and enliven their sites. You can see the impact of our work in iconic places such as Madison Square Garden, Sydney Opera House, and the

Empire State Building, and on Fortune 500 brands such as Starbucks, PepsiCo. and Microsoft.

Our visitor experience design works focuses on creating compelling, customized experiences that immerse visitors and ensure a powerful and moving connection and narrative development enlivened through

cutting-edge analog and digital platforms. While the physical structure will always be the pinnacle of a visit, it is high-caliber experiences that wrap around the physicality of the space that exceed expectations and

leave indelible memories. This includes web, ticketing, promotion, mobile, and social platforms in addition to the physical tour. These experiences are always built to be operationally seamless and commercially

sound.

We create powerful customer experiences that deliver value and proven results for our clients. And we'll do it for One World Trade Center Observation Deck.
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Skydeck Chicago (Willis Tower)
As part of a building-wide renovation, Hornall Anderson worked as the lead partner (via contract) to conceptualize, design, and implement a unique visitor experience for Skydeck Chicago, which operates as a

subsidiary business for the Willis Tower ownership group.

We advanced an epic view into a 360° consumer experience. Our design transformed what had been a dark, lifeless waiting area into an immersive and interactive environment; a symphony of technology, art

and strategic planning that position the tower as an integral part of the city identity. This experience married the towers iconic legacy (formerly known as Sears Tower) with its vision for the future, connecting

visitors to Chicago rich history, culture, and people.

Our first goal centered on the buildings 1.4 million annual visitors. We wanted to make this experience more than a long wait for a great view; it had to be holistic and engaging. We began by rebranding the

Skydeck and creating a cohesive visual and verbal platform that extended from the ground up.

Our second goal centered on the Skydeck business and operational needs. The view from the top was already spectacular, so we focused on transforming the queuing experience. Through strategic traffic

management, signage, and a combination of analog and digital interactive modules, we transformed what had been a "necessary evil" into a brand engagement that users were able to enjoy and share, thereby

helping to validate an increased ticket price.

Achieving these goals required that we understand the buildings operational realities, which included security (X-ray and observational staff). We also had to be sensitive to the operational footprint the experience

would impose on the staff. Through extensive research on ticketing and heavy volume queuing, we developed a traffic management plan that included alternate routing and Fast-Pass options.

Our team was responsible for the brand positioning, the strategic planning for the experience, all creative, all interactive design and development. We also oversaw installation and were responsible for all vendor

management. Our partners included BKE Contracting (Construction), Xibitz Inc. (Fabrication), Creative Technologies (AN Integration) and Soraya Planning & Design (Architecture).

The revamped Skydeck experience opened in July of 2009, and has seen a dramatic reduction in perceived wait times and an order of magnitude increases in overall visitor satisfaction, helping Willis Tower meet

its business goals and reinvent itself as a Chicago icon.
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Jamie Monberg

Chief Experience Officer
Jamie Monberg is Chief Experience Officer at Hornall Anderson, where he quietly (and not so quietly) espouses the belief that defining interactive solely in terms of "digital' technology is an outdated way of

thinking. Jamie cut his teeth in Redmond, where he worked in interactive product development and advanced research, winning several technology patents, serving as a consultant for numerous start-ups,

and guiding the successful launch of Sidewalk.com . Since joining HA in 2005, Jamie's focus has been on dissolving the dividing lines of print/digital, interactive/environmental, helping the firm create great

interactive experiences that transcend the limitations of any one medium.

Ashley Arhart

Creative Director
Ashley understands that a brand comes to life through the consumer experience - a term which covers a wide world of possibilities, but ultimately, must respond to and connect with the needs of the

consumer. She has been leading remarkable and distinct experiences for over 20 years with roles as Creative Director of The Retail Group in Seattle, as well as Director of Creative Design and Visual

Merchandising at Eddie Bauer, Inc.

Since joining Hornall Anderson, Ashley has been inspired and is inspiring memorable connections with such clients as the Empire State Building, Sydney Opera House, Skydeck Chicago (Willis Tower), Avon,

Amazon, Boston Market, Madison Square Garden, Microsoft, Target, and Tishman Speyer.

Joseph King

Design Director
Joseph, a native of Seattle, first worked with Hornall Anderson as a contract designer supporting several in-store interactive experiences for AT&T Wireless. During a hiatus from agency life, Joseph developed

his own clients and expanded his portfolio to include identity, print design, and self-initiated art projects. In 2005, Joseph joined the interactive team at Hornall Anderson where he has contributed to the

success of accounts including Willis Tower, HTC, Ripple Effect by WSU, Citation Shares, IBM, the Space Needle, and Amazon.com .

With a strong background in traditional design, Joseph has the unique ability to work in both online and offline practice groups, adding conceptual and tactical value to integrated design projects.
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Security Services

Company Profile

Andrews International brings to its clients an integrated approach to security that provides a range of services and a proven level of reliability to meet both the conventional and extended security needs their

business.

Our approach to security is based on broad-spectrum solutions that meet our clients' unique enterprise objectives. As an international security and risk mitigation services provider, our portfolio of services

includes uniformed security officers, personal protection/threat management, special event security, consulting and investigations, and disaster and emergency response to the private and public sector. Andrews

International also provides training to numerous clients in the field of security management, asset protection, criminal law, CPR, AED, and first-aid. Our focus is forming strategic partnerships to offer services that

help mitigate our clients' security and asset protection vulnerabilities. A comprehensive training program assures that Andrews International security personnel meet the highest standards of the industry.

Over the past two decades, Andrews International has expanded its service capabilities and geographic reach to become the largest American, privately owned multi-service security firm in the United States, with

direct operations in 40 states and services provided in all 50.

Andrews employs over 15,000 people and is the sixth-largest security services firm in the United States.

Al is one of the few contract security companies in the United States to have achieved the Certification level for the Safety Act; an audited and approved Department of Homeland Security recognized professional

standard.
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Sampling of Capabilities
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In June 2011, Andrews International was selected to provide security services for the 9/11 Memorial Museum, a national tribute of remembrance to honor the

2,983 people killed in the terrorist attacks of September 11, 2001.

Andrews was immediately called upon to design a program to attract, hire, and train over 130 people to work the 9/11 site. After assessing the physical site

layout and neighboring geological demographics, our experience quickly proved to be a great value as we needed to generate a security resource and training

program in a very short period and be prepared to greet the world on September 11, the opening of the memorial to honor the 10-year anniversary of the

terrorist attacks.

The 10-year anniversary and opening of the 9/11 Memorial required a flawless performance from our security team as some of our featured guests included

all the living U.S. Presidents, along with dignitaries from around the world and relatives of the 9/11 victims. Our ability to work with the U.S. Secret Service,

FBI, and Homeland Security, along with NY State and local police departments, proved invaluable as the opening was impeccably delivered and received by

all accounts.

The Andrews management team partnered with the resident 9/11 security management to create standard operating procedures, identify and develop posts,

and prepare post orders, in order to efficiently provide concierge level security to the site. Al's use of CPR, AED, and fire safety trained security officers helps

to provide an added sense of assurance in a high-volume visitor facility. In addition, all security personnel were trained to properly screen and process visitors

through the use of CCTV, metal detectors, X-ray screening machines and magnetometers at TSA and Government Institution standards. Again, our ability

to merge technology with highly trained and qualified security personnel ensures delivery of consistent service levels, attention to detail and unmatched

customer service even as we process visitors in large numbers. In fact, our record high at the 9/11 Memorial is 1,600 visitors processed - in one hour. We

estimate the annual visitor numbers to approach 5 million people.

Al currently provides over 4,000 hours per week of security service to the 9/11 Memorial that consists of 135 security officers, working alongside the Port

Authority and New York Police Department.
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James Wood

President
Jim Wood is responsible for the overall operations and business development of the Northeast U.S. region full spectrum of services: armed/unarmed security services for a wide range of clients, including

patrol services, executive protection, security services for motion picture and television productions, as well as consulting and investigative services, surveillance system assessment, and explosive-detection

canine units.

Jim has 39 years of experience in the industry. He served as president of Copstat Security, LLC prior to its merger with Andrews International. He still maintains many ties and connections with the New York

Police Department, where he was once employed. He has also served as a member of the New York Drug Enforcement Administration Task Force.

Jim belongs to the New York chapter ofASIS International. He graduated from the New York Institute of Technology with a Bachelor of Science degree in Behavioral Sciences.

John A. Petruzzi, Jr.,

CPA C/SM Senior Vice President, Northeast Region
John Petruzzi, Jr., CPP, CISM is responsible for developing new business and maintaining successful operations of client accounts in Andrews Internationals Northeast Region. John brings security experience

in both the public and private sector to his position with Al. For the last ten years he has held leadership positions with direct responsibility for managing physical and information security programs

within distinct business verticals, including investment banking, public utilities, and commercial real estate. Additionally, he has provided consulting service focused on holistic security and enterprise

risk management.

John has 19 years of industry experience. Before joining Andrews International, he served as Managing Director of Enterprise Risk Management Practice for Brightfly, Inc. in Houston, Texas. Other positions

he has held include VP Corporate Security and Emergency Management for Simon Property Group in Indianapolis, IN; Director Enterprise Security for Constellation Energy in Baltimore, MD; Security Manager

for Deutsche Bank in Baltimore, MD; and Executive Protection Specialist for Bankers Trust Company in New York City. John also served as a non-commissioned officer in the United States Marine Corps.

John is a member of ASIS International, Information Systems Audit and Control Association (ISACA), and Information Systems Security Association (ISSA). He is also a key contributor and presenter for the

Alliance for Enterprise Security Risk Management (AESRM), a partnership between ASIS, ISSA, and ISACA.

John has recently served on the advisory board of the CSO Roundtable and as a board member for ASIS International. Additionally, John serves as a trustee for the ASIS Foundation and as a member of ASIS

Internationals Commercial Real Estate Council and the Privacy & Personnel Information Management Council.

Previous affiliations also include the Homeland Security Taskforce of the International Council of Shopping Centers (ICSC), the CISO forum of ISSA, the Information Risk Executive Council (IREC) of the

Corporate Executive Board, and as a member of the Commercial Facilities Sector, Department of Homeland Security.

John earned his Bachelor's degree in Security Management from American Military University, and he earned an Associate degree in Criminal Justice from Fairmont State University. He also attended the

ISMA Leadership Program at Georgetown University.

John maintains board certification with ASIS Internationals, Certified Protection Professional (CPP) and ISACA, Certified Information Security Manager (CISM) designations.
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The Team (cont'd)

Joseph Tuccio

Vice President of Operations
As Vice President of Operations for Andrews International, Joseph "Joe' Tuccio interacts with clients, negotiates contracts, oversees site managers and supervisors, and ensures clients receive excellent

service and responsive management. He is responsible for handling over 13,000 HPW throughout Manhattan. Joe brings over 30 years of experience from both public and private sector positions in law

enforcement and security to his position.

Joe came to Andrews from Garda Security (formerly Vance) where he served as the Tri-State Regional Operations Manager. In that capacity he was responsible for managing all aspects of Garda uniformed

protection and security service business, which served top Fortune 500 clients in New York and New Jersey.

Prior to joining Andrews International, Joe served over 20 years with the New York City Police Department, achieving the rank of Lieutenant. He was designated as the Executive Officer of the Operations

Unit (responsibilities included monitoring and directing citywide operations and Headquarters Security), and Citywide Task Supervisor (responsible for addressing serious pattern crimes citywide). Joe also

served on two union boards and contract negotiating teams.

MALKN
RU	 VI. LI.	 H 0 L 0 1 N G S



Marketing Strategy & Creative Services

Company Profile
RDA is a long-standing, independent advertising and branding agency based in New York City. We offer a full range of services (both digital and analog) to solve marketing challenges with a mix of strategy,

creative and technology, often becoming an extension of our clients' marketing departments.

Since 1976, we have remained true to our founding principle of integrating multiple communication disciplines. Today, RDA's diverse tool set consists of branding, traditional advertising, digital advertising, social

media, CRM, media buying, and planning. We work within industries and for companies where we possess special expertise (hospitality and tourism, consumer electronics, video games, food and beverage, beauty

and cosmetics).

Here are a few of our current partners:
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We are very proud of our New York identity and feel privileged to be in a position to propel it on the worldwide stage, working with companies such as Empire State Building Observatory, Rockefeller Center, Top

of the Rock, and Citi Habitats. We helped New York's W Hotels grow beyond a local boutique collection into a global hotel chain, and even contributed to our own local downtown community with the Hudson

Square BID. RDA's unique understanding of the New York market comes in great part from being an integral part of it.
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While serving as Starwood Hotels' agency of record for W Hotels Worldwide, Aloft Hotels, and Element Hotels, we grew to understand that hospitality marketing is - even though not labeled as such -destination

marketing.

RDA helped define W Hotels' essence in terms of what luxury meant (attitude and flair over possessions and flaunt) and paved the way for the emergence of a new category in hospitality: lifestyle and boutique

hotels. Underneath this global branding effort, each property (retreats, spas, hotels, residences) was treated with a life of its own, inspired by what made the locale so unique (the local people, the culture, the

experiences available, the services provided), creating true attractions at the congruence of art and leisure. In less than 5 years, we also helped W Hotels transform its advertising strategies to an exclusively digital

approach (social media, widgets, websites, etc.).

RDA executed this vision across all customer and industry-facing materials: advertising on- and offline, website, in-hotel collateral, developer materials, social media initiatives (Facebook pages, gaming widgets,

and viral videos). We worked directly with architects, interior designers, and design influencers to bring the brand concepts to life, from interior design to experiential spaces (W the Store, W The Card rewards

program, etc.).

Growing out of the W success, RDA was assigned the task of creating the Aloft Hotels and Element Hotels Brands from scratch (concept, positioning, name, logo, core values, brand aesthetic), and handled the

execution of this vision across all customer and industry-facing materials: advertising on- and offline, website, in-hotel collateral, developer materials, social media initiatives (Facebook pages, gaming widgets,

viral videos). With 50 properties scheduled to be open by end of the year, Aloft is fast becoming the hotel industry's newest powerhouse and one of the few brands positioned to flourish in this down economy.

RDA worked directly with architects such as David Rockwell to bring the brand concepts to life, from interior design to experiential spaces (XYZ bar and pool tables in Aloft Hotels).
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MichaeL Racz

CEO & Principal
Michael Racz co-founded the agency in 1976 and has pursued its passion-driven marketing approach ever since. Michael's career began in account management at some of New York largest and finest

advertising agencies (McCann Erickson, Compton, DDB, FCB, and B&B).

At FCB, he was Director of Marketing & New Product Development, responsible for dreaming up new products for Clairol and Bristol Myers. At Compton and B&B, he applied his new product development

expertise to Procter & Gamble, and was responsible for the launch of evergreen packaged goods successes such as Bounce Fabric Softener, Duncan Hines Specialty Mixes, and Folgers Coffee.

Being a "techie' and hobbyist from childhood, Mr. Racz openly embraces the new tech that has transformed the marketing industry. Starting RDA interactive division in 1994 (pre-Google), he rapidly

incorporates all the effective digital marketing and communications tools (SEO, SEM, CRM, etc.) as soon as they emerge. Believing as he did from the outset in a multi-disciplinary approach to marketing,

Mr. Racz continues to offer RDAs clients cohesive, state-of-the-art campaigns across all touch points.

Anthony BagLiani

Executive Creative Director
Anthony oversees and stimulates all creative work produced, from establishing the brand aesthetic of RDAs clients to executing in print, television or interactive media. Anthony innate design sense was

first refined at the Rhode Island School of Design, and for the past 20 years has been applied to many diversified fields such as hospitality & tourism (Empire State Building Observatory, W Hotels, Rockefeller

Center, lop of the Rock, Aloft Hotels, Element Hotels), cosmetics (Astor, Davidoff, Lancaster, Estee Lauder), fashion (LVMH, Jill Sander, Tommy Hilfiger), entertainment (Sony, Viacom, HBO, MTV, lake 2), and

the food industry (Douglas Rodriguez, Daniel Boulud, Steven Star).

For the past 15 years at RDA, Anthony and his teams have established the brand aesthetic for all of the agency clients, each of which is the leader in its respective field.

Robyn McRae

Media Director
Robyn manages the planning and buying for all media (IV, print, online, radio, outdoor, new media) for clients including Empire State Building Observatory, Starwood (W Hotels), lop of the Rock, MTV Games,

NIVEA, Sony, and others. She collaborates with the account and creative teams to unlock the most innovative and impactful media solutions possible.

Robyn formerly was a media planner and buyer at Carat Freeman, a division of Carat Worldwide, specializing in high technology multinational accounts. Her work there began in 1998 and included strategic

media planning for accounts such Symantec, Philips Electronics, NEC, and the HP Medical Division. Robyn then moved on to become Media Supervisor of the Hill Holliday media group. Her in-depth

experience encompasses all media research techniques, including resources such as @plan, MRI, ComScore Media Metrix, among many others.

For the past 11 years, Robyn has led the planning and buying team at RDA, incorporating both traditional and digital advertising.
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Exhibit E: Legal Proceedings (Related to ESBO)
Approx. Date
Commenced

Damages Sought
Plaintiff
	

Description of Action

New York Skyline, Inc. Plaintiff, a tenant in the ESB ('Skyline'), which operates a simulator attraction in the ESB, commenced an

action against Empire State Building Company L.L.C. in August 2008 after Empire State Building Company L.L.C.

served Skyline with a notice to cure numerous defaults; its complaint alleged numerous breaches of contract,

tort, and other causes of action; Skyline later commenced a Chapter 11 bankruptcy proceeding; Empire State

Building Company L.L.C. commenced a bankruptcy court adversary proceeding against Skyline seeking certain

declarations relating to Skyline bankruptcy and defaults; both parties moved for summary judgment on some

of the claims, and the Court granted summary judgment in favor of Empire State Building Company L.L.C.

dismissing Skyline rescission claims; the parties are currently engaged in discovery on the remaining claims in

litigation; Skyline's bankruptcy case has closed.

Aug-08
	

Amount not specified in

complaint
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Exhibit F: Acknowledgement of Receipt of Addenda to the REQ
Addenda Numbers: ______________________

Addenda #1 and #2

The Respondent	 , hereby certifies that the Respondent has read the Request for Qualifications in its entirety,

understands its requirements, and has asked for explanations of anything it did not understand.

Respondent declares under penalty of perjury that the foregoing is true and correct.

Signature of Respondent

Name

Title

Date
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Exhibit G: Certification of Information
The undersigned, on behalf of the company named below, hereby represents and certifies to the WTC Tower 1 LLC to the best of their knowledge that:

• The information contained in the enclosed response is accurate and truthful as it relates to this Request for Qualifications for Operator and Manager for the One World Trade Center Observation Deck.

• Compliance to all applicable laws, regulation or ordinances of applicable federal, state and other governmental or regulatory agencies, which have jurisdiction, will continually be maintained.

• Unless fully disclosed in the response, the information submitted was not prepared in conjunction or cooperation with any other company and or individual.

• Unless fully disclosed in the response, neither the firm named below nor any person or entity acting on its behalf has communicated with representatives of Owner, the Port Authority of New York and

New jersey, the Durst Organization, or any of their affiliates except as provided in the Request for Qualifications.

• The firm named below unconditionally accepts all terms and conditions listed in this Request for Qualifications, unless fully disclosed in the response.

• The firm has examined the Request for Qualifications, drawings, and related documents, and hereby submits the attached Statement of Qualifications.

• The individual signing this form is an officer of the firm and is authorized to sign agreements on behalf of the company.

• The firm has received of all addenda to the Request for Qualifications and all of the provisions and requirements of such addenda have been taken into consideration in preparation of this

Statement of Qualifications.

• WIC Tower 1 LLC has the right to reject any or all proposals, to proceed with any firm (or to negotiate with more than one firm) without notice to the firm named below, and to alter the selection

process as it may determine. The firm acknowledges and agrees that WIC Tower 1 LLC will determine in its discretion the information, criteria, and evaluations on which its selection is based, and that

any selection decision made by WIC Tower 1 LLC will be final and not subject to dispute. Neither WTC Tower 1 LLC, nor any of its affiliates, representatives or consultants shall have any liability to the firm

named below in connection with the selection process or any act or omission in connection with the selection of an operator or manager for the Observation Deck.

Under the Law of the State of

Date

Legal Address

Signed

Name

Title
	

Telephone

Name of Firm	
Facsimile

Organized as a (mark one) 	
Web

C Proprietorship	 C Partnership
	

C Corporation	 C joint Venture

If a corporation, indicate the state of incorporation, if a partnership, enumerate all partners.
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Dunn and Bradstreet Report Comprehensive Report

Score Bar

PAYDEX®80

Commercial Credit Score Class 	 2

Financial Stress Class	 3

Credit Limit - D&B Conservative	 50,000.00

D&B Rating	 -

D&B 3-month PAYDEX®
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I	 100
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loov	 Prompt

When weighted by amount, Payments to suppliers
average Within terms

D&B Company Overview

This is a branch location. All information is for the
branch except the Financial Stress, Credit Score
and D&B Credit Limit informaon, which is provided
for the headquarters (HQ) location.

Branch Manager JIM CONNERS, MANAGER

SIC	 6531

Line of business Real estate agent! manager

NAICS	 531210

Commercial Credit Score Class for Headquarters

Company News

Today: Thursday, November 03,
2011
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Public Filings

The following data includes both open and closed
filings Ibund in D&Bs database on this company.

Bankruptcies	 0

Judgments	 0

Liens	 0

Suits	 0

UCCs	 3

The public record items contained herein may have
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been paid, terminated, vacated or released prior to
todays date.

Financial Stress Score Class for Headquarters
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V

High	 LQcN

TFN:Jessica Hayden

eport Printed:November 03, 2011

Live Report: EMPIRE STATE BUILDING COMPANY L.L.C.
D-U-N-S® Number: 61-917-5151
Endorsement/Billing Reference: jhayden©esbnyc. corn

D&B Address
	 Endorsement	 jhayde n©e sbnyc. corn

Address 350 5th Ave Ste 300	 Location Type Branch >> Headquarters
New York,NY-10119

Web wtw.esbnyc.earn
Phone 2 12 736-3 100

Fax 212-947-1360

Sum

Currency: Shown in USD unless otherwise indicated

Headquarters

-	 Company	 City State	 D.U.NSc> NUMBER

04/27/04	 EMPIRE STATE BUILDING COMPANY L L C 	 NEW YORK New York	 07-772-4193



Dunn and Bradstreet Report Comprehensive Report

• Among Businesses with this Class: 0.24% (24 per 10,000)

Predictive Scores
	

• Financial Stress National Percentile (HO) : 36 (Highest Risk: 1; Lowest Risk: 100)

• Financial Stress Score (HO) :&nbsp 1453 (Highest Risk: 1,001; Lowest Risk: 1,875)

• Average of Businesses in D&Bs database: 0.48% (48 per 10,000)

Currency: Shown in USD unless otherwise indicated

Credit Capacity Summary

This credit rating was assigned because of D&Bs assessment ofthe companys creditworthiness. For more information, see the

D&B Rat,n q Key

D&B Rating: Branch

The term BRANCH in the Rating field indicates that this company is a branch location. D&B Ratings do not appear on branch reports

Number of
Employees Total:	

(35-40 here)

Average High Credit:	 188,728

Highest Credit: 	 6,000,000

Total Highest Credit:	 7,220,200

D&B Credit Limit Recommendation (HQ)

This is a Branch location. D&B provides Credit Limit Recommendations for the branchs Headquarters (HO) location noted below:

The Financial Stress Class of this business is based on the following factors:

• Composite credit appraisal is rated fair.

• UCC Filings reported.

• High number of inquiries to D & B over last 12 months.

• Low proportion of satisfactory payment experiences to total payment experiences.

• Evidence of open liens.

• High proportion of slow payment experiences to total number of payment experiences.

Financial Stress Percentile Trend:

-
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UNI
11110 12110	 1/11	 2/11	 3/11	 4111	 5/11	 6111	 1/11	 /11	 9/11	 10111

S This Co"Ipdny

EMPIRE STATE BUILDING COMPANY L.L.C. 	 D-U-N-S® # 07-772-4193

Notes:
Conservative credit Limit (HQ):

	
50,000	

5	 4	 3	 2	 1
Aggressive credit Limit: (HQ):

	
90,000

Risk category for this business
	

LOW	
High	 Moderate	 Loi

This recommended Credit Limit is based on the company profile and on profiles of other companies with similarities in size, industry, and

credit usage.

Risk is assessed using D&Bs scoring methodology and is one factor used to create the recommended limits. See Help for details.

Financial Stress Class Summary

The Financial Stress Score predicts the likelihood of a firm ceasing business without paying all creditors in full, or reorganization or obtaining

relief from creditors under state/federal law over the next 12 months. Scores were calculated using a statistically valid model derived from

D&Bs extensive data files.

The Financial Stress Class of 3 for this company shows that firms with this class had a failure rate of 0.24% (24 per 10,000), which is lower

than the average of businesses in D & Bs database

Financial Stress Class (HQ)

5	 4	 2	 I

High	 Loi

Moderate risk of severe financial stress, such as a bankruptcy, over the next 12 months.

• The Financial Stress Class indicates that this firm shares some ofthe same business and financial characteristics ofother companies

with this classification. It does not mean the firm will necessarily experience financial stress.

• The Probability of Failure shows the percentage of firms in a given Class that discontinued operations over the past year with loss to

creditors. The Probability of Failure - National Average represents the national failure rate and is provided for comparative purposes.

• The Financial Stress National Percentile reflects the relative ranking of a company among all scorable companies in D&Bs file.

• The Financial Stress Score offers a more precise measure of the level of risk than the Class and Percentile. It is especially helpful to

customers using a scorecard approach to determining overall business performance.

TIii	 uirI	 Riori	 Inditry	 Employ	 Rri	 in
MIDDLE ATLANTIC	 RUL ESTATE	 100-499	 26+

100-

90

80

70

60

60

40

30

20

till -

Probability of Failure: 	
This Business	 36
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Region: MIDDLE ATLANTIC
	

44

Industry: REAL ESTATE
	

56

Employee range: 100-499
	

75

Years in Business: 26+
	

77

This Business has a Financial Stress Percentile that shows:

Higher risk than other companies in the same region.

Higher risk than other companies in the same industry.

Higher risk than other companies in the same employee size range.

Higher risk than other companies with a comparable number ofyears in business.

Credit Score Summary

The Commercial Credit Score predicts the likelihood that a company will pay its bills in a severely delinquent manner (90 days or more past

terms), obtain legal relieffrom creditors or cease operations without paying all creditors in full over the next 12 months. Scores are calculated

using a statistically valid model derived from D&Bs extensive data files.

The Credit Score class of 2 for this company shows that 10.6% offirms with this class paid one or more bills severely delinquent, which is

lower than the average of businesses in D & Bs database.

Credit Score Class (HQ)

4	 s

High

Incidence of Delinquent Payment

• Among Companies with this Classification: 10.60%

• Average compared to businesses in D&Bs database: 23.50 %

• Credit Score Percentile (HO) : 88 (Highest Risk: 1; Lowest Risk: 100)

• Credit Score (HO): 476 (Highest Risk: 101; Lowest Risk:670)

The Credit Score Class of this business is based on the following factors:

• Most recent amount past due.

• Insufficient number of payment experiences.

• Composite credit appraisal is rated fair.

• Business is not a subsidiary.

• Low number of satisfactory payments.

• Business does not own facilities.

Credit Score Class Percentile Trend:

lot'

90

g

I	 I	 I
11/10 12110	 1111	 2111	 3111	 4111	 5111	 6/11	 7111	 Bill	 9111	 10/11

S This toliqidDy

Notes:

• The Commercial Credit Score Risk Class indicates that this firm shares some ofthe same business and financial characteristics of other

companies with this classification. It does not mean the firm will necessarily experience severe delinquency.

• The incidence of delinquency shows the percentage of firms in a given percentile that are likely to pay creditors in a severely delinquent

manner. The average incidence of delinquency is based on businesses in D&Bs database and is provided for comparative purposes.

• The Commercial Credit Score percentile reflects the relative ranking of a firm among all scorable companies in D&Bs file.
• The Commercial Credit Score offers a more precise measure ofthe level of risk than the Risk Class and Percentile. It is especially

helpful to customers using a scorecard approach to determining overall business performance.

Tbi5 BLl5ir&5	 Industry	 Emplüy&& Rar&	 tears ir 3uine5
MIDDLE ATLANTIC	 R&L ETATE	 100-4n	 26+

This Business
	

88

Region: MIDDLE ATLANTIC
	

57

Industry: REAL ESTATE
	

65

Employee range: 100-499
	

85

Years in Business: 26+
	

88

This business has a Credit Score Percentile that shows:

Lower risk than other companies in the same region.

Lower risk than other companies in the same industry.

Lower risk than other companies in the same employee size range.

Similar risk compared to other companies with a comparable number of years in business.
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Total payment Experiences in D&Bs File (HQ)

Payments Within Terms (not weighted)

Trade Experiences with Slow or Negative Payments

Total Placed For Collection

High Credit Average

Largest High Credit

Highest Now Owing

Highest Past Due

59

77%

17.80%

0

188,728

6,000,000

400,000

100,000

D&B PAYDEX
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Currency: Shown in USD unless otherwise indicated

D&B PAYDEX®

The D&B PAYDEX is a unique, weighted indicator of payment performance based on payment experiences as reported to D&B by trader

references. Learn more about the D&B PAYDEX

Timeliness of historical payments for this company.

Current PAYDEX is	 80	 Equal to generally within terms ( Pays same as the average for its industry of generally within terms

Industry Median is	 80	 Equal to generally within terms

Payment Trend currently 44	 Unchanged, compared to payments three months ago
is

Indications of slowness can be the result of dispute over merchandise, skipped invoices etc. Accounts are sometimes placed for collection

even though the existence or amount of the debt is disputed.

Shows the trend in D&B PAYDEX scoring over the past 12 months.

a-	 79	 19	
76
	 79

MI

£1 ^o

-
I	 I	 II	 II 	 I

.2/10	 1/11	 2/11	 3/11	 4111	 5/11	 5/11	 1111	 sin	 9/11	 10/11	 11/11
Q4	

or
	 02

This C...Inmy	 Industry Upper 25 t Industry tower 25	 Industry Median

This Business	 79 79 80 79 79 79 79 79 80 80	 80	 80

Industry Quartiles

Upper	 80	 .	 .	 80	 .	 .	 80	 .	 .	 80

Median	 80	 .	 .	 80	 .	 .	 80	 .	 .	 80

Lower	 70	 .	 .	 70	 .	 .	 71	 .	 .	 71

• Current PAYDEX for this Business is 80 , or equal to generally within terms

• The 12-month high is 80 or equal to GENERALLY WITHIN terms

• The 12-month low is 79 or equal to 2 DAYS BEYOND terms

Previous Year

Shows PAYDEX ofthis Business compared to the Primary Industry from each ofthe last four quarters. The Primary Industry is Real estate

agent/manager , based on SIC code 6531

80
1	 IOU

IZU Das	 30 EDa5.	 5 Prompt

$ High risk of late payment (Average 30 to 120 days beyond terms)

Medium risk of late payment (Average 30 days or less beyond terms)

HI Low risk of late payment (Average prompt to 30+ days sooner)
When weighted by amount, payments to suppliers average generally within terms

3-Month D&B PAYDEX

8OC
1	 tOO

12Das	 3Uja	
Prompi

• 19 High risk of late payment (Average 30 to 120 days beyond terms)

•	 Medium risk of late payment (Average 30 days or less beyond terms)

• !i Low risk of late payment (Average prompt to 30+ days sooner)
Based on payments collected over last 3 months.

When weighted by amount, payments to suppliers average within terms

D&B PAYDEX® Comparison

Current Year

PAYDEX® of this Business compared to the Primary Industry from each of the last four quarters. The Primary Industry is Real estate
agent/manager , based on SIC code 6531

This Business
	

64	 65	 79	 79

Industry Quartiles

Upper
	

80	 80	 80	 80

Median
	

80	 80	 80	 80

Lower
	

71	 71	 70	 71

Based on payments collected over the last 4 quarters.

• Current PAYDEX for this Business is 80 , or equal to generally within terms

• The present industry median Score is 80 or equal to generally within terms

• Industry upper quartile represents the performance of the payers in the 75th percentile

• Industry lower quartile represents the pertbrmance of the payers in the 25th percentile

Payment Habits

For all payment experiences within a given amount of credit extended, shows the percentthat this Business paid within terms. Provides
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number of experiences to calculate the percentage, and the total credit value of the credit extended.

3

8

2

10

14

Over 100,000

50,000-100,000

15,000-49,999

5,000-14,999

1,000-4,999

Under 1,000

	

6,900,000	 100%

	

55,000	 100%

	

180,000	 79%

Mfg computers

Hvy const eqpt rental

Mfg corrugated boxes

Mfg misc office eqpt

Trucking non-local

Whol office equipment

Natural gas distrib

Whol electrical equip

Other payment categories

Cash experiences

Payment record unknown

Unfavorable comments

Placed for collections:

With D&B

Other

Total in D&Bs file

1,000

750

500

250

250

100

100

50

9	 450

3	 45,500

2	 2,750

0	 0

0	 N/A

59	 7,249,500

	

1,000	 50	 50 0	 0	 0

	

750	 100	 0	 0	 0	 0

	

500	 100	 0	 0	 0	 0

	

250	 0	 0	 0	 100 0

	

250	 50	 50 0	 0	 0

	

100	 100	 0	 0	 0	 0

	

100	 0	 0	 0	 0	 100

	

50	 100	 0	 0	 0	 0

250

25,000

2,500

0

0

6,000,000

	

12,500	 60%

	

20,500	 93%

	

3,700	 94%

Based on payments collected over last 12 months.

All Payment experiences reflect how bills are paid in relation to the terms granted. In some instances, payment beyond terms can be the

result of disputes over merchandise, skipped invoices etc.

Payment Summary

There are 59 payment expeilence(s) in D&Bs file for the most recent 24 months, with 45 experience(s) reported during the last three month

period.

The highest Now Owes on file is 400,000 . The highest Past Due on file is 100,000

Below is an overview ofthe companys currency-weighted payments, segmented by its suppliers primary industries:

Accounts are sometimes placed for collection even though the existence or amount of the debt is disputed.

Indications of slowness can be result of dispute over merchandise, skipped invoices etc.

Detailed payment history for this company

5

5

4

2

2

2

2

2

09/11

10/11

Top Industries

Nonclassified

Misc business service

Telephone communictns

Whol computers/softwr

Radiotelephone commun

Mfg environment cntrl

Data processing svcs

Mfg photograph equip

Mfg elevator/escaltrs

Mfg public bldg furn

Industrial launderer

Public finance

Misc equipment rental

Gravure printing

Mfg computer storage

Whol industrial equip

Whol durable goods

Coating/engrave svcs

Photocopying service

Misc business credit

Whol hardware

22,700

5,000

350

115,000

75,000

50,000

22,500

1,250

6,000,000

800,000

40,000

20,000

15,000

7,500

7,500

5,000

2,500

2,500

2,500

2,500

1,000

	

20,000	 100	 0	 0	 0	 0

	

2,500	 90	 10 0	 0	 0

	

250	 100	 0	 0	 0	 0

	

100,000	 100	 0	 0	 0	 0

	

55,000	 100	 0	 0	 0	 0

	

30,000	 100	 0	 0	 0	 0

	

20,000	 100	 0	 0	 0	 0

	

750	 50	 50 0	 0	 0

	

6,000,000	 100	 0	 0	 0	 0

	

800,000	 100	 0	 0	 0	 0

	

40,000	 0	 0	 50 0	 50

	

20,000	 100	 0	 0	 0	 0

	

15,000	 100	 0	 0	 0	 0

	

7,500	 100	 0	 0	 0	 0

	

7,500	 100	 0	 0	 0	 0

	

5,000	 0	 100 0	 0	 0

	

2,500	 100	 0	 0	 0	 0

	

2,500	 100	 0	 0	 0	 0

	

2,500	 100	 0	 0	 0	 0

	

2,500	 0	 0	 100	 0	 0

	

1,000	 100	 0	 0	 0	 0

Ppt

Ppt

Ppt

Ppt

Sow 30-60

(006)

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

Ppt

20,000

15,000

2,500

2,500

100

25,000

6,000,000

800,000

100,000

55,000

30,000

20,000

20,000

20,000

15,000

7,500

2,500

2,500

2,500

2,500

750

250

250

100

0

7,500

0

0

o N30

0

0

100,000

0 N30

0

0

0

0

0

Lease
Agreemnt

0

0

0

0

0

0

0

0 Lease

0

7,500

2,500

0

100

15,000

0

400,000

0

0

0

5,000

10,000

0

1,000

0

2,500

2,500

750

2,500

750

250

250

100

I mo

I mo

I mo

I mo

I nb

I mo

2-3 mos

I mo

I mo

2-3 mos

I mo

I mo

I mo

2-3 mos

2-3 mos

I mo

I mo

I mo

I mo

I mo

I mo

I mo

1 mo



Ppt

Ppt

Ppt

Ppt-Slow IS

Ppt-Slow 30

Ppt-Slow 30

S'ow 30

Sow 90

Sow 6O9O+

(034)

(35)

(36)

(37) Unsatisfactory

(38)

(39)

Ppt

Disc

(042) Satisfactory

Sow 60

(044) Bad debt

Sow 180+

Ppt

(047)

	

50
	

0

	

50
	

0

	

50
	

0

	

1,000
	

0

	

1,000
	

500

	

250
	

0

	

5.000
	

500

	

250
	

250

	

40000
	

0

	

20,000	 20,000

	

2,500	 2,500

250

	

0	 0

500

	

1,000
	

500

	

750
	

0

	

2.500
	

0

	

250
	

250

	

100
	

100

	

250
	

250

	

500
	

0

Agreemnt

0
	

4-5 mos

0 N30
	

I mo

0
	

6-12 mos

0
	

6-12 mos

0
	

I mo

0
	

6-12 mos

o N30
	

I nio

	

250 N30
	

2-3...

0
	

6A2 rno

	

Sales
	

I mo
COD

	

Sales
	 IC

COD

0 Lease
Agreemnt

2,500

	

Cash	 4-5 mos
account

OCash	 Imo
account

0 N30	 6-12 mos

0	 Imo

0	 6-l2mos

o	 6.12 mos

250	 Imo

100

0	 Imo

0 N30	 6-12 mos

08/11

07/11

01/11

06/10

03/10

02/10
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Payments Detail Key: 0 30 or more days beyond terms

Payment experiences reflect how bills are paid in relation to the terms granted. In some instances payment beyond terms can be the result
of disputes over merchandise, skipped invoices, etc. Each experience shown is from a separate supplier. Updated trade experiences
replace those previously reported.

Public Filings

Currency: Shown in USD unless otherwise indicated

Summary

The following data includes both open and closed filinqs found in D&Bs database on this company.

Record Type	 #*f Records Most Recent Filing Date

Bankruptcy Proceedings 	 0	 -

Judgments	 0	 -

Liens	 0	 -

Suits	 0	 -

UCCs	 3	 04/27/04

The following Public Filing data is for information purposes only and is not the official record. Certified copies can only be obtained from the
official source.

UCC Filings

Collateral	 Leased Computer equipment

Type	 Original

Sec. Party	 INFORMATION LEASING CORPORATION, CINCINNATI, OH

Debtor	 EMPIRE STATE BUILDING COMPANY, LLC.

Filing No.	 0404275338117

Filed With	 SECRETARY OF STATE/UCC DIVISION, ALBANY, NY

Date Filed	 2004-04-27

Latest Info Received 	 05/01/04

Collateral	 Leased Computer equipment

Type	 Original

Sec. Party	 INFORMATION LEASING CORPORATION, CINCINNATI, OH

Debtor	 EMPIRE STATE BUILDING COMPANY, LLC.

Filing No.	 0403225223326

Filed With	 SECRETARY OF STATE/UCC DIVISION, ALBANY, NY

Date Filed	 2004-03-22

Latest Info Received 	 03/27/04

Collateral	 Leased Business machinery/equipment

Type	 Original

Sec. Party	 MINOLTA BUSINESS SYSTEMS, PARK RIDGE, NJ

Debtor	 EMPIRE STATE BUILDING COMPANY L.L.C.

Filing No.	 02233630

Filed With	 SECRETARY OF STATE/UCC DIVISION, ALBANY, NY

Date Filed	 2002-10-15

Latest Info Received 	 11/13/02

Government Activity

Activity summary

Borrower (Dir/Guar)	 NO

Administrative Debt	 NO

Contractor	 NO

Grantee	 NO

Party excluded from federal program(s) 	 NO

Possible candidate for socio-economic program consideration

Labour Surplus Area	 N/A

Small Business	 YES (2011)

8(A) firm	 N/A

The details provided in the Government Activity section are as reported to Dun & Bradstreet by the federal government and other sources.
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History & Key Business Ratios

D & B has been unable to obtain sufficient financial information from this companyto calculate business ratios. Our check of additional outside
Currency Shown in USD unless otherwise indicated 	 sources also found no information available on its financial performance

To help you in this instance, ratios for other firms in the same industry are provided below to support your analysis ofthis business.

Based on this Number of Establishments 	 36

Company Overview

Company Name:

Street Address:

Phone:

Fax:

URL:

Present management control

History

The following information was reported: 09/03/2011

EMPIRE STATE BUILDING COMPANY L.L.C.

350 5th Ave Ste 300
NewYork, NY 10118

212 736-3100

212-947-1360

http ://wwi.esbnyc .com

50 years

Operations

09/03/2011

Description:

SIC & NAICS

This is a branch: headquarters are located at 60 E 42ND ST FL 48, NEW YORK, NY. Headquarters D-U-N-S 07-772-
4193. Bills are paid generally from headquarters. This branch operates as a building management office.

Profitability

Return on Sales

Return on Net Worth

Short-Term Solvency

Current Ratio

Quick Ratio

Efficiency

Assets/Sales (%)

Sales / Net Working Capital

Utilization

Total Liabilities / Net Worth (%)

UN = Unavailable

Detailed Trade Risk InsightTM

Industry Norms Based On 36 Establishments

This Business	 Industty Median

UN	 12.0

UN	 7.4

UN	 17

UN	 1.1

UN	 374.2

UN	 3.5

UN	 49.2

UN

UN

UN

UN

UN

UN

UN

SIC:
Based on information in our file, D&B has assigned this company an extended 8-digit SIC. D&Bs use of 8-digit SICs enables us to be more
specific about a companys operations than if we use the standard 4-digit code.
The 4-digit SIC numbers link to the description on the Occupational Safety & Health Administration (OSHA) Web site. Links open in a new
browser window.
6531 0200 Real estate managers
NAICS:

531210 Offices of Real Estate Agents and Brokers

Detailed Trade Risk Insight provides detailed updates on over 1.5 billion commercial trade experiences collected from more than 260 million unique
supplier/purchaser relationships.

Days Beyond Terms - Past 3 & 12 Months

3 months from Sep 11 to Nov 11
	

12 months from Dec 10 to Nov 11

Fri vW 	rfl
Financials	 0w,	 d D,m

	 12U+—:D4	 U

Dollar-weighted average of 12 payment experiences
	 Dollar-weighted average of 18 payment

Currency: Shown in USD unless otherwise indicated
	

retorted from 8 comDanies
	 experiences reported from 14 companies

Company Financials: D&B
	

Derogatory Events Last 12 Months from Nov 10 to Oct 11

No Derogatory trade Event has been reported on this company for the past 13 Months

Total Amount Current and Past Due - 12 month trend from Nov10 to Oct 11

Additional Financial Data

Request Financial Statements

Requested financials are provided byEMPIRE STATE BUILDING COMPANY L.L.C.and are not DUNSRight certified.
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HALtS	 531210
Offices of Real
Estate Agents and
Brokers

Company Info

Emyleoms Hem	 3540 at theI tin

This is branch location
All information ' for the branch exceptth Financial Stress and Credit Score
innomnation which i provided forthe headquarters(HQ) location

D&B Rating

D&B Rating

-irThanCl -ft • Stre••ss • CFa .. SIC

65310200	 Real estate managers

--cc,	 Fes,HPi!!

531210	 Offices of RealE	 Agents andBrokersThe Financial Stress
Class of 3 forthis

.	
company shows that

4	 3	 2	 ofirms with this class had
a failure rate of 0 24%
(24 per 10000).

Dunn and Bradstreet Report Commercial Credit Scoring Report
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5 Number of paymentExpermi-FAS

Key Factors

• Most recent amount pest due.

• Insufficient number at peyment espeheaces.

• Composite credit appraisal is rated teir.

• Business is not  subsidiery.

• Lam number at satisfactory peyments.

• Business does not ama facilities

F,dgnc, . l Sur.o. S.e

P ab bits5j a y ilure mesh Too, So...

situ eperl K

Aeersge F.4... P he withia 000 des b e

Failure per l000

Number of Psymeas speasa

• Compositecredit ppr I l is rated fair

• UPC Filings reported.

• high number at inquiries to mOB over lest 12 months

• Lamer risk than other companies in the

88.	 same regiaa.

• Lamer risk than other companies in the
same industry.

• Lamer risk than other companies in the
same employee size reage.

85 A	
• Similar risk compared to other

companies with 5 comparable number

88 
.m	

at years in business.

an

Region

I ndustry

Emp l oyee Range

Years in Business

58%

384

2222' 44 m

56

75.

• higher risk than other companies in the
same regiaa.

• higher risk than other companies in the
same industry.

• higher risk than other companies in the
same employee size reage.

• higher risk than other companies with e
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT A

To WTC Tower l LLC
do The Durst Organization
1 Bryant Park
NewYork, NY 10036

On behalf of Montparnasse 56 Group (M56) and Montparnasse USA LLC (M56 USA), we are pleased to
submit our qualifications to deliver development services and to serve as operator and manager of the
Observation Deck at One World Trade Center.

As your Request for Qualifications states, the Observation Deck will serve as an internationally recognized,
high-profile viewing destination. The one-of-a-kind venue presents outstanding opportunities to generate
visitor traffic and will also serve as a long-term source of revenue forWTC Tower 1 LLC.

Paris-based M56 - and its NewYork City-based affiliate, M56 USA -- are uniquely qualified to ensure the
success of the Observation Deck at One World Trade Center. We are one of the leading independent
operators of tourist attractions in Europe and one of the only companies in the world -- if not the only
company in the world - to specialize in managing observation decks. M56 has a proven record of success
in the development, operation and management of world-class tourism venues. Most important of all, we
know how to generate maximum revenue from our destinations.

MONTPARNASSE 56 HAS ASSEMBLED A WORLD-CLASS TEAM

M56's primary focus is to create and operate iconic sites. It is abundantly clear that the Observation
Deck at One World Trade Center will soon stand as one of the world's great observatory sites. This is
why, starting in the summer of 2009, M56 began taking preliminary steps to compete in a potential bid to
develop and operate the Observation Deck. Soon thereafter, we began selecting a team of highly qualified
local firms to work on the project with us. This team now includes:

Gensler

Local Projects

Auster Agency

Tourism Solutions

Cleary Gottlieb Steen & Hamilton LLP

Holtz Rubenstein Reminick

The Marino Organization

Architect:

Technology consultant:

Event consultant:

Tourism consultant:

Legal:

Accounting:

Public relations:
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In early 2011, M56 recruited me to coordinate our efforts in America, and become the first employee of our
newly formed NewYork-based affiliate, M56 USA. I have more than 20 years of experience as an economic
development and real estate professional in the region. I am working closely with our senior management
team in Paris and with our tourism professionals at our observation decks in Paris and Berlin. The team of
M56 staff includes:

•	 Patrick Abisseror - Director General (CEO), Montparnasse 56 Group

•	 Jean Bernard - Owner and Board Member, Montparnasse 56 Group

•	 Jean-Paul Ferroud - Owner and Chairman of the Board, Montparnasse 56 Group

•	 Eric Deutsch —Vice President, Montparnasse 56 USA, LLC

•	 Christina Aue - Manager of the Berlin TVTower

•	 Jean Marc Champrobert - Sales Manager, Montparnasse 56 Group

•	 Sophie Lemonde - Marketing Manager, Montparnasse 56 Group

•	 Robin Brown - Finance Manager, Montparnasse 56 Group

•	 Véronique Bernard - Special advisor and shareholder representative

MONTPARNASSE 56 BRINGS A RECORD OF SUCCESS IN OBSERVATION DECK MANAGEMENT

M56's most compelling qualification for this assignment is our company's remarkable record of success in
the operation and management of two of Europe's most prominent and successful observation decks. These
are the Montparnasse Tower on the Left Bank of Paris and the Berliner Fernsehturm TVTower (Berlin TV
Tower) in Germany.

Situated at the top of one of Europe's tallest skyscrapers, Montparnasse Tower is located in the heart of Paris
in line with the Eiffel Tower. The venue features a 56th-floor observation deck, a newly renovated roof terrace,
a world-class luxury restaurant, a café, event and exhibition space and a souvenir shop. One of Paris' top ten
tourist sites, the observation deck is expected to attract 850,000 visitors this year.

The Berlin TVTower, Germany's tallest free-stranding structure, includes an observation deck and Europe's
tallest 360-degree-revolving restaurant. It has been managed and operated by M56 since 1993 when it was
privatized in the aftermath of Germany's reunification. The tower attracts 1.2 million visitors each year and
ranks as Berlin's leading tourist destination.

M56 also owns and operates a nature preserve in the south of France that stands as Europe's largest
crocodile zoo. La Ferme aux Crocodiles attracts 330,000 visitors a year and is the second-most popular
tourist site in France's Rhone-Alps region.

MONTPARNASSE 56 IS FINANCIALLY SECURE, SUCCESSFUL AND GROWING

With more than 30 years in the tourism business - and with a portfolio of attractions that together draw
nearly 2.4 million visitors each year-- M56 is a financially strong and growing company that has experienced
particularly robust growth in recent years.

M56 has 200 employees situated in eight offices in seven countries on four continents. Between 2005 and
2010, our firm has boosted revenues by 76 percent, from $19.6 million to $34.5 million. M56 has generated
positive cash flow for 26 consecutive years, and experienced a 132-percent increase in profits between 2005
and 2010. M56 attractions have garnered a 15-percent-increase in visitor growth over the last three years.



56 SUCCESSFULLY ATTRACTS OVERSEAS TOURISTS TO OUR DESTINATIONS

To achieve its full potential as a global destination, the Observation Deck at One World Trade Center will need
to attract a large, powerful and consistent contingent of overseas visitors. To ensure that this occurs, M56 will
execute a time-tested business strategy.

We systematically leverage the marketing power of our sales offices around the world-- located in London,
Hong Kong, Delhi, São Paolo, Paris and Berlin -- to build strong and ongoing relationships with overseas tour
operators. For example, at the Montparnasse Tower, our company tapped our global capabilities to increase
the number of Chinese visitors from 3,500 in 2006 to nearly 100,000 in 2010.

By ensuring inclusion of our sites in the itineraries of overseas tour operators, we have dramatically grown our
business. M56 is poised to maximize international tourist flow at the Observation Deck at One World Trade
Center by emulating this proven strategy.

MONTPARNASSE 56 UTILIZES AWARD-WINNING TECHNOLOGY TO HELP OUR
ATTRACTIONS SUCCEED

We know how to utilize technology to ensure the success of our sites. As an illustration of M56's industry-
leading capabilities, the World Federation of Great Towers named Montparnasse the 2009 winner of its
coveted Award for Excellence for the technology-driven, time-ticketing system at the Berlin TVTower. The
federation singled out the system's best-in-class access control and queue management features.

Among other technological features, M56 sites also include virtual interactive tours that tell viewers what
they are seeing as they scan the city's vista. To ensure our efforts in New York take maximum advantage of
interactive technology, we have enlisted Local Projects, an award-winning media design firm, as a member of
our project team.

MONTPARNASSE 56 CONTINUOUSLY CONDUCTS MARKET RESEARCH AND SURVEYS
OUR CUSTOMERS

Our company leverages research as a vital tool in ensuring maximum revenue. On a continuing basis, M56
surveys visitors so we can capitalize upon those site features that trigger the most positive responses and to
make adjustments and changes when customer feedback indicates this is necessary. This constant process
of garnering and assessing visitor reactions helps us maximize return visits. It also helps ensure that we
remain on the itineraries of all of our overseas tour operating partners. Additionally, M56 conducts ongoing,
competitive market research to help guide our pricing.

MONTPARNASSE 56 HAS A PROVEN RECORD OF SECURITY AND SAFETY AT OURVENUES

M56 is keenly sensitive to the security issues surrounding the One WorldTrade Center site. At each of
our venues, we work in close cooperation with local law enforcement officials and private security teams.
Because of the iconic nature of the Berlin TVTower, we have hands-on experience in ensuring the safety of a
site that poses potential security risks. M56 utilizes video surveillance, electronic locking systems and alarm
technology. We check the luggage and handbags of our guests and we monitor the number of customers at
all times.

Our sites have an outstanding safety record. In more than thirty years of site management, incidents have
been extraordinarily rare, as indicated in Exhibit D.



56 HASA PROVEN RECORD OF SUCCESS IN MAXIMIZING VALUE

M56 understands that observation decks must deliver maximum revenues for owners and operators.
Our business model places a high priority on optimizing the value of each guest visit. We emphasize the
generation of revenues through concessions, food service and a full range of ancillary sales opportunities.
We schedule constant programming during all available hours at all of our sites, including hosting private
events.

The overall Observation Deck at One World Trade Center will encompass a total of three floors. This expanse
of space clearly presents multiple opportunities for revenue-enhancing programming. As our record
demonstrates, we know how to reap maximum value from all this space by creating additional, income-
generating amenities and attractions.

MONTPARNASSE 56 ENGAGES THE COMMUNITIES SURROUNDING ITS SITES

The M56 management team takes pride in our record of engagement with communities surrounding the
company's tourist venues. We have engaged in a multitude of cooperative programs with local organizations
and institutions. M56 would be highly supportive of any initiatives undertaken byWTCTower 1 LLC that
would help forge and reinforce strong relations with the local community. For example, every year we host
a Christmas dinner at the Montparnasse Tower for local homeless families in cooperation with a community-
based not-for-profit organization. Thanks to our experience in such programming, our company is qualified to
play a vibrant and creative role in this regard.

MONTPARNASSE 56 INTEGRATES SUSTAINABILITY INTO EVERY PART OF OUR BUSINESS

M56 is highly supportive of WTC Tower 1 LLC's commitment to sustainability, a commitment that perfectly
complements One World Trade Center's aim to stand as the most sustainable structure of its size in the
world. Our company is a vigorous supporter of sustainability, as manifested by the wide range of "green"
measures and policies we have implemented at all of our venues. For example, at the Montparnasse Tower,
we implement a strict recycling program that includes separation of various disposables. We are indeed
excited by the prospect of joining forces with WTC Tower 1 LLC to minimize the carbon footprint of the
Observation Deck at One World Trade Center. We will demand adherence to a strong sustainability ethos on
the part of every member of our in-house team and vendor team.

MONTPARNASSE 56 MAKES LOCAL HIRING A PRIORITY

As is our policy in Berlin, where 100% of our employees are German, we will staff our US operations with
local personnel. Our NewYork-based workforce will draw on the guidance of our senior leadership in Paris,
our tourism specialists at our three venues, and our worldwide network of sales offices.

As leader of our American operations, I bring a detailed and wide-ranging understanding of Lower Manhattan
through my years as President of the Alliance for Downtown NewYork. I have also served as a Managing
Director with The Claret Group, President and CEO of the Brooklyn Navy Yard Development Corporation, the
Executive Director of U.S. Senator Charles Schumer's "Group of 35 and as SeniorVice President of the New
York City Economic Development Corporation.

Each member of our outstanding vendor team has also been engaged in a large number of successful
projects and initiatives in New York.

As spelled out in this submission, M56 is uniquely credentialed to work in partnership with WTC Tower 1 LLC
to fulfill your goals for the Observation Deck at One WorldTrade Center. Our proven capabilities will ensure
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that the venue achieves its maximum potential as a business venture--and as one of the world's most
popular and successful tourist attractions. We are excited by this one-of-a-kind opportunity and we hope to
join you in this remarkable project.

If you desire additional information or have any questions, please contact me at (212) 808-3018 or edeutsch@
montparnasse56USA.com

Sincerely,

Eric J. Deutsch
Vice President
Montparnasse 56 USA, LLC
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT B
COMPANY PROFILE

1. COMPANY HISTORY

Montparnasse 56 s.a. (M56) was founded in 1975 when the company opened an observatory and
restaurant on the 56th floor at the top of the newly constructed Montparnasse Tower in the Montparnasse
section of Paris' historic Left Bank. Until earlier this year, Montparnasse Tower was the tallest building in
Paris and the city's tallest structure besides the Eiffel Tower. It stood as Europe's tallest office building
until 1990.

Jacques Borel, a prominent French businessman and an original founder of M56, opened the observatory
and restaurant in 1975. By 1978, however, because of poor management, these activities were running at
a loss and were on the verge of bankruptcy. Jean-Paul Ferroud and Jean Bernard, and a third partner who
is now deceased, took over and rescued the company in that year. M56's commitment was to reimburse
100 percent of the debt associated with a long-term loan for the purchase of the 56th floor. This goal was
achieved, leading to the successful, long-term redevelopment of the site.

M56 owns the entire 16,000-square-foot 56th floor as a commercial condominium. The 56th floor
observatory was renovated in 2005 and will undergo further renovations in 2012.

Additional improvements to the floor have included" Espace 56" --utilized for more than 100 events
annually -- along with the "360° Café" and a gift shop. The venue has had a fine-dining restaurant from the
outset, today known as "Le Ciel de Paris" (Paris Sky). The popular restaurant - listed in the Michelin Guide
--is also under renovation and will re-open in the spring of 2012.

From the outset, M56 also held a lease for the rooftop that was also utilized for viewing. However, this
rooftop also housed a heliport until 2009. After the closure of the heliport - at our urging -- and upon
renewal of the lease in 2010, M56 modernized the venue in a spectacular way that enhanced the visual
experience for visitors. This upgraded space -- from which visitors can observe a full, 360-degree view of
Paris -- was reopened earlier this year.

With 850,000 yearly visitors, the Montparnasse Tower observation deck is the largest private attraction in
Paris.

M56 also serves as operator of the observatory and restaurant at one of Europe's most prominent
landmarks and Germany's tallest structure, Berliner Fernsehturm (Berlin TVTower).

The Tower was constructed in the late 1960's by the former German Democratic Republic (East Germany).
The Tower - together with the Reichstag and the Brandenburg Gate - is universally recognized as one of
three icons symbolizing the city of Berlin.
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After the reunification of Germany, the Tower was privatized and an international competition was conducted
to identify an operator for its observatory and restaurant. In 1993, M56 won the competition to serve as
operator on the basis of a long-term lease. At the same time, the ownership of the structure was sold to
Deutsch Telekom Group. As part of this submission, we have included a letter of support from the company's
specialized subsidiary, Deutsche Funkturm.

This venue presently attracts 1.2 million visitors per year. Thirty percent of these guests also patronize
the tower's bar and restaurant. Due to the iconic nature of the building, M56 has instituted strict security
measures. And because of the site's overwhelming popularity, the company has also implemented an award-
winning, timed-ticketing system for the convenience of its customers.

Until 2002, M56 was managed by its main shareholders, Jean-Paul Ferroud and Jean Bernard. Then, to
grow the business and increase revenues, M56 recruited Patrick Abisseror as Chief Executive Officer. An
accomplished veteran in the international tourism industry, Patrick expanded the company's global reach by
opening sales offices in the UK, Brazil, India and China, in addition to existing offices in France and Germany.

This international expansion has served as the key strategic driver of overseas tourists to our sites. Through
this vibrant global network, our firm has forged powerful, ongoing relationships with tour operators in
countries where we have offices. The positive business impact of these relationships is reflected in letters
of support - included in this submission -- from China's largest tour operators. Demonstrating the success of
this approach, this year we anticipate 150,000 visitors from continental China, Hong Kong and Taiwan to our
attractions. For example, at the Montparnasse Tower, our company tapped our global capabilities to increase
the number of Chinese visitors from 3,500 in 2006 to 99,000 in 2010.

Looking to continue the company's expansion, M56 acquired a nature preserve and crocodile zoo - "La
Ferme aux Crocodiles" - in the southwest of France in 2007 Situated in a 90,000-square-foot greenhouse,
with 45,000 square-feet of outside green area, the preserve houses 400 crocodiles and giant turtles, as well
as 600 exotic plants.

At the time M56 acquired the preserve, the facility was facing serious financial and operational difficulties.
M56 implemented a multi-faceted turnaround strategy that soon transformed the struggling venue into a
popular and profitable tourist attraction. Improvements included expansion of the venue to enhance visitor
and animal comfort, the addition of new species of large reptiles, and deepening the preserve's institutional
relationships with the international scientific community.

Attracting 330,000 visitors annually, the site is now one of France's largest zoos. The preserve is also
recognized and respected for its dedication to biodiversity and to the preservation of endangered species, as
reflected in the enclosed letters of support.

Today, Montparnasse 56 Group has 200 employees and eight offices in seven countries on four continents.
Our attractions draw 2.38 million visitors annually, and our sites have experienced a 15-percent increase in
visitor growth over the last three years. Each site attracts a return visit rate exceeding the national average.
Company revenues have surged 76 percent in the last five years from $19.6 million in 2005 to $34.5 million in
2010.

Montparnasse 56 has made significant efforts to build a large database of group customers (commercial tour
operators) as reflected in the strong growth in our group customer base:

•	 France: 5,700 tour operators representing 32 nationalities
• UK: 500 tour operators
•	 China: 1,000 tour operators
•	 India: 2,000 tour operators
•	 Brazil: 4,000 tour operators

After three decades of successful operations in Europe, Montparnasse 56 has been pursuing a new and
aggressive growth strategy aimed at acquiring, developing and operating exceptional sites around the world--
and helping these sites acheive their full potential as world-class destinations. Here in the United States, our
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company has made NewYork City the focus of our national strategy because of the city's unparalleled status
as an international tourist destination - and because of our proven ability to attract and cater to international
tourists.

To set the stage for success in America, M56 has devoted more than two years to developing a solid
understanding of the NewYork market, identifying and nurturing key contacts, and assembling an outstanding
and richly qualified team. It is also noteworthy that our company's two principals, Jean-Paul Ferroud and Jean
Bernard, were educated in the United States, and both have lived and worked in New York.

2. NUMBER OFYEARS IN BUSINESS

M56 was incorporated on January 13, 1975 and has been in business 36 years.

3. GOVERNANCE AND OWNERSHIP

Montparnasse 56 s.a.

Officers:

Jean-Paul Ferroud
Jean Bernard
Patrick Abisseror

Ownership:

Chairman of the Board
Board Member
Board Member and Chief Executive Officer (Director General)

Jean-Paul Ferroud	 41%
Jean Bernard	 41%
Moulin de la Tour SA	 18%

Moulin de la Tour shareholders consist of the six children of the company's former associate, Jean Tossan,
who died in 1991. The entity does not participate in the management of M56.

Montparnasse 56 USA LLC:

Officers:

•	 Jean Bernard
	

President
•	 Jean-Paul Ferroud

	
Secretary

•	 Patrick Abisseror
	

Vice President and Treasurer
•	 Eric Deutsch
	

Vice President

4. PRIMARY CONTACT

Eric J. Deutsch
Vice President
Montparnasse 56 USA LLC, a member of Montparnasse 56 Group
230 Park Avenue - 10th Floor
New York, NY 10169
Office phone: 212-808-3018
Mobile: 917-597-9811
edeutsch@montparnasse56U5A.com
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5. WEB PAGE ADDRESS

Information relating to our activities appears on the following websites:

www.montparnasse56usa.com
www.groupe-montparnasse56.com
www.tourmontparnasse56.com
www.tv-turm.de
www.lafermeauxcrocodiles.com

6. FINANCIAL STATEMENTS

a. Consolidated financial statements for Montparnasse 56 s.a. for 2008, 2009 and 2010— and 2011 through
September -- appear in Appendix I.

b. Federal Tax ID Number

The federal tax ID number for Montparnasse 56 USA, LLC is

c. Credit reference

Credit Agricole (Montelimar)
Daniel Vallée
Managing Director
0810846861

Credit du Nord (Paris)
Jean-Pascal Le Charpentier
Regional Director
01 4022 2397

Neuflize OBC (Paris)
Patrick Payen
Director
00 33 156 21 7000
Christophe Bizet
Director
0033 156 21 6063

Landes Bank Berlin
Mr. Bachmann
Mr. Lipek
030 869 822 36

Commerzbank (Berlin)
Uwe Haberkon
Lutz Keister
4930 2653 4072

d. Dun and Bradstreet Report

The Dun and Bradstreet report for Montparnasse 56 s.a. can be found in Appendix II.

e. Balance sheet financial

All of the requested information is included in the attached financial statements, in Appendix I and II.
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116, Chernin des Contrebandiers - 26200 MONTELIMAR

0510 812 493 - Q 01,75,00,88,26

MONTPARNASSE 56
33, Avenue du Maine
75015 PARIS

Dossier cu/v/par Daniel Vallée
Tel: 0S10846861

Montélimar, October the 27th 2011

Dears Sirs,

We have maintained excellent banking relationships with Montparnasse 56 SA.
since 2007, date where the company acquired e Crocodile Farm in Pierrelatte.
Through your action in Provence to date, we watched air 	 of the "Crocodile
Farm" company 's profitability and audience and have a high respect for your
expertise and ability to develop your activities.
Your 2010 consolidated financial statements show very good and stron g financial
standings.
You recently submitted your New York T WTC observatory project to us. We
believe that your experience and successin management of touristic companies
ccnstitutc a real asset to successfully bid for the I WTC observatory.
We thus confirm that we submitted your financing file to our credit committee with a
very favorable opinion, in full cooperation with OSEO and CREDIT DL NORL1
We thank you for your confidence and look forward to exchanging with you on the
file.

Sincerely yours.

Managlig lirector

Dside1 VALI,EM,
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4.):... 800077	 .FI-cola ApEee us . so G71de1e •nnlo iteseIroes	 :':7700121 :nkor010il,es	 2')	 001071 j e"0702311C. 1'0)P117.1r 1l'-,7r11121	 67472121067

16! '04.77 l0.70.70'1a1:74.11.l1.71',.17'121)'. :270201. .12e'lt AG 7F'O'P 121
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Yours faithfully,

Crédft du Nord
55 Boulevard Haussnmon

75008 PARIS

Le Direeteur Regional

One World Trade Center Observatory
Deck REQ
Tower I Joint Venture LLC
do The Durst Organisation
One Bryant Park
NEW YORK, NY 10036

Paris, Ic 27 Octobre 2011

RE. Our client Montparnasse 56 S.A

We are happy to hereby confirm that Montparnasse 56 has proven during 37 years to be a high
valuable customer of ours Over this period we have build up a very strong and confident
relationship with the Company.

Despite the economic crisis Montparnasse 56's sales and operating profits as well as those of its
affiliated companies in Germany arid France -kept on growing in 2009 and 2010.

Banque de France's (our Central flank) credit rating for Montparnasse 56 is 3-i. which is the highest
quality grade that can be delivered to a French Company (equivalent to Fitch or S&P's AAA),

Based on our 37 years partnership, our aim is to continue to follow the Company in its further
developments.

We strongly refer the Montparnasse 56 Group and hope it will compete successfully in the tender
you have launched.

We remain of course at your disposal for any further rnfotmution

?AJ



stophe BIZET
Director

TO WHOM IT MAY CONCERN

Banque Neuflize OBC, a French Soeidtd Anonyme with board of directors and supervisory board
("a direetoire to conseil de surveillance") with a share capital of383507453 Fares, whose head-office
is located in Pans (75008) 3 avenue Floche registered with the Parisian Trade and Companies
Register tinder the number 552 003 261 RCS Paris, number ORIAS 07 025 7 17, represented by

- Mr Patrick PAYEN, Director
- Mr Christophe SPIEl, Director

Appointed under a public notarial prox y dated April 28°' 1 2014 received within the Office of
Mr Geiaj d CANALES associated notar y of the Societe us ne Professnonnefle denominated o SC P
CANALES - EGASSES a whose head-office is located in Paris (75007), 168, rue de Grencil; by
Mr Philippe V%YSSFTTFS Banker, domiciled in Paris (15008)3 avenue Roche acting to name of
and on behalf of and as chairman of the executive board of the Bank.

Appointed to this function as of April lit. 2008. by a resolution of the supervisoryboard of the Bank
dated March 20", 2008, a certified extract of which has been recorded on April 2S0, 2008 into the
minutes of the Office of Gerard CANALES, associate notary of the above mentioned SociCtC Civile
Professionuel It,

•Aodar ouch being empowered by virtue of a rticles P :225.44 and I, 225,66.: of French •Conimeiai
Law

Henebs confirm that scc know Tonusmus in fludseblaud (,nibh and his DirnLtoi Mr Juan
BERNARD and have a high respect for inch integrity and general cod standin1,. We consider them to
be hi good financial standing, respectable and trusiwortiw.

This account has operated normally since its opening and has not been to date subject to incidents
which could justify a closure,

This letter is not a guarantee of whatever nature and may in no circumstance he interpreted or
construed as such.

Mode out in Paris, on 10/2412011

21



f/i 11:1:
i/ 1

Postadresse; 10889 Berlin

TV-Turm Alexanderplatz
Gastronomiegesellschaft mbH
- GeschMtsleitung -
PanoramastraSe IA
10178 Berlin

744

-	 Oeschaftsbereich Firmenkunden
-ZENTRALE DIREKTION FIRMENKUNOEN-

Lothar L.ipek

Telefon; (030) 869 822 36
Telefax; (030) 869 8 46 11
EMail: otharUpek@lbb.de

October 31. 2011

Bank Declaration

Dear Sir or Madam

As requested we herewith provide the following information regarding our business relationship
with our valued customers TV-Turm Alexanderplatz Gastronomiegesellschaft rnbu:

We have had a continual pleasant business relationship with our customers
since August 2008.

- The business account of the company shows substantial activity.
Insight into the customers financial standing is given.
So far, the account record has given no cause for criticism.

- Financial obligations have always been fulfilled to the full extent and without any
delay.
Nothing detrimental is known to us.

- It is due to our exclusively positive experiences with aforementioned customers
that we are of the opinion that said customers only enter commitments they are
capable to meet.

For good orders sake, we hereby clarify that this Bank Declaration is given without our liability
and does not constitute any financial commitment on behalf of the bank or its officers

If you should have any queries, please do not hesitate to contact us.

Yours sincerely

Lpdesbank Berlin AG
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Commerzbw*AG, Plstfath, 10891 Be+ln
	

Region Berlin Firmenkunden

Uwe Haberkorn

TV-Turm Mexandecptstz 	 Poslansthrit

Gastronomiegesellschaft moll
	

Postrach, 10891 Berlin

Frau Christina Aue 	 Geschaftsraume:

Panoramastraae IA
	

Potsdamerstrase 125, 10783 Berlin

10178 Berlin	 Talefort 4 49 30 26534072

Fax	 + 49 30 26534069

uwe,haberkcrncommerzbank.com

2. November 2011
Business Relations / Account Movements

TV-Turn Alexanderpiatz Gastrioniandegeselischaft mbH

Strictly confidential .- Before reading the contents, please note the provisos stated on the next page

Dear Mrs. Aue,

we are pleased to announce the following informations about the above mentioned company:

We have been maintaining business relations for a number of years. The account shows medium movements and is
maintained on a non-borrowing basis. The company is run in a circumspect manner and enjoys a very good
reputation. The overall position appears to be sound and there are considerable own resources of the company.

Best Regards

Commerzbank AG

(bkr
Lutz Keister	 lJwe Herkorn

Voraitsander des Aufslchtsrats: Klaus-Peter Muller	 Cammerzbank Alotiengeaesschalt, Frankfurt am Main

Voreland. Martin Blessing 'orsitzenderJ, Frank Annusche& Markus Beun'rer, 	 Handeisregistar: Amtsgericbt Frankfurt am Main, HRB 32000

Jochen Kiosges, Michael Reuther, Stetan Schmittmann, Ulrich Sieber, 	 ust.ldNr, DE 114 105 514

Eric Struts, Martin Zielke
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Exhibit C



Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT C
PROJECT TEAM

Below please find biographical information about M56's world class team of seasoned tourism profes-
sionals. In addition, we have included brief descriptions of our highly qualified vendor team, as well as
profiles and bios provided by each vendor. (These can be found in Appendix Ill.)

Montparnasse 56 s.a. and Montparnasse 56 USA LLC

PatrickAbisseror

CEO
Montparnasse 56 Group

Vice President and Treasurer
Montparnasse 56 USA LLC

Work experience

30 years of tourism experience with more than 20 years in hotel and restaurant sector.
CEO of Montparnasse 56 Group since 2002.
1990-2002: General Manager of FIAPAD SA (Hotels)
1983-2001: Assistant to the Mayor in charge of the finance (town of 20000 people)
1981 —1990: Director of JAL Association (a non-for-profit organization supporting tourism and

skills training)

Education

Paris Sorbonne
Degree in History

Projects and references

• In 1997 organized the World Young Tourism Conference with 750 attendants to facilitate world-
wide travel and exchange for youth worldwide
• Member of the National Council for Tourism
• Member of the Montparnasse Tower Building Committee, which represents a condominium of
280 owners. He also serves as president of the Communications Committee and president of
the strategy committee.
• Member of the board of directors of the National Syndicate for Attractions and Leisure and
Cultural Spaces (SNELAC), a trade association that promotes tourism and leisure sites

40% of his time will be devoted to this project

156 a member of the
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Eric Deutsch

Vice President
Montparnasse 56 USA LLC

Work experience

Seasoned real estate and economic development executive with more than 20 years experience

Former positions:

Managing Director, The Clarett Group
President. Alliance for Downtown NewYork
President and CEO, Brooklyn Navy Yard Development Corporation
SeniorVice President, NewYork City Economic Development Corporation
Executive Director, NewYork City Industrial Development Agency
Executive Director, Group of 35
Manager, KPMG Real Estate and Hospitality Practice
Assistant Vice President, Real Estate Board of NewYork

85% of his time will be devoted to this project

Education

Columbia University
Graduate School of Architecture, Planning & Preservation
M.S. Real Estate Development

George Washington University
Columbian College of Arts and Sciences
B.A. Political Science

Jean-Paul Ferroud

Chairman of the Board
Montparnasse 56 Group

Secretary
Montparnasse 56 USA LLC

Work experience

A long and distinguished career in real estate

1979-2002: Director of Montparnasse 56
1969-1979: Director of Cogetom (builder and developer of Montparnasse Tower)
1958— 1963: Employee at Socony Mobil Co (NewYork and Paris)

Played a primary role in the successful repositioning of Montparnasse Tower

Education

Columbia University
MBA

Jean Bernard

Member of the Board
Chair of Finance Committee
Montparnasse 56 Group

President
Montparnasse 56 USA LLC

Work experience

1979— 1994: Former VP of Bayer, France
1959— 1979: Long career in pharmaceuticals: Miles Labs
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Held a previous position with Libby McNeill & Libby

Education

Cornell University
MBA

Jean-Marc Champrobert

Sales Manager
Montparnasse 56 Group

Work experience

16 years professional experience
Sales Manager at Montparnasse 56 Group since 2003

1992-2003: Sales Group Manager at Flunch Restaurants

Education

Master's degree in administration and business management
IFOCOP (Paris)
Law degree

Projects and references

Mr. Champrobert held primary responsibility for opening sales offices in Hong Kong, New Delhi,
London and Sao Paul; tourism revenues associated with group sales have tripled under his leadership.

25% of his time will be devoted to this project

Christina flue

Work experience

20 years of professional experience in tourism
Managing Director of the Berlin Tower since July 2007

2002-2007: General Manager of the Cecilienhof Hotel in Potsdam
2001 —2002: General Manager of the Stuttgarter Hof Hotel in Berlin
1991 —2001: General Manager of the Ambassador Hotel in Berlin

Education

Language studies (Diploma of State)
Fried rich- List-Schule (Berlin)

Projects and references

Member, Management Committee
World Federation of Great Towers

25% of her time will be devoted to this project

Robin Brown

Finance Manager
Montparnasse 56 Group

30 years of professional experience, including 20 years as a group leader in international tourism.

Work experience

Financial Manager for Montparnasse 56 Group since 2009
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2004- 2008: Finance Manager for Switzerland at Hyperion (Oracle Group)
1984-2003: Controller and Finance Manager for Germany at Club Mediterranee (leader of tourism)

Education

Master Degree of Cost Control, Management and Law (Arts et Metiers Paris)
BTS Management (EPPREP Paris)

Project and references

Manages financial reporting and accounting systems for M56.
25% of his time will be devoted to this project.

Sophie Lemonde

Marketing Manager
Montparnasse 56 Group

8 years professional marketing experience

Previous work experience

Marketing Manager at Montparnasse 56 Group since 2009.

2007-2009: Various positions in marketing
2003— 2007: Trade Marketing Manager at PC City (Distribution)

Education

Master's degree in Marketing and Communication
ESC Toulouse

Business School
Ipag Paris

Projects and references

Created the company's marketing and communication strategy with the goal of developing brand image
and maximizing sales

Revamped all company websites, which resulted in a 10 percent increase in visitors

25% of her time will be devoted to this project

Daniel Thomas

Tourism Solutions
Consultant to Montparnasse 56

Work experience

Served as General Manager of the John Hancock observatory in Chicago

Previously Manager of the Sky Tower in Auckland, New Zealand

Member of the Executive Committee
World Federation of Great Towers

20% of his time will be devoted to the company's American projects



Véronique Bernard

Represents the company's shareholders

Work experience

30 years of experience in advertising
Planning Director at CLM BDDO since 2005
1982-2000 Advertising Agency McCann
2001 —2005 Planning Director at Leo Burnett

Clients: Worldwide campaign for Mars Chocolat France (Mars, M&Ms, Twix et al), Cesar (Petfood)

Education

George Washington University, B.A. Political Science

Ms. Bernard will be available to support the program as necessary.

Samuel Martin

Work experience

General Manager of the Crocodile Zoo since 2007
Doctor of Veterinary Medicine
12 years professional experience

2002-2007: Doctor of Veterinary Medicine and scientific director of the Crocodiles Zoo
2001: Conducted veterinary research in Nepal

Education

Master's degree in Management and Economy
Paris X University

Doctorate of Veterinary Medicine
Medical College Claude Bernard in Lyon

Projects and references

Vice chair for Europe and West Africa of the Crocodile Specialist Group of the International Species
Survival Commission (Union for the Conservation of Nature)

ADDITIONAL MEMBERS OFTHE TEAM

For each of the following team members, we have attached a company profile that also identifies the specific
individuals who will be engaged in the project:

Architect:

Technology consultant:

Event consultant:

Legal:

Accounting:

Public relations:

Tourism consultant:

Gensler

Local Projects

Auster Agency

Cleary Gottlieb Steen & Hamilton LLP

Holtz Rubenstein Reminick

The Marino Organization

Tourism Solutions
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Members of the vendor team

Here are condensed descriptions of the vendor team. Please also see attached company profiles and bios.

Gensler

Gensler is a leading global architecture, design, planning, and strategic consulting firm that partners
with companies to achieve measurable business and organizational goals through design. For more than
45 years, Gensler has been a pioneer in creating great places that enhance the quality of work and life.
Today, Gensler has more than 3,000 professionals networked across 38 locations.

One World Trade Center tenant Conde Nast recently selected Gensler to design its one-million-square-
foot headquarters. The design will center around a concept that "celebrates the media company's
diverse brand portfolio' as well as foster "an atmosphere of collaboration and efficiency for employees
working in a digital age."

During the last year, Gensler worked in 83 countries with 1,985 clients. This client base represents ten
of the top ten Fortune 500 U.S. companies, five of the u.K's top ten companies, four of Japan's top ten
companies, and three of China's top ten companies

• Local Projects

Local Projects is an award-winning media design firm for museums and public spaces. The company
creates a diverse range of installations from large environmental interactives, websites, and mobile
applications, to simple experiences composed of thumbtacks, vellum, or conversation. Local Projects
has devised a significant array of customized, technology-driven platforms that enable visitors to com-
municate and interact with their surroundings. Among a large number of other innovative assignments,
Local Projects devised a custom software application that helped create the arrangement of the almost
3,000 names of the men, women and children at the 9/11 Memorial. Other prominent projects include
media design for the Official NewYork City Visitors Information Center, co-creation of Timescapes for the
Museum of the City of NewYork, interaction design for StoryCorps, six films forThe Beijing 2008 Olym-
pics, and media design forThe National Museum of American Jewish History. Additional clients include
the Tribeca Film Festival, the New-York Historical Society, JetBlue, the National Building Museum and the
Cooper-Hewitt Design Museum.

Jake Barton, widely recognized as a leader in the field of interaction design for physical spaces, is
founder and principal.

Auster Agency

Founded in 1994, Auster Agency is a Brooklyn-based, strategic marketing agency that offers a full range
of promotional and event marketing services, including concept development, marketing and promo-
tions, event production, public relations, media management, sponsorship and fundraising.

With a diverse client list and project portfolio, Auster Agency has orchestrated a large number of press
launches, trade shows, festivals, concerts, private screenings, VIP parties, block parties and galas, all de-
signed to boost visibility and brand recognition in fresh and compelling ways, while fostering long-lasting
relationships.

The company was founded by Karen Auster, whose background includes 20 years in public relations,
event planning and production, and marketing and communications.

• Cleary Gottlieb Steen & Hamilton LLP

Cleary Gottlieb Steen & Hamilton LLP is a leading international law firm widely recognized for its exper-
tise in real estate and infrastructure development, including financing, sale leasebacks, leasing, acquisi-
tions and dispositions, as well as for its tax, regulatory and litigation practice. The firm has more than
1,100 lawyers working in 14 closely integrated offices.
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Cleary Gottlieb's real estate team has been actively involved in many development projects across the
United States, including several recent projects in New York City, as well as internationally. The firm
represents clients on the most complicated cross-border transactions, as well as on intricate domestic
matters throughout the Americas, Europe, Asia and the Middle East.

Last year the firm advised Genting NewYork LLC in its successful bid to the New York State Division of
Lottery for the development of an entertainment destination with 4,525 video lottery terminals at the
Aqueduct Racetrack in Jamaica. Other recent projects include advising on the acquisition, related financ-
ing and redevelopment of the former Knickerbocker Hotel (Six Times Square).

Holtz Rubenstein Reminick

Holtz Rubenstein Reminick is a NewYork City-based accounting firm that was recently ranked one of
the top 25 accounting firms in the NewYork metropolitan area by Cram's NewYork Business. It is also
listed among the "Top 100 Accounting Firms in America" and has won several national "Best Workplace"
awards. The firm is a member of DFK International, one of the Top 10 international associations of ac-
counting firms.

The Marino Organization

Founded in 1993, The Marino Organization (TMO) is a full-service public relations agency with a wide
range of experience across multiple business sectors. It consists of a dedicated team of communications
professionals who pride themselves on being strategic, results-driven, aggressive and "street smart'

TMO's account base represents the fields of commercial real estate, tourism and entertainment, archi-
tecture and construction, retail, food and beverage, energy, professional services, consumer products and
services, media and publishing, cultural organizations, business services and financial services.

The company creates and implements customized communications strategies in support of national and
regional corporations, trade associations, community and economic development organizations, govern-
ment entities, institutions, not-for-profit organizations and other clients.

TMO's capabilities include media relations, strategic counsel, event management, crisis communications,
message development and media training, community affairs, integrated marketing, corporate communi-
cations and public affairs.

• Tourism Solutions

Tourism Solutions provides tailored integrated solutions to tourism industry professionals and businesses
through creative, strategic and innovative thinking. The company provides guidance on marketing strat-
egy, product and promotion development, restructuring, operational efficiency and other services.
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT D-1
MONTPARNASSE TOWER

1.VENUE/A1TRACTION NAME

Montparnasse Tower

Montparnasse Tower is a panoramic site at the top of the Montparnasse Tower office building in Paris. It
is situated on two floors: an enclosed floor on the 56th floor, and an open-air terrace on the 59th floor.
The site was inaugurated in 1975 and covers 16,000 square feet (tour area and restaurant) on the 56th
floor, plus 7,500 square feet on the terrace. The two floors are operated by the Montparnasse 56 s.a. The
company holds condominium ownership of the 56th floor.

2. PROJECT LOCATION

Montparnasse Tower is in the heart of a historic area of Paris: the Montparnasse community in the Left
Bank's 15th arrondissement. This area was famous for its intense artistic life between the two world wars.
Today the Montparnasse area is highly dynamic, with bustling tourist and retail activity. The site is in the
center of Paris, the world's number-one tourist destination. Paris offers a multitude of tourist attractions
and the Montparnasse Tower ranks among the city's ten most-visited destinations.

3. SERVICES PROVIDED/BUSINESS STRUCTURE

The venue's operations are divided into five categories:

Three activities are directly managed by Montparnasse 56:

a) Ticketing for groups and individual customers

b) Event management: We host more than 100 events per year in a dedicated event space called Espace
56. Events include business seminars, corporate celebrations, private parties and similar functions. There
were 104 events in 2008, 118 events in 2009 and 2010, and 63 events during the first six months of 2011.
One recent event celebrated the tenth-anniversary celebration of the German stock exchange company
STOXX. Among Espace 56's prominent clients are SNCE Societe Générale, Vivendi and Kodak.

C) Gift shop

156 a member of the
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Two activities are managed by external companies

d) Bar and restaurant

The 3600 Café" and Le Ciel de Paris restaurant are managed by the Elior Group, a highly regarded,
international food service company. Elior pays Montparnasse 56 royalties based upon Elior's revenue.

Contact:
Fabrice Peyrieux - Director
Telephone: +33 (0)1 40 6459 77
E-mail: fabrice.peyrieux@elior.com

e) Souvenir photos

Souvenir photos are managed by the US-based Showtime Pictures, which pays Montparnasse 56 a
percentage of its sales based upon the overall number of admissions to the Tower.

Contact
Christophe Bourloton - France Director
Mobile phone: +33 (0)6 58 08 10 14
E-mail: montparnasse@showtimepictures.com

Staff

The Montparnasse 56 Company employs 33 staff in the following functions:

Management: 12%
Administrative services: 12%
Sales: 11%
Operation: 12%
Ticket office: 12%
Reception: 30%
Gift shop: 11%

4. ANNUAL ATTENDANCE

Annual attendance

2009: 657,812 visitors
40% groups and 60% individuals
73% foreigners and 27% French

2010: 754,447 visitors
45% groups and 55% individuals
70% foreigners and 30% French

2011 (through September): 682,098 visitors; 850,000 visitors are projected for the year
47% groups and 53% individuals
75% foreigners and 25% French

Main foreign nationalities: China, Germany, England, the Netherlands, Italy, Russia, Belgium, Spain,
Switzerland, US and Japan.
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5. ANNUAL REVENUE/PROFIT FROM THE VENUE

Revenue	 Profits

€369,373 / $506,0412009: €6,112,344 /$8,182,597
Ticket office: 71%
Events: 8%
Gift shop: 6%
Bar and restaurant: 12%
Photos: 3%

2010: €7,162,661 /$9,588,665
Ticket office: 70%
Events: 8%
Gift shop: 6%
Bar and restaurant: 13%
Photos: 3%

2011: (through September)
€7,605,733 / $10,181,799
Ticket office: 66%
Events: 4%
Gift shop: 6%
Bar and restaurant: 20%
Photos: 4%

6. OPENING DATE

€875,150 /$1,198,956

€1,253,585 /$1,71 7411

The panoramic tour of the Montparnasse Tower was inaugurated in 1975.

At that time, the observatory and restaurant were opened by a prominent French businessman, Jacques
Borel --an original founder of M56. By 1978, however, because of poor management, these activities were
running at a loss and were on the verge of bankruptcy. Jean-Paul Ferroud and Jean Bernard, and a third
partner who is now deceased, took over and rescued the company in that year. M56's commitment was to
reimburse 100 percent of the debt associated with a long-term loan for the purchase of the 56th floor. This
goal was achieved, leading to successful, long-term redevelopment of the site.

M56 owns the entire 56th floor as a commercial condominium. The 56th floor observatory was renovated in
2005 and will undertake further renovations in 2012.

Additional improvements to the floor have included" Espace 56" --utilized for more than 100 events per year
--along with the "360° Café" and a gift shop. The venue has had a fine-dining restaurant from the outset,
today known as "Le Ciel de Paris" (Paris Sky). This popular restaurant is also under renovation and will re-
open next spring.

From the outset, M56 also held a lease for the rooftop that was also utilized for viewing. However, this
rooftop also housed a heliport until 2009. After the closure of the heliport - at our urging -- and upon renewal
of the lease in 2010, M56 modernized the rooftop venue in a spectacular way that significantly enhanced the
viewing experience. This upgraded space -- from which visitors observe a full, 360-degree view of Paris--
was reopened earlier this year.

7. CURRENT STATUS/INVOLVEMENT

The panoramic tour of the Montparnasse Tower is directly managed by Montparnasse 56 s.a., with the
exception of the bar and restaurant, and souvenir photo activities.
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B. REFERENCES

Montparnasse 56 works in cooperation with an outstanding team of partners. All partner entities are
respected leaders in their fields. Please also see attached letters of reference, including a letterfrom ICADE
--the property manager for Montparnasse Tower - along with letters from several leading Chinese-based tour
operators.

MANAGEMENT

Legal advisor

Watson, Farley &Williams
Pascal Roux -Attorney
26 avenue des Champs-Elysées - F-75008 Paris
Tel.: +33 (0)1 56 88 21 23
E-mail: proux@wfw.com
www.wfw.com

Chartered accountant

Le May Fiduciaire SARL Company-
Jean-Louis Sormail
16, rue Ampere— F-75017 Paris
Tel.: +33 (0)1 47 66 35 97
E-mail: contact@lemayfiduciaire.fr

Chartered accountant - Consolidation

C4 Conseil
Catherine Clement-Chabas - Partner
91, avenue deWagram - F-75017 Paris
Tel.: +33 (0)1 42 27 39 42
E-mail: cclementchabas@c4conseil.com

Auditor

F-M Richard &Associés
Gerard Chabrol
1, place dEstienne dOrves - F-75009 Paris
Tel.: +33 (0)1 53 93 60 70
E-mail: dfk@fm-richard.fr

ri-i

Ticketing service provider

Irec Ticketing Technology
Eric Tomaszek - Director
F UT U R OSCOPE
Rue Evariste Galois
F-86130 JAUNAY-CLAN - France
Tel.: +33 (0)549 62 8888
E-mail: erick.tomaszek@irec.fr
www.irec.fr
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Network IT

InSystem
Stephane Bériot - Director
3, rue Brown Sequard - F-75015 Paris
Tel.: +33 (0)1 42 1801 42
E-mail: sberiot@insystem.fr
www.insystem.fr

SPACE PLANNING

Architects

C 2A
Jean-Marc Catonné, Alain Bones, Christophe Daguin, Mathieu Chazeau - Partners
53 rue de la Victoire - F-75009 Paris
Tel.: +33 (0)1 45 26 40 85
E-mail: catonne@c2a.org
www.c2a.org

Interior design

De Pinxi
Philippe Chiwy - Director
Chaussee de Haecht 1103
1140 Brussels - Belgium
Tel.: +32 2 245 75 01
E-mail: phil@depinxi.be
www.depinxi.be

MARKETING

Advertising agency

Ve n is e
Olivier Guinard - Commercial Director
7/13 Ed Paul Emile Victor
F-92200 Neuilly sur Seine
Tel.: +33(0)1 70 08 70 40
E-mail: oguinard@venise.com
www.venise.com

PR agency

Hémisphére Sud
Corinne Hennequin - Director
21 place de Grandjean
F-33440 Am bares
Tel.: +33 (0)557 77 59 60
E-mail: c.hennequin@agencehemispheresud.com
www.agencehemispheresud.com

Internet agency

ATNet Planet
Olivier Cerf - Director
7-13 BId Paul Emile Victor - Immeuble Venise - F-92200 Neuilly Sur Seine
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Tel +33(0)1 70 08 71 15
E-mail: ocerf@atnetplanet.com
www.atnetplanet.com

Research institutes

Kheolia
Kareen Maya Levy
44, rue René Boulanger- F-75010 Paris
Tel.: +33 (0)962 25 82 42
E-mail: kareen.mayalevy@kheolia.fr
www.kheolia.fr

Protourisme
Didier Arino - Director
21, place de Grandjean - F-33440 Amarres
Tel.: +33 (0)557 77 59 60
E-mail: didier.arino@protourisme.com
www.protourisme.com

INSTITUTIONAL PARTNERS

ParisTourist Office

OTC P
Paul Roll - Director
25 rue des Pyramides - F-75001 Paris
Tel.: +33 (0)1 49 52 42 63
E-mail: proll@parisinfo.com
www.parisinfo.com

Tourisme Paris lie de France

CRT
Jean-Pierre Blat - Managing Director
11, rue du Faubourg Poissonnière - F-75009 Paris
Tel.: +33 (0)1 73 00 77 04
E-mail: anne-laure.tuncer@franceguide.com
www.nouveau-paris-ile-de-france.fr

French tourism development agency

Atout France
Christian Mantei - Director
79/81, rue de Clichy - F-75009 PARIS
Tel.: +33 (0)1 42 96 70 00
www.atout-france.fr

American Zone coordinator
Jean-Philippe Pérol
E-mail: jean-philippe.perol@franceguide.com
Tel.: +5411 58 11 2113

Director, US East Coast
Anne- Laure Tuncer
Tel.: +1 212 838 78 00
E-mail: anne-laure.tuncer@franceguide.com

44



Trade association promoting tourism

SN E [AC
National Union of Spaces of Leisure, Amusement and Culture
Sophie Huberson - Delegate General
2 rue d'Amsterdam - F-75009 PARIS
Tel.: +33 (50)1 40 00 05 65
E-mail: sophie.huberson@snelac.com
www.snelac.com!

ADDITIONAL SERVICE PROVIDERS

Cleaning company

Cofraneth
Murielle Jatteau - Commercial representative
22/24 route de Versailles - F-91160 Champlan
Tel.: +33 (74)1 69 00 87 65
E-mail: murielle.jatteau@cofraneth.fr
www.cofraneth.fr

Security

Prened
Laurent Leblot - Business manager
3 rue de l'arrivee - BR 47- F-75749 Paris cedex 15
Tel.: +33 (38)1 45 00 7955
E-mail: laurent.lebot@prened.fr

9. SAFETY RECORD

Upon initial construction in 1973, the panoramic roof was designed to accommodate helicopters. This
constraint complicated the prevention of suicides and jumping, even though numerous preventive measures
had been implemented. Well trained in vigilance and the detection of desperate individuals, our teams--
in conjunction with the Tower's security services -- have significantly limited the number of accidents (13
accidents in 40 years representing more than 20 million visitors). The Montparnasse 56 Company has not
been found liable for any of these accidents.

Following decommissioning of the heliport area, the terrace was fully renovated and glazed. Access to
potentially sensitive areas is protected by large security bars, making jumping impossible. The tower itself
has also occasionally been targeted by climbers.

As one of Paris' most prominent tourist attractions and high-rise buildings, the Montparnasse Tower is
a potential target for terrorist attacks. With this in mind, the Tower's security program works in close
coordination with Vigipirate, France's national security alert system. Premised on the notion that terrorism
stands a permanent threat, this color-coded system triggers varying levels of specific security measures,
including increased police or police/military mixed patrols, in a range of potentially vulnerable locations.

10. EXPERIENCE IN USING LARGE-VOLUME TICKETING SYSTEMS

Since 2006, Montparnasse 56 has been using the services of a leading ticketing company: Irec Ticketing
Technology.

The solution proposed by Irec enables us to manage several modules:
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a) Ticketing

The Tower's ticketing system allows us to manage our group sales in a simple and rapid manner. It provides
for simple products or packages, and allows us to apply percentage-based, value-based and customer
contract discounts. We also offer multiple payment methods. M56 can easily collect and analyze data about
our customer base employing a full spectrum of relevant variables. Our system also enhances security
management, simplifies accounting, facilitates vendor management and helps track sales using multiple
criteria.

b) Customer relationship management

Our ticketing system helps us effectively market to both existing and potential customers through both direct
mail and email campaigns. This solution allows us to conduct targeted mailing and emailing campaigns that
are closely integrated into the marketing programs of our field sales personnel around the world.

C) Booking

The booking module optimizes visitor traffic and efficiently manages group tours. For groups, we can
establish a customized program, issue multiple cost estimates, and generate customer contracts.

d) Web solution

The web solution helps us sell tickets online - via our own website --to individual and group customers.
The online ticket office gives customers access to "queue-free" tickets and allows us to sell tickets 24/7 in a
variety of languages. We are now developing a ticket sales module via various mobile platforms.

e) Access control

The access control module allows us to track -- in realtime -- the number of people on the site.

f) Gift shop

The gift shop module enables us to simply and rapidly sell a full range of products using various discounts
and payment methods, similar to our ticketing capabilities. We can also configure single or batched items,
manage inventory, and analyze stock rotation. The system generates daily sales reports and accounting
statements using analysis criteria.

Surveys

With our ticketing system, we can analyze the origin of our customers. M56 also interviews 20% of our
customers at the ticket office. These nationality surveys help us target and sharpen our overall marketing
strategy.

Our surveys also help us maximize customer satisfaction. We conducted eight on-site surveys every year.
Two-thirds of these surveys are conducted by an outside survey organization, and the remaining one-third by
our personnel.

These surveys are crucial as they help us:

•	 Identify visitors' expectations and requirements
•	 Assess the level of satisfaction of each station on the tour, improve efficiency and monitor trends in

customer satisfaction
•	 Define and implement various improvements
•	 Remain close to our visitors and understand their preferences
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95% of our visitors recommend this tour. Our visitor satisfaction rate is higher than the average for French
recreational sites.

Marketing

Our aggressive marketing strategy focuses on several targets.

The general public

This is our number-one target. We primarily seek to attract tourists on vacation in Paris, especially from
overseas. We commit 15% of our revenues to marketing, advertising and other outreach.

Efficient communication requires adopting a 3600 marketing strategy: communication concept, multi-
support advertising campaign (press, radio, billboards), Internet and multimedia, direct marketing and loyalty
campaigns.

Our communications program focuses on two major themes: "seeing and discovering" and "learning and
enjoying."

Opinion leaders and the media

National and local media, as well as elected officials, are key targets because they play a critical role in
helping to drive tourists to our site.

Tourism professionals

Tourism professionals and networks constitute a significant target, in particular for group customers. We
regularly take part in trade shows, workshops and sales trips, and coordinate closely with our sales teams in
London, China, India and Brazil. Montparnasse 56 has a mature and highly effective global program to drive
group sales.

Our offices abroad

London

Claire Leroux
Worldwide Attractions
42 Vitae, 311 Goldhawk Road - London W6 OSZ - UK
Tel.: +44(0) 20 8977 1443
E-mail: claire@worldwideattractions.com

China

Patrick Lui
Maxi Travel Services
Room 601, 6th floor - 280 Portland Street - Kowloon, Hong Kong
Tel.: (852) 27 89 92 08
E-mail: patcklui@hkstar.com

India

Sara Sodhi
Media India Group
Suite 302- 3rd floor - A17 Sector 10- Noida NCR —201301 - India
Tel.: +91 114 3658482
E-mail: Sara.Sodhi@tourmontparnasse56.com
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Brazil

Christiane Chabes
CCHotels
R. Vergueiro, 2087— 04101-000 - São Paulo - Brasil
Tel.: +55 11 2746-2419
E-mail: christiane.chabes@cchotels.com.br

Montparnasse 56 has made significant efforts to build a large database of group customers (commercial tour
operators) as reflected in the strong growth in our group customer base:

•	 France: 5,700 tour operators representing 32 nationalities
• UK: 500 tour operators
•	 China: 1,000 tour operators
•	 India: 2,000 tour operators
•	 Brazil: 4,000 tour operators

11. LEGAL/OPERATIONAL STRUCTURE BETWEENTHE OWNERANDTHE PROPOSER

Montparnasse 56 is a public limited company with an Executive Board and Supervisory Board, with a
capitalization of €504,000, registered with the Trade and Companies Registry since January 13,1975 under
no. 301 499 604 R.C.S. Paris. Montparnasse 56 s.a. owns 100 percent of Tourismus in Deutschland und
Amerika GmbH.

12. SECURITY PROCEDURES

As one of Paris' top ten destinations, and because of our physical location atop one of Europe's highest
skyscrapers, we concentrate heavily on security. We work in close cooperation with the building
management's security division -- EITMM/ICADE - to implement a multi-faceted security regimen both at our
site and throughout the tower:

a) Fire

The Fire Safety Service, under the authority of the PRENED Company, monitors the safety of people and
property in the entire building 24/7 A team of ten firefighters constantly checks equipment and performs
security inspections. Fire drills are conducted regularly.

To guarantee maximum safety conditions, rules have been developed for all occupants and tourists, including:

•	 No blocking of movement in corridors
•	 Doors onto corridors must always remain closed
•	 No tampering with fire detection or security devices
•	 Identify and train safety teams for each floor
•	 Never undertake construction activity that may generate heat or smoke without a fire license granted

by the safety office
•	 Flammable equipment must not be installed in offices or on the tour

In case of fire, safety procedures (emergency evacuation) must be followed on every floor of the building. All
tower employees are required to use the emergency exits by taking the stairs to evacuate the building. All
visitors present on the 56th floor and panoramic terrace must follow the instructions of the operations team
and fire brigades, who guide them toward the main emergency exits so they can evacuate the building using
the stairs.

b) Elevators

The Montparnasse Tower has 25 elevators. Most are used for access to offices on the 1st to 55th floors. The
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panoramic tour elevator is Europe's fastest climbing 643 feet in 38 seconds - and travels directly to the
56th floor without stopping

Effective controls and procedures have been put in place by EITMM/ICADE to guarantee safety and minimize
risk of breakdowns. If elevators are not working, all those present in the building can use the stairs. In the
event of more serious damage, people will be evacuated under the authority of EITMM/ICADE and fire
brigades, leaving the building via the emergency exit stairs.

Otis Elevator maintains and inspects all elevators. Its experts are present on a 24/7 basis.

C) Injuries/accidents/incidents

In case of minor injuries or more serious accidents during the tour or within the tower, the French brigade
of Sapeu rs-Pom piers de Paris (a French Army unit posted at selected sites of national strategic importance)
is on site to give first aid to injured people and convey them to safety. This brigade is at the disposal of
the Paris Prefecture of Police, the authority that has imposed specific security and safety procedures upon
Montparnasse 56, as this site is considered of strategic importance in the French capital.

d) Security management

As a site of national importance, The Montparnasse Tower benefits from maximum safety checkpoints at
every entrance of the tower to protect the building. Security teams are in place throughout the tower.
People's luggage and handbags are checked every time they enter the tower -- visitors and employees alike
--to prevent introduction of weapons, bombs or hazardous products.

e) Keeping track of visitors

Operational staff are present at every stage of the tour:

•	 Visitors buy tickets at the ticket office
•	 They are then guided towards the dedicated elevator for the panoramic tour, where a member of the

staff is waiting for them
•	 Upon arrival at the 56th floor, another employee welcomes them and guides them towards the start

of the tour
•	 Members of staff are present throughout the tour and visitors exit the site via the same elevator

f) Balcony safety

The rooftop terrace is set back about 10 feet from the edge of the tower, and is protected by solid safety
railings to avoid falls or suicide attempts. A security agent is always present on the terrace to guarantee
safety, prevent improper behavior and intervene in case of injuries or accidents.
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Property Management	 Monsieur Patrick ABISSEPOR

Montparnasse 56
33 Avenue do Maine
75755 PARIS cortex 15

Dear MrAbisseror,

In response to your request, we are delighted to send you this letter to acknowledge that your
company Montparnasse 56: which has been a long-time co-owner - and your teams have become
particularly aware of the utmost importance of prevention In ensuring the safety of people and
property, In addition to this commitmen t your conrolmv is also currently playing a maJor rn/c in
enabling the property development to look toward its future with determination and optimism
particularly by including in current discussions the idea of a property development with certified
environmental performance.

Everyone should be aware of the importance of f ire safety sort respect of regulctlons, so that a high
level of safety can be guaranteed on a daily basis. This new level of awareness is all the more
essential for a world-famous high-rise property development like the You Mane Montparnasse. We
thank you for your constant vigilance your active participation in the table top emergency drills and
for the training you provide to your teams This allows the very visitors to heo ply enjoy the
extraordinary view that the towers terrace has to offer.

We are confident that we can count on your commitment and collaboration in maintaining the
development at a high level of safety as well as on your participation in renewing the Tour Maine
/4inprnasse property, development.

Yours faithfully

Benjamin Ficquet
IcADE Property Management
are cteur des Immeubles Complexes (Complex Buiidinq Manager)
- DIi.

bade s Complex Building Management currently manages over 19 high-rise buildings icomprising
over 30,000 sq m) in Ile de France including the two largest buildings in France the Tour FIRST and
the Tour Maine Montparnasse.
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

CHINESE CONTACTS

ETI Holidays Company Limited - Great China 2011
Ms. NafeWeng
Business Coordinate Manager
E-mail nafe@byecity.com
Mobile phone (86)13901395005

Caissa
Mr Chien Xiaobing
President
E-mail chenxiaobing@caissa.com.cn
Mobile phone (86)139001163680

U-tour
Ms.Wang Lan
Manager
E-mail wanglan@utourworld.com
Mobile phone (86)13911058530

China Space -Air China Travel Service LTD
Mr. Xie Xilin
General Manager
E-mail hunter130@hotmail.com
Mobile phone (86)13901179156
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ETI Holidays Company Limited - Great China 2011
	 fle
	

a n,

81F Fosun International Center, NO.237 Chaoyang North Road, Chaoyang District,Bei1ing, 100020, Cl ITNA

'telephone No: (86), 10 59138588	 Pacshnile No: (86) 10 39138120 E-mail: tonybvccitocom
Telephone No: (86) 16 59 t38567 t?acskaile No: () 10 .9222998 &maii: ndeayecinccom

Letter of Interest

ETI Holidays, represented by Tony ONO whose headquarters are situated at Beijing is a tour operator whose

core business is outbound tourism.

Every year, nearly 100,000 clients travel with the company throughout the world. Europe alone is a destination
that attracts over 60,000 clients.

Paris is an unmissable stop on any Europ ean program and FTT Holida ys always strives to include the very he'a

offers and tourism products for Europe in its tours,

It therefore comes as no surprise that a commercial relationship has developed between ETI Holidays, and Visite
Panoramiqoe de la Tour Montparnasse (Montparnasse Tower Panoramic Visit), operated by Montparnasse 56,

Today, all ETI Holidays Chinese tourists visiting Paris come to admire the 'Most Beautiful View or Paris'. From

the top floor of the Montparnasse Tower. This represents an annual total of 15000 clients.

There is regular contact between El'! Holidays and Montparnasse 56, whether it takes place in Paris or in China.

This is why it has been a natural development for Montparnasse 56 to express a desire to expand its operations

across the Atlantic, and more particularly to New York, with its proposal for an observation deck at One World
Trade Center,

The recent signing of an ADS (Approved Destination Status) agreement between China and the United States

means that in the coming years the number of Chinese tourists is certain to increase significantly - and of course

New York will he a key destination.

With this in mind, ETI Holidays, as the leading Tour Operator in its market, will he developing specific

programmes for the USA, which will of course include New York.

Therefore ET! Holidays. officially backs the Montparnasse 56 application to manage the One World Trade Center
observation deck.

The excellent commercial relationship that has been established between Montparnasse 56 in Paris and Beijing

suggests that it should be possible to establish an identical form of collaboration between New York and Beijing.

to the advantage of both parties.
ETI Holidays wishes Montparnasse 56 every success and hopes most sincerely that Montparnasse 56 will he

awarded the contract.

Head 01

Beijing
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Letter of Interest

..0 TOUR., represented by .....WANG 	 whose headquarters are situated at ..,BEUING.., is a

tour operator whose core business is outbound tourism.

Every year, nearly 200 000. clients travel with the company throughout the world. Europe alone is a
destination that attracts over .160 000 clients,

Paris is an unrrsissable stop on any European program, and ....0 TOUR—always strives to include the

very best offers and tourism products for Europe in its tours.

It therefore comes as no surprise that a commercial relationship has developed between ....0 TOUR
and Visite Panorarnique de la Tour Montparnasse (Montparnasse Tower Panoramic Visit), operated
by Montparnasse 56.

Today, all U TOUR. Chinese tourists visiting Paris come to admire the 'Most Beautiful View of Paris',
from the top floor of the Montparnasse Tower, This represents an annual total of .170 000. clients.

There is regular contact between ...0 TOUR,., and Montparnasse 56, whether it takes place in Paris or
in China, This Is why it has been a natural development for Montparnasse 56 to express a desire to

expand its operations across the Atlantic, and more particularly to New York) with its proposal for an
observation deck at One World Trade Center,

The recent signing of an ADS (Approved Destination Status) agreement between China and the

United States means that in the coming years the number of Chinese tourists is certain to increase
significantly— and of course Nev; York will be a key destination,

With this in mind, ..0 TOUR,, as the leading Tour Operator in its market, will be developing specific

programmes for the USA, which will of course include New York.

Therefore ,,.0 TOUR.. officially backs the Montparnasse 56 application to manage the One World
Trade Center observation deck.

The excellent commercial relationship that has been established between Montparnasse 56 in Paris

and Beijing suggests that it should be possible to establish an identical form of collaboration between
New York and Beijing, to the advantage of both partIes

...0 TOUR... wishes Montparnasse 56 every success and hopes most sincerely that Montparnasse SC
will be awarded the contract
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT D-2
BERLINER FERNSEHTURM (BERLIN TV TOWER)

1.VENUE/A1TRACTION NAME

Berliner Fernsehturm (Berlin TVTower)

2. PROJECT LOCATION

The Television Tower is located in the center of Berlin, the capital of the Federal Republic of Germany.

Headquarters: PanoramastraRe 1 a, 10178 Berlin, Germany

3. SERVICES PROVIDED/BUSINESS STRUCTURE

After the reunification of Germany, the Tower was privatized and an international competition was
conducted to identify an operator for its observatory and restaurant. In 1993, M56 won the competition to
serve as operator on the basis of a long-term lease. At the same time, the ownership of the structure was
sold to Deutsche Telekom Group. As part of this submission, we have included a letter of support from
Deutsche Telekom's specialized subsidiary, Deutsche Funkturm.

The company directly operates a number of services:

- An observation level at a height of 666 feet

60 observation windows for views of Berlin; capacity for 120 people

- Bar

On the observation deck with seating for 16

- Revolving restaurant

679 feet above with 200 seating spaces and up to 1,000 guests per day

- In-house events

These include New Year's Eve Gala, solstice breakfast, Advent brunch and other events
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- In-house souvenir shop

322 square feet in size. This area is being expanded to 1,290 square feet as part of modernization initiative.

-Ticket sales for admission into the visitor areas of the Berlin TVTower

Third-party companies are used only for cleaning services, technical building management, and security
services.

Breakdown of employees

We employ 102 permanent and seasonal staff, as follows:

Restaurant/Kitchen: 58 people
Bar: 4 people
Souvenir Shop: 4 people
Customer Assistants: 21 people
Marketing/Sales: 1 person
Accounting: 2 people
Purchasing/storage management: 4 people
Other Management: 3 people (ie. executive management, personnel officer, controlling)
Project Management: 1 person

4. ANNUAL ATTENDANCE FORTHE VENUE/ATTRACTION

Annual attendance

2009: 1,160,000 visitors
60% of guests are from Germany

	

2010:	 1,164,000 visitors
60% of guests are from Germany

	

2011:	 (as of the end of September) 971,601 visitors
60% of guests are from Germany

Non-German visitors are primarily from Italy, Spain, Benelux countries (Belgium, Netherlands, Luxembourg),
Denmark, France, UK, Poland, Switzerland, and Austria.

5. ANNUAL REVENUE/PROFIT FROM THE VENUE/ATTRACTION

2011: (through the end of September 2011 )
Revenue	 €12,228,928 / $16,608,069
Tickets sales:	 €8,027,186	 /$10,901,726
Restaurant:	 €3,423,104	 / $4,648,912
Bar:	 €313,310	 /$425,506
Souvenirs:	 €386,657	 /$525,118
Other:	 €78,671	 /$106,843

2010: Revenue
Ticket sales:
Restaurant:
Bar:
Souvenirs:
Other:

€13,935,613 / $19,213,011
€9,138,599	 /$12,599,387
€3,939,380	 /$5,431,223
€364,383	 /$502,374
€394,881	 /$544,422
€99,118	 /$136,653

Profit €3,074,671 / $4,239,049

Profit €3,275,150 / $4,515,452
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2009: Revenue
Tickets sales:
Restaurant & Bar:
Souvenirs:
Other:

€12,926,832 / $17,555,887
€8,485,162	 I $11,523,695
€4,050,407	 I $5,500,861
€303,768	 / $412,547
€87496	 /$118,828

Profit €2,957,068 / $4,076,910

6. PROJECT OPENING DATE

Tower history

The story of the Berlin TVTower is a part of German history: The Tower - together with the Reichstag and the
Brandenburg Gate - is universally recognized as one of the three icons symbolizing the city of Berlin.
The leaders of the GDR (East Germany) had theTVTower built in the 1960s, in part to demonstrate the
capabilities of the socialist system. Today, the outline of theTower shapes the German capital - as an emblem
of the reunited Germany, similar to the Brandenburg Gate.

1964: The GDR decided to locate a high performance transmitter on Alexanderplatz. The tower would be
visible from West Berlin and represent the socialist part of Germany.

October 3, 1969: Opening of the Berlin TVTower

1993: TVTower privatized - Montparnasse 56 takes over observatory and restaurant

1995-1996: General restoration of the tower with renovated building services, air-conditioning system and
fire-protection technology

7. CURRENT STATUS/INVOLVEMENT

Montparnasse 56 s.a., through its wholly owned subsidiary Tourism us in Deutschland und Amerika GmbH,
continues to own and operate the observation deck, restaurant and related activities at Berlin TVTower.

8. REFERENCES

See attached letter from Deutsche Funkturm, the owner of the Berlin TVTower, as well as information on the
innovation award from the World Federation of Great Towers.

Berlin Marketing und Kongress GmbH
Visit Berlin
Burkhard Kieker - CEO
Am Karlsbad 11, 10785 Berlin
Tel.:	 +49-30-264748910
Email: kieker@btm.de

Deutsche Funkturm Management GmbH
(Lessor)
Dr. Rudolf Pospischil - CEO
GartenstraRe 217 48147 Munster
Tel.:	 +49-251 —1338 1001
Email: rudolf.pospischil@dfmg.de

Deutsche Funkturm Management GmbH
Berlin branch
Torsten Brinkmann, Facilities Maager
Buchberger StraRe 4-12, Haus 2, 10365 Berlin
Tel.:	 +49-30-835386518
E-mail: torsten.brinkmann@dfmg.de
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The German Hotel and Restaurant Association (DEHOGA)
Berlin e.V
Thomas Lengfelder, CEO
KeithstraRe 6, 10787 Berlin
Tel.:	 +49-30-31804811
E-mail: thomas.lengfelder@dehoga-berlin.de

Hep & Ko
Publicity Agency
Daniela Koros —Owner
MommsenstraRe 55, 10629 Berlin
Tel.:	 +49-30-2143527
Email: hepundko@snafu..de

Dietmar Jeserich
(Press Officer)
Höpfersteig 26, 13469 Berlin
Tel.:	 +49-30-4029094
Email: dje-berlin@versanet.de

GfK GeoMarketing GmbH
Location research company
Nina Zimmermann
Herrengraben 3-5, 20459 Hamburg
Tel.:	 +49-40-5701 32530
E-mail: n.zimmermann@gfk-geomarketing.com

Gfk Marktforschung GmbH
Consumer research company
Barbara Primas, Research Manager
Nordwestring 101, 90319 Nuremberg
Tel.:	 +49-911 —3953071
E-mail: barbara.primas@gfk.com

Stern- und Kreisschiffahrt GmbH
and Chair of Berlin Attractions e. V
Jurgen Loch - CEO
Puschkinallee 15, 12435 Berlin
Tel.:	 +49-30— 5363 6024
E-mail: juergen.loch@sternundkreis.de

Berliner Bãren Stadtrundfahrten
and Chair of the lCCTourism Committee
Hans-Jörg Schulze - CEO
Partner
Seeburger StraRe 19 B, 13581 Berlin
Tel.:	 +49-30-351 95250
E-mail: HjSchulze@bbsberlin.de
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9 SAFETY RECORD

A power failure occurred in the sphere in 2008. Guests were evacuated calmly and efficiently. There were no
injuries.

Ice fell from the sphere in 2011. The area around the tower was blocked off in cooperation with local fire
officials. There were no injuries. There was also a discharge of coolant in the lessor's cellar. Fire services
cleared a contaminated area. At no point were employees or guests exposed to any danger.

M56 and the building owner are presently installing a high-pressure mist extinguishing system throughout
the tower and will be completed by the end of 2011.

10. EXPERIENCE IN USING LARGE-VOLUME TICKETING SYSTEMS

Original ticketing process

With about 1.2 million visitors each year, the TV Tower is one of Berlin's most popular attractions. During the
busiest periods, up to six thousand people per day visit the tower. Capacity is limited to a total 320 people
at any one time 200 at the restaurant floor and 120 at the observation floor. Attendance had originally been
tracked by hand by counting persons entering and leaving the tower via its two elevators. Ticket sales would
be halted when maximum capacity had been reached.

The original systems were inefficient. Visitors frequently had to wait for long periods before entering.
Because of long waits, some would depart for other attractions. Because visit-related statistics were kept by
hand, survey information was inefficient. Printed reservation information was carried by hand to the cashier's
desk. It was difficult to keep reservation lists up to date and to address cancellations.

Upgraded ticketing system installed October 2008

This system counts visitors upon entering and leaving the tower by scanning tickets at the turnstile. Every
ticket has a unique scan code providing details about ticket type, entrance time and departure time. When
the maximum capacity is reached, the system stops entrance turnstiles immediately.

The new system is directly linked to the reservation system. The system reserves time slots for restaurant
and group reservations, which ensures that arriving groups gain prompt entry.

Every ticket has a unique number shown on large screens at the entrance. The screens indicate entry time,
with updates during the prior 30-minute period. If waiting time exceeds 30 minutes, visitors may use a
free SMS service: They send the individual SMS code indicated on the ticket to a dedicated mobile number
connected to the ticketing system. They receive a confirmation SMS. Thirty minutes prior to their time of
access, they receive a second SMS "calling" them to the tower. Visitors are free to use waiting time without
standing on line.

The system recalculates duration of stay every 10 minutes to ensure reasonably accurate estimates of entry
time. Prior to arrival, visitors may purchase VIP tickets online and print it at home. VIP tickets enable visitors
to choose the date and time of access. Hotels and local tourist offices may access this ticket platform for
guests and tour members.

Group reservations are possible at a fixed time using the "Reservierungsmanager" (Reservation Manager)
program that interfaces with the ticketing system. The reservations department takes the reservation
request, checks availability, confirms the request to the customer and enters the reservation into the
program. This program forwards the corresponding reservation information to the visitor management
system, which generates tickets for the guests.

Table reservations in the restaurant are also made through the Reservation Manager program. Guests may
reserve via telephone, fax, email or online. Reservations are confirmed via email.
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New ticketing system commencing 2012

An enhanced visitor management system will be implemented on January 1, 2012. Because this system is
our property, we can issue licenses to other attractions and have it enhanced or redesigned. In addition to the
functionalities described above, the new system will

•	 Offer online sales of VI F time-slot and group tickets in a manner that takes into account likely overall
visitor volume and maximum capacity management.

• Calculate average lengths of stay at both observation deck and restaurant levels to more precisely
calculate virtual queuing time

• Expand online payment options through systems such as PayPal
•	 Establish standardized and specialized interfaces with various partner and reseller sales systems (e.g.,

Berlin tourism bureau, travel agents, hotels, etc.)
• Sale of "combi-tickets" with subsidiaries or partner companies of TVTurm Alexanderplatz
•	 Tickets valid for use by multiple entities
•	 Provide for more flexible targeting and design options for commercials, emails, cover letters, etc.
•	 Enhance multilingual capabilities
• Send tickets sold via email or SMS
• Enhance the SMS function as a means of conveying information to customers and employees - and to

confirm the visitor's native language
• Leverage user interfaces to improve ergonomic design
• Expand connections between ticket machines and the Internet
• Improve projections of visitor flows and visitor movement
• Convey machine error messages via email and SMS

Surveys

We survey guests via restaurant questionnaires inquiring about the quality of food, beverages and service,
as well as opinions about the restaurant's interior design and the venue's price/performance ratio. Results
are analyzed on a monthly basis. Visitors are also surveyed four times a year in multiple languages about
offerings, service, quality, price/performance ratio, country of origin, and suggestions for improvements.

Marketing

Our "E. Marketing Initiative 2011" includes extensive flyer distribution at hotels, camping sites, and airports.
We run advertising in such print media as boat trip maps, hotel guides, and official city maps. We advertise
online at www.vistiberlin.de and in the site's newsletters, and participate in a number of trade fairs abroad
each year.

The Tower has 28,140 active customers, of which 11,365 are corporate customers. 425 agencies are situated
in Germany and 234 are overseas agencies.

11. LEGAL/OPERATIONAL STRUCTURE BETWEEN THE OWNER ANDTHE APPLICANT

Montparnasse 56 s.a., through its wholly owned subsidiary Tourism us in Deutschland und Amerika GmbH,
continues to own and operate the observation deck, restaurant and related activities at Berlin TVTower.

Montparnasse 56 s.a. owns 100 percent ofTourismus in Deutschland und Amerika GmbH.

Headquarters:
PanoramastraRe 1 a, 10178 Berlin, Germany

CEOs
Jean-Paul Ferroud and Christina Aue

Date of first entry onto Commercial Register:
January 13, 1992
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12. SECURITY PROCEDURES

An evacuation plan was developed in close cooperation with the lessor (Deutsche Funkturm Management
GmbH), city fire services and the police. The plan spells out various evacuation measures designated for
various locations within the sphere. All employees receive training in the evacuation plan.

Surprise evacuation drills occur several times a year. The most recent one was held on October 28, 2011,
with 196 guests participating. Drills are recorded and assessed by tower management.

Three trained security officers from an external security firm are present within the tower each day. One
controls the entrance/exit area and the other two conduct bag inspections and check individuals using hand
scanners. Large baggage, liquids of any kind, weapons and other potentially dangerous items must remain at
the security gate. Officers conduct regular security rounds throughout the site. Outside security personnel
are always on call. A police car is located near the entrance area.

All employees have manuals under their telephones with precise instructions on handling bomb threats.
Threat-related information is immediately forwarded to the police's criminal investigation unit. Personnel
receive regular training in bomb threat-related procedures.

Tower management meets regularly with the state criminal investigation office, the company's security
team and with the site owners. Participants review updated threat levels and emerging security issues.
The Tower maintains constant contact with state security forces. Police conduct regular inspection tours.
Video surveillance and alarms are present in access areas, the lobby, all entrances and exits, and kitchen and
storage areas.
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Deutsche Tetekom.Oruppo

September, 2011

The Dross Organization
Port Authority of
New York and New Jersey

Letter of Reconnuendation in support of Montparnasse 56
as potential operator of the observation deck at

One World Trade Center, New York City

To whom it may concern.

Deutsche Funkturm (imbli is a wholly owned subsidiar y of Deutsche Telekom AG that owns and
operates more than 25,000 telecommunications antenna facilities with around 600 employees. The
most important of these facilities are several high-rise teleeommunicatjonsffl' towers in various
German cities. Among them, the most prominent is the TV tower on the Alexander Square in the
heart of the former Eastern part of Berlin (a Landmark of loaner East Berlin commonly referred to
as the "Alexander Tower" which is today one of the most recognizable buildings in the Berlin
cityscape). The Alexander lower has a total height of 368 meters (including antenna) and has a
coffee shop/itsraurart located at approximately 207 meters in height and nn observation duk at
approximately 203 meters in height.

Both the Observation deck and restaurant were operated by a state-owned GDR company during
the time of the former German Democratic Republic. Following the reunification of Germany,
ownership of the Tower was transferred to Deutsche Telekom (which later transferred the
ownership to its subsidiary Deutsche Funkturm Gmhll), In 1994 the operation of the observation
deck and restaurant was privarized and leased by a consortium under majority ownership and
control of the French company Montparnasse 56. Montparnasse 56, through its majority owned
and controlled subsidian l Jut m Alexandciplatz renovated and refurbished the entire prerntses
and has been operating the restaurant and observation deck for 17 years. Montparnasse 56 also
owns and operates the observation deck in the Montparnasse Tower in Paris among other venues.

The operation of the observation deck and the restaurant requires a substantial degree of interaction
with Deutsche Funkturns Gnibll as owner and operator of the Alexander Tower itself, including its
technical and securi y facilities, During our long period of cooperation, we have been thonughly
impressed by Monrpainasse 6 as excellent and reliable operators of the observation deck and
restaurant Montparnasse 56 has a deep understanding of what is needed to operate a high profile
facility such as this and to nianuain a high level of quality in the visitor experience as well as
integrity in the operations We have been very pleased with the success of the operations and
wholeheartedly endorse Montparnasse 56 as both an operator and a reliable and trustworthy
business partner more generally,
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In particular, we emphasise. the following:

Most importantly , there has been strict and diligent attention paid by Montparnasse 56
to all aspects of the complex security measures ibr the tower. As a result, there have
been no security incidents at the 'lower during their tenure as the operator.

• When Montparnasse 56 took over management, the facilities were quite old and
unattractive, Montparnasse made a considerable investment and renovated and
modernized the facilities turning them into attractive, modern and secure premises.

• Throughout the 17 years of operation by Montparnasse 56, Montparnasse 55 has been
a reliable contractual partner and there has 'lever been a payment default with respect
to Deutsche Funkturm,

Despite the nearly 1.2 million annual visitors to the Alexander Tower, we have
received few, if any, complaints about the operation of the observation deck and the
restaurant veer in and year out Operations are consistently run smoothly and
efficiently. Since many visitors identify the visitor facilities in the Alexander Tower
with our parent company Deutsche Telekom as the ultimate owner of the tower, this is
of particular importance to us,

Montparnasse 56 has undertaken continuous and successful efforts to increase the
attractiveness of the tower and the image the tower enjoys in the puhlic arena.

In light of the above, we are pleased to strongly support the application of Montparnasse 56 to
operate the observation deck at One World Trade Center in New York City, We are confident that
Montparnasse 56 is competent for this task and will be a reliable and successful partner of the
owner of the building.

We would be pleased to answer any more specific question you may have, so please feel free to
contact ow Chairman, Dr. Rudolf Pospsscliil (at "49 251 1338-1 000 or
Rudolt PosptschtlOdfmg de) should the need misc

Sincerely.

Dr. Rudolf Pospischil	 ed  ci
Chairman and Managing Director 	 Senior \i	 j s	 1-IRandLegal
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INNOVATION AWARD

Winner: Berliner Fernsehturm
Special Finalist: Dragon Tower (Harbin, China)

The Berliner Iernsehturm was awarded the winning entry in this category for their new ticketing

system featuring access control and queue management. This system can recalculate the duration

of stay every 10 minutes, and deliver a "short message service" (SMS) to customers 30 minutes prior

to their calculated access time. It not only addresses the issues of customer flow, safety and

satisfaction (which are critical for success), but has the added benefits of sustaining maximum

capacity at a constant rate; delivering new distribution channels; and offering a new marketing tool

with electronic messaging.

The Managing Director of the Berliner Iernsehturm, Ms Christina Aue, accepted the award.

Dragon Tower was also singled out by the judges to receive a special finalist award in this category

for their interactive educational and entertainment centre, based on the Ancient World through to

Extraterrestrial Civilization. The centre encompasses a broad range of displays that traverse the

elements of history, science and culture, presenting unique features in a truly innovative and

creative way. For example, acoustic, optical and electrical technology have been widely applied in

the exhibits along with animation, graphics and story-telling to make the elements more alive and

interestingfor children.

The General Manager of Dragon Tower, Mr Deng Shi, was present to accept the award.

to I?: Ms Aue receiving her award from Mr Wiggins	 Mr Deng Shi receiving his award

Mr Wiggins informed those present that this category had been the most competitive, and also the

most difficult one for judges to assess. He explained that it had highlighted to all those involved, the

different applications that innovation can take, and that the Steering Committee would look at

perhaps differentiating between technical and marketing innovations in future awards. This was

already the case with the environment award which split the physical environment from the socio-

cultural environment.
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT D-3
NATURE PRESERVE

1.VENUE/A1TRACTION NAME

La Ferme Aux Crocodiles

The Crocodile Zoo is a zoological park that serves educational, scientific and conservatory functions. It was
founded in 1994 by two horticulturist brothers with a passion for reptiles. In 2007 they sold their business
to the Montparnasse 56 Group (M56), convinced that the development and sustainability of this new
concept in Europe would require investment and an organization capacity that were beyond them. Since
inauguration of the site, the visit area has gone from 90,000 square feet to 135,000 square feet, two-thirds
of which is covered in greenhouses. The 330,000 visitors can observe more than 400 crocodiles, giant
tortoises and wild birds in lush tropical surroundings. The facility currently employs 21 permanent and 25
seasonal staff, with revenues of $5.7 million.

2. PROJECT LOCATION

The Crocodile Zoo is located in Pierrelatte, France, in the Rhone-Alpes region. This area is extremely
attractive to tourists as this territory is dominated by the French Alps, which attract 67% of the overnight
stays in the region. The region is France's second-most popular tourist region behind Proven ce-Alpes-Cote
d'Azur. With 330,000 visitors in 2010, the Crocodile Zoo is the most-visited private site in the Rhone-Alpes
region.

3. SERVICES PROVIDED/BUSINESS STRUCTURE

All activities, with the exception of the souvenir photos, are directly managed by the Crocodile Zoo, owned
by M56.

The company's revenue is currently generated through five types of activities.

Four activities are directly managed by the Crocodile Zoo

a) Ticketing: for groups and individual customers

b) Food service: the Crocodile Zoo offers indoor and outdoor options

C) Gift shop

156 a member of the
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d} Events and promotions

The Crocodile Farm organizes a variety of events and promotions to boost revenue. Events are generally
organized in conjunction with different partners such as the Scientific, Technical and Industrial Culture Center
of the Drome, a local governmental jurisdiction. The Crocodile Farm also produces education tools, including
books and films. These tools are distributed on site and are ideal for promoting our image and reputation.

One activity is managed by a third-party company

5) Souvenir photos: The souvenir photos, are managed by Photoristic, a Belgian company.

Contact:
Photoristic:
Zahir &Valerie Abdelali
1, Chemin des Bergéres, 7822 ATH - Belgium,
Tel: + 3247437 0040
E-mail: info@photoristic.com

Breakdown of employees

La Ferme aux Crocodiles Company employs 21 permanent and 25 seasonal staff, broken down as follows:

Off-season

Administration: 19%
Marketing/Sales: 9%
Zoological sector: 24%
Ticketing/gift shop: 15%
Reception/Tour: 19%
Catering: 14%

In-season

Administration: 11%
Marketing/Sales: 11%
Zoological sector: 15%
Ticketing/gift shop: 15%
Reception/Tour: 24%
Catering: 24%

4. ANNUAL ATTENDANCE

Annual attendance

2009: 294,529 visitors
23% foreigners and 77% French
6% groups and 94% individuals

2010: 331,498 visitors
23% foreigners and 77% French
6% groups and 94% individuals

2011: (as of end of September): 291,752 visitors
30% foreigners and 70% French

The return rate ranges from 25 percent to 30 percent.

Overseas visitors are from the Netherlands (38%), Belgium (31 %), Switzerland (13%), Germany (8%) and the
UK (3%).

76



5. ANNUAL REVENUE/PROFIT

Revenue:

2009: €3,350,810 I US$4,626,841
Ticket office: 76%
Gift shop: 13%
Snacks: 10%
Photos: 0.3%

2010: €4,143,512 I US$5,721,756
Ticket office: 75%
Gift shop: 12%
Snacks: 12.5%
Photos: 0.5%

2011: €4,216,249 I US$5,822,304
Ticket office: 74%
Gift shop: 12%
Snacks: 14%
Photos: 0.4%

6. PROJECT OPENING DATE

Profit:

€617,901 I US$846,524

€875,150 I US$1,198,956

(through September)
	

€936,511 I US$1,283,020

1994: Inauguration of the site and release of 335 Nile crocodiles. Site surface area: 49,500 square feet

1998: First 26,900-square-foot expansion; inauguration of a laboratory for scientific reseatch. 170,000 visitors

2000: Arrival of six Ganges Gavials donated by the King of Nepal; creation of the SOS Crocodiles
Conservation Association. 200,000 visitors

2002: Arrival of Aldabra Giant Tortoises donated by the government of the Seychelles. 240,000 visitors

2006: 21,500-square-foot extension for presentation of Black Caymans and Galapagos Giant Tortoises.
Organization of the 18th world congress of the Crocodile Specialist Group of the International Union for the
Conservation of Nature. 260,000 visitors

2007: Acquisition by M56. Unique reconstitution of the Sarcosuchus imperator, the largest crocodile in
world history (110 million years ago). Revamping of visitor infrastructures (entrance, reception, gift shop and
catering area). 280,000 visitors.

2010: 43,000-square-foot outdoor extension, including an entertaining botanical path and an educational pond.
300,000 visitors.

2011: Continued exterior developments and technical upgrades (electrical installation, telephone, IT network
and water system).

Track record after four years of management by M56: investment of $1.5 million, number of visitors up by
15%, revenue up by 40%, eight permanent positions created

2013: Projected opening of an Asian extension that will include pythons and monitor lizards. The project,
which will be completed over four years, is estimated to cost $8.1 million, half of which will be self-financed.
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7 CURRENT STATUS/INVOLVEMENT

M56 continues to own and operate the Crocodile Zoo, officially known as La Ferme aux Crocodiles. La
Ferme aux Crocodiles is a wholly owned subsidiary of La Financière de la Ferme , a holding company, which
is owned 96% by Montparnasse 56 s.a.. Samuel Martin, the longtime manager of the Crocodile Zoo (as
referenced in the attached reference letters), owns the remaining 4%.

8. REFERENCES

Additional reference letters attached.

MARKETING

Advertising agency

Ve n is e
Olivier Guinard - Commercial Director
7-13 Boulevard Paul-Emile Victor, F-92200 Neuilly-sur-Seine,
Tel.: + 33(0)1 70 08 70 08
E-mail: oguinard@venise.com
www.venise.com

PR agency

DDB Nouveau Monde PR
Isabelle Dejeux - Director
55 rue d'Amsterdam, F-75008 Paris,
Tel.: +33 (0)1 53 32 60 06.
E-mail: isabelle.dejeux@nmddb.com
www.ddb.fr

Internet agency

Trimaran
Sebastien Coutier - Commercial Director
97 rue Jean Jaurés, F-92300 Levallois Ferret,
Tel.: +33 (0)1 41 06 62 62,
E-mail: sebastien.coutier@trimaran.com.
www.trimaran.fr

SPACE PLANNING

Architects

C 2A
Jean-Marc Catonné, Alain Bones, Christophe Daguin, Mathieu Chazeau - Partners
53 rue de la Victoire - F-75009 Paris
Tel.: +33 (0)1 45 26 40 85
E-mail: catonne@c2a.org
www.c2a.org

Consulting firm

Euryèce
Romain Girard
Z.l. du Bois des Lots, Allée du Rossignol, F-26130 St Paul Trois Châteaux,
Tel.: +33 (0)4 75 04 78 24
E-mail: r.girard@euryece.fr
www.euryece.com
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LOCAL AUTHORITIES

Pierrelatte Municipality

Yves Le Bellec - Mayor
Hotel de Ville, Avenue Jean Perrin, BR 139, F-26702 Rierrelatte
Tel.: + 33 (0)4 75 96 97 47
E-mail: ville-pierrelatte@wanadoo.fr
www.ville-pierrelatte.fr,

Donzêre Municipality

Donzère Municipal Council
Michel Lanthaume - First Deputy Mayor
BR 27 F-26290 Donzère,
Tel.: + 33 (0)4 75 49 70 51
www.mairie-donzere.fr
E-mail: michel.lantheaume@donzere.net

Drôme Departmental Council

Hotel du département
Francis Aynaud
26 avenue du président Herriot, F-26026 Valence Cedex 9,
Tel.: + 33 (0)4 75 79 26 26,
E-mail: faynaud@ladrome.fr
www.ladrome.fr

Rhône-Alpes Region

Rachel Haab
1 esplanade Francois Mitterrand, CS 20033- F-69269 Lyon cedex 02,
Tel.: + 33 (0)4 72 59 40 69
E-mail: rhaab@rhonealpes.fr
www.rhonealpes.fr

TRADE ASSOCIATIONS

Drôme Departmental Association

Bruno Domenach - Director
Regional Council: 8, rue Baudin - F-26000 Valence,
Tel.: +33(0)47582 19 26
E-mail: bdomenach@ladrometourisme.com
www.observatoire.ladrometourisme.com ,

Rhône-Alpes Tourism

MITRA —Tourism Engineering Mission, Regional Observatory for Tourism
Marc Bechet - Director
8, rue Montrochet - F-69002 LYON,
Tel.: +33(0)4267331 59
E-mail: marc.bechet@rhonealpes-tourisme.com
www.pro.rhonealpes-tourisme.com
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Bienvenue en Provence Association

do Musee de la Lavande, F-84220 Cabrières dAvignon, France:
Tel.: +33 (0)4 90 76 91 23,
www.bienvenueenprovence.com ,
E-mail: j-p.trinquier@palais-des-papes.com

Association Française des Parcs Zoologiques (French Association of Zoological Parks): AFdPZ

Rodolphe Delord - Chairman
do ZooParc de Reauval, F-41110 Saint Aignan, France,
Tel.: + 33 (0)2 54 71 8950
E-mail: rodolphe.delord@zoobeauval.com

Website: afdpz@afdpz.org ,

SNELAC National Union of Leisure, Amusement and Cultural Parks

Arnaud Rennet - Chairman
2 rue d'Amsterdam, F-75009 Paris,
Tel.: + 33(0)1 40 50 05 65
E-mail: arnaudbennet@lepal.com
www.snelac.com

GOVERNMENT AGENCIES

Departmental Directorate for the Protection of the Population

Nathalie Guerson
DDPF 33, avenue de Romans, BR 96, F-26904 Valence Cedex 9,
Tel.: +33(0)42652 21 61,
E-mail: nathalie.guerson@drome.gouv.fr

Nuclear Safety Authority

Jean-Louis Saulze
ASN-Division de Lyon, 2, rue Antoine Charial, F-69426 Lyon cedex 03,
Tel.: +33 (0)437 91 4444,
E-mail : jean-louis.saulze@asn.fr ,
www.asn.fr

Inter-ministerial Defense and Civilian Protection Services (S.l.D.P.C.) : Prefecture of the Drôme
département

David Antoine
3 Ed Vauban, F-26026 Valence cedex,
Tel.: + 33 (0)4 75 79 29 02,
E-mail: david.antoine@drome.gouv.fr

National Hunting and Wildlife Agency: ONCFS

Ecosite du Val de Drome, Quartier Brunel, F-26400 Eurre,
Tel.: +33 (0)475 25 64 46
E-mail: gabriel.andre@oncfs.gouv.fr
www.oncfs.gouv.fr
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RESEARCH AND EDUCATION ORGANIZATIONS

Lyon Institute of Functional Genomics

UMR5242, NRS!INRNUCBL!ENS, Ecole Normale Superieure de Lyon
Dr. Laurent Viriot
46 allee ditalie, F-69364 Lyon Cedex 07 France,
Tel.: +33 (0)472 72 89 78;
E-mail: laurent.viriot@ens-lyon.fr
www.igfl.ens-lyon.fr

Paris National Museum of Natural History

CNRS (UMR7207) - National Museum of Natural History, History of the Earth Department
Dr. J. Sebastien Steyer
CR38, 8 rue Button, F-75005 Paris Cedex 05,
Tel.: +33 (0)1 40 7930 14
E-mail steyer@mnhn.fr
www.mnhn.fr

Jean Monnet University

Faculty of Sciences and Techniques, Sensory Neuroethology team (ENES-CNPS) CNRS (National Center for
Scientific Research) UMR 8195 23
Dr Nicolas Mathevon
Rue Dr. P Michelon, F-42023 Saint-Etienne cedex 02,
Tel..: +33(0)47748 15 18,
E-mail: nicolas.mathevon@univ-st-etienne.fr
www.univ-st-etienne.fr

Vetagrosup

Pharmacy! toxicology laboratory, USC 1233 lNRANetAgro Sup "Compared metabolism and toxicology of
xenobiotics"
Alexandre Ciliberti
VetAgro Sup, Lyon veterinary campus,
1 ay. Bourgelat, F-69280 Marcy-lEtoile,
Tel.: +33 (0)4 78 87 25 25- ext. 33-55
E-mail: a.ciliberti@vetagro-sup.fr
www.vetagro-sup.fr

University of Pierre et Marie Curie Jussieu

SAE UMR 7138 UPMC
Yves Sire
Bat A étage, 4, 7 quai Saint Bernard, F-75005 Paris,
E-mail: jean-yves.sire@upmc.fr
www.upmc.fr

Paris-Sorbonne University

Sylvie Brunel
UFR de Géographie etAménagement, 191 rue Saint-jacques, F-75005 PARIS1, Paris,
Tel.: +33 (0)1 44 32 142711
E-mail: sylvie.brunel@paris-sorbonne.fr,
www.paris4.sorbonne.fr
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CONSERVATION ORGANIZATION

IUCN's Crocodile Specialist Group

Tom Dacey - Executive Officer
Contact in the USA: Reran Ross pross@ufl.edu
Crocodile Specialist Group, P0. Box 530, Sanderson, NT. 0813, Australia
Tel.: +61 (0)8 89 22 45 00,
E-mail: csg@wmi.com.au
www.iucncsg.org!

9. SAFETY RECORD

The only significant incident reported in 17 years of operation is the disappearance, probably due to a
malicious act, of two young Chinese alligators on July 19, 2010. One animal was found near the site and
brought back in October 2010. The other has yet to be found. These small, 28-inch animals pose no threat to
the population. No serious injuries have been recorded on the site, which has catered to more than 4 million
visitors since it opened.

10. EXPERIENCE IN USING LARGE-VOLUME TICKETING SYSTEMS

Like the Montparnasse Tower, the Crocodile Zoo uses the Irec Ticketing Technology with the following
modules:

• Ticketing

• Customer relationship management

• Booking
• Access control

• Gift shop

The ticketing system is described in detail in the Montparnasse Tower component of this submission.

The Crocodile Zoo uses an additional sales module for food service.

The catering module

This module allows us to simply and quickly sell all types of snacks (drinks, sandwiches, ice cream, etc.). In
addition, this module helps us manage accounting, supply logistics and technical data. We publish a daily
sales control report for each sales outlet, and establish sales statistics using multiple and personalized
analysis criteria.

A web module to allow online sales on our website will be operational in the spring of 2012.

Finally, we manage telephone bookings and direct sales using host companies, tourist offices, hypermarkets,
employer-based group sales, and purchasing departments.

Surveys

Since 2007 we have adopted a two-part survey regimen as a means of gaining insight into our customers'
desires and preferences. We implemented a system to determine the geographic origin of customers by
indicating postal codes on every sale. This helps refine the map of our catchment area and better target our
advertising. We conduct four satisfaction surveys a year to gain customer feedback on the quality of current
and future offerings. Surveys are conducted by a polling institute used by tourism venues nationwide, and
the results help us rank ourselves compared with national averages. The Crocodile Zoo consistently ranks
above these national averages.
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Marketing and advertising activity

Every year, we dedicate 10-12 percent of revenue to marketing and advertising. Beyond the use of traditional
tools, the unique nature of this site, which combines tourism, education, research and conservation, has
helped forge special bonds with the media, ensuring visibility and awareness at the local and national level.

To attract individual tourists, we focus on billboards and radio while nurturing relationships with employers
and other target entities. We also offer annual passes and special off-season events and activities.

We market to group customers through schools, childcare centers, community organizers, youth groups and
coach operators. We systematically market to key categories of group tour operators via direct mail, emails
and extensive follow-up, emphasizing the site's particular appeal to youth and school groups.

Our customer database, initiated in 2008, features 2,438 customers in the following main categories:

• 14% tourism professionals
• 46% employer-based group sales
• 38% schools/childcare centers

We also launch regular mailing campaigns, which have helped us identify the following potential customers:

• 1,665 tourism professionals (database shared by M56 and the Crocodile Zoo)
• 193 employer-based group sales
•	 261 school holiday childcare centers

11. LEGAL/OPERATIONAL STRUCTURE BETWEEN THE OWNER ANDTHE APPLICANT

The Crocodile Zoo tourist site is operated by SAS Company (joint-stock company) La Serre au Croco
(registered with the Trade and Companies Registry on November 15,1991 under no. 383 326 220 RCS
Romans, CEO Patrick Abisseror), itself a wholly-owned subsidiary of Holding Company La Financière de la
Serre, created to support the acquisition. This Holding Company's CEO is Jean-Paul Ferroud; 96 percent of
its capital belongs to the Montparnasse 56 s.a. and the remaining four percent to Samuel Martin, the site's
director.

12. SECURITY PROCEDURES

On the Crocodile Zoo site, we are equipped to manage at least five accident scenarios:

•	 A visitor falling into the crocodile pit
• An accident involving an animal keeper
• An escaping animal
•	 Fire
• An incident at the nearby Tricastin nuclear site

We have created a detailed accident management manual for each of these scenarios in conjunction with a
risk management consultant and local law enforcement officials. We conduct safety drills three times a year,
and leverage employee feedback to update our procedures, as appropriate.

Because of the proximity of the Tricastin nuclear plant, we have installed a siren to alert guest and personnel
in the event of an incident.
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1 November 2011

Re: Dr. Samuel Martin and la Ferme aux Crocodiles

To whom it may concern,

I have known Dr. Samuel Martin and la Ferme aux Crocodiles since approximately 1995 in my

capacity at that time executive officer and currently as a member of the Crocodile Specialist

Group of IUCN. Dr. Martin first came to my attention during his advisory work to the

establishment of la Ferme aux Crocodiles, which is the most advanced display of crocodiles of

its kind in Europe and one of the best in the world. In addition to the technical and structural

innovation and outstanding husbandry of the facility itself, Dr. Martin and his associates quickly

demonstrated their very sincere and energetic commitment to conservation of wild crocodiles

and their contribution, particularly in western Africa, to this endeavor, has been substantial and

effective.

Over many years I have seen the high standards of science and communication that Dr. Martin

brings to his crocodile conservation and display activities. His group sponsored and hosted the

181h International Working Meeting of the CSG in Montelimar in 2006 that brought 240

participants from 43 countries together for a bold and effective scientific meeting. They have

also been a regular donor and financial supporter, both of the CSG itself and of several field

projects that they have supported directly. Notable among these has been the west African work

aforementioned, including most recently sponsorship of a regional meeting in west Africa to

promote crocodile conservation and advise and empower local conservation managers and their

work with Dr. Antoine Cadi in India, which has contributed significantly to the survival of the

Indian gharial, a critically endangered species..

Dr. Martin and his associates combined skilled scientific and veterinary knowledge with

sophisticated communications and administrative and management capacity that has ensured the

success of their many ventures. The expansion of their exhibit management from the display at

Montelimar to tourist displays at Tour Montparnasse and the former television tower in Paris

demonstrate the effectiveness of both their management and their messaging. It is particularly

noteworthy that at all three facilities, the outreach message combines accurate science,
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compelling displays and a very sincere and effective conservation message that has translated to

tangible conservation interest, support and action. The extension of their capacity to the new

world would further support crocodile conservation and conservation in general and, I am

completely confident, provide visitors with an exciting and informative display. I am happy to

recommend them to you and hope you can consider their proposal with a favorable response.

Sincerely,

FtJ
James Perran Ross PhD.

Associate Scientist Department of Wildlife Ecology and Conservation

Steering committee Crocodile Specialist Group

Advisor, stakeholder communication, Florida Fish and Wildlife Conservation Commission
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OBSERVATIONS ON THE PIERRELATTE CROCODILE FARM

25 years ago, I cooperated directly with Luc Fougeirol to design the Pierrelatte Crocodile Farm.
This establishment, which was built in 1994 after long and careful zootechnical and economic
studies, met with immediate and lasting success among the public. Furthermore, the Pierrelatte
Crocodile Farm has not faced any major problems since its birth, whether in terms of animal
health, public safety or the establishment's financial stability. Though it has to be said, the
Fougeirol brothers, Luc and Eric, spared no effort to make their business a success.

The sale of the Farm in 2006 to investors who were in no way suited to manage such an
establishment could have led to very trying times, in that this task requires skills, vigilance and an
inclination for daily contact with dangerous reptiles. The new owners were clear-sighted enough
to entrust the Farm's actual management to Samuel Martin, a young veterinarian who for many
years had been trained by Luc Fougeirol to care for the crocodiles and resolve countless technical
and personal problems related to the Farm's operations.

Over the five years that it is been managed by Samuel, with logistic and financial support from
the new owners, the truth is that, rather than going downhill, the Crocodile Farm has in fact
expanded and grown even more appealing: new facilities have been built, significantly enhancing
animal and visitor comfort; new species of large reptiles have been introduced; and all of the
educational props have been revised in order to correct the initial structure's most blatant
weaknesses. An improvement-driven dynamic has thus been instigated, thanks to which
attendance is high and constant. One of the Farm's most positive aspects has also been
strengthened: cooperation with scientists from all fields and all specialties in order to improve
knowledge of crocodilians and their preservation. It is in this context that I, along with several
other colleagues, have benefited from privileged support and facilities over the past several years
to undertake fundamental research work into crocodile biology. Moreover, the Farm's support for
various biodiversity programs, namely in Africa and Asia, is not diminishing but rather appears
to be increasing.

To summarize, far from suffering from the change in management, the Pierrelatte Crocodile Farm
has gotten a second wind, which has placed it in a dynamic of ongoing improvement. All signs
seem to indicate that this establishment's success will continue for years to come.

V. de Buffrénil - French National Museum of Natural History,
43 rue Buffoon, 75005 Paris, France
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REMARQUES SUR LA FERME A CROCODILES DE PIERRELATTE

II y a 25 ans, j'avais directement coopéré avec Luc Fougeirol, ala conception de la Ferrite a
Crocodiles de Pierrelaiie. Consiruii en 1994, après de longues ci prudenies etudes zooiechniques ci
Cconomiques, cci eiablissemeni a coimu on succès immediai ci durable auprès du public. En ouire,
depuis sa creation, la Ferme a Crocodiles de Pierrelatte n'a été confrontée a aucune difficulté majeure,
qu'il s'agisse de la sante des animaux, de la sécurité du public on de l'équilibre financier de
l'établissement. II est vrai que les frêres Luc et Eric Fougeirol Went pas ménagé leurs efforts en vue
de la rCussiie de leur enireprise.

La venie de la Ferme en 2006 a des inveslisseurs que nen ne designaii, a priori, a gCrer on
eiablissemeni de ceiie sorie, pouvaii consiituer one Cpreuve redouiable, iani ceiie iâche requieri de
compCiences, de vigilance, de goUi pour le contact quolidien avec des reptiles dangereux. La
clairvoyance des nouveaux proprieiaires a CiC de confer la direction effective de la Ferme a Samuel
Martin, jeune vétérinaire formé depuis de longues années par Luc Fougeirol ft s'occuper des crocodiles
ci a resoudre les innombrables problèmes techniques on relalloimels fees an fonclionnemeni de la
Ferme.

Depths cinq ans que celle-ci est dirigée par Samuel, avec l'appui logistique et financier des nouveaux
propriétaires, force est de constater que, loin de péricliter, la Ferme a Crocodiles n'a fait que croltre et
embellir: de nouvelles installations oni ere consiruiies, abouiissani a augmenier significalivemeni le
confori des animaux ci des visiieurs ; de nouvelles espèces de grands reptiles oni ere iniroduiies, ci
l'ensemble des supports pédagogiques a été revu afin de corriger les faiblesses les plus flagranies de la
construction initiale. Une dynamique d'amélioration a ainsi été amorcée, cc qui se traduit finalement
par le niveau élevé et constant de la frequentation du public. L'un des aspects les plus positifs de la
Ferme a egalemeni ere renforce: la cooperation avec les scieniifiques de bus herds ci de iouies
spécialités envue d'améliorerla connaissance et la conservation des crocodiliens. C'est dans cc cadre
que, depths de nombreuses annécs, je beneficie, ainsi que plusicurs auires collègues, de conditions
d'aide et d'accueil privilégiées pour mener ft bien certains travaux de recherche fondamentale sur la
biologic des crocodiles. Par ailleurs, le soulieni de la Ferme a divers programmes de conservation de la
biodiversiie, noiammeni en Afrique ci en Asic, ne faiblii pas, mais semble an contraire s'accroItre.

En résumé, loin de pâiir du changemeni de sa direction, la Ferme a Crocodiles de Pierrelalte a irouvC
on second souffle, qui la place dans one dynamique d'amélioration permanente. Tout semble done
indiquer que, pour les annécs a venir, le succès de cci eiablissemeni ne se demeniira pas.

MK V. de Buffrénil - Museum National d'Histoire Naturelle,
43 rue Buffon, 75005 Paris, France
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Economic
Development	 Members of the Jury

Directorate
Contact Francis AYNAUD

Tel.: +33(0)475792686	 Selection of the future manager of the
Fax: +33 (0)4 75 79 26 72
e-mail: faynaud@ladrome.fr 	 "ONE WORLD TRADE CENTER" observatory

Ref.: D0905764	 in New York
Your ref: FA/FS

Valence, 2 November 2011

Dear Sir/Madam

The Director of La Ferme aux Crocodiles (The Crocodile Farm) has informed us of the
Montparnasse 56 Group's desire to compete for the management of New York's future "One
World Trade Center" observatory.

La Ferme aux Crocodiles, located in Pierrelatte, is the number one tourist site of the Drôme
departement as well as one of the main private tourist sites of the Rhone-Alpes region.

Since La Ferme aux Crocodiles was taken over by the Montparnasse 56 Group in April
2007, we have appreciated the quality of the investments made and the considerable
competence of the teams who have managed to use their expertise in organization,
marketing and sales at the service of this unique site.

The diversification projects of La Ferme aux Crocodiles which have been presented to us
are ambitious and will no doubt consolidate its position as a driver of Provencal Drôme's
tourist trade.

The Montparnasse 56 Group has demonstrated its ability to manage and develop an
internationally renowned tourist site.

Yours sincerely

Didier GUILLAUME
President of the Departmental Council
Senator

DROME DEPARTEMENT
HOTELDUDEPARTEMENT, 26AVENUE DU PRESIDENT HERRIOT, F-26026 VALENCE CEDED 9 TEL.: +33(0)475792626
wwwiadrome.fr
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:Conzact Frsncs:AtNAtJ0

D75 7G 28 58
Fax :C4 75 792a72
co.urrier; faynaud@fadrome.fr

Rf: 20905754
Vo7 ref : FA(FS

Membres du Jury

Selection do futur gesflonr>aire de
robservatoire du

ONE WORLD TRADE CENTERe a New York

A Valence, Is 2 ncvembre.2011 

Madame., .Monsieur.

Monsieur Jè• bireceur dc is Forma• sex Crocodiles ncu•s a informCs .de Is volont4b du Groups
Montparnasse 56 rndc bOhbOth1f pour [a gestion de .ftbder'atb:ird du futur u One world: trade.
center >' de New York.

La Fermis CUK Crocodiles, situee a Pi.errelatIe.est le. premier site :tOuristiqued.0 dCpartement
de Is Drama at Pun des principeux sites touristiques privés de Ia region RhoneAtpes.

Depths Is reprise do Is Forme sox Crocodiles an avrit 2007 par Is Groups Montparnasse
56 nous evans on appreoer Is quabte des nvesOssements reahsés at Is forte competence
des Cquipes q.ui ant su.meftre an service dc cc site atypique Ieu:r.savoir-faire an métlCre
d'or•ganisatio•n; •de marketing at de comrrerciaEsation.

Les prelate do diversi fication do Is FormsFerme aux Crocodiles, •qut nous ont•dtC prOsentCs wilt
ambitioux at S nature a conforter sa position de moteur dc FCconome touristiq:ue S Is
Drome provençale.

Le •groupe •Montparnasse 55 nous a ain.si fat ia• demonstration do so capac•itC a gCrer at
dCvetopper on site touristique de renommOe internationale;

Nous vous prions Madame, Mcntleur. S bieri vouloir accepter nos meilleures salutations

Par dClCgatiOn du:PrC&denL
Le Ditectottr C Cnéral Ad]oi:nt.

:SP Services Depart ttsnt:au)

Main KERK4RO
Didier GUILI
Président du
Sénateur

LE DEPARTEMENT DE LA DROME

id IL DL 010701 MINT 2a AVENUE DU DRESIENT HERIFFT,OCTh A ENCE CEDJ 3 TEL 04,5(32S25
wwbIhntrcmrjr
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Montparnasse 56 USA
230 Park Avenue - lath Floor,
New York, NY 10169
(212) 808-3018
www.montparnasse56usa.com

EXHIBIT E

Montparnasse 56 is not currently, and has not been fort he past five (5) years, a party to any pending legal,
administrative or arbitration proceeding. There have been no actions related to any procurement or any
contract that have been concluded adversely to the company.

156 a member of the
Montparnasse 56 group 93
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FM, RICHARD & ASSOCIES

Auditor's certification

IQ the. 	 of the Chairman of the Suge 	 Board

As auditors at the Montparnasse 56 firm and to answer your demand, we checked the
attached document.

This document presented to our control has been issued by the management of
Montparncsse 56. It is within our responsibility to certify all information included in the
attached document.

Our mission, which does not consist in either an audit or a limited review, was performed
according to our professional standards, apptcabve in France.

Our work consisted in the control at the procedure implemented by the company
management in order to confirm that Montparnasse 56 and its subsidiaries have, up to now,
no dispute or liflgation with any client, provider, doff member or any third party.

Based on our controls, we have no oddillonol or complementary comment about the
information mentioned in the attached documents.

Paris, November 16, 2011

The auditors

F.-M. RiCHARD &

A mentr of

I	 di	 *1	 "
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EXHIBIT F: ACKNOWLEDGEMENT OF RECEIPT OF ADDENDA TO THE RFQ

Receipt of the following Addenda to this Request for Qualifications:

Addenda Numbers:	 I, It, Ill

The Respondent Eric J. Deutsch I Montparnasse 56 USA LLC hereby
certifies that the Respondent has read the Request for Qualifications in its entirety,
understands its requirements, and has asked for explanations of anything it did not
understand.

Respondent declares under penalty of perjury that the foregoing is true and correct.

Z^ l̂ / .-
5'ignature of Respondent

DeJscL
Name

(/ 'Le Yrt'sro?a
Title

)	 0j1
Date
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EXHIBIT G. CERTIFICATION OF INFORMATION

The undersigned, on behalf of the company named below, hereby represents and certifies to the WTC
Tower 1 LLC to the best of their knowledge that:

The information contained in the enclosed response is accurate and truthful as it relates to this
Request for Qualifications for Operator and Manager for the One World Trade Center Observation
Deck.

Compliance to all applicable laws regulation or ordinances of applicable federal state and other
governmental or regulatory agencies, which have jurisdiction, will continually be maintained.

Unless fully disclosed in the response the information submitted was not prepared in conjunction or
cooperation with any other company and or individual.

• Unless fully disclosed in the response, neither the firm named below nor any person or entity acting
on its behalf has communicated with representatives of Owner, the Port Authority of New York and
New Jersey, the Durst Organization, or any of their affiliates except as provided in the Request for
Qualifications.

• The firm named below unconditionally accepts all terms and conditions listed in this Request for
Qualifications, unless fully disclosed in the response.

The firm has examined the Request for Qualifications drawings and related documents and hereby
submits the attached Statement of Qualifications.

• The individual signing this form is an officer of the firm and is authorized to sign agreements on
behalf of the company.

• The firm has received of all addenda to the Request for Qualifications and all of the provisions and
requirements of such addenda have been taken into consideration in preparation of this Statement of
Qualifications.

• WTC Tower 1 LLC has the right to reject any or all proposals, to proceed with any firm (or to
negotiate with more than one firm) without notice to the firm named below, and to alter the selection
process as it may determine The firm acknowledges and agrees that WTC Tower 1 LLC will
determine in its discretion the information, criteria, and evaluations on which its selection is based,
and that any selection decision made by WTC Tower I LLC will be final and not subject to dispute.
Neither WTC Tower 1 LLC, nor any of its affiliates, representatives or consultants shall have any
liability to the firm named below in connection with the selection process or any act or omission in
connection with the selection of an operator or manager for the Observation Deck.

Date:	 2?. 2o//
/

Signed
iv

Name:	 r, t OajstLi

Title:	 Vice

NameofFirm: P1g\fprnSc S1 U$! 1- 6c-
Organized as a (mark onel Proprietorship ______ Partnership

	

Corporation	 17' Joint Venture
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IN DATE

D&B EUROPEAN REPORT
DATE PRINTED 20 OCT 2011

IDENTIFICATION

D-U-N-S	 26-103-4128

Business Name	 MONTPARNASSE 56

Trading Style	 BELVEDERE MONTPARNASSE

Business Trading Address	 33 avenue du Maine
75015 PARIS
FR

Telephone	 0145385256
Fax	 0145386996

SIRET	 301 499 604 00017

D&B RISK ASSESSMENT

D&B Rating	 2A 1
Days Beyond Terms
D&B Payment Score	 80

Maximum Credit	 45,277 Puri

D&B Rating explanation
Capital Rating	 2A	 A Financial Strength of

7,031,058 Euro (based on
tangible net worth)

Risk Indicator	 1	 Represents minimal risk

Decisive criteria that influenced the risk evaluation for this company are:

-	 According to our analysis of this company's legal
information, the situation is average

-	 According to our analysis the financial status is good.
-	 This company is old; it has a strong brand image.
-	 According to D&B analysis, this business usually pays it

providers with less than 30 days delay and with a
punctuality close to he average for the industry.

-	 The operating profit margin of the business is strong.

LANGUAGE: In certain circumstances information in this report may be quoted
in the local language. In case of difficulty, please contact your D&B
local Customer Service Department.

PAYMENT INFORMATION

D&B collects in excess of 100 million trade payment experiences on European
businesses each year.

Payment experiences are derived from the analysis of 1 or more invoices
from D&B Dun-Trade Partners to determine the average payment behaviour of
this business within the last 12 months. Contact your local D&B office to
participate in this program.

In some instances, payment beyond terms can be the result of overlooked or
disputed invoices.

Total experiences received over
the last 12 months	 7

Value of experiences 	 65.096 Euro

Average Payment Behaviour 	 Within terms
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Decde with Confidence

Payment Experience Summary

Breakdown of experiences settled to payment terms - 12 months

Value	 Number of	 Total Within	 (% days late)
Panda	 Experiences	 Value terms	 1-30 31-60 61-90	 91-I-

Euro
	

Euro	 (%)

> 100,000
75,000-99,999
50,000-74,999
25,000-49,999
	

2	 60.980 100	 -
10,000-24,999

< 10.000
	

5	 4.116	 87	 13

Total	 7	 65.096

SPECIAL EVENTS

Critical legal notice information filed is investigated by D&B Analysts,
and where relevant, comment is presented in this section.

Adjustment of nominal capital.
Selon lea sources officielles, a compter du 22 Juillet 2008, le capital
social a etc porte a 503 999 Euro.

Adjustment of nominal capital.
Selon lea sources officielles, a compter du 30 Avril 2002, le capital
social a etc porte a 168 000 Euro.

PUBLIC RECORD INTO BRA TION

The data shown below is the latest made available to D&B by public sources.

Organisation

Treasury	 None
URSSAP	 None

MANAGEMENT

Name:	 Marie-Antoinette BERNARD
President of the Supervisory Board.

Name:	 Jean-Paul PERROUD
President of Management Committee.

Name:	 Jean-Marc CHANPROBERT
PURCHASING MANAGER.

Name:	 Patrick ABISSEROR
Name:	 Jean-Marc CHANPROBERT

SALES MANAGER.

CORPORATE STRUCTURE

CAPITAL
Nominal capital : 503,999 Euro

BRANCHES

There are no recorded branch locations for this business.

HI STORY/OPERATIONS
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Dck with Confidence

HISTORY

All amounts without a specified currency are usually provided in the local
currency at the time of the event.

Public limited liability company constituted 25-10-1974
Subject results from	 Creation pure

OPERATIONS

SIC CODE(S):	 9121

LOCAL GOVERNMENT

APE	 :	 9612

NAP	 :	 925C

Trading Style	 BELVEDERE MONTPARNASSE

Employees:	 25

Premises:	 Subject owns office, at the heading address

BANKERS

CREDIT DU NORD 75015 PARIS 17 rue de lYarrivee

PRESS CUTTINGS

Press and Business articles are added to the D&B database daily. Recent
significant cuttings relating to this business will appear in this section.

FINANCIAL COMPARISONS

	

Fiscal	 Fiscal	 Fiscal

	

31 DEC 2010	 31 DEC 2009	 31 DEC 2008

	

Puri	 Euro	 Euro

Net Sales	 6,769,423	 5,785,668	 5,795,559
Cost of Goods Sold 	 179,975	 176,540	 211,400
Profit (Loss)	 1,160,823	 369,373	 1,922,416
Net worth	 7,031,058	 5,896,535	 6,362,594
Tot. Non Curr. Assets	 4,211,874	 3,919,044	 3,708,391
Current Assets	 6,049,956	 4,510,613	 4,371,475
Current Liabilities	 1,447,038	 941,994	 1,285,113
Working Capital	 4,602,918	 3,568,619	 3,086,362
Total Debts	 1,483,814	 1,002,178	 1,376,759
Employees	 34	 38
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Dck with Confidence

THE NET WORTH HAS BEEN CALCULATED BY DEDUCTING INTANGIBLES (UNCALLED
SUBSCRIBED CAPITAL, INTANGIBLE ASSETS AND DEFERRED PREPAID EXPENSES) FROM
THE TOTAL STOCK EQUITY.

FINANCIAL PATIOS

	

31 DEC 2010	 31 DEC 2009	 31 DEC 2008

FINANCIAL STATUS
Acid Test (X)	 4.2	 4.7	 3.4
Current Ratio (X)	 4.2	 4.8	 3.4
Solvency Ratio (%)	 21.1	 17.0	 21.6

ASSET UTILITY
Collection Period (Days) 	 11.7	 17.4	 7.6

BALANCE SHEET

Please note that whilst the financial statement is complete, some elements
may have been combined to give an aggregate amount.

Type
Fiscal

Closing date	 31 DEC 2010
Currency	 Puri

ASSETS

Patents	 31,269
Land	 5,452
Buildings	 247,696
Other Fixed Assets 	 535,226
Long Term Investments	 1,832,382

Other Financial Ass.	 1,559,849

Tot. Non Curr. Assets	 4,211,874

Cash	 3,533,708
Prepaid Expenses	 25,756
Accounts Receivable	 260,182
Other Receivables	 8,278
Marketable Securities	 2,178,868

Tot. Net Stocks & WIP	 43,165

Total Current Assets	 6,049,956

TOTAL ASSETS	 10,261,830

LIABILITIES

Issued Capital	 504,000
Reserves	 1,214,400

Profit/Loss bt fwd.	 4,183,104
Profits for the year 	 1,160,823

Total Stock Equity 	 7,062,327

Prov. Allowances	 1,715,688

Advances Received	 36,779
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Accounts Payable	 563,853
Tax & Social Security 	 871,974
Other Liabilities	 5,214
Income in Advance	 5,995

Total Debts	 1,483,814

TOTAL LIABILITIES	 10,261,829

Closing date
Currency

PROFIT & LOSS ACCOUNT

Net Sales

Supplementary Operating
Other Operating Income

Total Income

Cost of Goods Sold
Variation in Inventory
Other External Charges
Taxes
Social Charges
Payroll
Depreciation
Other Operating Charges

Total Operating Charges

Net Operating Income

Total Financial Income
Interest Payable
Other Financial Expenses

Total Financial Expenses

Profit Before Tax

Extraordinary Expenses

Extraordinary Result
Net Taxation

Net Profit

Number of Employees

31 DEC 2010
Euro

6.769.423

158,278
76,022

7.003.723

179,975
12,912

2,565,555
260,575
575,537

1,319,412
164,768
28,608

5.107.344

1,896,379

147,495
66

18,923

18,989

2,024,885

331,494

(331, 494)
532,569

1,160,822

34

31-12-2010 - Short term debt & income stated in advance 1,447,038

Portion of debts over 1 year: 1,413,806 (EUR) -

SUMMARY

DATE INC:	 1974	 SALES:	 6,769,423
LEGAL FOfThl:	 SA	 (Euro) As at 31-12-2010
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SILRET:	 301 499 604 00017	 PROPILT/ (LOSS):	 1,160,823
EMPLOYS:	 25	 (Euro) As at 31-12-2010
NOMINAL CAPITAL: 503,999 	 NET WORTH:	 7,031,058
(Euro)	 (Euro) As at 31-12-2010
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About Gensler

Firm Overview
Gensler is  global architecture, design, and planning firm with 40 locations and more

than 3,000 professionals in Asia, UK, the Middle East, and the Americas. The firm has

more than 2,200 active clients in virtually every industry and delivers projects as large as

a city and as small as a task light for an individual's desk.

The basic component of Gensler's organization is the design studio, which functions as

an independent unit of 20 to 40 professionals.

nt.egrating Brand Int.o the Guest F.xper en' e

Gensler provides comprehensive design and brand

development for our clients in order to create a fully

integrated guest experience.

We develop engaging experiences via a holistic approach

of brand strategy, naming and identity design, graphic

communications, environmental design, and signage and

wayfinding programs. We take projects from positioning and

concept development through to implementation to ensure

the original design intent is maintained. We are adept managers

and implementors, making sure that all needs and ideas are

realized cost effectively, with integrity and quality.

Every possible point of contact is an opportunity to make a

guest connection and create a positive impression for the brand,

which creates brand affinity and eventually, brand loyalty. It is

important, therefore, to establish a vision that considers the full

range oftouchpoints throughout the guestjourney.

At Gensler, we understand that it is crucial to not only meet,

but exceed, user expectations. Our goal is to create a system

of experiential components that are interesting, engaging, and

dynamic enough to provide an enriched brand experience that

encourages people to revisit time after time. We seek to satisfy

them, but to also leave them wanting more.

Gensler is an expert in the integration of brands within built

environments, ensuring an optimal guest experience every step

of the way.
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Robin KlehrAvia, FIIDA, CID
Vice Chairperson, Managing Principal

Project Principal
Joined Gensler 1980
35 years experience

Background

Bachelor ofScience, Interior Design, University ofTennessee

Fellow, International Interior Design Association

Certified Interior Designer

Ms. Klehr's projects have won many design awards,

including the Business Week/Architectural Record Award,

the International Interior Design Association's Decade of

Design Award, and a national award from the Society of

American Registered Architects. Her award winning projects

have appeared in Interiors, Interior DesignContract Design,
Architectural Record, World Architecture, and many other

international design publications.

Robin Klehr Avia is the Northeast Region Managing Principal

and member ofthe Board of Directors and Executive Committee

ofthe firm. With a strong vision, she oversees the 345 person

New York office, and offices in Boston, MA, Morristown, NJ,

San Jose, Costa Rica, and Toronto, Canada. Over the course of

her 35 years ofdesign experience, she's guided some ofthe

largest and most complex interior projects in the New York

Metropolitan area.

Leading in the design and delivery ofThe New York Times

Headquarters, Robin is keenly aware ofwhat it takes to direct a

high profile, New York project. Her highly collaborative nature

ensured the client's business objectives and goalswere always

at the forefront ofthe decision-making process—working

closely with base building architects, Renzo Piano and FX TOW LE

to fuse the interior needs ofthe organization with the base

building design. Working closely with the Times and various

design consultants, Robin helped create this truly collaborative,

forward-thinking space that defies the typical industry standard.
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John Bricker	 As Creative Director,John Bricker leads Gensler's Brand Design
studio, an integrated group of multidisciplinary

Principal	 designers and strategists whose award winning work is based
on a deep platform of synthesizing strategy and design.

With a broad understanding of the issues facing businesses
today,John leads his teams in initiating a holistic approach
to a design process encompassing brand development, retail
environments, branded workplaces, hospitality, showrooms,
exhibition design, identity, print, and environmental
communications.

John's unique design approach to the guest experience helps
create a holistic environment from arrival to a fully immersive
experience. With a deep understanding of the emotional and
behavioral needs of  visitor,John ensures the experience
connects with the visitor at every level.

John applied this experience centric approach as a member
of the design team for American Girl Place in New York.
John lead the design of  space that combines the brand's
objectives through experience, with a street level presence and
customized lighting, carpet.John's strength lies in his ability to
be acutely conscious of the brand and the client's objectives. In
designing American Girl, he balanced the creation of  strong
brand presence with the client's wish to celebrate the store as
their New York flagship. Ellen Brothers, President of American
Girl brands, said "Gensler's design infuses the sophistication
and excitement of New York City into the American Girl
experience."

Other award winning work includes Barneys New York,
Toys "R" Us New York and the HBO Shop.John's projects have
been featured in The New York Times, WWD, Wallpaper, Interior

Design, and Business Week.

Design Principal - Brand and Customer Experience
Joined Gensler 1980
31 years experience

Background
Bachelor of Fine Arts, Arizona State University
Colorado State University
Member, American Institute of GraphicArtists
Member, Society of Environmental Graphic Designers
Advisory Board, Display and Design Ideas Magazine
Retail Advisory Council, National Association of Store

Fixture Manufacturers
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Duncan Paterson
Principal

Design Principal -Architecture
Joined Gensler 2001
24 years of experience

Background
Graduate Studies in Architectural History, University of

Florence/California State University International
Studies Program

Bachelor ofArchitecture, California State Polytechnic
University, Pomona, California

Member, Urban Land Institute (ULI)
Member, International Council of Shopping Centers (ICSQ

Duncan's most inspirational project experience has been
leading the design effort of the Shanghai Tower, a mixed use
building that, at 2,072 feet, will be the tallest building in
China. By incorporating strong inspiration from Shanghai's
traditional neighborhoods and gardens, this tower serves as a
vertical neighborhood with enclosed communities of gardens
and social spaces. The building's variety of mixed -use
programs cater to the tenants and visitors, including office
space, retail, hotel, high conceptdining destinations, and the
world's highest non enclosed observation deck.

In his 24 years as a design professional, Duncan Paterson has
built an international reputation for innovative experiential
design, and a significant portfolio of mixed -use, retail, and
entertainment projects. For Duncan, designing such spaces
requires unconventional teams artists, writers and visionaries,
in addition to the designers. He defines success as the
moment when a truly collaborative design charrette lead to an
amazing concept.

Duncan applies his creative talents to deliver a wide range of
unique buildings and entertainment/retail environments for
clients like Live Nation, AEG and Universal Studios. His recent
designs for House of Blues and Barneys New York have
received widespread recognition, and his concepts for the
Houston's River Oaks District and The Coffee Bean & Tea Leaf
retail stores are transformative. In 2007, his design for LA Live
received an AlA/LA award and was named Venue of the Year,
for its size, by Pollstar.

Duncan established his collaborative, energetic design
approach early in his career with the Jerde Partnership and
NBBJ. Duncan was a design director at Universal Studios
before joining Gensler.

199



Michael Gatti, AlA

Studio Director

Joined Gensler 2011

21 years experience

Background

Bachelor of Architecture, University of Notre Dame

Registered Architect, NY, NJ, CA, HI, AZ, OR, TN, WA, WI

Member, American Institute ofArchitects

NCARB-certified

6E. (-inSeF	 tv1nntprase, 11 '9'2)1 I

Michael joined Gensler with over 21 years ofretail experience

that includes a broad range ofproject scope and scale. Previous

work includes design development phases, managing projects

through the construction documentation process, and the

overall coordination ofthe design and implementation through

the construction administration phase.

He has extensive experience in New York City, having worked

on significant projects in some ofthe city's most recognizable

buildings, including Saks Fifth Avenue and Bergdorf Goodman.

A registered architect in the State of New York for over

18 years, he is keenly aware of the jurisdictional agency

requirements for projects ofthis scope, and will provide a

crucial link between the technical and design team members,

ultimately ensuring that project goals are met.

Michael's primary role will be to coordinate all key personnel

necessary to develop and implement the design. He will ensure

the exploration ofmultiple space configurations in order to

achieve correct adjacencies with key program elements and a

circulation system that supports the overall experience.
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Ambrose Aliaga-Kelly, AlA
Principal

Technical Director
Joined Gensler 1993
26years of experience

Background
Bachelor of Architecture, University College, Dublin
Registered Architect: NY
Member, AlA New York, Building Codes Committee
Member, Existing Building Committee for New York City

New Model Code adoption
Advisory Board Member, NYC High School for Construction

Trades, Engineering and Architecture

With over two decades of experience, Ambrose Aliaga-Kelly is
an industry-leading architect who focuses on the integration of
technical and code issues with design development.

In addition to a broad array oflarge workplace and architecture
projects, Ambrose also leads Gensler's Technical Task Force in
the Northeast region, which captures leading practices from
Gensler projects across the entire firm. He is instrumental
in the development of new quality standards in the area of
construction documents and construction administration.

Detail orientedand highly experienced, Ambrose will serve as
the overall Technical Director for this project, and he will also
anchor the team working on the infrastructure, base building
interface, and amenities. As part of this role, Ambrose will
leverage his recent prelease building evaluation experience
at 1 World Trade Center and work to identify opportunities
to support the base building to meet the interior design
requirements. His participation on the team will ensure the
highest quality and technical excellence of the Observation
Deck project.
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Tom Sze, AlA
Senior Associate

Design Director

Joined Gensler 2005

32 years of experience

Background

Bachelor ofArchitecture, Cornell University

Member, American Institute ofArchitects (AlA)

Registered, States of Floria and Illinois

Registered, National Council ofArchitectural Registration

Boards (NCARB)

Gnser :tAcA1tparnasse. 11i9i2011

Tom Sze is an intrinsic member ofGensler's hospitality practice

as an entertainment designer and architect. In his role as a

studio director in our Los Angeles office, Tom is responsible

for creating a vision and setting the strategic direction for a

talented team of professionals.

Prior tojoining Gensler, Tom served as a principal concept

architect with Walt Disney Imagineering, where he honed his

skills and earned a reputation for creating innovative immersive

environments. Blending his architectural trainingwith his

thematic design experience, Tom brings a unique perspective

to Gensler's large-scale international mixed use and

entertainment projects.

Tom's 32 years of experience in designing themed parks, resorts,

and hospitality projects will be leveraged in developing an

outline of ingredients for a unique user experience.
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Matthew Calkins
Graphic Designer

Joined Gensler 2011

4.5 years experience

Background

Bachelor of Fine Arts, California Polytechnic State University

Member, American Institute of Graphic Artists

Matthew Calkins is a graphic designer who brings a wide

breadth of knowledge and experience in differing design

disciplines. His experience includes brand strategy and

positioning, brand architecture, identity design, visual system

development, signage and wayfinding, environmental graphics,

photo shoot concept, and art direction. He has played an

integral graphic design role for clients including Coca Cola, The

National Basketball Association, and Wal-Mart. Matthews's

ability to effectively communicate his ideas in a verbal and

visual manner not only benefits the projects he works on, but

makes him a valuable team collaborator.

At Gensler, Matthew facilitates brand strategy and visioning

sessions through concept development and creative

presentation. His strong understanding of the guest experience

and the total integration of graphic and brand design will be

invalubale to the project team.
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FIRM INFORMATION Local Projects is a media design firm for museums and public
spaces. We create a diverse range of installations from large
environmental nteracUves, websftes, and mobile applications,
to simple experiences composed of thumbtacks, vellum, or
conversalion.

While innovation drives much of today's design, we're interested
in creating projects that can endure. So while technology
facilitates our work, storytelling is at its heart.

To that end, and despite the migration of many of our
experiences to an online space, we're interested in how media
pays a roe in a real physical space. When that space is large,
we delight in spectacular media installations that seamlessly
integrate architecture and meda In physical environments of
all sizes, we seek to facilitate connections between strangers.
When our work becomes the instrument for dialogue between
two visitors, we call that"triangulation," and we consider it one
of the holy grails of our design work.

LOCAL
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BIOGRAPHIES
JAKE BARTON - PRINCIPAL Jake Barton is founder and principal
of Local Projects, an award-winning media design firm for
museums and public spaces. Jake is recognized as a leader in
the field of interaction design for physical spaces, and in the
creation of collaborative storytelling projects where participants
generate content. Currently, Local Projects is partnered with
Thnc Design as lead exhibition designers for The National
September 11th Memorial and Museum at the World Trade
Center. Other projects include interaction design for StoryCorps,
sxfrms for The Beijing 2008 Olympics, media design for The
National Museum of American Jewish History, media design for
the Official New York City Visitors Information Center, and co-
creation of Tmescapes for the Museum of the City of New York.
Additional clients include jetBHe, the Thbeca Film Festival, the
New York Historical Society, the National Building Museum and
the Cooper-Hewitt Design Museum.

Jake was a finalist for the National Design Award in
Communications in 2006 and attended the White House
reception hosted by the First Lady and the Smithsonian Cooper-
Hewitt National Design Museum. He has lectured extensively
at conferences includingthe Gravity Free Design Conference in
Chicago, UK Week in San Francisco, and the IDEA Conference
in both Seattle and New York. His work has received two god,
one silver, and one bronze medal from the DSA Industrial
Designers Society of America, as well as five awards from D
Magazine, and three from the AGA. He serves on the board of
AGA/NY and on the advisory council of the Gravity Free Design
Conference. He has a master's degree from NYU's Interactive
Telecommunications Program, where he currently teaches
the master's thesis class . Before founding Local Projects!
Jake worked as an exhibition designer for Ralph Appelbaum
Associates for seven years.

DANIEL USS — PROJECTDIRECTOR Daniel Liss is a filmmaker
and creative technologist from New York Cfty. Most recently
as Senor Interaction Designer, Daniel developed new media
properties for 19 Entertainment and was Creative Director at
YoxL a social-innovation initiative. As Director of Photography, he
has shot film and video for clients ranging from MTV to National
Geographic and PBS and spent several years filming interviews
for the Survivors for the Shoah Foundaflon. Daniel has spent
the last six years exploring possibilities for story-telling inherent
within new media frameworks. Daniel hods a B A inB 	 Cinema
Studies from SUNY Binghamton and an M.P.S from NYU's
Interactive Telecommunications Program where he now teaches.

TIYA GORDON - STUDIO DIRECTOR llya Gordon manages
operations while developing and producing individual projects
for the company. Prior to joining Local Projects ! Tya worked for
the American Museum of Natural History where she conceived,
designed and produced media installations for permanent halls
and international exhibitions including the Hall of Human Origins,
the Hall of Ocean Life, Darwin and most recently The Horse.
Her work has received awards and recognition from The New
York Academy of Sciences, The Cannes Film Festival, RESfest,
and CNE among others. She graduated from Parsons School
of Design where she currently teaches in the Communication
Design and Technology (CDT) Program.

IAN CURRY - DIRECTOR OF INTERACTION DESIGN Ian Curry
comes most recently from frog Design where he helped create
websftes,large-scale interactive displays, product UL and iTV
interfaces for clients including MTV, BBC, Hewett-Packard,
PC, and Microsoft . Prevousy, he has worked on interactive

projects for Eyebeam R&D, and the United Naflons. He has an
M.P.S. from the Interactive Telecommunications Program (ITP)
at NYU's Tisch School of the Arts, and a B A inB 	 Comparative
Literature from The Colorado College . Hs installation artwork,
interactive and otherwise, has been shown at the International
Center of Photography (ICP), the Lab Gallery, 3rd Ward, and the
Lower Manhattan Cultural Council's Redhead Gallery.

KATIE LEE — ART DIRECTOR Katie Lee is a graphic designer
working in print, interactive, and motion design . She began in
New York City as a print designer for Shapiro Design Associates,
then as a Web designer for Razorfish in the New York and San
Francisco offices In 2004 she moved to Los Angeles, where
she worked for the Brand Integration Group at Ogilvy & Mather!
ReVerb, and Prologue Films . WhHe at Prologue, she designed
and art directed motion graphics and titles for television and
film . Kate hods a BA in Art from Yale University and an MFA in
graphic design from the Yale School of Art.

ADAM KOSBERG - LEAD CONTENT DEVELOPER I DIRECTOR
Adam directed research and development as the Associate
Producer on the Errol Morris documentary ! The Fog of War:
Eleven Lessons from the Life of Robert S. McNamara, winner of
the 2004 Academy Award for Best Documentary Feature In
2006 he moved to Los Angeles, where he worked extensively
on documentary and feature film projects for director Jeffrey
Blitz . Prevous to joining Local Projects ! Adam produced several
of the permanent exhibition films for the new Illinois Holocaust
Museum and Education Center. Adam hods a B A inB 	 the
Comparative Study of Religion from Harvard University.
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AWARDS

The National Design Awards Interactive Finalist, Smthsonan/Cooper-Hewtt, 2010

Interactive Finalist, Smthsonan/Cooper-Hewtt, 2009

Communications Finalist, Smthsonan/Cooper-Hewtt, 2006

AlGA Design Effectiveness	 Contemporary Issues Forum ! Digital category ! 2011

Dreams of Freedom ! Cross Media category ! 2011

Give A Minute, Digital category ! 2011

Freedom's Journal, Web site, Information Design, 2006

Miner's Story Project, Experience Design, 2006

Muse Awards	 Dreams of Freedom ! 2011

Innovation & Expansion, 2011

Explore 9/11, 2011

Communication Arts 	 The Official NYC Information Center 2009 Interactive Annual 15

The Amazing Life and Story of Hans Christian Andersen Design Annual 47

Communicator Awards	 Dreams of Freedom ! 2011

Innovation & Expansion, 2011

Explore 9/11, 2011

IDSA	 OCA.GLOBO, God Medal, 2000, Exhibit Designer

Millennial Dreams, Bronze Medal, 1999, Environments, Lead Exhibit Designer

Intel Museum ! Silver Medal, 1999, Environments, Exhibit Designer

Hall of Bodversty, AMNH, God Medal, 1997, Environments, Exhibit Designer

ID Magazine Awards 	 The Official NYC Information Center ! 2009 1 . Magazine Annual Design

Freedom's Journal, Web site, 2006 Selection, Information Design

JetBue StoryBooth, Clio Awards ! Interactive

JetBue StoryBooth, One Show Interactive, Interactive Review

JetBue StoryBooth, 2006 1 . Magazine Annual Design, Concept/Design

DMobHe, 2005 ! Best in Category Interactive, Technology Designer

The Chronoscope, 2005, Design Distinction, Concept/Design

StoryCorps, Design Distinction, 2004 ! Interactive Designer

The Official NYC Information Center 2010

JetBue StoryBooth, Bronze Pencil, Interactive Review

JetBue StoryBooth, Bronze Clio Award ! Interactive

The Amazing Lite and Story of Hans Christian Andersen, Design Award 2004, Media

Designer

The Amazing Lite and Story of Hans Christian Andersen Good Design Award

OCA.GLOBO, Design Award, 2000, Exhibit Designer

SEGD Dynamic Environments

Clio Awards

One Show Interactive

Applied Arts

Chicago Athenaeum

Fast Company
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9/11 Memorial Museum

DATES May 2007- Present
CLIENT National September 11 Memorial Museum
LOCATION Wand Trade Center Site
INVOLVEMENT Lead Exhibition Design in partnership with
Thnc Design I Media Production for 80% at media pieces

Draft design, not for distribution
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Timescapes

DATES March 2004- June 2005
CLIENT The Museum at the City at New York
LOCATION The Museum at the City at New York
INVOLVEMENT Concept I Direction I Production

Ca-created with James Sanders
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Explore 9/11 iPhone Application

DATES June 2010— Present

CLIENT National September 11 Memorial Museum

LOCATION World Trade Center Site

INVOLVEMENT Design/Concept! Production

lOCAl.	 WORLD TRADE CENTER I OBSERVATION EXPERIENCE SELECTED PROJECTS

PRWECTS
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The Official NYC Information Center

DATES October 2007— January 2000
CLIENT NYO&Oo.
LOCATION New York City
INVOLVEMENT Co-design with WAY Architecture and Urban
Design I All Media Design and Production
AWARDS Outstanding winner, HOW Interactive Design Awards
2009; Design Distinction, Interactive, I . Magazine's Annual
Design Review 2009; Interactive Annual, Communication Arts
2009; Dynamic Environments, SEGD 2010
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CONTACT INFORMATION LOCAL PROJECTS
315 West 39th Street, Suite 908
New York, NY 10018
(212) 480-0479

© 2011 Local Projects

All rights reserved.
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auster*agency

au steragen cy. corn
33 flatbush avenue
brooklyn, new york 11217
tel: 718.2431414 fax: 718.228.7684

special events
marketing
branding

sponsorship
public relations

market research
media development

[E.juiI9AVn!a1Iu

AUSTER AGENCY

Auster Agency is New York City's premier strategic marketing firm. With over 20 years of
innovative marketing and event expertise, Auster Agency increases visibility, brand recognition,
and results for a diverse array of clients.

Auster Agency has produced hundreds of events and marketing campaigns including the press
launch for Hudson Yards; The Atlantic Antic, the largest street festival in New York City; the first
green block party in Williamsburg; and BKLYN DESIGNS, an internationally renowned
furnishings design tradeshow. As "architects of unique experiences," Auster Agency has made a
name for itself by transforming unique spaces such as The Empire State Building, the newly
expanded Queens Museum of Art's construction site, ten blocks of Atlantic Avenue, St. Ann's
Warehouse, and 7 World Trade Center into spectacular events.

Auster Agency's high profile clientele includes American Heart Association, Bronx Terminal
Market, Brooklyn Chamber of Commerce, Brooklyn Children's Museum, Brooklyn Heights
Association, Brooklyn Public Library, Charles Pratt & Company, Clarett Group, Food Bank for
New York City, Hudson Companies, My.Suit, Pratt Institute, Related Companies, Scenarios
USA, Sky View Center, St. Ann's Warehouse, Time Warner Center, and TKTS.

KAREN AUSTER

Karen Auster attended SUNY Binghamton for Finance and Management and later achieved an
MBA in International Marketing at Baruch College while simultaneously managing direct
marketing and advertising sales at Ziff Davis Publishing.

Supported by a strong network of relationships she developed through the years, Karen
launched Auster Events in 1994. In response to the changing economic landscape and an
increased demand for marketing services, Karen expanded the company into a full-service
agency in 2009 under a new alias now providing concept development, brand management,
media buying, public relations, and fundraising in addition to producing events both large and
small.

Karen Auster was recognized by the New York City Department of Small Business Services for
outstanding marketing and promotions for BKLYN DESIGNS, an annual tradeshow she
conceptualized, branded, and produced for the Brooklyn Chamber of Commerce. Karen has
served on the Board of Directors and Nominating Committee for the Brooklyn Chamber of
Commerce for the past eight years and currently sits on the Board of Directors for Issue Project
Room.
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+1 212 225 2672
swilner@cgsh.com

Mr. Winer's practice focuses on financial and corporate matters, ranging from global real

estate development, acquisitions, dispositions and finance to international mergers and

acquisitions and restructurings, including private equity investments and joint ventures.

Mr. Wlner is distinguished as one of the country's best real estate lawyers by Chambers

Global, Chambers USA, The Legal 500 U.S. and the PLC Which Lawyer? Yearbook.

Mr. Wlner's experience includes advising international investors in numerous

acquisitions, dispositions, joint ventures, restructurings and financings for hotel and resort

properties throughout the world, including in New York, Las Vegas, Washington, Miami,

Dubai, Mexico, Tanzania and Europe, among others. He has also advised numerous

foreign investors in connection with acquisitions of office properties in New York and

elsewhere, including many landmark buildings.

Some of Mr. Wlner's recent representative matters include acting as counsel to

Genting New York LLC in its successful bid to the New York State Division of Lottery

for the development of an entertainment destination with 4,525 video lottery terminals

at the Aqueduct Racetrack in Jamaica, Queens;

YOTEL and its principal equity investor in the development and opening of the new

YOTEL 700-room hotel on 42nd Street and 10th Avenue in NYC;

The Genting Group in its $236 million acquisition of The Miami Herald building,

including 13.9 acres of waterfront property which it plans to develop into a luxury

resort and convention center: and

lstithmar FJSC in itsjoint venture with MOM Mirage and Kerzner International

Holdings Limited for the development of a 40+ acre, multi-billion dollar integrated

resort property on the Las Vegas Strip.

Mr. Wlner joined the firm in 1988 and became a partner in 1997. Mr. Wilner spent 2001-

2005 as a partner in Tokyo. Mr. Wilner received a J.D. degree from New York University

School of Law in 1988, where he was the 1987-1988 Blaustein Fellow of International

Human Rights. He received his undergraduate degree from Tufts University in 1985.

CukRY Gc2rTl.IEB STEEN & HAwUUF0N LLP
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Mr Solomon's

unsecuritized f

Mr. Solomon's

practice focuses on real estate transactions, md

nancing, development, leasing and acquisitions.

recent experience includes acting as counsel to:

Barclays Capital in its acquisition of Lehman Brothers' Manhattan he

certain other real estate assets;

+1 212 225 2355
jsolomon@cgsh.com	 Meraas Capital in its acquisition of a 20% interest in the GM Building

	
a joint

venture with Boston Properties Limited Partnership and US Real Est

Opportunities,

•	 lstithmar in its acquisition of a 50% interest in and subsequent restructuring of the

Fontainebleau Hotel, Miami;

• JPMorgan Chase & Co. in its $1.7 billion acquisition of RBS Sempra Commodities'

global Metals, Oil and European Energy units and subsequently in the acquisition of

RBS Sempra Commodities! North American assets;

• OneVest Bank in its $13.9 billion acquisition of IndyMac from the FDIC; and

Nortel's sale of its wireless unit to Ericsson through bankruptcy auction.

Mr. Solomon joined the firm in 2006. He received his J.D. degree from Brooklyn Law

School.

(:LIAIW GOT TLIFB STEEN HAM L[TON

www, dearyqotti, eb .com
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Cleary Gottlieb Steen & Hamilton LLP is one of the leading international law firms widely recognized for
its expertise in real estate and infrastructure development including financing sale leasebacks
leasing acquisitions and dispositions as well as for its tax regulatory and litigation practice Cleary
Gottlieb was founded in 1946 with the simultaneous opening of offices in New York and Washington
D.C.The firm has since grown to include more than 1,100 lawyers working in 14 closely integrated
offices in the worlds major financial and regulatory capitals (New York Washington Paris Brussels
London Moscow Frankfurt Cologne Rome Milan Hong Kong Beijing Buenos Aires and São Paulo)
The Cleary Gottlieb team for the project will be led by Steven L. Wilner and Jordan Solomon (see
attached biographies)

Cleary Gottlieb's real estate team has been actively involved in many development projects across the
United States, including several recent projects in New York City, as well as internationally. We
represent clients on the most complicated cross-border transactions, as well as on intricate domestic
matters throughout the Americas, Europe, Asia and the Middle East.

During the past several years we have played a leading role in a number of large development projects,
including several in the New York City region. For example, last year we advised Genting New York
LLC in its successful bid to the New York State Division of Lottery for the development of an
entertainment destination with 4,525 video lottery terminals at the Aqueduct Racetrack in Jamaica,
Queens. The project was lauded by a state politician as one of the most important vendor contracts
New York has ever signed," and one that carries the future of New York's racing industry on its back."
Earlier this year we were counsel to YOTEL and its principal equity investor in the development and
opening of the new YOTEL 700-room hotel on 42nd Street and 10th Avenue in New York City, which
includes the largest hotel outside terrace space of any hotel in New York City. Other recent projects
include advising on the acquisition, related financing and redevelopment of the former Knickerbocker
Hotel (Six Times Square) in New York City for conversion to a luxury hotel, as well as advising lstithmar
in joint venture with The Related Companies to develop Grand Avenue (a Frank Gehry-designed $3
billion mixed-use project in downtown Los Angeles, California) and Genting Group in its $236 million
acquisition of The Miami Herald building, including 13.9 acres of waterfront property which it plans to
develop into a luxury resort and convention center. Additionally we have advised on a number of
acquisitions of prominent buildings in New York City, including: 767 Fifth Avenue (the GM Building),
450 Park Avenue, 2 Grand Central Tower, 125 West 55th Street, 540 Madison Avenue, and 1466
Broadway.

(:LIAIW GOT TLIFB STEEN & HAM I I TON LLP

www, dearyqotti, eb .com
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Firm Responsibilities

John Basile is an audit and accounting partner with Holtz Rubenstein Reminick LLP and a
member of the firm's executive and compensation committees. He also serves as the firm's

liaison with DFK International, coordinating all business development opportunities between the
firm and DFK International members.

Relevant Experience

Mr. Basile has over 25 years of diversified public accounting experience, advising companies in

many areas including U.S. GAAP reporting, SEC requirements, and general business advisory

matters. He represents both public and privately-held companies and is well versed in many
industry sectors, including service companies, technology, software development and sales, real
estate, and equipment leasing. Mr. Basile also is one of the firm's practice group leaders in the

area of financial services, which covers investment companies and alternative asset funds, as
well as regulated broker dealers and registered investment advisers. He is a skilled team leader
whose responsibilities include counseling and training the firm's key staff.

Professional Activities

Mr. Basile is a member of the American Institute of Certified Public Accountants (AICPA), the

New York State Society of Certified Public Accountants (NYSSCPA) and its SEC Practice
committee, and DFK International's Accounting & Assurance Committee. He has been an
instructor for the Becker CPA review course and lectured at numerous AICPA and NYSSCPA

sponsored events. In addition, Mr. Basile is on the board of directors of POPPA Inc., a not-for-
profit organization serving New York City police officers in distress.

Education

Mr. Basile earned his B.S. degree in accounting from Wagner College.
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THE MARINO ORGANIZATION

Founded in 1993, The Marino Organization (TMO) is a full-service public relations agency
with a wide range of experience across multiple business sectors. We are a dedicated
team of communications professionals who pride ourselves on being strategic, results-
driven, aggressive and !! street smart.!!

TMOs account base represents the fields of commercial real estate, tourism and
entertainment, architecture and construction, retail, food and beverage, energy,
professional services, consumer products and services, media and publishing, cultural
organizations, business services and financial services.

Our company creates and implements customized communications strategies in support of
national and regional corporations, trade associations, community and economic
development organizations, government entities, institutions, not-for-profit organizations
and other clients.

TMOs capabilities include media relations, strategic counsel, event management, brand
building, crisis communications, message development and media training, community
relations, integrated marketing, public affairs and corporate communications.

Here is a closer look at some of these capabilities:

Media relations: Operating from a sound understanding of our clients organizational
objectives - combined with our intimate knowledge of local, national and international
media - TMO attains favorable coverage, editorial support, and other strategic
placements that meet clients! needs. We work in partnership with clients to develop the
right messages and train spokespeople to effectively deliver these messages to targeted
journalists. We create customized media relations infrastructures that complement and
bolster our clients' existing marketing and media relations programs.

THF
MAEINOtD
ORGANIZATION

STREET SMART
COMMUNICATIONS

71 Madsnn Avenue
12 C. El our
New York, NA IO()16

ph. 212,839,0408
lax, )I).8897457

\V\V'V. th.ernad no.org

ftat:'

Event management: TMO has collaborated with numerous clients to ensure that their
special events fulfill organizational goals. We can manage logistics and vendors, script the

a	
event, develop the !!run of show,!! work in conjunction with top public officials, organize
media credentials, and generate media coverage. Our agency has managed events of all
kinds and sizes, including occasions attracting from 15 to 10,000 attendees.

Major event categories include groundbreakings, ribbon cuttings, product and dining venue
launches, topping-off ceremonies, public hearings, rallies, breakfast forums, community
forums and public scoping sessions, corporate events, outdoor events and ceremonies,
and intimate gatherings.

Ient	
Some notable events include:

•	 Series of grand opening events for the worlds largest, private international air terminal:
Terminal 4 at JFK Airport

• Opening of Luna Park and Scream Zone in Coney Island
• week-long event series in NYC honoring Tuscan culture for Italy's Tuscany tourism

bureau
Orchestrated multi event Sister City program linking Staten Island with Tuscan city

•	 Grand opening of the Brooklyn Navy Yard exhibition and visitors center
•	 Country's largest pro-troop rally at WTC site for the Building Construction Trades

Council
•	 Nall Street celebration of Home Depot's 1,000th store opening
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M
• JFK Airports Terminal 4 fashion show
• The opening of more than 45 Home Depot stores in tn-state region
• Race for the Kids event for Big Brothers/Big Sisters of NYC
• ConEdison Solutions !Green Power launch at 4 Times Square
• Chelsea Piers !Green Power award ceremony/announcement with ConEdison

Solutions
•	 Morton's first Brooklyn restaurant
•	 InterContinental's first Indigo Hotel in Manhattan
• Assist with hosting Cram's Business Forum series
• Union Square Partnerships annual Harvest in the Square
• Center for American Progress forum

Building brands: The Marino Organization knows how to establish, shift and elevate a
clients brand as demanded by business or organizational needs. Prominent examples
include: the rebranding of Coney Island as an inviting, family-friendly attraction, boosting the
allure of Silvercup Studios in Queens as a world-class production venue, building the image
of the Brooklyn Navy Yard as a thriving, urban industrial park, and working with Business
Improvement Districts across NYC to reposition and improve public perceptions of the
Fashion District, Union Square, Downtown Brooklyn and Hudson Square.

Also, of direct note to this assignment, TMO has played a key role in helping to reposition
One World Trade Center itself as a desirable leasing location, helping to dispel public
concerns over the buildings progress and safety.

Community relations: The Marino Organization has designed and implemented many
thoughtful and effective community relations strategies that have enriched our clients'
relationships with community-based constituencies. Our experienced team has a high level
of comfort and experience working with community organizations, schools and other local
institutions.

Public affairs: TMO understands the dynamics of the public sector from the inside looking
out. Several members of our executive team have extensive experience in government, so
we can empathize with public officials. Our own hands-on experience allows us to
understand the way the public sector interacts with such constituencies as businesses, not-
for-profit organizations, institutions, community groups, trade associations, schools and
others.

The Marino Organization has an unmatched combination of skills and experiences in
marketing high-profile assets and attractions in New York City.

For example:

Our agency promotes Central Amusement Internationals transformation of Coney Island
-- including Luna Park, the revamped Boardwalk attractions and a new amusement park
called Scream Zone -- into a world-class tourist destination. The site boosted 2011
attendance to 640,000, in part arising from an aggressive public relations initiative
We have promoted such well-known dining venues as The Boathouse in Central Park,
as well as Morton's The Steakhouse throughout the tn-state region. We have also
successfully promoted Blu©lndigo, Gotham Restaurant Group, Castellani wines, and
other dining venues
Our agency provides strategic communications services to JFK IAT LLC, the private
developer and operator of Terminal 4 at JFK International Airport, in working with public
agencies to promote the facility to the traveling public
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• We manage Big Brothers/Big Sisters! annual dinner gala, its Race for the Kids event--
which this year attracted 4,000 participants-- its Gridiron Games at MetLife Stadium for
disadvantaged youth, and other events.

Some recent and current clients have included New York University 2031, the Real Estate
Board of New York (REBNY), the NYU Schack Institute of Real Estate, Walmart, Carnegie
Hall, Time Warner Center, Silvercup Studios and the American Institute of Architects.

Of direct relevance to this project, The Marino Organization also represents The Durst
Organization and Cushman & Wakefield -- in conjunction with the Port Authority of New York
and New Jersey-- in support of the leasing of One World Trade Center.

Personnel who will support this project

Francis C. Marino, President and CEO

Francis C. (Frank) Marino, who founded The Marino Organization in 1993, has more than
two decades of communications experience in both the public and private sectors.

He is highly regarded in the New York City metropolitan area as a skilled communications
strategist and public relations practitioner serving both business and not-for-profit clients.
Frank provides senior strategic counsel to large corporations and prominent business and
trade associations. He is also recognized as one of the region's top communications
strategists in the areas of real estate and community affairs.

When Home Depot -- one of the worlds most successful retailers-- needed to create a
multi-year public relations strategy to penetrate its new market in the New York metropolitan
area, the company turned to Frank to lead the initiative. Time Warner Cable also looked to
Frank for strategic guidance in executing its New York City marketing program. ConEdison
Solutions, a subsidiary of Con Edison, tapped him to create a public relations game plan to
support the energy services company's expansion plans. And the Real Estate Board of New
York (REBNY), one of the city's most influential business organizations, called upon Frank to
design a multi-faceted public relations program that would elevate its influence with the
media and with members.

He has excellent working relationships with many leading editors and reporters, and has
advised Fortune 100 corporations, major trade organizations, publishers, public and elected
officials, government agencies, not-for-profit organizations, arts organizations, publishers,
startups and business services firms.

Frank served as senior vice president of the New York City Public Development Corporation,
now called the Economic Development Corporation. He helped manage the City's business
attraction and business retention programs. Frank was a key liaison with many of New York
City's top corporations and employers. He was the corporations spokesperson and oversaw
public affairs, media relations and marketing.

A graduate of Iona College, Frank has been a senior manager in the New York State
Assembly and a political campaign consultant.

Lee A. Silberstein, Executive Vice President

Recognized in and around New York City as a keen public relations strategist, Lee has more
than 20 years of experience in the fields of media relations, community relations and public
affairs.

3
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On the media relations front, he enjoys day-to-day working relationships with an extensive
network of leading editors and reporters. He has managed community relations
programming for some of the city's most ambitious economic development initiatives. And
Lee has provided senior-level, strategic consulting services to numerous large businesses
and organizations.

Lee served as a vice president for the New York City Public Development Corporation,
where he was responsible for daily press and government relations. He also served as
assistant press secretary to New York City Mayor David N. Dinkins and as a special adviser
to Rhode Island Governor J. Joseph Garrahy.

A graduate of Brown University, Lee has managed high-profile accounts ranging from real
estate to retailing to transportation to not-for-profit organizations.

Steve Vitoff, Senior Vice President

A community organizer by training, Steve served as public affairs director of the NYS Urban
Development Corporation, now known as the Empire State Development Corporation. He
worked as a speechwriter for Governor Mario M. Cuomo and State Economic Development
Commissioner Vincent Tese.

As a senior account supervisor with M Booth & Associates, Steve won the prestigious !!Big
Apple !! award from the New York chapter of the Public Relations Society of America for his
management of a research-driven, strategic program in support of Capgemini, an
international IT consulting firm. At TMO, he has managed successful, strategic programs in
support of the agency's real estate and energy services clients. Steve, who has also
directed financial services accounts for TMO, is an accomplished business writer and
communications strategist.

He holds a bachelors degree from the Harry Van Arsdale, Jr. School of Labor Studies/State
University of New York.

Cara Marino Gentile, Vice President

As a skilled communications strategist with more than 10 years experience in the field, Cara
Marino Gentile has a proven track record of success. She has managed and implemented
high-impact strategic communications programs for clients in a variety of industries, and in
particular, the real estate and energy sectors.

Specifically, Cara has managed a multi-year public relations program in support of The Real
Estate Board of New York (REBNY), the city's oldest and most influential real estate trade
organization. REBNY sought TMO's expertise to elevate its profile and influence among the
media and its 12,000 members. Among other aspects of the ongoing public relations
program, Cara helped REBNY reposition its residential and retail market reports making
them a valuable tool for media. The reports consistently garner top tier media coverage in
publications including The New York Times, New York Post, Cram's New York Business,
and Women's Wear Daily.

Con Edison Solutions, one of the top energy services companies in the country, also turned
to TMO to build a strong communications program to meet the needs of its rapidly expanding
business. As part of a full spectrum of communications efforts, Cara managed several large-
scale media events including the 2009 announcement of the largest commercial wind power
user in New York City, Chelsea Piers, in an event which resulted in positive media coverage
in a host of print publications and all the major local broadcast television networks. Most
recently, Cara was involved in generating positive media attention for Con Edison
Development, sister entity to Con Edison Solutions, as it broke ground for the largest solar

4
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farm in the northeast. Media coverage included major wire services such as The Associated
Press, Bloomberg, as well as The Philadelphia Inquirer, among many others.

In addition to real estate and energy, Cara has been involved in successful communications
efforts for JFK Airport Terminal 4, the only non-airline, privately-operated terminal, with more
than 50 airlines and an annual passenger volume of 9.5 million travelers. Terminal 4 recently
announced a major expansion, which will enable Delta Airlines to become its anchor tenant.
Public relations initiatives since the terminal's opening in 2001 have included garnering
media coverage for new airlines, retailers and restaurant tenants.

Cara has been heavily involved in the residential real estate arena, including publicity efforts
for the 303-unit Oro condominium in Downtown Brooklyn and most recently the launch of a
new, 76-unit condominium in Long Island City known as The Industry.

Prior to joining TMO, Cara started her professional career at OgilvyPR in their Health and
Medical practice. Cara graduated from Boston College with a bachelor of arts in
communication and minor in English.
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Career Summary

Daniel is a results oriented and driven

business leader with over fourteen years of

management and operational experience

within aviation, tourism, and towers -

spanning Human Resources, Organizational

Change, Training and Development, Sales

and Operations. Daniel has spent the last 4.5

years leading John Hancock Observatory,

one of Chicago's iconic tourist attractions.

Under his leadership, he rejuvenated the

brand, significantly boosting attendance and

financial performance, and drove innovation in

Chicago's highly competitive tourism market

with the creation of Skating in the Sky, the

world's highest synthetic skating rink.

Since relocating to Chicago from New Zealand, Daniel has been elected to the Board of

Directors of the Greater North Michigan Avenue Association, is active on their finance

committee and Co-chairs their Marketing division. In addition, he was elected as the Vice

Chairman of the Illinois Tourism Alliance and sits on the International Executive Committee for

the World Federation of Great Towers.

Prior to this he held senior management positions within two of New Zealand's leading public

companies - Air New Zealand and SKYCITY Entertainment Group.

Key strengths include driving stakeholder returns through building revenue and greater business

performance, developing highly effective and successful teams of people, implementing product

innovation, and superior customer service with a focus on simplicity.

Daniel's personal ambition is to utilize his skills, knowledge and personal attributes, to develop,

mentor and motivate business managers, drive change, and enhance the Customer Experience

throughout progressive and innovative companies.

TOURISM
SOLUTIONS
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Organizational Development & Change

• Creation of a new structure to ensure greater business performance and superior customer

service levels within John Hancock Observatory

• Developed and implemented a new Internal Brand and Culture within Air New Zealand and

John Hancock Observatory

• Converted a business cost product into a separate business unit with revenue generation in

excess of $1.5m per annum

• Designed and implemented a new structure to meet a revised business strategy for Air New

Zealand Sydney Airport

Human Resources

• Responsible for creating and developing Position Descriptions along with Line Managers for

recruitment

• Defining of Goals, Measures and Targets for direct reports across various business units

• Designed Annual Performance Appraisal Process for all staff

• Performance Management and Disciplinary processes

• Recruitment - recommendation of recruitment strategies & implementation for the business

including bulk recruitment

General/Strategic Management

• Redefining of the tourism strategy within the John Hancock Center to create a stand-alone

and viable business

• Managed 36 direct reports and Air New Zealand's aircraft operations at Sydney Airport -fl

flights per day

• Reduced $160k in labor costs by coverage reduction in Air New Zealand's First & Business

Class Lounge

• Implementing and monitoring quality audits within the work place for various businesses

Operational Management

• Managing an international visitor attraction through a team of ]OO staff across Retail, Food &

Beverage and Observation visitors

• Decisively managed Air New Zealand's operation at Sydney International Airport consisting of

54 flights per week, Airport Sales Desk, First and Business Class Lounge facilities

• Overall responsibility of managing a Sales facility with revenues in excess of $4m per annum

Training & Development

• Creation of a Station Induction Program for Sydney Airport which later became benchmarked

for all of Air New Zealand's Australian Airports

• Facilitation and design implementation of New Intake Cabin Crew Training, Premium Service

Upgrade Courses, Purser Promotion and On-Line Coaches Training
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Facilitation & Project Management

• Implementation of Company Induction Program to 16,000 staff throughout the Air New

Zealand/Ansett Group

• Designed a business Performance and Cost Reduction Program roll out to 16,000 Air New

Zealand/Ansett employees to increase cost awareness

• Responsible for implementation of a new IT System for Air New Zealand's Sydney Sales Desk

• Recommendation and managing installation of a new Customer Tracking System in Sydney

Airport Lounge to track customer trends and loyalty

• Manage the successful implementation of Air New Zealand's Tasman Express strategy in

Sydney

• Project managed a multi-million dollar refurbishment and rebrand of one of Chicago's most

visited tourist attractions - John Hancock Observatory.

Sales & Marketing! Customer Service

• Responsible for exemplary Customer Service Delivery through a team of 36 Customer

Service Agents

• Winner - Best Staffing Award - The World Federation of Great Towers 2010

• Development of Skating in the Sky (world highest skating rink) with a ROl of $250k

• Using research data to amend, improve and monitor Customer Service Delivery standards

• Implementation of customer recovery initiatives

• Exceeding individual revenue targets of $]m per annum in Air New Zealand

Travelcentres

• Specialization in selling corporate travel and gaining customer loyalty

• Management of $1.5M sales, marketing and social media budget to ensure optimum ROl

Recent Awards

• Business Impact Award - Greater North Michigan Avenue Association (GNMAA) 2010

• Best Integrated Marketing Campaign, Best Community Wide Campaign, Best of Show - Illinois

Governor's Conference on Tourism 2009

• Business Innovation Award - World Federation of Great Towers (WFGT) 2009

• Tourism Website - International Association of Amusement Parks & Attractions (IAAPA) 2009

• Best Website, Best Branding Initiative (Skating in the Sky), Best Cooperative Partnership, Best

Media/PR Initiative, Best of Show - Illinois Governor's Conference on Tourism 20]]
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Dec 2007 - 2011
John Hancock Observatory/Golub & Company, LLC
Chicago, USA
General Manager

Context of Position
• Direct the strategy, marketing, sales and operations of the Observatory, one of the Chicago's

most visited tourist attractions and one of the highest 360-degree views in the Midwest. Full
responsibility for financial, overall customer service experience including retail and food and
beverage operations.

Accomplishments
• Creation of a new award-winning brand, website and online booking engine within 18 months.
• Successful implementation of operations re-structures to drive greater business performance

and increase productivity and profitability
• Responsible for a multi-million dollar refurbishment of Observation experience, including the

launch of the worlds' highest Espression by Lavazza concept café.
• Winner of three tourism awards for Marketing Excellence, Best Marketing Campaign and Best of

Show at the Illinois Governors' Conference on Tourism.
• Board Director of Greater North Michigan Avenue Association and Vice Chairman of the Illinois

Tourism Alliance.

Aug 2005 - Dec 2007
SKYCITY Entertainment Group
Auckland, NZ
Sky Tower Manager

Context of Position
• Responsible for the overall management of an international visitor attraction including - Retail,

Tower Operations, Education and two Food & Beverage outlets. Full accountability for the P&L,
which includes approximately 100 staff and generates revenue of $15M per annum.

Accomplishments
• Introduction and development of a ticket-less entry system to enhance customer service

and delivery
• Successful implementation of a restructuring within Tower Operations to drive business

efficiency and increase productivity.
• Responsible for a business turnaround of $400k during the FY07 financial year.
• Achievement of highest Tourism Qualmark rating to date (96%) and winner of "Best Visitor

Attraction of the Year 2007"
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HR Executive

Context of Position

• Responsible for strategic HR advice and direction to a group of line managers, including

Performance & Reward, Remuneration, Leadership, Disciplinary Processes, Personal

Development, Training, Financial, Project Management and Service Delivery Standards. His

portfolio included two hotels (one 5 star), Security & Surveillance, New Zealand's SKYTOWER,

Car-park Operations, Property Services and Metro Cinemas, which represents 2,500 staff from

the overall casino operations.

Accomplishments

• Effective working relationship with both SFWU & SEA Unite unions.

• Successful implementation of a re-structure within the Security & Surveillance Department

including redundancies

• Implementation of Absenteeism Management Process for Line Managers to reduce

absenteeism

• Creation of a Global Recruitment Strategy for Chefs to mitigate a market shortage

• Design and implementation of a Group wide Reward & Recognition Strategy

• Re-design of all internal HR recognition material - Certificates, Birthday cards and recruitment

web design

Mar 2004 - Aug 2005

Air New Zealand

Auckland, NZ

Shorthaul Purser/ Trainer

Context of Position

• Representing Air New Zealand and its Star Alliance partners on board Boeing 737 / 767 &

Airbus A320 aircraft servicing New Zealand, Australia and the South Pacific. Responsible

for coaching & developing the Cabin Crew onboard. Effectively contributing to the On-time

performance through time management and problem resolution. Ensuring that the Customer

Service Delivery is consistent and maintained to ensure customer satisfaction levels are not

compromised.

Accomplishments

• Effective delivery of Public Address Announcements

• Proficiency in the delivery and sign off process for Domestic and International Business Class

product

• Effectively leading, motivating and developing an in-flight team & conducting daily

Performance Management Assessments

• Training, Coaching and mentoring new and existing cabin crew to ensure compliance with the

Civil Aviation of New Zealand

• Effective contribution and understanding of On-time Performance of the Air New Zealand Fleet

• Exceeding expectations of Air New Zealand's High Value Customers and making any

recommended changes to the Service Delivery Team to increase onboard engagement.
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Sep 2002 - Mar 2004
Air New Zealand
Sydney, AU
Administration Manager

Context of Position
• This role is to manage all administrative aspects of the Air New Zealand operation at Sydney

International Airport. Areas of Responsibility include - deputy to the Station Manager, Monthly

Reporting, HR & Staff Development (including the Annual Performance Appraisal and Quarterly

Review Process), Management of the First/Business Class Lounge; Sales and Service Desk,

Star Alliance for the station, Training and Development and co-ordination of external supplier

relationships and performance meetings.

Accomplishments

• Introduction of a new automated Lounge Access System to achieve quality and

productivity increase

• Introduction of 01K Retail into the Sales and Service Desk in line with the wider

company strategy

• Conversion to automated rosters for the operation based on a skilled workforce, not coverage

• Developed Air New Zealand Induction Training for Australia and Customer Service Agent

Training for Sydney

• Converted a business cost product into a separate business with revenue generation

Duty Operations Manager

Context of Position
• The role is to manage Air New Zealand's operation at Sydney International Airport (73 flights

a week) through a team of 30 staff. In addition to my regulatory responsibilities, I was also

responsible for managing the First and Business Class Lounge, Sales Desk and HR related

issues.

Accomplishments
• Implementation of recruitment process at Sydney International Terminal that is consistent with

company policy and procedures

• Implementation of new menu in the First and Business Class Lounge to achieve cost reduction

and quality improvement

• Facilitation of Staff/Team meetings to resolve operational issues and increase productivity and

change ineffective procedures

• Creation of a new communication tool called inform' to bridge the gap between Air New

Zealand staff and company standards with our ground handling agent - Qantas.
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May 2002 - October 2002

HR Services Consultant

Air New Zealand - Auckland

Context of Position

• Role is to recruit quality candidates for line managers for the Customer/In-flight Services,

Travelcentre, Contact Centre and Agency Sales portfolios.

Accomplishments

• Improved candidate sourcing, Advertising and presentations,

• Increasing interview to hire ratio by coaching, mentoring and improving relationships with

recruitment suppliers, line managers and HR Managers

• Managing bulk recruitment

• Holding job briefs and meeting with managers to redesign position descriptions

• Extensive experience in Assessment Centres

• Redesign of Shorthaul Flight Attendant recruitment process and implementation

• Creation of an internal assessment process for Purser recruitment from Shorthaul flight

attendants

• Managing to the Service Level Agreement with our suppliers

Jan 2000 - May 2002

Shorthaul Trainer! Flight Attendant

Context of Position

Representing Air New Zealand and its Star Alliance partners on board Boeing 737/ 767 aircraft

servicing New Zealand, Australia and the South Pacific. Effectively contributing to the On-time

performance through time management and problem resolution.

Accomplishments

• Training, Coaching and mentoring new and existing cabin crew

• Effective contribution and understanding of On-time Performance of the Air New Zealand Fleet

• Proficiency in the delivery of Domestic and International Business Class product

• Effective delivery of Public Address Announcements

• Effectively leading an in-flight team during acting Purser Duties

Facilitator

Context of Position

• Facilitating the company Induction Program "Playing to Win", this was the corporate induction

program for new employees within Air New Zealand/Ansett Australia. This involved training all

employees on the company values, strategies, culture and developments. I also facilitated the

corporate business workshop "Take Off", teaching the financial side of the airline to staff and

Senior Management.

230



June 99-Jan 00

Domestic Flight Attendant, Mount Cook Airline

Christchurch, NZ

Context of Position
• Operating on ATR72 - 200/500 aircraft within New Zealand as the Air New Zealand Link brand

Nov 95 - June 99

Corporate/Leisure Travel Consultant, Air New Zealand Travelcentres
Invercargill, NZ

Context of Position

• Initiate and Develop relationships with new and existing corporate clients

Facilitating all travel needs including all airlines, rental car, accommodation and Tour Bookings

while maximizing revenue

Accomplishments

• While in the Travelcentres, I exceeded the set sales targets of $]m every year

• Implemented and trained staff on the ET System and Database
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Address

R 0. Box 11278, Chicago, IL 60611

Contact

Mobile: +1 312 363 7093

Email: daniel©tourismsolutions.org

Education

Graduate Diploma in Business Studies - Human Resources Management (current),

Massey University - Extramurally

• Organizational Behavior

• Personnel Management

• Training and Development Planning and Creation

Fifth Form Certificate (1993)

Tourism and Travel Advanced Diploma and Certificate in Information Technology (1994)

Auckland College of Education - 2001

• Coaching for Performance Module

Interests

Running, Travel, Japanese, Music, Theatre, Fashion, Art

Referees

Available on request.
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PROFUN FVIWIS

Exhibit A - Cover Letter

November 23, 2011

The Durst Organization
WTC Tower 1 LLC
One Bryant Park
New York, NY 10036

Via E-mail: OneWTCObDeckdurst.org

To Whom it may concern:

We are very pleased to present our credentials and qualifications to become the manager and
operator of the pre-opening development process and subsequent post opening daily operation of
the One World Trade Center Observation Deck. We feel uniquely qualified to manage and
operate this unique tourist facility based on our team's expertise in the operation of mass
attended leisure time facilities as well as our many years work experience in New York City,
including with the National September 1 iMemorial & Museum at the World Trade Center site.

By way of introduction, ProFun Management Group brings more than 250 years of shared
experience and an independent spirit to the management and operation of theme parks,
entertainment centers, visitor centers, attractions and other leisure-time projects. Our work has
taken us all over the world, exposed us to diverse cultures and challenged us to deliver unique
experiences for the people who visit our attractions year after year.

We are extremely proud of the great reputation we've earned in our industry. It's built on a deep
commitment to our guests, our partners and our own high standards. While every project is
different, we approach each of them the same way - with are four keys of success:

• Safety (Visitors & Staff)
	

• Show (Unique Experience)
• Courtesy	 • Efficiency (Financial Accountability)

Utilizing our extensive experience with regard to the planning, operations and marketing of a
wide variety of leisure entertainment facilities and theme parks, we have been privileged to assist
many organizations through the development, pre-opening and operational phases of their
projects.

210 West Main Street • Suite 201 Tustin, CA 92780 USA
Phone: +1 714.832.5551 Fax: +1 714.832.2166

www.profungroup.com



The Durst Organization	 November 23, 2011
WTC Tower 1 LLC	 Page 2

Our first assignment was the successful opening of Volkswagen's $500-million brand
land in Wolfsburg, Germany: Autostadt. Since that time, we were awarded the
management contract for projects in Germany, South Africa, China, Egypt and the United
States. Our recent experience with the opening of Ferrari World in Abu Dhabi and the
China Telecom/China Mobile Pavilion at the Shanghai 2010 Expo, have proven our skills
and abilities in working with quality high volume visitor attractions.

For this project ProFun is teaming up with its sister company Management Resource.
For the past 31 years, MR has been providing business, operational and marketing
planning, and daily operational management consulting to major theme parks, museums,
World Expositions, Olympiads, urban/location-based entertainment centers, and quality
destination resorts.

Many of our industry clients include the major entertainment companies, e.g., Disney,
Viacom/ Paramount, Universal Studios, Sony Entertainment, MGM Studios, and Time
Warner. We have been privileged to work with numerous museums, aquariums, science
centers and other not-for-profit institutions.

Several of MR's recent/current clients include: The American Museum of Natural
History, New York; the National September 11 Memorial & Museum, New York; The
Aquarium of the Pacific, Southern California; The Field Museum and Museum of
Science and Industry, Chicago; The Coca Cola Company; BBC Worldwide; and Hit
Entertainment, to name a few.

Key players on the team that will be involved in this project include: Jim Benedick, Brad
Merriman, Jim Higashi, Claus Frimand, Linda Simos, Bob Baldwin, John MacDonald,
Kenny Wagener, and of course, myself. Many of these team members have extensive
Disney Theme Park backgrounds as well as working with many other highly attended
entertainment facilities.

Please review our attached credentials, extensive experience and overall qualifications to
be the manager and operator of the One World Trade Center Observation Deck. We look
forward to answering any questions you may have regarding our qualifications and
receiving the RFP upon its release. Thank you for your interest in our firm. You may
also visit our websites at www, pro!ul1 group con1 and www.rngrntrescorn for more
information on ProFun Management Group and Management Resources.

Best Regards,

19/i -J
David H. Schmitt
President & CEO

210 West Main Street • Suite 201 Tustin, CA 92780 USA
Phone: +1 714.832.5551 Fax: +1 714.832.2166
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Exhibit B - Company Profile - ProFun Management Group

1. Company history

ProFun Management Group, Inc. is a privately held California corporation formed in 1999 to specifically
address the need for entertainment and attraction operators for domestic and international clients. It was
formed out of the demand for full time operational management requests from our 31 year old associated
consulting company, Management Resources. ProFun's first project was the successful opening of
Autostadt in 2000, Volkswagen's $500-million brand-land in Wolfsburg, Germany.

Utilizing our extensive experience with regard to the planning, operations and marketing of a wide variety
of leisure entertainment facilities and theme parks, we have been privileged to assist many organizations
through the development, pre-opening and operational phases of their projects.

From our first assignment at Autostadt to the Grand Opening of Ferrari World Abu Dhabi in November
2010, we have been awarded the management contracts for other projects that include: China
Telecom/China Mobile at Expo 2010, China; Happyland, Vietnam; The Suzanne Mubarak Family Park,
Egypt; uShaka Marine World, South Africa; Space Center Bremen, Germany; Daytona Beach Pier,
Florida; and Rawhide Western Town, Arizona.

2. Number of years in business

ProFun Management Group, Inc. has been in business for 11 years.

3. ProFun Management Group, Inc. is a California Corporation. It's officers and directors and
state of incorporation:

David H. Schmitt - President & CEO
Bradley C. Merriman - CFO & Treasurer
James H. Higashi - Vice President

State of incorporation - California

4. Primary Contact

David H. Schmitt - dsehmitt(àThrofun group eom - 1.714.832.5551

5. Web page address

www.profiingroup.com

6. Financial statements for the three (3) previous years and interim year to date.

We are a privately owned corporation and do not release financial statements but have provided the
following:

a. ProFun Management Group Corporate Office
210 West Main Street, Suite 201
Tustin, CA 92780
United States of America
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b.

c. Three credit references:

Federal Express
Phone: (800) 622— 1147
Fax: (800) 548-3020

BMW Financial
P0 Box 3608
Dublin, OH 43016-0306
Phone: (800) 578-5000

Time Payment Corp.
16 N.E. Executive Park #200
Burlington, MA 01803
Phone: (877) 868-3800

Bank Reference:
US Bank
4100 Newport Place
Newport Beach, CA 92660
Phone: (949) 863 -2462
Robin Woods, VP

d. We do not subscribe to Dunn & Bradstreet and do not have any reports to submit.

e. We cannot provide balance sheet financials as we are a privately owned corporation and do
not release that information.

Company Profile - Management Resources (Team Member)

1. Company history

For over three decades, Management Resources has helped a wide array of commercial and not-for-profit
attractions create the kind of indelible experiences that keep visitors coming back again and again, while
providing the financial, operational and marketing wherewithal to drive profitability and manage growth.

From providing physical planning requirements, staffing requirements and operating budgets for National
September 11 Memorial & Museum in New York to delivering marketing and ticket sales strategies for
the American Museum of Natural History, we've made a name for ourselves all over the world, on
projects large and small, by helping our clients maximize theft assets, improve their performance and
meet aggressive new revenue targets.
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2. Number of years in business

Management Resources has been in business for 31 years.

3. Management Resources is a California Corporation. Its officers and directors and state of
incorporation:

David H. Schmitt - Chief Executive Officer
James H. Higashi - Chief Financial Officer
Bradley C. Merriman - Secretary

State of incorporation - California

4. Primary contact

James H. Higashi - jhi gashi(itm gmtres.eom - 1.714.832.1201

5. Web page address

www.rn grntres . corn

6. Financial statements for the three (3) previous years and interim year to date:

We are a privately owned corporation and do not release financial statements but have provided the
following:

a. Management Resources
210 West Main Street, Suite 201
Tustin, CA 92780
United States of America

b.

c. Three credit references:

Federal Express
Phone: (800) 622— 1147
Fax: (800) 548-3020

Baldwin Marketing Associates
3411 E. Alderly Lane
Orange, CA 92867
Phone: (714) 921 — 9199

Concierge Limo
5542 Engineer Dr.
Huntington Beach, CA 92649
Phone: (714) 379-4444
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Bank Reference:
US Bank
4100 Newport Place
Newport Beach, CA 2660
Phone: (949) 863 —2462
Robin Woods, VP

d. We do not subscribe to Dunn & Bradstreet and do not have any reports to submit.

e. We cannot provide balance sheet fmancials as we are a privately owned corporation and do not
release that information.
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Exhibit C - Project Team - ProFun Management Group

1. Resumes of key proposed project personnel
a. Principals

David H. Schmitt - Chairman & CEO
• Co-Founder of ProFun Management Group (11 years) and Management Resources (31

years).
• Organized Seven (7) World Expositions.
• Provided on-site counsel to Disney, Paramount, Lego, Universal Studios, New York's

American Museum of Natural History, The Field Museum in Chicago and the
Smithsonian.

• Ten (10) years with the Walt Disney Company at Disneyland and Walt Disney World.
• Four (4) years with Marriott International (opened Marriott's Great America Theme

Park).

James H. Higashi - Executive Vice President
• Over 15 years at Management Resources and 11 years with ProFun Management Group.
• Specializing in operational analysis, economic planning and operational management.
• Experience includes projects in Europe, Asia, Africa, South America, the Middle East

and North America.
• Selected project list includes: American Museum of Natural History; The National

September 11 Memorial & Museum; Danfoss Universe; Coca-Cola; SeaWorld;
Aquarium of the Pacific; National Aquarium; and many others.

Bradley C. Merriman - Executive Vice President
• Over 15 years at Management Resources and 11 years with ProFun Management Group.
• Specializing in operational analysis, economic planning and operational management, his

experience includes projects in Europe, Asia, Africa, South America and North America.
• As managing partner in the financial services industry he led all efforts in the planning,

development and management of a highly successful start-up company. Laying the
foundation for this venture, Brad left after its successful first year in order to focus on his
primary interest: the global entertainment industry.

• Select project list includes: Universal Studios Recreation Group; Paramount Parks; Henry
Ford Museum; Aquarium of the Pacific; Please Touch Museum; Silver Dollar City, Inc.;
and Kennedy Space Center, Lotte World, Ferrari World Abu Dhabi; uShaka Marine
World, Durban, South Africa; Monkey King Theme Park, Beijing, China

b & c. Executives & Management

L. James Benedick - Senior Vice President
• Over 42 years experience in the industry.
• Over 10 years with The Walt Disney Company: Operational Manager of Disneyland,

Chief Industrial Engineer, Industrial Engineer for Disneyland; General Manager of
Celebrity Sports Center in Denver, Colorado.

• Over 25 years with Management Resources and 11 years with ProFun Management
Group.

• Selected project list includes: National 9/11 Memorial Museum; ICP Pavilion at Expo
2010; Autostadt, Germany; Expo 2000, Germany; American Museum of Natural History

One World Trade Center Observation Deck 	 11/23/2011 - Page 7 of 20	 ProFun Management Group



and Rose Center for Earth and Space; Kennedy Space Center; The Field Museum; Radio
City Music Hall; AmeriFlora '92; Universal Studios; Paramount Studios; Time Warner;
uShaka Marine World, South Africa; Newseum, Washington DC; Expo '92, Spain; 1988
Olympic Winter Games, Canada; and, Expo '86, Canada.

Claus Frimand - Senior Vice President of Operations
• Over 25 years of international leisure industry experience, including 15 years as an expat.
• European Director of Operations at Grant Leisure, including work on: Pare Phoenix,

France; Holzstadt Park, Germany; Tivoli Gardens, Copenhagen; Pixi Pare, Switzerland;
and Parques Reunidos, Spain, Italy, France and Belgium.

• Vice President for company providing temporary exhibits for museums including:
Egyptian exhibition with The National Gallery of Art in Washington; Samurai exhibition
from Kunstkamera in St. Petersburg; and several outdoor exhibitions.

• Senior Consultant to Operations Division at Expo 2000 in Hanover, Germany.
• Deputy Chief Operating Officer at Swiss Expo 2002 in charge of Ticketing, Guest

Services, Security, Maintenance and Operations, as well as master-planning and design
review of 40 pavilions.

• Head of Operations for the first Olympic Spirit Center in Munich, Germany. Responsible
for design, planning and operations, including negotiations with the International
Olympic Committee, NOC and IOC sponsors.

• Key management positions at Disneyland Paris for 6 years during pre-opening, opening
and operations, Director of Operations with overall responsibility for Parking, Ticketing,
Guest Relations, Shop Operations and the Park Duty Managers Program.

Dan Aylward - Vice President
• Starting in Coney Island in 1971, Dan has almost 40 years in the themed entertainment

and leisure industry.
• Acted as Vice President for Six Flags and General Manager of Marine World Africa USA

(now Six Flags Discovery Kingdom).
• Sewed four years as Executive Vice President and Managing Director of Six Flags'

European Division, holding executive responsibility for eight properties in five countries.

Robert Baldwin - Vice President of Sales
• Over 26 years with The Walt Disney Company.
• Worked in a variety of marketing, sales and operating positions including Worldwide

Director of the Magic Kingdom Club and Director of Sales and Creative Services at
Disneyland.

• Managed direct marketing ventures worldwide for Walt Disney Attractions, including
relationship marketing programs; membership and affinity programs; corporate sales;
magazine publishing and direct response activities.

• Spent a substantial amount of time in Europe and Japan while the Company was building
and opening Disneyland Paris and Tokyo Disneyland. Responsible for an international
team of marketing and sales personnel in Europe and Asia during these projects, and was
deeply involved in the development of marketing and sales programs for both
destinations.

• After leaving Disney, helped launch a software company providing in-flight
entertainment programs for the airline industry. As Senior VP of Marketing and
Communications, responsible for advertising, promotions, public relations, and business
development.
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Kenneth J. Wagener - Vice President Operations & Business Development
• Over 25 years experience in the industry.
• Four years with Marriott theme park division holding management positions in Retail and

Group Sales.
• Five years with Chuck E. Cheese's working in training, and franchise store openings.
• Developed promotions in the United States for EXPO 86 - Vancouver, British Columbia.
• Two years with Whimsy based in Hong Kong sewing as General Manager for a first-of-

its-kind indoor theme park.
• Two years with General Growth Management as general manager for indoor theme park

in a shopping mall.
• Two years with Iwerks Entertainment as onsite project manager for theater-based

experience at Foxwoods Casino in Connecticut.
• Project experience: Lights of Liberty; Mystic Seaport, Hershey Museum, uShaka Marine

World, Durban, South Africa; the Historic Daytona Beach Pier, Rawhide, Ferrari World
Abu Dhabi, the Suzanne Mubarak Family Park and Happyland Theme Park, Ho Chi
Minh City, Vietnam.

Dale Burner - Senior Vice President
• Over 35 year career as a senior executive with the Walt Disney Company.
• Oversaw a $60 million renovation of the Disneyland Hotel, a $50 million renovation of

Fantasyland, partnered with the Disneyland Entertainment Division to design, engineer,
and construct FANTASMIC, a $30 million multimedia entertainment event.

• Resort Liaison with Walt Disney Imagineering on new project design and construction on
multimillion dollar projects such as Splash Mountain, The Adventures of Indiana Jones,
Mickey's Toontown, and Disney's California Adventure.

• Vice President of Disneyland Resort Administration, responsible for integrating the
logistic and technical support with the operational requirements needed for the $1.4
billion Resort expansion.

• Other Disneyland Resort experience includes: Vice President of Facilities Management
and Director of Operations, Food/Beverage and Merchandise.

• After joining ProFun Management Group, Dale was instrumental in the pre-opening and
operating stages of uShaka Marine World in Durban, South Africa; operational planning
for two theme parks in India; and the management and operations of Rawhide Western
Town and Steakhouse.

2.c.	 Minimum number of hours per week:

Although we cannot accurately determine the specific staff members for the project at
this time, we will have individuals dedicated to this project as follows:

Pre-opening:
• Two full time experienced operations professionals
• Three to four additional experienced staff on a part-time basis
• Complete support from both the ProFun and Management Resources

Corporate offices
• All supervisory and front line operating personnel will be recruited, hired

and trained prior to opening specifically for this project. The timeline for
the hiring and training this staff will be presented in the REP process.
Operating staff will be recruited from the attractions industry where
possible to assure a knowledgeable and experienced operating crew for
the first months/year of operation.
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Operating:
• Two fbil time experienced operations professionals
• One to two additional support staff on a part-time basis from the ProFun

office
• The supervisory and operating staff will be supplemented by three to

four experienced staff members from the ProFun office for
approximately three weeks during the initial opening period to assure a
smooth and successful opening operation.

• Senior ProFun professionals will perform operational audits on a
quarterly basis to assure the operation is performing to its maximum
potential.

• ProFun office executive staff will review daily, weekly, monthly and
annual financial reports to assure maximum performance of the
Observation Deck.

We assume that the Durst organization will have approval rights to the final team selected
for this project and that team members will be professionals with substantial experience
and knowledge to operate this facility.

Project Team - Management Resources

1. Resumes of key proposed project personnel
a. Principals

James H. Higashi - see above bio.

Bradley C. Merriman - see above bio.

b. Executives & Management

Linda Simos - Vice President
• Over 25 years with Management Resources.
• Through research, development and program implementation, Linda has been able to

develop thoughtful marketing and ticket sales plans that generate incremental attendance
and revenue for many of the premier institutions in the country and around the world.

• Linda is involved with IAAPA, TEA, the American Association of Museums, Student
Youth Travel Association and various other tourism related associations attending
conventions, workshops and participating in guest speaking panels as appropriate.

• Project experience: Expo '86, Expo '92, American Museum of Natural History, The Field
Museum, Newseum, Universal Studios, Paramount Studios.

Ray Giang - Senior Associate
• Over 4 years with Management Resources.
• Ray manages and assists in the analysis of various projects ranging from commercial

attractions to not-for-profit institutions.
• Ray develops business plans, operational plans, financial pro forma, capacity studies and

other types of analysis for the planning of new developments and the development of
existing organizations.
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• Project experience: Metro-Goldwyn-Mayer Studios, Warner Bros. Studio, BBC -
Worldwide, London Olympics 2012, College Football Hall of Fame, American Museum
of Natural History, Georgia Aquarium, National Children's Museum.

John MacDonald - Special Projects Director
• Over 7 years with Management Resources.
• Worked as an independent consultant in the themed entertainment and museum industry

with such projects as Yamay Resort in Thailand and Pacific Park in Santa Monica before
joining Management Resources in 2004.

• John assists a number of theme parks and individual attraction from the development
process, through pre-opening and training and then past grand opening developing design
guidelines, operating budgets and strategies, staffing needs and other related products for
these projects.

• Project experience: Six Flags, Ferrari World Abu Dhabi, Gates Foundation, National
Sept. 11 Memorial and Museum, Warner Bros. Studio.
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Exhibit D - Project Experience and References - ProFun Management Group

1. Ferrari World Abu Dhabi -
www.ferrariworldabudhabi.com

2. Abu Dhabi, United Arab Emirates

3. Provided complete operational management for Ferrari World. Reported to Board of Director of
Owner.

4. 750,000 Annual Attendance

5. $100 Million Annual Revenue

6. November2010

7. Management Contract was bought out by owner (Aldar Properties) because of change of theme
park ownership in May of 2011.

8. Glenn Davidson, General Manager of Ferrari World Abu Dhabi
Email: gdavic1son(dfarah1eisure.eom
Phone: +971 (2) 501 7760

9. No serious incidents/accidents reported.

10. Omni Ticketing System - included online, kiosk and ticket booth ticketing.

11. FWAD was owned by Aldar Properties. ProFun had a Management Contract with Aldar to
manage & operate the park.

12. Bag checks by Security at the entrance to the park.

1. Information & Communications Pavilion at the
2010 Shanghai World Expo

2. Shanghai, China

3. Along with our Chinese partner, Betterway China, we had a management contract to provide
complete operational management for the China Mobile/China Telecom Pavilion. Partnership
with Betterway.

4. Attendance -3.1 million in the 6 months of the Expo.

5. Free to Expo Visitors - no revenue involved.
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1. uShaka Marine World -
www.ushakamarineworld.co.za

2. Durban, South Africa

6. May l,2O1O

7. The Pavilion closed with the Expo.

8. York Huang, CEO of Betterway China.
Phone: +86 1380 186 2625
Email: York Huang@betterwaychina.com

9. No serious incidents/accidents during the entire operation.

10. Free admission - no ticketing systems involved but there was a pulsing of visitors - 500 every 20
minutes controlled by turnstile counters and staff.

11. Management contract with China Mobile & China Telecom.

12. No formal security for the pavilion, but video monitoring and security officers were placed
throughout.

3. Provide Operational Management to Durban Marine Theme Park - Owner of uShaka.

4. 1.2 Million Annual Attendance.

5. $23 Million Annual Revenue.

6. April 1, 2004.

7. Actively involved in operation of the entire facility.

8. Shawn Thompson - CEO, uShaka Marine World
Phone: +27(31) 328 8038
Email: sthompson@ushakamarineworld.co.za

9. No serious incidents/accidents during operation.

10. Gateway Ticketing System - online tickets, kiosks and ticket booths.

11. Joint Venture Partner with two (2) South African companies forming High Footprint
Management. HFM has a 10 year Management Contract with the Owner - Durban Marine
Theme Park (City of Durban).
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12. No formal guest cheeks, but security posted at the entrance gate and internally.

Project Experience and References - Management Resources (Team Member)

1. National September 11 Memorial & Museum

Management Resources has been extensively involved with the development of a memorial and
museum on the former site of the World Trade Center towers. Since its initial introduction to the
project in 2006, Management Resources has developed design guidelines, capacity assessments
and attendance distribution models relating to the Memorial and its underground museum.
Management Resources continues to play an active role in generating operating budgets, policies
and planning for the Foundation which is the operator of the completed facility which opened on
the 10'b 	of the 9/11 tragedy in 2011. The ticketing system being used for this
attraction is Gateway ticketing system.

Contact:	 David Langford, Chief Financial Officer
Phone: 212.312.8831
Email: c11angford91 lmemorialorg

2. American Museum of Natural History

For more than fifteen years, Management Resources has continued to provide many services for
this American landmark institution. Initially, we performed an operational and marketing audit of
various museum departments and were then retained to implement many of the recommendations
of the audit. Working in conjunction with Museum staff, we developed and implemented new
pricing and admissions programs, helped establish a new Visitor Services Department and
directed the hiring and training of operating staff. Additionally, we were asked to develop and
implement a marketing program for the travel trade industry. Management Resources was also
responsible for the development and implementation of the tourism industry ticket sales program
at the Museum. We completed the development of museum-wide operating standards and
provided operating support for the new $200 million Rose Center for Earth and Space which
opened in 2000. We placed a full-time staff member at the Museum for 18 months to assist in
developing the operating plan for 2000 and oversee the pre-opening and initial operations of the
new Rose Center. Management Resources continues to perform supply-side analysis of all
temporary exhibitions and provides attendance and admission revenue projections each year. The
ticketing system in place at the American Museum of Natural History is Paciolan ticketing
system.

Contact:	 Brad Harris, Senior Director - Visitor Services
Phone: 212.769.5958
Email: bharrisamnh.org

3. Aquarium of the Pacific

Since its first year, Management Resources has assisted the Aquarium of the Pacific build the
business foundation needed to achieve its mission. Our initial marketing and operational audit -
which included a review of Aquarium visitor experience and programming/attraction elements,
supply-side analysis of facility capacity and throughput, a review of local market complementary
and competitive attractions, and an audit of ticket packages and pricing and marketing and sales
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programs - yielded short and long term recommendations to improve the institution's financial
performance. We worked closely with the Aquarium to implement our recommendations,
including creation and development of two unique new programs, the Behind-the-Scenes Tour
and Ocean Experience. Management Resources most recent work with the Aquarium of the
Pacific includes providing operational and physical planning input for a proposed expansion. The
ticketing system in place at the Aquarium of the Pacific is Gateway ticketing system.

Contact:	 John Rouse, Vice President of Operations
Phone: 562.951.1665
Email:jrouse@lbaop.org

4. Please Touch Museum

Management Resources was retained by Please Touch Museum to assist theft team with the
expansion and relocation of the Museum nearly thirteen years ago and continue our relationship
to this day. Working with project team members at the museum, we reviewed concept and
programming, market feasibility, operating data and operating assumptions. We developed
attendance distribution models and computed visitor arrival and departure patterns based on the
new facility's operating hours. We developed a design day analysis that has been used to provide
physical planning requirements for the new facility. We have assisted with the development of
their new facility business plan and continue to review the new program plan providing
operational input to their design team. We continue to support the children's museum with on-
going operational and strategic development planning. The ticketing system in place at Please
Touch Museum is Seriousware.

Contact:	 Laura Foster, President
Phone: 215.963.0667 x 3 109
Email: 1fosterp1easetoue1imuseumorg

5. The Newseum

Working in conjunction with the design teams from Polshek Partnership and Appelbaum and
Associates, Management Resources provided facility planning criteria and operational input in
the redevelopment process for relocating this interactive museum to 555 Pennsylvania Avenue.
We reviewed and analyzed operational and attendance data pertaining to the current facility in
order to develop an attendance distribution model, a design day analysis and physical planning
requirements for the new facility. Management Resources also provided a supply-side analysis to
ensure the new venue had the ability to accommodate anticipated attendance levels. Management
Resources developed a ticket sales philosophy and strategy for all facets of Newseum operations
including group sales, tour and travel, organizational sales structure and visitor services. The
ticketing system in place at the Newseum is Gateway ticketing system.

Contact:	 Joe Urschel, Executive Director & Senior Vice President
Phone: 202.292.6510
Email: jursehe1(ãnewseum. org
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Other Management Resources Relevant Clients

NEW YORK

Alliance for Downtown New York
AOL/Time Warner, New York

Bethel Woods Performing Arts Center

Brooklyn Botanic Garden

CNN Time Warner Center, New York

Discovery Channel, New York

Franklin D. Roosevelt Visitor Center

Heritage Trails, Downtown New York

Intrepid Sea, Air, and Space Museum

Inside People (Magazine), New York

Jones Lang LaSalle, New York

New York Botanical Garden

Radio City Music Hall

Sony New Technologies, New York

Sports Illustrated Properties, New York

Warner Communications, New York

Whitney Museum of American Art

OTHER EAST COAST

Baltimore Zoo

Children's Museum of Southeastern Connecticut

Delaware Children's Museum

Great Adventure Park, New Jersey

Independence Visitor Center, Philadelphia

Lights of Liberty, Philadelphia

Maryland Science Center, Baltimore

The Mercer Museum, Pennsylvania

Mystic Seaport, Connecticut

National Aquarium, Baltimore

National Children's Museum, Washington DC

National Museum of the US Army

Philadelphia Flower Show

Smithsonian
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Exhibit E - Legal Proceedings -
ProFun Management Group & Management Resources

ProFun Management Group & Management Resources have been fortunate to never having any
legal action brought against them or had to ever bring legal action against any company or
individuals.
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Exhibit F - Acknowledgement of Receipt of Addenda to the RFQ

Addenda Numbers: There were no numbers on any materials sent. We received: the Request for
Qualifications, Submitted Questions with Answers, and a CD with this same information.

The Respondent, Dave Schmitt, ProFun Management Group, Inc., hereby certifies that the Respondent
has read the Request for Qualifications in its entirety, understands its requirements, and has asked for
explanations of anything it did not understand.

Respondent declares under penalty of perjury that the foregoing is true and correct.

Signature of Respondent
David H. Schmitt

Name
President & CEO

Title
11/23/2011

Date
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Exhibit G— Certification of Information

The undersigned, on behalf of the company named below, hereby represents and certifies to the WTC
Tower 1 LLC to the best of their knowledge that:

• The information contained in the enclosed response is accurate and truthful as it relates to this
Request for Qualifications for Operator and Manager for the One World Trade Center Observation
Deck.

• Compliance to all applicable laws, regulation or ordinances of applicable federal, state and other
governmental or regulatory agencies, which have jurisdiction, will continually be maintained.

• Unless fully disclosed in the response, the information submitted was not prepared in conjunction or
cooperation with any other company and or individual.

• Unless fully disclosed in the response, neither the firm named below nor any person or entity acting
on its behalf has communicated with representatives of Owner, the Port Authority of New York and
New Jersey, the Durst Organization, or any of theft affiliates except as provided in the Request for
Qualifications.

• The firm named below unconditionally accepts all terms and conditions listed in this Request for
Qualifications, unless fully disclosed in the response.

• The firm has examined the Request for Qualifications, drawings, and related documents, and hereby
submits the attached Statement of Qualifications.

• The individual signing this form is an officer of the firm and is authorized to sign agreements on
behalf of the company.

• The firm has received of all addenda to the Request for Qualifications and all of the provisions and
requirements of such addenda have been taken into consideration in preparation of this Statement of
Qualifications.

• WTC Tower 1 LLC has the right to reject any or all proposals, to proceed with any firm (or to
negotiate with more than one firm) without notice to the firm named below, and to alter the selection
process as it may determine. The firm acknowledges and agrees that WTC Tower 1 LLC will
determine in its discretion the information, criteria, and evaluations on which its selection is based,
and that any selection decision made by WTC Tower 1 LLC will be final and not subject to dispute.
Neither WTC Tower 1 LLC, nor any of its affiliates, representatives or consultants shall have any
liability to the firm named below in connection with the selection process or any act or omission in
connection with the selection of an operator or manager for the Observation Deck.

Date:

Signed:

Name:

Title:	 President & CEO

Name of Firm:	 ProFun Management Group, Inc.
Organized as a (mark one): Proprietorship________ 	 Partnership

CorporationX	 Joint Venture
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Under the Law of the State of:

Legal Address:

Telephone:

Facsimile:

2 1 West Main Street, Suite 20

(714) 832-5551

(714) 832-2166

CA 92780

Web:	 wwwprofungroupeorn
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RIPLEY ENTERTAINMENT INC.

Statement of Qualifications
One World Trade Center Observation Deck

11/29/2011

The contents contained in this document are responses to the Request for Qualifications for
development services and for an operator/manager of the One World Trade Center Observation Deck.
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Company Profile

Company History (13.1 and 13.2)

Ripley Entertainment, headquartered in Orlando, FL has been a world leader in family fun and
attractions for over 90 years. Built on the foundation of a tiny daily newspaper cartoon, which debuted
in 1918, the company now encompasses three major divisions, including Family Attractions, Aquariums
and Intellectual Property. Ripley's first permanent Odditorium opened in 1950 in St. Augustine, FL and
the company has continued to expand and open new family attractions ever since.

In 1985, the company was purchased and became part of The Jim Pattison Group. The Jim Pattison
Group is Canada's 3 d largest privately held company and, in a recent survey by The Financial Post, The
Jim Pattison Group was ranked as Canada's 48th largest company. The Jim Pattison Group has more than
33,000 employees, annual sales of $7.2 billion and operations in 455 locations. With investments in
Canada, the U.S., Mexico, Europe, Asia and Australia, The Jim Pattison Group is involved in a wide
variety of industries including: Food Services, Packaging, Distribution, Manufacturing, Communications,
Entertainment, Transportation, and Export Services.

The company entered the aquarium business in 1997 with the opening of RpHey's Aquarium in Myrtle
Beach, SC, Following the success of this business, the company opened a second aquarium, Rpey's
Aquarium of the Smokies, in Gathnburg, TN at the end of 2000. Both of these two world-class RipHey's
aquariums are accredited by the Association of Zoos & Aquariums (AZA) and combine conservation,
education and fun while providing an enjoyable way for families to enjoy and learn.

In early 2006, the company made its first venture into the hospitality industry by constructing and
operating the Great Wolf Lodge in Niagara Falls, Ontario, Canada. The 406-room, all-suite indoor water
park resort features a 103,000 square foot water park, an Aveda spa, large arcade and multiple food and
beverage outlets.

Today, there are more than 80 attractions within the Ripley family in ten countries, including: the United
States, Canada, Mexico, Thailand, Malaysia, India, England, Denmark, South Korea and Australia. An
acknowledged trendsetter in the development of family entertainment, Ripley Entertainment Inc. owns,
operates and franchises a variety of existing attractions, including:

•	 Ripley's Believe It or Not! Odditoriums

• Ripley's Aquariums

• Guinness World Records Museums

• Louis Tussaud's Wax Works

• Ripley's Moving Theaters

• Ripley's Haunted Adventures

• Ripley's Marvellous Mirror Mazes

• Ripley's branded Miniature Golf Courses

• Ripley's Cargo Hold gift shops
• Ripley's Super Fun Zone Arcades
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Ripley Entertainment today is a global entertainment company that operates over 80 attractions in 10
countries, sells more than a million books annually, and has licensing agreements for everything from
Believe It or Not! toys and games to a deal with Paramount Pictures for a major film based on the life of
Robert Ripley. In 2011, more than 12 million people will visit the 80-plus attractions within the Ripley
family.

List of Names of Officers and directors and State of Incorporation (13.3)

State of Incorporation - Delaware

PRINCIPALS

Jimmy Pattison, a Vancouver-based entrepreneur, is the Chairman, Chief Executive Officer and sole

owner of The Jim Pattison Group which was founded in 1961. Jim Pattison has served as a Director on a

number of Boards, and is currently a Director of Canadian Forest Products (Canfor Corporation);

Brookfield Asset Management, Sun-Rype Products, and serves as a Trustee on the Board of the Ronald

Reagan Presidential Foundation. He held the unpaid position of Chairman and President of Expo '86, a

world-class Exposition held in Vancouver, British Columbia from May 2, 1986 to October 13, 1986.

Mr. Pattison was appointed to the Order of Canada in 1987, and the Order of British Columbia in 1990.

He is also the recipient of the Governor General's Commemorative Medal for the 125th Anniversary of

Canada. Mr. Pattison is an inductee of the Canadian Business Hall of Fame and the Canadian

Professional Sales Association Hall of Fame. He was awarded Entrepreneur of the Year - Lifetime

Achievement Award in of 2000, the International Horatio Alger Award in Washington, DC in 2004, and

the Young President's Organization Canadian Icon Award in 2007.
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OFFICERS

Name	 Address

Jim Pattison Jr. 	
7576 Kingspointe Pkwy.

Suiteuite 188
Orlando, Florida, USA 32819

Darren Loblaw	
7576 Kingspointe Pkwy.

Chief Financial Officer	
Suite 188

Orlando, Florida, USA 32819

Norm Deska	 7576 Kingspointe Pkwy.
Vice-President and	 Suite 188

Treasurer	 Orlando, Florida, USA 32819

Nick Desmarais	 1800- 1067 West Cordova Street
Secretary	 Vancouver, BC V6C 1C7

DIRECTORS

Name	 Address

7576 Kingspointe Pkwy.
Jim Pattison Jr. 	 Suite 188

Orlando, Florida, USA 32819

Nick Desmarais	
1800- 1067 West Cordova Street

Vancouver, BC V6C 1C7

7576 Kingspointe Pkwy.
Darren Loblaw	 Suite 188

Orlando, Florida, USA 32819

Primary Contact (13.4)

Jim Pattison Jr. - President

pattison@ripleys.com

Web Page Address (13.5)

www.ripleys.com
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Financial Statements for the Three (3) Previous Years and Interim Year to Date (B.6a)

Ripley Entertainment Inc. is a private company and, as such, does not disclose its financial statements.

We do appreciate the need for this information as part of a confirmation that the company has the

financial resources to fulfill its obligations if it is the successful proponent during the RFP process. As

such, we have provided a letter from our auditor, KPMG, that discloses several key financial metrics that

can attest to the financial strength of the company.

Federal tax ID number (B.6b)

Bank Reference, Name of Bank Reference Contact and Bank Reference Telephone Number

(B.6c)

1. Bank of America

Alan G. Stephens

Senior Vice President, Commercial Banking

alan.stephens@baml.com

(980) 386-1125

2. HSBC Bank Canada

Doug Bra ndes

Vice President, Regional Head of Corporates, BC

douglas_brandes@hsbc.ca

(604) 641-1820

3. Bank of Nova Scotia

Kurt Foellmer

Director, Bank Finance

kurt_foellmer@scotiacapital.com

(604) 601-1556
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Dunn & Bradstreet Comprehensive Report and Commercial Credit Scoring Report (B.6d)

Please note that the following D&B report contains certain outdated and inaccurate information. As a

private company, Ripley Entertainment Inc. does not disclose nor update a lot of the information

referred to in the document.
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Project Team

Key Resumés (C.1 a-d)

Jim Pattison Jr.,
President

Jim Pattison Jr., became President and CEO of Ripley Entertainment Inc. on Jan. 1, 2008
after working for the company for 17 years in several high level positions. Most recently,
he was Executive Vice President for all Ripley's attractions operations worldwide,
including the company's two world-class aquariums. Prior to that, he was Senior Vice
President of operations for all Ripley's attractions in North America, Europe and
Australia. Jim has a broad range of management experience in the amusement,
attraction, aquarium, entertainment and finance fields. He has lived in Canada,
Switzerland, and the United States and has traveled extensively throughout the world.

Darren Loblaw,
Chief Financial Officer

Darren Loblaw joined Ripley's in 2001 as the Chief Financial Officer. In addition to
participating in business development activities, Darren oversees all of the accounting,
budgeting and financial analysis of the company. Darren grew up in northern Canada,
and earned a Master's degree in economics at Queen's University and an MBA from the
Richard Ivey School of Business. Darren worked for the Department of Finance in Ottawa
before moving to Calgary, Alberta where he was the Director of Corporate Finance for
Canadian Airlines International.

Scott Line,
Senior Vice President, General Counsel & Franchise Services

Scott Line has served as Ripley's Vice President Legal & Business Development since April
2000. He has been involved with all legal aspects of the company's unprecedented
growth and diversification. Scott also focuses on mergers and acquisitions, licensing,
franchising, real estate and contract law. From September 1999 to April 2000, Scott was
an attorney for Vistana, Inc., a division of Starwood Hotels. From October 1997 to
September 1999, Scott served as Director of Legal Services of Ripley Entertainment. Prior
to October 1997, Scott was an attorney at Maguire, Voorhis & Wells in Orlando, Florida.
Scott received his law degree cum laude from Stetson University and his undergraduate
degree from Furman University.
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Norm Deska,
Executive Vice President, Intellectual Property
A chartered accountant with an MBA from York University in Toronto, Canada, Norm
Deska has been with the Ripley organization since 1982. During that period, he has
been involved with all aspects of this rapidly expanding company. Presently he is the
Executive Vice President of Intellectual Property. Norm is responsible for licensing of
the "Ripley's Believe It or Not!" trademark property, including the very successful
television series seen around the world, the Ripley Publishing program and the global
syndication of the daily "Believe It or Not!" cartoon feature. Norm is a dual citizen of
both Canada and the United States.

Robert W. Kirchgessner,
Senior Project Manager

Bob Kirchgessner has been involved in the creation, planning and development of
aquariums, themed entertainment facilities, live shows and themed pavilions and
exhibits since 1966. He joined the Ripley's team as a consultant in 1994 to develop
Ripley's premier aquarium in Myrtle Beach. Bob was the Senior Project Manager for
the construction of Ripley's Aquarium of the Smokies in Gatlinburg and has remained
with the company as Senior Project Manager. He has a broad range of experience in
formulating operational characteristics, facility integration, conceptual and technical
design, as well as project management. Prior to joining Ripley's, Bob managed large
entertainment projects at Disney, Universal Studios and built major aquatic projects at
Sea World of Florida and Texas.

All members of the team are currently involved in the development of Ripley's third aquarium which will

be located at the base of the CN Tower in Toronto, Canada and is anticipated to open in the summer of

2013.

Consultants

Ripley Entertainment Inc. has designers and architects on staff that will participate in the project. Senior

management will also retain several outside designers to work on different parts of the proposal that

will be presented in the RFP stage.
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Project Experience and References

Ripley Entertainment Inc. has a long history of designing, developing, financing, constructing and

successfully operating world-class attractions around the world. The following examples of the

company's larger projects are intended to represent comparable venues that the company has been

involved with.

The first two projects listed represent the two world-class aquariums that the company was involved

with. Both aquariums are financially successful, having operated with healthy margins and positive

cashflow from opening day to the present. Both aquariums continue to be consistently in the top ten

most visited aquarium in all of North America each year.

Ripley's Aquarium - Myrtle Beach, SC

Ripley Entertainment entered the world-class aquarium business in June 1997 when it opened the state-

of-the-art Ripley's Aquarium in Myrtle Beach, South Carolina. Ripley's $42 million, 86,000 square foot,

1.2 million-gallon salt-water aquarium attracted over 1.4 million visitors in its first year of operation.

Soon after opening, Ripley's Aquarium in Myrtle Beach was granted (and since maintained) accreditation

by the prestigious American Zoo and Aquarium Association. Since opening, Ripley's Aquarium has

educated and entertained over 13 million Visitors and is South Carolina's most visited attraction. On an

annual basis, Ripley's Aquarium receives over 1 million visitors each year.

Ripley Entertainment Inc. was intimately involved with every facet of design, development and

construction of this aquarium. The company relied on its own employees as well as contractors and

consultants to construct the aquarium. The company owns and oversees operations at the aquarium,

which it has continued to do since opening.

Ripley's Aquarium of the Smokies - Gatlinburg, TN

Ripley's Aquarium of the Smokies opened in December 2000, and in its first year of operation,

entertained just under 2 million visitors, making it the most visited aquarium in all of North America for

that year. Since opening, Ripley's Aquarium of the Smokies has educated and entertained over 12

million visitors. Ripley's Aquarium and the city infrastructure, including the Gatlinburg Transit Center,

together represent a US $70 million cooperative project between the city and the entertainment

company. The 115,000 square foot, 1.3 million gallon aquarium is home to 11-foot sharks, 8,000 exotic

fish and the world's longest aquarium tunnel. Ripley's Aquarium of the Smokies in Gatlinburg, TN, is the

second-most visited attraction in the state, voted the number one aquarium in America by

TripAdvisor.com .
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Ripley Entertainment Inc. was intimately involved with every facet of design, development and

construction of this aquarium. The company relied on its own employees as well as contractors and

consultants to construct the aquarium. The company owns and oversees operations at the aquarium,

which it has continued to do since opening.

Great Wolf Lodge & Water Park Resort - Niagara Falls, Ontario, Canada
Ripley's largest attraction to date is the $130 million Great Wolf Lodge and Water Park Resort, which

opened in Niagara Falls in April 2006. The lodge features 406 suites and a 103,000 square foot (bigger

than a football field) indoor water park where the water temperature is always a comfortable 84

degrees Fahrenheit. Guests enjoy 13 twisting turning slides and other water thrill attractions all day

long, all year round. The Great Wolf Lodge has been a winner of several prestigious national awards and

was voted as the best family resort in Canada by Trip Advisor. The innovation and marketing focus of

the Great Wolf Lodge in Niagara Falls has made it a resort icon in Ontario and the upstate New York

State region. The award winning Great Wolf Lodge is more than just a water park it is an indoor

wonderland for the whole family. Deluxe accommodations, restaurants, an arcade, children's activities,

a world—class Aveda spa, and five-star service all make a stay at the Great Wolf Lodge a family vacation

to remember. The Great Wolf Lodge draws approximately 500,000 guests each year and has been

profitable since opening.

Ripley Entertainment Inc. was intimately involved with every facet of design, development and

construction of the resort. The company relied on its own employees as well as contractors and

consultants to construct the aquarium. The company owned and oversaw operations at the lodge for

the first five years after opening.

Ripley's Aquarium of Canada - Toronto, Ontario, Canada

Presently under construction, Ripley's Aquarium of Canada will be a 135,000 square-foot major

family attraction with 1.5 million gallons of marine habitats from all over the world. Among

many more exciting interactive exhibits for families and school groups, the aquarium will

contain:

• More than 13,500 exotic sea and freshwater creatures, comprising more than 450 species;

• A unique 315 foot long moving walkway through an acrylic tunnel deep below the 750,000

gallon Shark Lagoon, a habitat occupied by 10 to 12 foot long sand tiger sharks, largetooth

sawfish and dozens of other species. Guests may step on and off the walkway to spend

extra time admiring the huge sharks, as they choose;

• Main exhibition tanks including a tropical reef tank, along with Great Lakes exhibits and

Atlantic and Pacific habitats;

• A Marine Education Center with dedicated classroom space;

• Flexible and changing exhibition space;

• Food service and retail store.
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The aquarium construction cost is $130 million and the aquarium is expected to open in the

summer of 2013. The company will own and operate the aquarium in Toronto.

Security Procedures

All of the businesses operated by Ripley Entertainment Inc. follow a well defined standard operating

procedure. Training for the company's employees is provided on a regular basis to reinforce the

necessary security and safety procedures that need to be followed. At the larger businesses, employees

perform bag searches and closely monitor guest activity for signs of any suspicious behavior.

Experience in using large volume ticketing systems

Large volume ticketing systems are a core competency of Ripley Entertainment. The company has a
broad range of expertise in this area with well over ten years of experience with point-of-sale systems.
Our systems experience includes multiple large volume attractions, advanced e-commerce systems and
complex partner ticket arrangements. Our ticket type experience includes multi-use tickets,
consignment, timed ticketing and promotional ticketing configurations. We have working relationships
with all of the major ticket system vendors in our industry.

Since 2008, Ripley's has implemented a single ticketing system across our company-owned attractions.
The use of this advanced point-of-sales ticketing system has provided us with a competitive advantage
in the design and delivery of attractions tickets.

Some of the features of this system are:

• Highly configurable features for the management, redemption, and tracking of coupons,
vouchers, and discounts;

• The ability to create highly customized on-line tickets and web sites;

• Separate online sites for selling single attraction tickets through multiple partners who have
varying discount levels;

•	 Mobile ticket sales;

•	 Built-in group and account sales functionality with unlimited accounts and invoices;

•	 Full-featured, detailed reporting including financial and performance reports that will enable
users to view, customize, and export information;

• Access to admissions and sales information in real time from any reporting station on the
network;

• User-designed, role-based security with an operator log-in/password system that limits access
to sensitive functions; and

• Advanced audit capabilities to automatically record cash over/short situations and enter ticket
stock start and end numbers to control ticket inventory.
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Exhibit E - Legal Proceedings

Excluding any proceedings for which the total amount in dispute is less than $100,000, and proceedings

for personal injury or property damage that are fully covered by insurance and for which the total

amount in dispute is less than $1 million, there are no legal proceedings, administrative proceedings or

arbitrations pending to which the company is a party. In addition, there are no legal proceedings,

administrative proceedings or arbitrations concluded adversely to the company within the past five

years, which relate to the procurement or performance of any contract.
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Acknowledgement of Receipt of Addenda to the RFQ

Receipt of the following Addenda to this Request for Qualifications:

Addenda Numbers: One World Trade Center Observation Deck Addenda #1 & Addenda #2

The respondent	 Ripley Entertainment Inc.

_______ hereby certifies that the Respondent has read the Request for Qualifications in its entirety,

understands its requirements, and has asked for explanations of anything it did not understand.

Respondent declares under penalty of perjury that the foregoing is true and correct,

6 ic t,&j c*

Signature of Respondent

Jim Pattison Jr.

Name

President

Title

Nov. 29/11

Date
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Certification of Information

The undersigned, on behalf of the company named below, hereby represents and certifies t the WTC

Tower 1 LLC to the best of their knowledge that:

• The information contained in the enclosed response is accurate and truthful as it relates to this

Request for Qualifications for Operator and Manager for the One World Trade Center

Observation Deck.

• Compliance to all applicable laws, regulation or ordinances of applicable federal, state and other

governmental or regulatory agencies, which have jurisdiction, will continually be maintained.

• Unless fully disclosed in the response, neither the firm named below nor any person or entity

acting on its behalf has communicated with representatives of Owner, the Port Authority of

New York and New Jersey, the Durst Organization, or any of their affiliates except as provided in

the Request for Qualifications.

• The firm named below unconditionally accepts all terms and conditions listed in this Request for

Qualifications, unless fully disclosed in the response.

• The firm has examined the Request for Qualifications, drawings, and related documents, and

hereby submits the attached Statement of Qualifications.

• The individual signing this form is an officer of the firm and is authorized to sign agreements on

behalf of the company.

• The firm has received of all addenda to the Request for Qualifications and all of the provisions

and requirements of such addenda have been taken into consideration in preparation of this

Statement of Qualifications.

• WTC Tower 1 LLC has the right to reject any or all proposals, to proceed with any firm (or to

negotiate with more than one firm) without notice to the firm named below, and to alter the

selection process as it may determine in its discretion the information, criteria, and evaluations

on which its selection is based, and that any selection decision made by WTC Tower 1 LLC will be

final and not subject to dispute. Neither WTC Tower 1 LLC, nor any of its affiliates,

representatives or consultants shall have any liability to the firm named below in connection

with the selection process or any act or omission in connection with the selection of an operator

or manager for the Observation Deck.

Exhibit G	 Page 33



Date:
	

Nov.

Signed:

Name:	 Jim Pattison, Jr

Title:	 President

Name of Firm:	 Ripley Entertainment Inc.

Organized as (mark one): 	 Proprietorship	 Partnership

Corporation	 X	 Joint Venture

Under the Law of the State of: Delaware

Legal Address:	 7576 Kingspointe Pkwy, Suite 188

Orlando, FL 32819

Telephone:	 (407) 345-8010

Facsimile:	 (407) 345-0801

Web:	 www.ripleys.com

If a corporation, indicate the state of incorporation, if a partnership, enumerate all partners.
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